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That’s  what  our  annual  bone-crusher,  the 
College  All-Star  Football  Game  is  all 
about.  Help. 

Help  for  thousands  of  people  who  depend 
on  100  different  charities. 

The  profits  from  our  famous  All-Star 
Football  contest  go  to  these  charities,  with  the 
compliments  of  a  friend.  Chicago  Tribune 
Charities. 


We  started  sponsoring  the  College  All-Star 
game  in  1934.  In  the  34  years  since,  this 
event,  and  all  the  others  that  are  part  of 
Chicago,  Tribune  Charities  have  generated 
over  $10,000,000  for  us  to  donate. 

As  they  say,  help  often  comes  from  the 
most  unexpected  places. 

ChicagoTribune 


Nothing 

puts  ink  in  its  place 
like  the  Hoe  Ink 
Suppression  System 


The  Hoe  Ink  Suppression 
System  attacks  the 
problem  of  ink  mist  at  its" 
source — electrostatically 


When  ink  filaments  form 
in  the  nips,  the 
concentrated  electrostatic 
-  field  prevents  them  from 
getting  farther.  So  ink 
mist  doesn’t  have  a  chance 
to  form  in  the  first  place. 


Pointed  field 
concentrators  on  each 
{lectrode  emit  a  very  ' 
forceful  oval-shaped 
electrostatic  field. 


Nor  are  these  the  only  advantages. 

The  Hoe  system’s  electrodes  are 
strong  and  rigid.  They  withstand  web 
breaks,  will  not  cause  them,  and  can  be 
installed  by  only  one  man. 

The  Hoe  system’s  electrode  mounting 
plates  are  specifically  designed  not  to 
interfere  with  roller  socket  adjustments. 

The  Hoc  system’s  power  control  is 
provided  by  a  compact  110-volt  AC 


house  current  power  pack,  which  can  be 
mounted  anywhere.  All  electrical  con¬ 
nections  are  simple  wires.  And  there  are 
numerous  safety  devices. 

Another  important  point — the  Hoe 
system  is  adaptable  to  most  newspaper 
presses  built  since  World  War  II. 

But  even  this  is  not  the  whole  out¬ 
standing  story.  To  learn  still  more  about 
the  only  ink  suppression  system  that 


offers  you  the  maximum  in  simplicity, 
efficiency,  convenience,  practicality  and 
safety,  contact:  R.  Hoe  &  Co.,  Inc.,  910 
Hast  138th  Street,  New  York  10454. 

HOE 


She  was  just  a  junior  in  college,  one  of  17 
interns  enrolled  at  "Herald  University"  during 
the  summer,  recruited  from  11  campuses  across 
the  nation.  She  was  learning  journalism  .  .  .  and 
getting  paid  for  it.  In  fact,  she  was  helping 
to  write  the  changing,  daily  textbook. 

Filling  roles  as  photographers,  writers, 
advertising  salesmen,  these  students  put  in 
a  40-hour  week  on  the  job  —  then  spend  Thursday 
evenings  hearing  top  Herald  directors  and 
department  heads  explain  newspaper  procedure 
from  copy  to  delivery.  It  pays  off  by  preparing 
these  students  to  step  into  a  job  in  their  chosen 
profession,  confident  that  they  can  make  it. 

And  it  pays  off  for  our  readers  who  gain  a 
fresh,  youthful  point-of-view  that  has 


THE  MIAMI  HERALD 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS 

AKRON  BEACON  JOURNAL  •  CHARLOTTE  NEWS  •  CHARLOTTE  OBSERVER  •  DETROIT  FREE  PRESS  •  MIAMI  HERALD  •  TALLAHASSEE  DEMOCRAT 


THE  MIAMI  HERALD 
ACCENTS  THE  NEW 
IN  NEWSPAPERS 


Summer  school  at 
The  Miami  Herald  is 
interviewing 
a  lion  cub 


EDITOR  &  PUBLISHER  CALENDAR 


Kemp  Creative 
Engineering 
will  reduce 
your cost  of 
remelting 
stereo  metal. 


Kemp  engineered  automatic  remelt  systems 
eliminate  manual  handling  of  plates.  Molten 
metal  is  stored  at  casting  temperatures  for  pipe 
line  delivery  to  the  casting  furnaces.  You  save 
time,  reduce  wasted  floor  space,  and  apply  heat 
at  maxirpum  efficiency. 

Whether  you  heat  with  gas  or  electricity,  Kemp 
engineering  provides  melting  efficiency  at  lower 
manpower /fuel  costs. 

Write  for  Brochure  K-30  and  get  Kemp’s  slant 
on  remelting  stereo  metal.  The  C.  M.  KEMP 
Manufacturing  Company,  Dept.  17,  Glen  Burnie, 
Maryland  21061. 

KlSlMlP 

CREATIVE  ENGINEERING 


AUGUST 

4-6 — ^Texas  Daily  Nawspapar  Attociation.  Tha  Flagship,  Galvasfon. 

4- 9 — Suburban  Newspaper  Section,  National  Newspaper  Association  ad¬ 

vanced  management  seminar.  Airlie  House,  Warrenton,  Va. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association  Web  Offset  Clinic. 

Lycoming  Hotel.  Williamsport. 

11-13 — SNPA  Mechanical  Conference,  Eastern  Division.  George  Washing, 
ton  Hotel,  Jacksonville.  Fla. 

1 1-16 — Newspaper  Association  Managers,  Land  'O  Lakes,  Wis. 

15-18 — Theta  Sigma  Phi.  Sheraton-Chicago,  Chicago. 

17-24 — United  States,  Student  Press  Association,  University  of  Valparaiso, 
Valparaiso,  Indiana. 

22 —  Montana  Associated  Press  Association.  Rainbow  Hotel,  Great  Falls, 
Mont. 

23- 25 — Pacific  Newspaper  Mechanical  Conference.  Bay  Shore  Inn,  Vancou¬ 
ver,  B.C. 

25-28 — New  England  Circulation  Managers.  Avalock  Inn,  Lenox,  Mass. 
25-29 — Association  for  Education  in  Journalism.  University  of  Kansas,  Law¬ 
rence,  Kans. 

SEPTEMBER 

5 -  Pennsylvania  Newspaper  Publishers  Association,  District  5.  Pittsburgh 
Press  Club.  Pittsburgh. 

6- 8 — Maryland-Delaware  Press  Association.  Hilton  Inn,  Annapolis,  Md. 

7- 8 — Illinois  Daily  Newspaper  Markets  Retail  &  Classified  Seminar.  St. 

Nicholas  Hotel,  Springfield. 

7-8 — Ohio  Newspaper  Classified  Clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

13- 15 — Mid-America  Newspaper  Mechanical  Conference.  Muehlebach  Ho¬ 
tel,  Kansas  City,  Mo. 

14- 15 — Illinois  Newspaper  Mechanical  Conference.  St.  Nicholas  Hotel, 
Springfield. 

14- 15—111  inois  Associated  Press  Editors  Association,  Hotel  Stratford.  Alton. 

15- 18 — Western  Region  Promotion  Conference.  Jasper,  Alberta. 

19-21 — Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Holiday  Inn,  Meadville. 

19-21 — Now  England  Associated  Press  News  Executives  Association.  Chatham 
Bars  Inn,  Chatham,  Cape  Cod,  Mass. 

19- 22 — New  York  Press  Association.  Thousand  Islands  Club.  Alexandria  Bay. 

20- 21 — Oregon  Newspaper  Publishers  Association  News-Editorial  Con¬ 
ference.  Eddie  Mays  Inn,  Hood  River. 

22-24 — New  York  State  Publishers  Association.  Whiteface  Inn,  Lake 
Placid. 

22-24 — Southern  Circulation  Managers'  Association.  Buena  Vista  Hotel, 
Biloxi,  Miss. 

22-24 — Central  States  Circulation  Managers  Association.  Pfister  Hotel  & 
Tower,  Milwaukee. 

22- 25 — Southern  Region  Promotion  Conference.  Skirvin  Hotel,  Okla¬ 
homa  City. 

27- 28 — Nebraska  Associated  Press  Association.  Hotel  Madsen,  Holdrege, 
Neb. 

28- 29 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  Sales 
Clinic.  Neil  House  Motor  Hotel.  Columbus. 

29- Oct.  2 — Central  Region  Promotion  Conference.  Hollenden  House, 
Cleveland. 

29-Oct.  2 — Western  Classified  Advertising  Association.  Sheraton  Palace 
Hotel.  San  Francisco. 

OCTOBER 

3-5 — Interstate  Advertising  Managers  Association.  Pocono  Manor  Inn, 
Pocono,  Pa. 

6-8 — Inter-State  Circulation  Managers  Association.  Holiday  Inn.  Atlantic 
City.  N.J. 

6-9 — Eastern  Region  Promotion  Conference.  Statler  Hilton  Hotel,  Baltimore. 

6- 12 — National  Newspaper  Week. 

7- 8 — UPl  Editors  and  Publishers  Conference.  Statler  Hilton.  Washington. 

9- 12 — National  Newspaper  Association.  Sheraton-GIbson,  Cincinnati. 

11-12 — UPl  Southern  California  Editors,  Ojal  Valley  Inn,  Ojal. 

1 1- 18 — Inter-American  Press  Association.  Buenos  Aires. 

12 -  National  Newspaperboy  Day. 

13- 15 — Mid-Atlantic  Circulation  Managers  Association.  Charleston,  S.C. 
13-15 — California  Circulation  Managers'  Association.  Newporter  Inn,  New¬ 
port  Beach.  Calif. 

19- 20 — New  England  Newspaper  Mechanical  Conference.  Statler-HIIton 

Hotel.  Boston. 

20- 22 — Ohio  Circulation  Managers'  Association.  Nationwide  Inn,  Columbus. 
20-22 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

23- 24 — Audit  Bureau  of  Circulations.  Drake  Hotel,  Chicago. 
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96%  of  the  top  executives 
who  worii  here  read 
The  Washington  Post 


No  other  newspaper  reaches  into  official  Washington 
like  The  Washington  Post. 

Corporate  advertisers,  using  The  Washington  Post, 
find  that  they  reach  virtually  all  of  the  influential 
government  people  they  want  most  to  reach. 

Equally  important  to  any  advertiser:  the  fact  that 
The  Washington  Post  is  read  in  3  out  of 
every  5  families  and  reaches  50%  more  Washington 
area  people  than  does  any  other  newspaper. 

First  with  the  few  who  have  to  know... 
firs,  .i,h  .he  man,  »h„  ,0  know.  ^ 


readable  roto 
radiant  roto 
realistic  roto 


refreshing  roto 
rapid  roto 
relentless  roto 
remembered  roto 
resplendent  roto” 

Art  Gravure's  350  technicians  and  47  high-speed  print¬ 
ing  units  produce  every  kind  of  roto  you'll  ever  need. 
In  several  respects  it's  all  the  same  kind.  Professional. 
Penetrating.  Dramatic.  And  magnetic.  You'll  add  a  power¬ 
ful  dimension  to  your  promotional  campaign  when  you 
enhance  your  advertising  with  beautiful  colorful  roto¬ 
gravure  printing.  Call  an  Art  Gravure  marketing  service 
specialist  and  discover  your  kind  of  roto.  Arousing  roto. 


Art  Gravure  Corporation  of  Ohio  •  1845  Superior  Ave.  •  Cleveland, 
Ohio  44114  •  Phono  216-861-1750  •  Rotogravure  Printers  of 

Newspaper  Supplements  •  Catalogs  •  Magazines  •  Broadsides 


l^eadetA^  doii 


umn 


★  ★  ★ 

Compiled 
★  By  Don  Maley 


IF  YOU  CA.NT  STAND  Bit;.  OLD,  DIKTV  CITIES,  if  you  [ 
shudder  at  the  thought  of  the  suhiirhs.  if  nohody  can  keep  you  * 
down  on  the  farm  (tr  in  a  sleepy  old-fashioned  village,  where  do 
you  go?  According  to  NEA's  peripatetic  Urban  Affairs  Specialw 
Roger  Doughty,  you  pack  up  all  your  cares  and  woes  and  head  i 
for  a  hrand-new  city  now  built  or  ahuilding  throughout  the  United  j 
States.  “The  concept,"  says  Doughty,  “of  a  planned  comniunih  1 
isn't  new,  of  <ourse  (England  had  its  New  Towns  200  years  agoi  ' 
hut  American  developers  have  reached  far  heyoml  “pocket  com 
munities'’  or  “satellite  cities."  .  .  ,  U  hat  do  they  use  for  neu'spapen 
in  Pockelshiirg,  Rug,  handbills?  .  .  .  ,11  UIU.S  WEIS.S,  coin  and 
stamp  columnist  for  the  Clevtdand  Press,  wrote  that  the  late  Sen 
Robert  F.  kennedy  had  tried  to  get  the  hall  rolling  to  have  tht 
U..S.  Mint  issue  a  I'ommemorative  coin  honoring  the  late  Martir 
Uuther  King  .Ir.  “Since  lO-SV  Weiss  says,  “there  have  been  m 
commemorative  issues  even  though  colIect<»rs  have  asked  the  go> 
ernment  to  continue  the  series  .  .  .  The  last  two  issues  honoret 
Booker  T.  f\ashington  and  C.eorge  Washington  Carver  .  .  .  Numi- 
matists  (coin  collectors  |  should  contact  their  congressmen  to  star 
the  paper  work  needed  f(»r  such  a  coin."  .  .  .  (iHEAT  IDEA!  We'd 
like,  to  see  Hobby  Kennedy  (a  former  neiespapernian }  coninienui 
rated  in  such  a  manner  too.  fl  hy  not  issue  a  coin  honoring  th> 
newsmen  killed  in  I  ietnam?  Send  as  your  ideafs)  for  commemore 
tire  coins  and  we'll  forward  them  to  II  eiss  .  .  .  perhaps  we  can  gr 
something  started. 

*  *  * 

1 1{ A.NSRO.SED  HEADS  AND  SITIHEADS  seemed  to  plague  th»  ^ 
l>encil  press  last  week,  perhaps  due  to  the  heat  wave.  The  Hartfon  \ 
(Conn.  I  C.ourant  ran  tiiis  head  over  the  story  of  a  parti<‘idarly  hard 
to-douse  blaze:  “Fire  Hits  Stubborn  Bridgeport”  .  .  .  //  you  knot 
liridgeport  you  know  how  darn  stubborn  it  cun  be  .  .  .  E&P  got)fed. 
too,  in  the  headline  (.Inly  13 1  on  the  forthcoming  sales  <if  the  Sot 
llernardino  (Calif.  (  Sun.  A  printer  transposed  the  subhead  whid 
shouhi  have  read  “Considerable  Interest  Shown/ In  San  Bernardiui 
.Sun."  Allan  (ilasser,  a  contributor  to  this  column  said  “the  subhead 
was  so  rhythmic"  that  it  promoted  him  to  «-omplete  the  jingle: 

III  .San  Bernardino  I’roperly  i 

Considerahle  Interest  .Shown—  1 

W  itii  Buyers  hy  the  Dozen  I 

W  ho'd  Like  The  Sun  to  Own.  ' 


.lOURNAUlSM  RROFS  TAKE  NOTE:  “(iood  character  in  1 1 
newspaper  is  not  enough.  It  must  he  enterprising  and  have  stron.  I 
civic  purpose.  It  must  use  its  editorial  page  not  so  much  to  condein:  | 
as  to  propose,  not  so  much  to  revile  powerful  enemies  as  to  havi  ( 
the  strength  to  su|)port  them  if  they  are  worthy  of  support."  Fron  ^ 
‘Mini  Bishop:  Reporter:  Rage  111."  .  .  .  (iood  advice,  especially  non 
that  it's  election  time  .  .  .  Wanderin'  Robert  U.  Thomas,  travel  edi-^ 
tor  of  the  ( Rhoenix  I  .-irizona  Republic  datelines  a  storv:  ULAN 
FAIRRW  UlXiW  YN(;YUL(;0(;ERYCHW  YRNDROBW  l.U-UUANTY ' 
Sl,IO(iO(iO(;OCH,  Wales.  He  starts  his  story  with  “This  is  a  nicij 
little  tow  n."  .  .  .  The  (Chicago  Tribune  ran  an  ad  w  ith  a  “clip  ou  | 
and  use"  excuse  note  which  read:  “Dear  Boss,  Rlease  excuse  nn  ' 
from  work  Thursday  afternoon  as  I  have  to  he  with  my  sick  grand 
mother.  .  .  .  Truly,  (signed)"  .  .  .  The  “sick  grandmother"  is  reall 
the  ailing  Chicago  White  Sox  and  the  Trih  exclaimed:  ‘Siu-k  it  t 
'em.  Sox!'  .  .  .  (,ive  that  note  to  your  boss  and  see  if  he  doesn't  son 
it  to  AOU!  .  .  .  The  Metcalf  hy-line  is  still  appearing  in  Chicag  j 
newspapers,  .lames  .1.  Metcalf  w  rote  “Rortraits"  for  the  C.hicago  Sun  ' 
Times  for  nearly  20  years.  His  daughter,  Kristina,  now  writes 
Line  O'  Ty|te  Or  Two"  for  The  Chicago  Tribune.  Fifty  of  her  verse  I 
have  appeared  so  far. 

Nightclub  ad  for  an  Alhmiuenpie  musical  comho:  “Listen  to  th  I 
singing  &  playing  of  THE  NT’W  A  ORK  TAME.S."  All  the  tunes  tha  1 
are  fit  to  be  heard?  ,  .  .  (,)UIZ  TIME!  Answer  to  last  week's  quf?  I 
tion.  The  most  smoked  newspaper  is  New  (iuinea's  .South  Pacif  | 
Po.st,  which  circulates  only  .3,200  lopies  over  about  178,()(K)  squar  | 
miles  and  sells  for  f>  pence  (7cj  per  Ih.,  to  New  (iiiinea  natiw  { 
who  huv  it  to  smoke — not  to  read.  NEX'P  (^lUES'l'ION:  WH.AIL 
W  AS  the  WORLD'S  I’OTAL  NEWSRARER  CIRCULATION  I'  j 
1966?  Answer  next  week.  I 
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BELONGS! 


(WHATEVER  WAY  YOU  LOOK  AT  IT) 

IN  THE  NATION'S  TOP  50  MARKETS ...  IN  THE  SOUTHEAST'S  TOP  6! 


BIRMINGHAM'S  AVERAGE  WEEKLY 
PRODUCTION  WAGES- *128.21  - 


U.  S. 
RANKS 


SOUTHEAST 

RANK 


HIGHEST  IN  THE  SOUTHEAST!  And  higher  than 
many  other  leading  U.  S.  metro  markets! 

Source:  Bureau  of  Labor  Statistics  Employmerit  and  Earnings 
Report  for  December  1967 


Population  45 

Households  45 

Total  Retail  Sales  48 

Food  Sales  47 

Auto  Sales  44 

Gasoline  Sales  45 

Apparel  Sales  42 

Furn.  Household  Appl.  Sales  46 

General  Merchandise  Sales  53 

Drug  Soles  48 

Lumber  &  Building  61 

Total  Income  56 

Source:  Soles  Management  Survey  of  Buying  Power  1 968 


BIRMINGHAM  BUSINESS  IS  UP,  UP! 

Residential  construction  up  87.6%  over  1966. 
Department  store  sales  up  8%  in  January  1968  over 
previous  year. 


YOU  BELONG  IN  BIRMINGHAM. 
BIRMINGHAM  BELONGS  TO  US! 


THE  BIRMINGHAM  NEWS  and 


Advertisers  can  count  on 
BIRMINGHAM  POST-HERALD  to  sell  this  fast-growing  morket 
by  reaching: 

8  out  of  10  families  and  almost  half  a  million  readers  in  the  3- 
county  metropolitan  area;  45%  of  all  families  and  over  a  million 
readers  ir\^he  44-county  trading  area. 


(She  Birmingham  Kerns 

Birmingham  Post-Herald 


■iinbnmn's  Most  i^owerful  Sellin/i  t'orce 

Call  Moloney,  Regan  &  Schmitt 


TT 

A. 

hi 
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Editor  &.  Publisher 

©  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown  James  W.  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959  General  Manager 


Trial  Restrictions 

Whether  the  rigid  controls  applied  to  news  media  hv  the  Memphis 
judge  for  the  trial  of  James  Earl  Ray  in  November  will  produce  a 
“fair  trial”  remains  to  be  seen  but  there  is  no  doubt  that  these  are  the 
most  restrictive  rules  ever  ajjplied  to  such  a  trial.  We  agree  with  the 
chairman  of  the  Freedom  of  Information  Committee  of  tlie  .Associated 
Press  Managing  Editors  .Association  that  it  is  time  to  get  a  liigh  court 
ruling  on  the  constitutionality  of  ihe.se  and  other  regulations  being 
applied  by  trial  jud'fes. 

Memphis  Judge  W.  Preston  liaitle  decrees  that: 

1  he  |>arking  lot.  alleyways,  yards  and  grounds,  as  well  as  the  C'.riin- 

inal  Courts  Building,  are  oil-limits  lor  cameramen; 

.Ml  persons— sjx'ftators  and  reporters— will  he  seardieil  belore  en¬ 

tering  the  courtrcxun; 

No  one  can  enter  or  leave- — incliuling  rejjoriers — while  court  is  in 
session; 

I  he  prohibition  against  milking  siaiemenis  or  granting  interviews 

iiuliitles  "all  lawyers,  llieir  assisiaiils.  oliuc  assotiales,  stall  iiiemlreis, 

investigators  and  employes  ....  the  couiity  medical  examiner,  jury 
commissioners.  Criminal  Court  clerk.,  county  slierill,  police  officials 
and  other  law  enforcement  olficers.  emjiloyes  of  this  court,  all  other 
|>ersons  employed  in  the  Criminal  Courts  Buildings,  their  associates, 

deputies,  assistants,  stall  ineinhers  ,  ,  .  .  all  witnesses,  persons  sub- 
jMienaed  to  grand  jury  or  toiirt,  jurors,  and  those  persons  suiiunoned 

but  excused  from  .serving  as  jurors.  .  .” 

'I'liis  sweejiing  prohiliition  raises  grave  cjuestions  about  the  rights 
of  individuals  whose  privileges  are  being  so  jtroscribed  and  about 
whether  this  protectiott  of  one  individtiars  right  to  a  fair  trial  may  not 
Ik.*  endangering  the  public’s  right  to  the  same  thing. 


t'h.irter  Member.  Audit 
Bureau  of  Circulations 


Member,  .American 
Itu.siness  Press  Inc. 
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Nixon’s  the  One 

Jerry  Robinson,  the  president  of  the  National  CarUKinists’  Scnielv. 
says  most  of  his  colleagues  favor  Richard  M.  Nixon  as  the  Republican 
nominee  for  President  but  they’re  s|K*aking  artistically,  not  political¬ 
ly.  He’s  the  easiest  to  caricature  of  all  of  those  in  the  running  at 
.Miami  next  week.  I  he  wavy  h;iii,  the  ski-slope  nose,  the  haggv  jowls — 
that’s  why  Nixon’s  the  one  with  the  drawing  Ixrard  hoys.  But  we  can 
Ik*  sure  they’ll  soon  find  some  interesting  points  among  the  '1  R’s 
(Rcxkefeller,  Reagan,  Romney)  if  one  of  them  pulls  olf  the  noniina- 
lion.  And  if  it’s  Lindsay,  the  million-to-one  shot,  they’ll  have  (he  last- 
say  as  to  his  charm  and  giHnl  looks.  I  he  cartcwmisis,  bless  tliem.  make 
our  politics  enjovahle. 


Washington:  1295  National  Press  Building 
Washington,  D.C.  20004.  Phone:  202-628 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Blrchlngton,  Kent 
England.  Alan  Delafons,  Manager. 
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ON  TO . MIAMI  "" 

Grant,  Los  Angeles  Times  Syndicate 

matchp:i>  teams 

My  I  hanks  for  an  excellent  piece  (July 
13  >  hy  Rick  Friedman  on  our  system  of 
civil  disturbance  coverage.  Let's  ln>pe 
there  will  be  no  further  outbreaks,  but  if 
it  happens  aftaiii,  perhaps  some  of  these 

lips  will  help  a  reporter  photographer 
team,  somewhere,  do  their  job  better. 

1  would  like  to  point  that  it  is  a  rare 
Oi'casion  when  we  deliberately  “match” 
oiir  teams,  a  Negio  reporter  and  Negro 
photographer  being  paired. 

Oil  the  nijthl  Dr.  King  was  shot,  our 

informathtu  from  reporters  walking  the 

ghetto  streets  indicated  that  tensions  were 
building.  The  first  car  we  sent  from  the 
building  deliberately  matched  a  Negro 
team,  our  feeling  being  that  a  white  leant 
wottid  look  suspiciously  like  plain  clothes 

poliiemen,  and  a  mixed  team  perhajis  the 
same. 

By  the  time  we  moved  the  second  car 
away,  and  then  the  third,  fourth,  fifth  and 
sixth,  the  teams  were  neither  deliberately 
mixed,  nor  matched,  which  is  our  normal 
methotl  of  operation. 

.Itist  to  clear  up  this  one  point.  .  .  . 

DICK  DXKCl.Y 

Direi'lor  of  IMiolography, 

Washington  (D.C.)  Post. 


A  Lot  of  Brass,  But  No  Band! 

Sandeson,  Fort  Wayne  News-Senfinei 


BLITZKRIEG 

Buescher,  King  Features  Syndicate 


PAGE  DESIGA 

I  have  been  reading  Howard  B.  Taylor's 
comments  on  newspaper  typography  with 
growing  concern.  I  can  only  hope  that  no  *  Lm 

one  who  is  really  interested  in  comnuini- 
eating  with  the  public  is  taking  him  ser- 
iously.  ' 

Mr.  Taylor’s  typographical  theories 
seem  to  he  based  on  the  premise  that  if 
it  takes  time  and  effort  to  do  a  job,  it's 
not  worth  doing.  And  in  newspaper  de- 
sign  that's  far  from  the  truth. 

The  pages  that  Mr.  Taylor  delights  in 
are  a  printer’s  dream.  No  cutoffs,  no  boxes, 
no  rules,  no  miters — an  apprentice  could 
put  them  together  with  no  more  guidance  ^ 

than  a  few  scratches  on  a  dummy  pad. 

But  newspaper  typography  involves  far 
more  than  keeping  the  composing  room 
happy.  Reader  interest  should  he  the 
prime  consideration. 

MALCOLM  HAYKS 

Detroit,  Mich. 
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MOON  OVER  MIAMI 

Dowling,  Kamas  City  Star 


'KXi~!:svsa:^ 


'Let's  Think  of  It  As  a  Happening." 

Tamblyn,  Allentown  (Pa.)  Chronicle 


■GEE  THANKS.  GRANDPA!’ 

Robinson,  Indianapolis  News 


Short  Takes 


Humphrey  has  been  off  the  camping 
trail  since  last  week  because  of  a  bout 
with  influenza. — Rocheater  (N.Y.) 
Times-Vnion. 


Miss  J —  B — ,  a  redhead  and  admitted 
“av'id  Packed  fan”  told  us  .  .  .  — Chicago 
Tribune. 


Fools  in  this  western  Washington 
forest  community  are  preparing  for  a 
lot  of  fun  at  the  annual  McCleary  Beat- 
Festival. — Sarasota  (Fla.)  Journal. 


Classified  Ad:  Free  kitchens.  Call  522- 
5089. — Sterling  (Colo.)  Journal-.Advo- 
cate. 


It  approved  the  appointment  of  C — 
B —  as  acting  dear  of  men  at  North 
Dakota  State  University. — Fargo  (N.D.) 
Forum. 


Belgian  art  lover.s  recently  got  a  shock 
when  they  fountl  their  classical  statutes 
clad  in  underwear. — Wa.'ihington  Post. 


Barton  W.  Morris,  Jr.,  Executive  Editor,  The  Roanoke  Times  &  World-News 


The  New  York  Times  makes  the  editor  of  any 
other  newspaper  a  little  envious  and  very  thank¬ 
ful.  He  is  envious  of  the  manpower,  the  white 
space  and  the  competence  which  are  displayed 
every  day  in  The  Times.  And  he  is  thankful  that 
one  newspaper  in  the  country  has  these  in  such 
measure.  Without  The  Times,  America  wouldn’t 
have  a  newspaper  of  record  and  the  job  of  editing 
a  newspaper  like  ours  would  be  a  lot  more  dif¬ 
ficult.” 


f 
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Paper,  mister? 
Gleaming  stand  graces 
sidewalks  of  New  York 


“A  worthy  addition  to  the 
sidewalks  of  New  York,”  said 
Mayor  John  V.  Lindsay  as  he 
took  s:ol<l'PlJited  shears  and  un¬ 
veiled  a  gleaming  air-conditioned 
newsstand  at  Broadway  and 
73rd  Street  on  July  21). 

Only  five  minutes  away  from 
the  Broadway  that  GeorRe  M. 
Cohan  knew,  the  stand  is  de¬ 
signed  to  lie  the  dramatic  fore¬ 
runner  of  many  others  that  will 
come  upon  the  scene  as  the  re¬ 
sult  of  a  new  city  ordinance 
that  allows  newsdealers  to  sell 
a  variety  of  items  other  than 
newspai)ers  and  magazines. 

Now,  it  can  be  asked  by  those 
who  are  anxious  to  halt  the 
decline  in  numl)er  of  newspaper 
outlets,  what  more  can  a  man 
ask  in  a  street  business  stand 
than  these  features  emlwdied 
in  the  model  built  by  the  Amer¬ 
ican  Stand  and  Booth  Corp.  of 
Manhattan: 

1.  10*4  square  feet 

2.  Emergency  light  on  top 
(aml)er  light) 

3.  Built  in  drainage  system 

4.  Herculite  door  and  gravity 
lock  (same  as  in  banks) 

5.  Knockdown  type 

fi.  Aluminum  anodized  frame 
(l>olted) 

7.  Porcelain  face  (aluminum 
inside) 

8.  *4"  wired  glass 

1).  Telephone 

10.  Built  in  lottery  chute 


11.  Slide  out  roof  (on  ball 
l)earing  track) 

12.  “Newspaper”  sign  on  top 
is  illuminated  l)eam  to 
light  sidewalk. 

13.  Completely  fireproof 

14.  Exhaust  fan 

15.  Baselward  heating  system 

16.  5,000  B.T.U.  air  condi¬ 
tioner 

17.  Fluorescent  lighting 

18.  VV’ot)d  sulvfloor  (remov¬ 
able)  covered  with  outdoor 
carpeting. 

10.  E.xterior  counter  tops,  all 
molded  stainless  steel 
(drop-leaf  type) 

20.  Flashing  warning  light  to 
summon  help  for  news¬ 
dealer  or  other  people. 

Present  at  the  ceremonies, 
VV’alter  N.  Thayer  of  Whitney 
Communications  Corp.,  a  former 
president  of  the  Sew  York  Her¬ 
ald  Tribune,  commented  that  the 
new  stands  may  even  bring 
about  the  revival  of  one  of  the 
city’s  late  great  newspapers. 

Gabriel  Lewander,  chairman 
of  the  Joint  Newspaper  Sales 
Development  Committee  (Times, 
News  and  Post),  declared,  “this 
newsstand  demonstrates  that  the 
newsdealer  can  now  work  in 
greater  comfort  and  make 
greater  profit.  We  anticipate 
that  many  citizens  will  apply  to 
the  License  Department  for 
available  locations.” 

The  new  “kiosk”  is  the  result 


Stand  has  aluminum  frame,  red  porcelainized  finish. 


of  two  years  of  work  on  the 
parts  of  Mayor  Lindsay  and  his 
staff.  Bob  .Anderson  of  the 
.American  Legion,  the  New  York 
Circulation  Managers  .Associa¬ 
tion,  the  New  York  .Association 
for  the  Blind,  the  Periodical  and 
Book  .Association  of  .America 
and  the  Small  Business  Enter¬ 
prises  Program.  It  was  designed 
by  Vincent  Ramirez,  president 
of  .American  Standard  Booth 
Corporation,  who  worked  closely 
with  the  newspaper  association. 
Buddy  Jacobs  of  the  News  and 
James  Dolan  of  the  Times. 

New  York  City  had,  at  one 
time,  1325  newsstands.  .After  the 
loss  of  five  major  newspapers, 
this  number  was  reduced  to  685 
stands.  In  order  to  help  bolster 
the  sagging  income  of  these 
dealers  and  to  provide  job  op¬ 
portunities  for  disabled  men. 


an  amended  city  law  will  allow 
them  to  sell  30  additional  items 
under  $1.  Starting  September 
15,  newsstands  will  be  permitted 
to  sell  specialty  items  such  as 
address  books,  key  chains,  coin 
purses,  token  holders,  lighter 
fluid  and  flints,  batteries,  sewing 
kits,  playing  cards,  tissues,  shoe 
laces,  sunglasses,  maps  and 
paperback  books. 

The  book  distributors  added 
their  special  note  to  the  opening 
of  the  new  stand.  They  gave 
William  J,  Baxter,  the  blind 
newsdealer,  the  4  millionth  copy 
of  Rosemary’s  Baby,  the  best¬ 
seller  from  Dell  Publishing  Co. 

.Also  the  State  of  New  York 
has  a  little  interest  in  increasing 
the  number  of  newsstands  be¬ 
cause  they  niay  now  sell  tickets 
in  the  State  Lottery  for  the 
benefit  of  public  education. 


Public  shares  in  newspaper  profits 


How’s  business? 

From  the  looks  of  reports  to 
stockholders,  newspaper  publish¬ 
ing  companies  have  done  alright 
in  the  first  six  months  of  1968, 
making  profits  and  paying  divi¬ 
dends  even  after  the  additional 
charge  of  lO'/c  on  federal  in¬ 
come  taxes. 

Only  a  few  reports  for  com¬ 
panies  that  have  stock  on  the 
market  are  in  hand  but  each  one 
reflects  the  healthy  state  of  the 
newspaper  indu.stry.  The  oft- 
appearing  headline — “X  Com- 
j)any  Reports  Sales  Higher  But 
Profits  Down” — doesn’t  apply 
here. 

Typical  is  the  statement  from 


Multimedia  Inc.  of  Greenville, 
S.  C.  that  an  increase  of  five 
cents  per  share  in  income  after 
taxes,  including  the  lO'r  sur¬ 
charge,  was  earned  in  the  first 
six  months  of  1968. 

Richmond  Newspapers  Inc.  re¬ 
ported:  “Even  after  provision 
for  the  new  10' c  corporate  tax, 
consolidated  income  of  $1,638,- 
619  was  up  12.4  percent  over  the 
first  six  months  of  1967.” 

Multimedia  and  Richmond  de¬ 
rive  most  of  their  incomes  from 
publishing  newspapers  in  south¬ 
ern  cities.  Multimedia  has  the 
dreeni'ille  News-Piedmont  and 
the  Asliei'ille  Citizen-Times  in 
the  under- 100,000  circulation 


class  while  RNl  owns  the  Rich¬ 
mond  Times-Pisimtch  and  News 
Leader  and  Tampa  Tribune  and 
Tampa  Times,  all  in  the  150- 
200,000  range. 

Their  other  holdings  include 
(Multimedia)  radio  and  tele¬ 
vision  stations  and  (Richmond) 
a  suburban  piggy-back  weekly 
newspaper,  community  antenna 
television  systems,  and  broad¬ 
cast  stations. 

For  six  months.  Multimedia’s 
revenues  rose  to  $10.2  million, 
or  $1  million  more  than  in  1967. 
Net  income  for  1968  was  $1.2 
million.  Roger  C.  Peace,  chair¬ 
man,  and  J.  Kelly  Sisk,  presi¬ 
dent,  reported  $271,900  for  divi¬ 


dends  to  preferred  shareholders 
and  $953,870  credited  for  divi¬ 
dends  on  common  stock,  with  2.1 
million  shares  outstanding. 

With  $21.4  million  revenue, 
Richmond  had  $3.5  million  in¬ 
come  before  taxes  for  six  months 
ended  June  30.  The  net  income 
was  given  as  76  cents  for  each 
of  the  1.4  million  shares  out¬ 
standing. 

.A  broad  public  interest  in 
Gannett  Company  In'*,  (news¬ 
papers  and  stations)  was  shown 
in  the  report  by  Paul  Miller, 
president.  Since  the  public  offer¬ 
ing  was  made  last  fall,  the  num- 
l»er  of  shares  outstanding  has 
(Continued  on  page  10) 
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risen  nearly  12%  to  4.7  million. 
Gannett  stock,  which  came  on 
the  market  at  $29  a  share,  is 
actively  traded  over-the-counter 
with  a  current  bid  of  around  $34. 

Total  revenues  of  Gannett 
Company  will  soar  l)eyond  the 
$100  million  mark  again  this 
year,  as  indicated  by  the  first- 
half  figure  of  $.o9.1  million,  up 
from  $.52.9  million  a  year  ago. 
Net  income  l)efore  taxes  was 
$8.7  million,  compared  with  $6.2 
million  a  year  ago,  and  net  in¬ 
come  for  the  six  months  of  1968 
was  up  21' c  to  $3.8  million. 

$6  iiiilliun  net  for  Times 

Consolidated  net  income  of  $6,- 
171,000  or  $2.83  per  share  for 
the  six  months  ended  June  30, 
was  reported  by  the  New  York 
Times  Company.  This  result 
compared  with  income  of  $4,- 
591,000  or  $2.05  per  share  in  the 
first  half  of  1967. 

The  1968  figures  include  pro¬ 
vision  for  the  Federal  income 
tax  surtax  retroactive  to  Janu¬ 
ary  1,  equivalent  to  28  cents  per 
share. 

The  1967  results  reflect  a  net 
provision  of  $600,000,  or  29  cents 
per  share,  for  costs  and  ex- 
I)enses  relating  to  the  termina¬ 
tion  of  the  International  Edition 
of  the  Times  in  May  of  that 
year. 

The  Times  printed  a  record 
volume  of  advertising  in  the  six- 
month  period — 43,820,777  lines, 
a  gain  of  2,061,791  lines  over 
the  corresponding  period  of 
1967. 

To  meet  rising  costs,  it  was 
reported,  increases  in  both  circu¬ 
lation  prices  and  advertising 
rates  have  l)een  instituted.  Sun¬ 
day  newsstand  prices  were  in¬ 
creased  in  Februarj-  and  in 
March.  .Advertising  rate  in¬ 
creases  averaging  approximately 
13  cents  per  line  have  l)een  an¬ 
nounced,  iHH'ame  effective  .Au- 
gu.st  1. 

In  the  first  half  of  this  year 
the  company  had  operating  reve¬ 
nues  of  $106,731,000,  compared 
with  $94,339,000  in  the  corres¬ 
ponding  period  of  1967.  Divi¬ 
dends  from  Spiuce  Falls  Power 
and  Paper  Co.  Ltd.  fell  from 
$584,000  to  $167,000  l)ecause  of 
financing  of  a  new  newsprint 
machine.  A  second  machine  at 
the  mill  of  Gaspesia  Pulj)  and 
Pajier  Co.  Ltd.  (49'c  owned  by 
the  Times)  is  now  j)roducing 
newsprint. 

The  operating  results  of  the 
broadcasting  and  newsjfaper  di¬ 
visions  of  Cowles  Communica¬ 
tions  Inc.  improved  sub.stantial- 
ly  i  n  the  first  six  months, 
Gardnei'  Cowles,  chaii'man,  re- 
I)orted. 


On  the  whole,  CCI  which  pub¬ 
lishes  Look,  Family  Circle  and 
Venture  magazines,  had  net  in¬ 
come  of  $466,000  or  13  cents  a 
share,  as  compared  with  a  loss 
of  $1  million  or  31  cents  a  share 
in  the  corresponding  pei-iod  of 
1967. 

CCI  has  four  daily  newspa¬ 
pers,  three  television  and  two 
radio  stations.  Substantial  oper¬ 
ating  losses  in  the  development 
stage  of  the  Suffolk  Sun  on 
Long  Island  are  l)eing  reduced, 
Cowles  said. 


Pennsylvania 
daily  is  closed; 
plant  dismantled 

The  Lana  ford  (Pa.)  Record 
has  ceased  publication,  it  was 
announced  this  week  by  David 
G.  Reinbold,  publisher  and  presi¬ 
dent. 

Reinlwld  said  the  circulation 
list  of  the  48-year-old  evening 
daily  has  been  sold  to  Pencor 
Services  Inc.  of  Palmerton,  Pa. 
The  paper,  according  to  the  Oct. 
2,  1967  publisher’s  sworn  state¬ 
ment,  has  a  circulation  of  4,990. 

Reinlwld  would  give  out  no 
other  information  regarding  the 
sale  except  to  say  the  newspaper 
plant  in  Lansford  was  up  for 
sale  at  the  present  time  and  that 
he  “got  out  while  on  top.”  Clar¬ 
ence  E.  Hess,  general  manager 
of  the  Record,  has  placed  an 
advertisement  in  Editor  &  Pl'B- 
LISHBR,  listing  the  items  for  sale. 
It  appears  in  the  classified  sec¬ 
tion  of  this  issue. 

Pencor  Sendees  acquired  the 
Jim  Thorpe  (Pa.)  Timei^-Xews 
in  May,  1967  from  Mrs.  Cy 
-Apfelbaum  and  Joseph  L.  Boyle. 
Mrs.  .Apfelbaum’s  husband  is 
advertising  manager.  Boyle,  the 
editor,  left  the  jiaper  about  six 
weeks  ago  to  liecome  public  rela¬ 
tions  director  of  a  Treadway  Inn 
in  Pennsylvania. 

In  February,  Pencor  changed 
the  name  of  the  paper  to  just 
The  Timen-Xewn  and  moved  the 
publishing  location  to  Lehighton, 
Pa.  where  it  has  an  offset  print¬ 
ing  plant.  Cy  .Apfelbaum  said 
the  T-N  circulates  in  an  area 
that  i-eaches  out  over  a  30  mile 
radius  from  Lehighton.  The  ad¬ 
dition  of  Lansford  Inxists  the 
newspaper’s  circulation  to  the 
9,000  mai  k. 

-Apfelbaum  said  the  “complete 
dismantling  of  the  newspaper 
plant”  in  Lansford  is  a  condition 
in  the  sale  contract  Pencor  has 
with  the  Lansford  Record  News 
Co.  This  was  done,  he  said,  to 
jirevent  another  party  from 
starting  uj)  a  new  paper. 

Other  properties  owned  by 
Pencor,  who.se  president  is 


Weeklies  combine  to  give 
Connecticut  a  new  daily 


Rockville,  Conn. 

The  101-year-old  Rockville 
Journal  and  the  East  and  South 
Wimlsor  Inquirer  will  be  com¬ 
bined  into  Connecticut’s  newest 
daily  newspaper  in  -August,  it 
was  announced  by  John  P. 
Sweeney,  publisher. 

To  lie  known  as  the  Journal 
Inquirer,  the  ev’ening  daily  in 
tabloid  format  will  stress  local 
coveiage  in  addition  to  provid¬ 
ing  news  and  pictures  from 
United  Press  International. 

“By  providing  a  five-day  news¬ 
paper  (Monday-Friday)  ori¬ 
ented  to  full  time  coverage  of 
the  home  town  along  with  a 
summary  of  the  day’s  important 
world  and  state  news,  we  will 
be  in  a  better  position  to  ser\’e 
our  five  fast-growing  commun¬ 
ities,”  Sweeney  said. 

He  pointed  out  the  towns  of 
Rockville,  Vernon,  Ellington, 
Tolland,  South  Windsor  and 
East  Windsor  have  experienced 
a  253  percent  increase  in  popu¬ 
lation  since  1950.  These  are  the 
same  communities  now  lieing 


seiwed  by  the  weekly  Journal 
and  Inquirer. 

Tolland  County,  with  a  pojiu- 
lation  close  to  100,000  is  served 
by  daily  newspapers  from  Hart¬ 
ford  and  Manchester. 

Dexter  S.  Burnham,  editor  and 
general  manager  of  the  Inquirer 
and  executive  editor  of  the  Rock¬ 
ville  Journal,  will  be  editor  of 
the  Journal  Inquirer.  Burnham 
has  been  state  editor  of  the 
Hartford  Times  and  assistant 
city  editor  of  the  Oakland 
(Calif.)  Tribune. 

The  new  publication  will  con¬ 
tain  a  number  of  columns  and 
comics  from  King  Features  Syn¬ 
dicate. 

Offices  will  be  at  3  Prospect 
St.,  Rockville,  and  701  John 
Fitch  Blvd.,  South  Windsor. 

The  paper  will  lie  printed  on 
the  firm’s  new  Fairchild  News 
King  web  offset  press. 

Burnham  has  recently  re¬ 
turned  from  a  study  mission  to 
Vietnam  and  is  writing  a  series 
on  Vietnam  for  Connecticut 
newspapers. 


Claude  Reinhard,  are:  the 
Palmerton  Telephone  Co.,  two 
outdoor  motion  picture  theaters, 
a  laundermat,  and  the  Blue 
Ridge  Broadcasters,  the  Strouds¬ 
burg,  Pa.  division  of  Carlion 
Cable  TV  Co. 

The  Lansford  Record  was  last 
sold  in  July,  1965  by  the  Bay¬ 
onne  ( N.  J.)  Times  to  a  group  of 
local  business  men,  headed  by 
Reinlxild,  who  is  a  stock  broker. 
The  Lazarus  family  of  Bayonne 
had  owned  the  paper  for  six 
years  prior  to  selling  it. 

• 

Spiliiian  takes  office 
via  telephone  hookup 

Waynesboro,  Va. 

William  B.  Spilman,  president 
of  Waynesboro  Publishing  Corp., 
and  business  manager  of  the 
Xews-Viryinian,  has  lieen  elected 
president  of  the  Virginia  Press 
-Association  for  the  1968-69 
fiscal  year. 

Stricken  with  a  heart  attack 
and  unable  to  attend  the  closing 
session  of  the  VP.A  annual  meet¬ 
ing  at  Virginia  Beach  on  July 
20,  Spilman  was  connected  with 
the  banquet  table  by  long  dis¬ 
tance  telephone  to  his  lieilside 
and  was  installed  as  president 
by  his  father,  Louis  Spilman, 
who  .served  as  president  of  the 
Virginia  Press  -As.sociation  in 
1933  and  1934. 

Other  officers  are:  Richard  F. 
Beirne  III,  Covinqton  Virginian, 
vicejiresident  for  daily  news¬ 


papers;  Garry  -A.  Willard, 
Manassas  Journal-Messenger, 
vicepresident  for  weekly  news¬ 
papers;  Carroll  N.  Tate,  Coal¬ 
field  Progress,  treasurer;  and 
Edwin  O.  Meyer,  Richmond,  sec¬ 
retary-manager. 

• 

End  of  strike 
near  in  Detroit 

Tentative  agreement  on  a 
contract  with  the  mailers,  last 
of  the  unions  involved  in  nego¬ 
tiations,  was  announced  August 
1.  Edwin  K.  Wheeler,  general 
manager  of  the  Detroit  Xeivs, 
said  publication  might  be  re¬ 
sumed  within  the  next  week  if 
the  mailers  ratify  the  pact  in 
weekend  meetings.  The  Free 
Press  also  was  preparing  to  get 
back  into  circulation,  following 
ratification  by  guild  members 
of  an  agreement  that  provides 
a  top  weekly  scale  of  $226.30 
for  reporters  in  the  ‘MVi  month 
contract.  The  Detroit  papers 
have  lieen  closed  since  Novem¬ 
ber  15. 

• 

Heads  L’Actioii 

Guy  Hamel,  a  life  insurance 
company  executive,  has  lieen 
named  president  and  director  of 
Quebec  L' Act  ion,  the  city’s 
second-largest  daily  newspaper. 
The  newsiiaiier  is  owned  by  the 
Roman  Catholic  Church. 

BLISHER  for  August  3,  1968 


EDITOR  &.  PU 


10 


I  Hoyt:  ^allegations  are  unfounded* 

I  Newhouse  asks  court  to  order 
auction  of  Denver  Post  stock 


Denver 

Attorneys  for  Samuel  I.  New¬ 
house  have  begun  a  legal  attack 
on  the  management  of  the  Den¬ 
ver  Po>tt  with  the  aim  of  break¬ 
ing  the  control  held  by  Helen  G. 
Bonfils,  a  daughter  of  one  of 
the  newspaper’s  founders. 

As  the  owner  of  a  minority 
interest  (alwut  15%)  in  the 
Denver  Post  Inc.,  Newhouse  is 
asking  the  court  to  order  that 
I  two  blocks  of  stocks  lie  put  up 
I  for  public  sale. 

:  The  shares  that  would  be  af- 

i  fected  if  a  favorable  ruling  is 
I  won  by  Newhouse  are:  15,321 
I  held  in  the  Treasury  of  the  cor- 
I  poration  and  5,850  assigned  to 
i  the  Denver  Post  Employes  Stock 
1  Trust. 

(luiiiiilulive  voting  asked 

.Along  with  this  relief  from 
allegedly  improper  acts  of  the 
Post’s  directors,  the  Newhouse 
lawsuit  filed  in  U.S.  District 
Court  here  July  29  seeks  a  court 
order  requiring  the  newspaper 
corporation  to  reinstate  cumula¬ 
tive  voting  by  shareholders  so 
as  to  open  up  places  on  the 
Board  of  Directors  for  minority 
interests. 

Other  items  of  relief,  prin¬ 
cipally  financial  reimbursements 
to  the  company,  are  sought  by 
the  Herald  Company  Inc.  of 
Syracuse,  N.  Y.,  a  Newhouse 
corporation  that  acquired  owner¬ 
ship  of  14,724  shares  of  Denver 
Post  Inc.  when  the  Post-Stand¬ 
ard  Company,  a  subsidiary  of 
Herald,  was  liquidated. 

Post-Standard  bought  the 
Denver  Post  interest  fi’om  Mrs. 
.May  Bonfils  Stanton  in  May, 
1960,  at  a  price  of  $260  a  share. 
In  1966,  Newhouse  submitted  a 
bid  of  $500  a  share  for  a  block  of 
stoc-k  that  was  sold  by  the  Den¬ 
ver  U.S.  National  Bank  to  Helen 
G.  Bonfils  at  $300  a  share. 

The  bank  was  later  i-equired 
to  pay  a  surcharge  of  $2,655,847 
to  Bruce  and  Gordon  Rippey  on 
this  transaction,  the  courts  find¬ 
ing  it  had  violated  a  fiduciary 
trust  in  not  seeking  the  true 
market  value  of  the  stock. 

The  complaint  filed  by  Fred  E. 
Neef  and  Rol)ert  Swanson,  local 
attorneys  for  Newhouse,  states 
that  the  New  York  plaintiff  in 
the  new  action  was  “a  mere 
bystander”  in  the  litigation  in 
which  the  bank  was  involved  last 
year. 


Palmer  Hoyt,  editor  and  pub¬ 
lisher  of  the  Post  who  is  named 
as  a  co-defendant  in  the  Herald 
Co.  suit,  characterized  it  as  “an¬ 
other  chapter  in  Mr.  Newhouse’s 
long  battle  to  prevent  local,  em¬ 
ploye  ownership  of  the  Post.” 

The  allegations  in  the  suit  are 
unfounded  and  will  be  answered 
in  court  at  the  proper  time,  Hoyt 
added. 

In  some  respects,  the  stock¬ 
holders’  derivative  action  re¬ 
sembled  the  suit  brought  by 
Newhouse  against  the  manage¬ 
ment  of  the  Springfield  (Mass.) 
Newspapers.  That  case  ended 
with  Newhouse  acquiring  full 
possession  of  the  three  news¬ 
papers. 

In  Springfield,  Newhouse  first 
bought  about  40%  of  the  stock 
from  various  families  in  the 
ownership.  Should  he  gain  a 
legal  decision  in  Denver  and 
then  be  the  successful  bidder  on 
the  shares  he  could  amass  alx)ut 
38' <  of  the  Post  stock. 

Steps  taken  by  Miss  Bonfils, 
with  the  help  of  Hoyt  and  Don¬ 
ald  R.  Seawell,  her  New  York 
attorney,  and  others  she  has 
appointed  as  trustees  of  the  em¬ 
ploye  stock  trust,  were  designed 
to  prevent  anyone  else  from 
acquiring  the  Post,  it  is  charged 
in  the  Herald  complaint. 

.A  series  of  actions  involving 
trusts  and  foundations  and  in¬ 
cluding  an  agreement  among 
trustees  not  to  sell  any  shares 
within  the  next  10  years  unless 
the  purchaser  agrees  to  buy  all 
on  stated  conditions,  is  detailed 
in  the  court  papers  as  evidence 
that  the  defendants  “conspired, 
confederated  and  agreed  among 
themselves  to  acquire  voting 
control”  of  the  company. 

Huge  loan  attacked 

Under  attack  is  the  corpora¬ 
tion’s  purchase  of  19,573  shares 
from  the  Agnes  Reid  Tammen 
Trust  at  $260  a  share  in  June 
1960  for  a  total  consideration  of 
$5,089,148,  with  a  down  payment 
of  $1  million  and  promissory 
notes  at  5  and  5^2%  interest  for 
the  rest,  payable  in  20  instal¬ 
ments. 

The  interest  obligation,  ac¬ 
cording  to  the  complaint, 
amounted  to  $376,171.  It  is  as¬ 
serted  that  the  “plaintiff  dis¬ 
covered  no  proper  corporate  pur¬ 
pose  or  sound  business  reason 
for  the  Denver  Post  Inc.  to  use 


its  a.ssets  for  a  debt  of  this 
magnitude.”  The  sole  purpose,  it 
is  claimed,  was  to  gain  voting 
control  and  the  court  is  asked 
to  order  the  directors  to  pay  the 
interest  sum  to  the  corporation. 

Herald  Co.  also  wants  the 
directors  to  pay  $249,947  to  the 
corporation  as  the  difference  be¬ 
tween  the  price  paid  for  the 
Tammen  shares  and  the  value  of 
$450  put  on  the  stock  by  the 
courts  in  the  bank  case. 

$73,000  salary  criticizinl 

Another  item  claimed  to  be  “a 
waste  of  corporate  assets”  is  the 
$75,000  a  year  voted  for  Miss 
Bonfils,  president  of  the  com¬ 
pany,  whose  “infirmity  and  ill 
health  make  her  unable  to  render 
services  of  a  value  commensur¬ 
ate  with  the  salary.” 

The  complaint  notes  that  Miss 
Bonfils  received  $50,000  a  year 
in  June  1961.  The  raise  was 
given  to  her,  retroactiv’e  to  Janu¬ 
ary  1,  1967,  after  the  unfavor¬ 
able  decision  in  the  bank  case. 
She  had  agreed  to  indemnify  the 
bank  for  legal  fees  and  other 
costs  in  litigation  growing  out  of 
the  bank’s  sale  of  stock  to  her. 
The  Herald  Co.  claims  the  bank 
case  cost  the  Denver  Post  $89,- 
004  in  legal  expenses. 

Formation  of  the  employe 
stock  tiust,  it  is  alleged,  was  a 
subterfuge  and  the  l)enefits  to 
employes  are  “doubtful,  illusory 
and  obscure.”  A  public  sale  of 
the  stock  held  in  this  trust  would 
provide  $10  million  or  more  for 
profit  sharing  or  pensions,  it  is 
suggested. 

“The  determination  of  those 
who  shall  be  permitted  to  bid  is 
not  at  issue,”  the  Herald  Co. 
says.  “The  action  is  taken  to 
protect  all  stockholders.” 

Some  4,250  shares  were  trans¬ 
ferred  to  the  employe  trust  at  a 
“grossly  inadequate  price,”  the 
complaint  alleges. 

$10,000  for  oil  portrait 

Other  items  to  which  the 
minority  shareholders  object  are 
the  salary  and  retainer  (al)out 
$91,000),  plus  use  of  a  car  and 
pension  for  Seawell  who  is  de- 
scril)ed  as  Helen  Bonfils’  per¬ 
sonal  attorney.  Seawell  is  secre- 
tarj’-treasurer  of  the  corpora¬ 
tion. 

Finally,  the  complaint  cites 
the  expenditure  of  corporate 
money  ($10,000)  for  an  oil  por¬ 
trait  of  Seawell  that  hangs  in 


the  office  of  the  Denver  Post. 

The  present  distribution  of 
shares  in  the  company  is  given 
as  follows: 

First  National  Kansas  City 
Rank  and  Denver  U.S.  National 
Bank,  trustees  of  Frederick  G. 
Bonfils  estate,  17,514. 

F.  G.  Bonfils  Foundation, 
5,028. 

Helen  G.  Bonfils,  1. 

Helen  G.  Bonfils  Trust,  1,468. 

Helen  G.  Bonfils  Foundation, 
34,093. 

Palmer  Hoyt,  1. 

Donald  R.  Seawell,  1. 

Charles  E.  Stanton,  10. 

Herald  Co.,  14,724. 

Denver  Post  Employes  Stock 
Trust,  5,850. 

Denver  Post  Inc.  Treasurv, 
15,321. 

Defendants  in  the  lawsuit  are 
listed  as:  Helen  Bonfils  (also 
Helen  B.  Davis),  Palmer  Hoyt, 
E.  Ray  Campl)ell,  Charles  R. 
Buxton,  Stephen  H.  Halt,  War¬ 
ren  K.  Young,  Joe  W.  Bruce, 
Barry  Morrison,  and  Isadore  M. 
Rosenblatt. 

Miss  Bonfils,  Hoyt  and  Sea¬ 
well  are  directors  of  the  com¬ 
pany.  Campbell  is  a  former  pres¬ 
ident.  The  others  are  trustees 
of  the  employe  stock  trust. 

The  litigation,  according  to 
the  lawsuit,  is  the  result  of  Post 
management  refusal  at  a  June 
12,  1968,  stockholders’  meeting 
to  take  action  on  demands  by  the 
Herald  to  rectify  the  purported 
mismanagement. 

The  Helen  G.  Bonfils  Founda¬ 
tion,  it  is  alleged,  is  a  nonprofit 
corporation  created  to  allow  Miss 
Bonfils  and  her  associates  to 
control  the  stock  and  keep  it  off 
the  public  market.  The  Founda¬ 
tion  may  sell  shares  only  to  the 
employes  stock  trust. 

• 

Cutler-Hammer  may 
buy  Denver  firm 

Milwaukee 

Officials  of  Cutler-Hammer 
Inc.  and  Miner-Denver  Inc.  an¬ 
nounced  they  had  reached  agree¬ 
ment  for  Cutler-Hammer  to 
acquire  the  Denv’er  producer  of 
equipment  for  the  newspaper 
industry. 

Cutler- Hammer  would  issue 
26,620  shares  of  common  stock 
in  exchange  for  the  busine.ss  and 
a.ssets  of  Miner-Denver.  In  addi¬ 
tion,  depending  on  the  perform¬ 
ance  of  Miner-Denver  in  the 
next  21  months,  shareholders  of 
Miner-Denver  will  be  eligible  to 
i-eceive  up  to  23,000  additional 
shares  of  Cutler-Hammer  com¬ 
mon  stock. 

Miner-Denver  designs  and 
produces  materials  handling 
equipment  for  newspaper  press 
rooms  and  mailrooms.  Its  plant 
and  offices  are  located  in  Denver 
where  it  employs  approximately 
130  persons. 
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Test  of  court  bans 
on  press  suggested 


Should  the  jjiess,  as  a  whole, 
go  to  court  now  and  contest  the 
constitutionality  of  judges’  re¬ 
strictions  on  coveiage  of  crimi¬ 
nal  trials? 

Hu  Blonk.  chairman  of  the 
Freedom  of  Information  Com¬ 
mittee  of  the  Associated  Press 
Managing  Editors  Association, 
is  looking  for  answers  to  that 
question  from  editors  and  other 
newspai>er  and  hroailcast  execu¬ 
tives  who  are  concerned  with 
the  s|)ate  of  orders  that  are 
issuing  from  the  bench. 

Blonk,  who  is  managing  edi¬ 
tor  of  the  Wcnnfchee  (Wash.) 
Daily  ll’orW,  cited  a  run  of 
restrictions  on  newsmen  since 
the  adoption  of  the  Reardon 
Committee’s  recommendations 
by  the  .4merican  Bar  Associa¬ 
tion  a  year  ago. 

The  latest  action  has  been 
Judge  W.  Preston  Battle’s  is¬ 
suance  of  “fair  trial”  orders  in 
the  case  of  James  Earl  Ray, 
who  goes  to  trial  in  Novemlier 
for  the  killing  of  the  Rev.  Mar¬ 
tin  Luther  King  Jr.  (E&P,  July 
27).  The  Memphis  judge  this 
week  appointed  a  panel  of  eight 
judges  to  consider  complaints 
that  the  onlers  are  l)eing  vio¬ 
lated  already. 

Judge's  orders  violated 

The  committee  reported  that 
statements  made  to  the  press 
by  Attorney  General  Ramsey 
Clark  and  others,  including 
Ray’s  attorney  and  the  Shelby 
county  sheriff,  had  ignored  the 
judge’s  prohibition  on  pre-trial 
publicity. 

Judge  Battle  said  he  was  re¬ 
serving  his  tlecision  on  punitive 
action — a  possible  contempt  ci¬ 
tation — until  later  “in  the  inter¬ 
est  of  pre.serving  the  constitu¬ 
tional  rights  of  all  concerned 
and  protecting  the  orderly  prep¬ 
aration  ami  progress  of  the 
trial.” 

Blonk  asks  whether  news  or¬ 
ganizations  might  finance  a 
court  case,  or  whether  a  test 
will  be  made  by  an  individual 
newspaper.  The  Wenatchee  edi¬ 
tor  said  he  would  like  to  have 
the  Supreme  Court  pass  on  such 
issues  as  the  following: 

•  Is  it  constitutional  for  jur¬ 
ists  to  stop  lawyers,  police  offi¬ 
cers,  jurors,  and  witnesses  from 
talking  prior  to  or  during  the 
trial? 

•  Is  it  constitutional  to  pio- 
hibit  photogra|)hs  or  TV  in  the 
courthouses  in  adjacent  park¬ 
ing  lots  .  .  .and,  to  look  into  the 
future — all  over  town? 

•  Is  it  constitutional  to  bar 


reporters  from  a  public  trial 
while  the  jury  is  out  at  the 
request  of  a  defense  attorney 
for  any  ivason? 

•  Is  it  constitutional  to  bar 
reporters  from  preliminary 
hearings? 

•  Is  it  constitutional  for  a 
judge  to  bar  sketching  in  the 
courtroom? 

•  Is  it  constitutional  for  a 
judge  to  seek  to  restrict  the 
I'oliiiiie  of  i)re-trial  and  during- 
trial  news  and  photo  coverage, 
as  differentiated  from  trying  to 
restrict  i)ossible  prejudicial  re- 
liorting? 


MODERNIZATION  program  will  combine  the  Chronicle  and  Milan 
Buildings  in  Houston.  Two  1 0-story  structures  with  270,000  square 
feet  of  space  will  adjoin  the  Houston  Chronicle's  new  production 
building. 


Mayor  Yorty  finds  support  in  press  for  Sirhan  story 

Lo.s  Angkles  his  conduct  was  in  the  public  about  Sirhan.  Some  peopl 


Lo.s  Angeles 

Mayor  Sam  Yorty  says  a  large 
numlrer  of  newsjjapers  around 
the  country  approved  his  com¬ 
ments  following  the  murder  of 
Senator  Rol)ert  F.  Kennedy  here 
early  in  June. 

Some  law  enforcement  officials 
had  condemned  the  Mayor’s  re¬ 
lease  of  certain  information  con- 
cei  ning  Sirhan  Sirhan,  after  his 
arrest  in  the  case. 

The  Mayor’s  office  culled  the 
following  (luotes  from  editorials: 

St.  Loniit  aiohe  Democrat — 
“Mavor  Yortv  correctly  asserts 


his  conduct  was  in  the  i)ublic 
interest,  saying  he  acted  only  to 
‘get  the  facts  to  the  public  and 
prevent  rumors  and  violence.’ 
For  this  act,  the  Mayor  should 
l*e  applauded,  not  panned.” 

San  Francisco  Examiner — 
“We  l)elieve  his  (Yorty’s)  brief 
disclosure  of  Sirhan’s  anti-ls- 
lael  fanaticism  as  revealed  in  a 
diary  served  an  overriding  pub¬ 
lic  purpose.” 

Santa  .Monica  Eceniny  Out¬ 
look — “Think  what  might  l)e  the 
situation  today  if  Mayor  Yorty 
hadn’t  revealed  what  he  did 


Editor  tests  brother’s  rule 
on  naming  youths  in  crime 


Hender-son,  Nev. 

A  family  feud  is  developing 
here  over  the  question  of  wheth¬ 
er  to  publish  the  names  of  juve¬ 
nile  offenders.  Nevada  Supreme 
Court  Justice  David  Zenoff  says 
no — his  brother.  Publisher  Mor- 
ry  Zenoff,  says  yes. 

The  judge’s  reasoning  is:  “It 
has  l)een  established  all  over  the 
country  that  to  publish  the 
names  is  harmful  to  society  in 
geneial  and  to  the  l)est  interests 
of  the  kids  who  get  in  trouble.” 

Publisher  Zenoff,  however, 
argues:  “We  find  kids  are  the 
biggest  culprits.  They’ve  had 
immunity  for  so  long  that  they 
are  flaunting  it  and  go  around 
thinking  they  can’t  lie  touched.” 

The  |)ublisher  said  he  will 
print  juveniles’  names  in  his 
twice-weekly  Henderson  Home 
Sews. 

Nevada  law  says:  “Nor  shall 
the  name  or  race  of  any  child 
in  connection  with  any  proceed¬ 
ing  (in  juvenile  court)  l>e  pub¬ 
lished  in  any  newspaper  without 


a  written  order  of  the  court.” 

Justice  Zenoff  said  this 
wouldn’t  stop  a  newsman  from 
getting  names  from  jail  or  police 
records.  Publisher  Zenoff  said 
that’s  just  what  he’ll  do.  Of¬ 
fenders  in  major  crimes,  such 
as  narcotics  or  burglary,  who  are 
1(5  or  older  will  l)e  named  from 
police  records,  he  said. 

Justice  Zenoff  explained  that 
a  paper  using  juvenile  court 
records  could  l)e  cited  for  con- 
tem|)t,  and  the  offender  could 
get  2.^  days  or  a  fine.  Publisher 
Zenoff  said  he  hopes  he  isn’t 
breaking  the  law,  but  would  go 
to  jail  to  sujjport  his  case. 

Justice  Zenoff  said  the  law 
may  l)e  unconstitutional,  how¬ 
ever,  l)ecause  it  bars  public  ac¬ 
cess  to  court  proceedings. 

“Even  so,”  he  commented,  “it 
has  been  a  gentleman’s  agree¬ 
ment  not  to  publish  juveniles’ 
names.  This  helps  the  child,  who 
otherwise  may  get  into  trouble 
again  l)ecause  of  written  recog¬ 
nition.” 


about  Sirhan.  Some  people  woulc 
be  blaming  the  assassination  or 
white  bigotry  against  Kennedy’s  " 
lacial  views.  Others  would  b  ‘ 
crying  it  was  the  work  of  ‘right 
wing  extremists.’  Communist 
would  l)e  having  a  field  day.’  ■ 

SitiiM*  Disagreement  |> 

Oklahoma  City  Daily  Okla-  | 
homati — “We  think  Yorty  wa< 
acting  in  the  public’s  interest  • 
He  had  a  duty  to  the  tense  am 
ner\'ous  citizens  of  Los  Angeles.'  ■ 
Portland  Oregonian  —  “Tb 
Mayor’s  intentions  in  calminj 
the  public  could  not  hurt  tb 
|)rosecution’s  case.” 

Manchester  (N.H.)  Vnioi 
Leader — “It  takes  a  fearless 
.American  such  as  Mayor  Yorty  | 
who  has  never  flinched  from  anj  i 
fight  in  which  he  was  involved  J 
to  bring  out  the  facts.”  r 

Newspapei’s  which  expressed! 
disagreement  with  Yorty’s  re¬ 
marks  included  the  Minneapolis 
Tribune,  Chicago  Sun-Times, 
Des  Moines  Register,  San  Fran¬ 
cisco  Chronicle,  and  People’s 
World. 

• 

Ridder  papers  have 
eorrespoiideiil  in  Asia 

St,  Pai  l,  Minn. 
The  St.  Paul  Dispatch  and 
Pioneer  Press  have  a  roving  re¬ 
porter  in  .Asia.  He  is  Terry 
Wolkerstorfer,  25,  who  will  at¬ 
tend  Columbia  University  Grad-; 
uate  School  of  Journalism  in  the. 
Fall.  1 

.A  graduate  of  Notre  Dame,  a 
vetei  an  of  Army  service  in  Viet¬ 
nam  and  a  linguist  in  Asian 
languages,  Wolkerstorfer  is 
sending  dispatches  to  the  Ridder 
newspapers  from  countries  of 
the  Far  East — from  the  hamlets 
and  byways  as  well  as  military 
jioints. 
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^The  cherry  pie  incident 


Women’s  club  affairs  blacked  out 
while  3  F’s  capture  all  the  space 

Hy  Luther  A.  Huston 


Washington 

A  newsjiaper  will  ^ive  a  (juar- 
ter  of  a  pape  to  a  picture  of  a 
cherry  pie  but  when  offered  a 
fjood  story  about  an  important 
activity  of  an  oifjanization  of 
important  women  will  brush  it 
off  with  a  crisp  “no  space.” 

This,  at  least,  was  an  experi¬ 
ence  of  Mrs.  Walter  Mapee, 
president  of  the  General  Con¬ 
federation  of  Women’s  Clubs. 
It  is  one  reason  she  thinks  that 
the  women’s  papes  of  newspa¬ 
pers  po  too  much  to  food,  fur- 
nishinps  and  fashions  and  not 
nearly  enouph  to  women’s  ac¬ 
tivities  that  po  far  beyond  those 
essential  but  not  all-embracinp 
interests. 

.Space  Prf»bleiii 

“The  editors  seem  to  think 
that  food,  fashions  and  furnish¬ 
ings  comprise  all  of  women’s 
interests,”  Mrs.  Magee  said. 
“I’ve  nothing  against  the  three 
Fs.  They  are  a  necessary  and 
interesting  part  of  our  lives. 
But  a  tremendous  number  of 
women  are  interested  in  things 
far  lieyond  the  three  Fs  and 
etiually  important  to  the  lives  of 
their  families,  their  communi¬ 
ties  and  their  country.  But  it 
is  very  difficult  to  get  space  for 
these  things  on  the  women’s 
pages  or  elsewhere  in  the  news- 
jiapers.” 

Mrs.  Magee  told  about  the 
cherry  pie  incident. 

“I  had  something  I  thought 
was  important  and  of  commu¬ 
nity  interest,”  she  said.  “I 
called  the  club  editor  (paper 
unnamed)  and  told  her  what  I 
thought  was  a  good  story.  She 
brushed  it  off  with  ‘it’s  a  matter 
of  space’. 

Didn't  a.«ik  for  whole  pic 

“That  did  it.  I  told  her  that 
I  happened  to  notice  in  this 
morning’s  paper  that  you  gave 
one-fourth  of  a  page  to  a  pic¬ 
ture  of  a  cherry  pie.  I  think 
that  maybe  you  might  have 
given  a  portion  of  that  space 
to  what  we  have  which  is  of  at 
least  equal  importance.” 

Mrs.  Magee  wanted  it  noted 
that  she  «iid  not  “ask  for  the 
whole  pie.” 

One  of  the  activities  of  the 
Confederation  of  Women’s 
Clubs  that  Mrs.  Magee  and  her 


organization  finds  it  difficult  to 
get  space  for  in  the  papers  is 
a  campaign  now  under  way  to 
get  to  the  polls  and  to  vote 
every  memlier  of  every  family' 
of  voting  age  within  the  organi¬ 
zation.  They  are  emphasizing 
the  importance  of  the  absentee 
vote — of  the  business  man  who 
travels,  goes  on  vacation,  of 
service  men  overseas.  The  cam¬ 
paign  is  not  in  liehalf  of  any 
political  party. 

“We  are  a  bipartisan  organi¬ 
zation,”  Mrs.  Magee  said.  “We 
represent  responsible  citizens, 
thinking  people  and  people  in¬ 
formed  on  the  issues.” 

Comniiinily  Program 

There  are  7  million  more 
women  voters  than  male  voters 
in  the  United  States,  according 
to  Mrs.  Magee.  “We  haven’t 
outvoted  the  men  yet,  but  we 
will,”  she  asserted,  and  “I  be¬ 
lieve  that  the  women  of  the 
United  States  will  determine 
who  will  1)6  the  next  Presi¬ 
dent.” 

Another  activity'  of  women’s 
clubs  that  newspapers  have 
little  or  no  space  for,  according 
to  Mrs.  Magee,  is  a  community 
improvement  program.  Last 
year,  she  said,  12,000  clubs  in 
every  state  of  the  union  took 
part  in  this  program. 

“A  story  about  a  bake-off 
contest  is  alright,”  said  Mrs. 
Magee,  “but  we  would  like  a 
little  more  I'ecognition  of  the 
activities  of  women  in  commu¬ 
nity  improvement  and  national 
affairs. 

“We  stand  for  the  very  basic 
principles  of  American  patriot¬ 
ism,  morality',  integrity',  cour¬ 
tesy',  good  manners,  thoughtful¬ 
ness  of  other  people,  and  good 
government  on  every  level  from 
the  court  house  to  the  White 
House.” 

.Silly  Quolions 

One  handicap  the  club  women 
face  in  getting  their  stories  in 
the  pa|)ers  is  that  I'eporters 
have  very'  scanty  background 
knowletige  of  what  women’s 
organizations  do  “and  they  ask 
silly  questions  at  interviews  and 
press  conferences,”  according  to 
Mrs.  Magee. 

“I  wish  sometime  we  could 
have  an  indoctrination  session 
to  explain  our  ideas  to  the  re¬ 


porters  and  have  them  explain 
their  ideas  to  us,”  Mrs.  Magee 
said.  “I  think  that  would  l)e 
healthy.” 

Mrs.  Magee  acknowleilged 
that  food,  fashions  and  furnish¬ 
ings  advertising  was  an  im¬ 
portant  source  of  revenue  of 
newspapers  but  she  did  not 
think  it  was  necessary  to  em- 
bioider  the  atis  with  a  lot  of 
.’IF  trivia  to  the  detriment  of 
news  of  greater  interest  to  most 
women. 

“Advertising  is  not  any  good 
unless  it  reaches  the  buyers,” 
she  said.  “We  buy  the  food, 
fashions  and  furnishings.  We 
are  the  money  managers  of  the 
home.” 

Advertisers  would  reach  the 
buyers  just  as  effectively — per¬ 
haps  more  so — if  the  advertise¬ 
ments  were  not  concentrated  in 
departmentalized  sections  but 
distributed  through  the  paper 
along  with  good  stories  about 
the  important  activities  of 
women. 

“Newspai)ers  miss  a  lot  of 
gooil  stories  because  the  w'om- 
en’s  editors  give  us  the  brush 
off  w'ith  the  excuse  of  ‘no 
space’  ”,  Mrs.  Magee  concluded 
and  more  news  space  might  be 
available  if  all  the  3F  ads  were 
not  crowded  into  women’s 
pages. 

• 

Cecil  King  given 
year’s  salary  of 
$84,000  in  firing 

London 

Severance  pay  for  Cecil  King, 
chairman  of  the  International 
Publishing  Co.  who  was  fired  in 
May  for  meddling  too  much  in 
politics,  amounted  to  35,000 
pounds  ($84,000) — one  year’s 
salary'. 

Stockholders  of  the  IPC,  which 
publishes  the  Daily  Mirror  and 
scores  of  magazines,  were  told 
that  King  also  will  receive  his 
pension. 

The  new  chairman,  Hugh  Cud- 
lipp,  said  it  was  not  the  quality 
of  the  nature  of  King’s  political 
activities  which  was  detrimental ; 
“it  was  the  quantity  of  the 
propaganda,  the  preoccupation, 
the  personal  intervention  in 
national  affairs.” 
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Gloria  Biggs 


Gannett  News  Service 
nanies  women's  editor 

Rochkst™,  N.Y. 

Appointment  of  Mrs.  Gloria 
Biggs  as  women’s  editor  of 
Gannett  News  Service  has  been 
announced  by  John  C.  Quinn, 
GNS  managing  editor. 

Mrs.  Biggs  assumed  her  new 
duties  in  time  to  work  with  a 
20-man  GNS  team  covering  the 
Republican  National  Conven¬ 
tion  in  Florida.  She  will  con¬ 
tinue  as  executive  women’s  edi¬ 
tor  of  Gannett  Florida  News¬ 
papers,  including  TODAY  at 
Cape  Kennedy,  Fla. 

TOD.AY  has  twice  won  J.  C. 
Penney-University  of  Missouri 
awards  for  women’s  pages — 
first  place  in  1966  and  second 
in  1967.  A  third  place  in  the 
same  competition  was  won  in 
1962  by  the  St.  Petersbury 
(Fla.)  Timeti,  of  which  Mrs. 
Biggs  was  women’s  editor  for 
six  years. 

She  was  women’s  editor  of 
the  Palm  Beach  Pout-Times  for 
one  year  before  joining  Gannett 
at  Cape  Kennedy  in  February 
1966.  A  writer  of  magazine 
articles  and  free-lance  fiction, 
she  is  a  New  York  City  native. 
Her  husband,  Scot  W.  Biggs,  is 
a  real  estate  broker. 

• 

Caraj^e  to  replace 
historic  pressroom 

San  Francisco 

Pressroom  facilities  long  used 
by  the  San  Francisco  Exatniner 
when  the  Hearst  daily  was  a 
morning  newspaper  w'ill  be  re¬ 
placed  by  a  10-story  parking 
garage,  announces  A.  J.  Cooke, 
vicepresident,  Hearst  Corpora¬ 
tion. 

Demolition  of  the  buildings 
l)ehind  the  Hearst  Building  will 
enable  completion  of  the  new 
garage  in  al)out  15  months, 
Cooke  estimated. 

The  new  Examiner  Building 
at  100  5th  Street  now  houses 
editorial  offices  and  San  Fran¬ 
cisco  Newspaper  Printing  Com¬ 
pany  printing  facilities. 
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More  for  stereotypers 

$45  package  ends 
Washington  strike 


Washington 
A  strike  by  75  stereotypers 
which  shut  down  all  three  daily 
Washington  newspapers  for  the 
first  time  in  more  than  19  years 
ended  at  7  a.m.  Satuixlay  (July 


unions  ha<l  won  in  their  negotia¬ 
tions. 

‘Very  fair  selllemenl’ 

John  H.  Kauffmann,  presi¬ 
dent  of  the  Evening  Star  News- 
It  was 

very  fair  settlement  from 
both  sides.” 


solidarity  was  being  jeopard¬ 
ized. 

After  extended  debate,  the 
Guild  members  I’eaffimietl  sup¬ 
port  of  the  strike. 

At  a  second  meeting  Friday 
morning,  the  Guild  heard  a 
message  from  officials  of  the 
stereotypers’  union  disav'owing 
any  racial  discrimination. 

The  stereotypers  pointed  out 
that  no  new  apprentices,  white 
or  black,  had  teen  taken  into 
their  union  in  the  past  six  years 
and  that  while  there  are  no 
Negro  stereotypers  on  Wash¬ 
ington  newspapers,  there  are  in 
other  cities. 

Discriiiiinalioii  denied 


paper  publishers  that  the  union 
will  not  accept  any  contract 
which  fails  to  provide  “guaran¬ 
tees  against  discrimination  on 
account  of  race,  creed,  color, 
national  origin,  sex  or  age  .  .  .” 

Such  guarantees,  the  resolu¬ 
tion  said,  “must  apply  not 
merely  to  existing  employes,  but 
must  also  apply  to  hiring  of 
new  employes  and  specifically 
to  new  employes  in  departments 
such  as  advertising  sales  where 
there  is  evidence  of  a  pattern 
of  discriminatory  hiring.” 

The  Guild  membership  ap¬ 
proved  a  proposal  calling  for 
the  creation  of  a  commission  to 
study  all  newspaper  hiring  poli¬ 
cies. 


27)  when  Stereotypers  Union  paper  Company,  said. 
Local  19  and  the  Washington  a 
Publishers’  Association  reache<l 


an  agreement. 

The  walkout,  supported  by 
other  newsjiaper  unions,  except 
the  teamsters,  prevented  publi¬ 
cation  of  the  Star,  the  Wanliing- 
toyi  Post  and  the  Daily  S’etrs, 
Thursday  and  Fiiday,  and  the 
Post  and  Star  on  Saturday.  The 
Daily  News  resumed  publishing 
on  Satunlay  while  the  Post  and 
Star  went  to  woik  on  Sunday 
editions. 

The  publishers’  association 
and  the  stereotypers  agreed  to 
a  three-year  contract  calling  for 
a  $.‘(6  weekly  wage  increase,  in 
yearly  steps  of  ?12,  and  a  fringe 
benefit  package  of  more  than 
$9  a  week  over  a  3-year  period. 

‘tX'lial  He  Here  after' 

Charles  S.  Davis,  president 
of  the  stereotypers  local,  told 
reporters  “we  got  what  we  were 
after,”  as  he  emerged  from  a 
meeting  at  which  his  union  rati¬ 
fied  the  agreement  unanimously. 

Davis  said  of  the  contract 
that  “our  international  and  the 
publishers  say  it  is  the  test 
package  ever  negotiated  by  a 
stereotypers’  union  in  the  coun¬ 
try.”  He  added,  “nobody  likes 
to  strike,  but  our  local  thought 
it  was  necessary’.” 

Davis  said  that  under  settle¬ 
ment  terms,  the  journeyman 
wage  rate  will  go  from  $156.50 
to  $192.50.  He  said  a  fourth 
week  of  vacation  will  be  put  on 
a  sliding  scale.  In  the  third 
year  of  the  contract,  this  will 
jirovide  four  weeks  of  vacation 
after  11  years  service. 

Ovortime  afit-r  32  I  j  hours 

The  settlement  also  proN-ides 
for  time  and  a  half  overtime 
after  32 ’2  hours  of  work  and 

continuation  of  the  apprentice¬ 

ship  .system. 

The  union,  which  had  asked 
for  a  .?40  cash  settlement,  sta- 
tione<l  pickets  at  the  entrances 
to  the  Star,  I’ost  and  Daily 
News  shortly  tefore  5  p.m.  Wed- 

ne.sday  (July  21). 

The  settlement  gave  the 

stereoty|)ers  $4  more  in  the  pay 
packasre  than  the  other  craft 
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Calling  it  a  “very  large  cash 
settlement,”  Kauffmann  said  it 
“was  probably  as  large  as  any 
craft  settlement  in  the  coun¬ 
try”  and  “was  not  out  of  line 
with  craft  settlements  here  last 
September.” 

Henry’  C.  Gronkiewicz,  exec¬ 
utive  ilirector  of  the  publishers’ 
association,  said  “the  publishers 
were  pleased  that  the  contract 
negotiations  had  teen  com¬ 
pleted  and  that  they  were  able 
to  go  back  to  work. 

“They’  are  in  the  business 
of  publishing  not  fostering 
strikes,”  he  said. 

The  strike  of  the  stereotypers 
idled  ateut  4,000  employes  of 
the  three  newspapers.  It  was 
the  first  city’  wide  newspaper 
shutdown  here  since  a  25-hour 
strike  of  pressmen  and  stereo¬ 
typers  in  1949  closed  down  the 
Post,  Star,  News,  and  the  old 
Times-HeraM  for  a  day. 

In  last  week’s  strike,  other 
unions  refused  to  cross  the 
stereotypers’  picket  lines. 
Among  them  was  the  Washing- 
ton-Baltimore  Newspaper  Guild, 
which,  while  supporting  the 
strike,  questioned  the  all-white 
composition  of  the  stereotypers’ 
union. 

Itacial  i^Mue  rai>ed 

The  racial  issue  came  up  at 
a  Guild  meeting  Thursday’  called 
to  ratify  the  union  executive 
board’s  decision  to  support  the 
strike. 

A  grouj)  led  by’  Nicholas  von 
Hoffman  of  the  Post  unit  intro¬ 
duced  a  resolution  charging 
stereotypers  with  “excluding 
black  workers  from  member¬ 
ship.”  It  called  for  support  of 
the  strike  by  the  Guild  only  on 

condition  “that  henceforth  they’ 
(the  stereotypers)  recruit  and 
accei)t  black  apprentices  in 
iiuml)ers  proportionate  to  the 
black  population  of  the  City  of 
Washington,” 

Guild  leaders  stroiij^ly  ob¬ 

jected,  saying  the  race  issue 

was  not  germane  to  the  strike 
and  warning  that  inter-union 


The  stereotypers.  Guild  mem¬ 
bers  were  told,  said  that  while 
prospective  apprentices  are 
screened  by  the  union  and 
passed  upon,  actual  hiring  of 
apprentices  is  a  prerogative  of 
management. 

Gronkiewicz,  who  is  respon¬ 
sible  for  craft  union  personnel 
at  the  newspapers,  said  he  per¬ 
sonally’  knows  “there  is  no  dis- 
ciimination  in  craft  hiring.” 

Gronkiewicz  said  the  racial 
discrimination  issue  “was  nev¬ 
er  a  matter  in  the  negotiations 
.  ,  .  simply’  because  we  do  not 
disci  iminate  in  any’  way’.” 

He  added  the  comment  that 
the  stereotypers’  trade  is  being 
eliminated  by’  automation.  “A 
man  would  be  wasting  his  time 
to  take  five  years’  time  trabiing 
for  a  dying  trade,”  he  said. 

The  Guild  reaffrmed  its  sup- 
l)ort  of  the  strike,  but  put  other 
unions  on  notice  that  it  “shall 
henceforth  require  affirmative 
showings  on  the  absence  of 
racially’  discriminatory’  policies 
before  it  shall  extend  support 
to  any’  union.” 

At  the  same  time,  the  Guild 
adopted  a  resolution  calling  on 
its  officials  to  tell  local  news- 


York,  Pa. 

Taka  Nii  Sweeney’,  16,  likes  to 

go  groundhog  hunting  when  he 
has  a  day  off  from  work  at  the 
Hotel  Yorktowne  here. 

The  police  know  that,  and  so 
do  the  newspaper  people.  He  has 
lonp  ceased  to  be  picture  mate¬ 
rial  although  he  cuts  quite  a 

figure  as  he  rolls  through  town 
on  a  motorbike,  a  30-30  strapped 
across  his  back,  an  ammo  Ijelt 
around  his  waist,  and  his  hunt¬ 
ing  license  dangling  from  the 
rifle  Strap  to  let  people  know  he’s 

hunting  animals,  not  people. 

But  he  got  his  picture  into 

new.sjjapers  all  around  the  coun¬ 
try  the  other  day  l)ecause  he 


During  the  latest  strike  the 
weekly’  Washington  Examiner 
put  out  daily  editions  but  re¬ 
turned  to  its  once-a-week  publi¬ 
cation  schedule  when  the  walk¬ 
out  ended.  O.  Roy  Chalk,  pub¬ 
lisher  of  the  Examiner,  has  not 
abandoned  plans  for  a  daily  at 
some  later  date. 

Plans  of  the  weekly  Mont¬ 
gomery  and  Prince  Georges 
County’  Sentinel,  published  in 
suburban  areas,  to  publish  daily 
editions  also  were  dropped 
when  the  strike  ended.  Pub¬ 
lisher  Leonard  Kapiloff  said 
there  was  a  possibility  that  the 
Sentinel  would  go  daily  later. 

The  Washington  Free  Press. 
a  bi-weekly’  with  left-wing  lean¬ 
ings,  printed  extras  during  the 
strike  but  returned  to  its  regu¬ 
lar  schedule  with  resumption  of 
))ublication  by  the  established 
daily  papers. 

• 

Mailbox  is  full 

Manchester,  N.  H. 

The  Manchester  Union  Leader 
reported  that  during  the  first  six 
months  of  1968  it  published 
2,722  letters  from  readers.  In 
1967,  the  total  was  4,434. 


chose  to  hunt  groundhogs  on  a 
day  when  York  was  making 
headlines  due  to  a  clash  tetween 
a  city  patrolman  and  some  black 
youths. 

.4  wire  service  stringer,  ac¬ 
cording  to  Dennis  Sandage,  a 

York  Gdzette  &  Ihilif  reporter, 

took  a  picture  of  Taka  Nii  and 

serviced  it  with  a  caption  that 
i-ead:  “The  armed  bike  rider 
drives  through  the  heart  of 
York’s  Negro  district  .  .  .  while 
authorities  grope  for  the  cause 

of  the  disturbances.” 

Editors  played  it  as  a  timely 

jiiece  of  art,  and  that’s  how  a 

groundhog  hunter  l>ecame  en¬ 
tangled  in  the  day’s  riot  news. 
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York’s  ‘armed  bike  rider’ 
just  a  groundhog  hunter 


ClRCtLATlOIV 

NLRB  ruling  upset 
on  franchise  dealers 


A  decision  by  a  referee  of  the 
New  York  State  Department  of 
Labor  supports  the  management 
of  the  Xew  York  Daily  \ews  in 
its  contention  that  franchise  cir¬ 
culation  dealers  are  independent 
contractors. 

This  ruling  runs  counter  to 
one  a  year  ago  by  the  National 
Lalwr  Relations  Board  that  held 
the  franchise  dealers  to  be  em¬ 
ployes.  That  determination  “is 
overruled,”  wrote  Irv'ing  Blach- 
man,  referee  in  the  Unemploy¬ 
ment  Insurance  Division. 

Some  of  the  franchise  dealers, 
acting  under  the  NLRB  ruling, 
had  sought  to  compel  the  News 
Syndicate  Co.  Inc.,  publisher  of 
the  News,  to  make  contributions 
to  the  unemployment  insurance 
fund  on  the  earnings  of  the 
dealers. 

Fraiicliises  Change  Hands 

A  key  element  in  the  state 
decision,  handed  down  after 
hearings,  involved  the  active 
market  in  franchises.  About  60 
sales  of  franchises  had  been  re¬ 
corded  and  the  referee  observed 
that  “a  substantial  investment 
is  necessary  b.v  anyone  wishing 
to  l)ecome  a  franchise  dealer.” 
One  franchise  was  owned  by  a 
corporation. 

“While  the  franchise  dealer 
was  required  to  offer  the  em¬ 
ployer  the  right  of  first  refusal 
and  to  obtain  the  consent  of  the 
employer  to  transfer,”  said 
Blachman,  “the  e\ndence  indi¬ 
cates  that  in  practice  the  dealer 
could  find  his  own  purchaser  and 
the  employer  would  not  un¬ 
reasonably  withhold  consent  to 
the  transfer.” 

The  News  instituted  the  sys¬ 
tem  of  franchise  dealers  in  Feb¬ 
ruary  196.j.  An  Independent 
Home  Delivery  Agreement  was 
negotiated. 

Under  the  contracts,  each  car¬ 
rier  agreed  to  operate  in  a  desig¬ 
nated  territorj- ;  to  purchase 
each  day  of  publication  a  suffi¬ 
cient  numlKM'  of  the  employer’s 
papers  to  supply  all  home  de¬ 
livery  subseribers  in  the  terri¬ 
tory  at  a  wholesale  price  stated 
in  the  agreement  and  subject  to 
change  by  the  employer;  to 
supervise  and  direct  the  delivery 
and  re-sale  of  papers  in  the  area 
at  no  more  than  the  regular 

established  home  delivery  price; 

to  provide  and  maintain  a  place 

of  business  in  the  territory  and 
an  adequate  staff  of  personnel 
to  carry  on  the  business;  to  use 
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his  best  efforts  to  maintain  and 
promote  sales;  to  participate  in 
the  sales  promotions  instituted 
by  the  employer;  to  prepare  lists 
of  subscribers  and  furnish  these 
lists  to  the  employer  and  to 
advise  the  employer  of  changes 
as  they  occur;  to  make  all  re¬ 
ports  required  by  the  employer; 
to  safeguard  the  subscription 
lists;  to  investigate  all  com¬ 
plaints  and  to  report  to  the  em¬ 
ployer  the  result  of  investiga¬ 
tion  ;  to  carry  public  liability  in¬ 
surance;  to  keep  a  security  de¬ 
posit  with  the  employer;  to  de¬ 
vote  all  the  time  and  effort 
necessary  to  implementation  of 
the  agreement;  and  to  offer  the 
employer  the  right  of  first  re¬ 
fusal  to  purchase  the  subscrip¬ 
tion  lists  at  specified  rates. 

Price  fixed 

The  carrier  was  not  permitted 
to  sell  or  distribute  any  other 
newspaper  or  advertising  mat¬ 
ter.  The  carrier  could  not  trans¬ 
fer  any  rights  under  the  agree¬ 
ment  without  the  consent  of  the 
employer.  The  carrier  could  not 
charge  any  delivery  boy  more 
than  the  price  fixed  by  the  em¬ 
ployer.  The  carrier  could  not 
return  to  the  employer  any  un¬ 
sold  papers. 

The  employer  had  the  right 
to  effect  a  division,  split  or 
transfer  of  the  route  or  terri¬ 
tory  where  it  appeared  to  the 
employer  that  the  carrier  was 
unable  to  adequately  and 
properly  service  his  assigned  ter¬ 
ritory.  In  that  event,  compen¬ 
sation  was  to  be  paid  to  the 
carrier. 

The  carrier  could  terminate 
the  agreement  at  any  time  by 
giv'ing  60  days  notice.  The  em¬ 
ployer  could  terminate  without 
any  advanced  notice  in  any 
event  of  a  breach  of  the  agree¬ 
ment  by  the  carrier. 

The  employer  was  not  to  l>e 
liable  for  failure  to  deliver  due 
to  a  lalwr  dispute  or  suspension 
of  publication  or  any  cause  be¬ 
yond  its  control. 

Minimum  Payments 

In  addition  to  the  main  agree¬ 
ment,  the  parties  entered  into  a 
supplementary  agreement  pro¬ 
viding  for  minimum  payments 
to  the  carrier  by  the  employer 

until  such  time  as  the  carrier’s 

volume  of  business  provided  an 

equal  or  l)etter  return  to  the 
carrier  than  the  amounts  spe¬ 
cified  in  the  supplementary 
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agreement.  This  agreement 
listed  specific  amounts  to  cover 
expenses  of  the  carrier  without 
regard  to  the  actual  expenses  of 
the  carrier.  The  agreement  also 
provided  a  payment  to  the  car¬ 
rier  for  new  subscriptions  de¬ 
veloped  through  the  carrier. 

(loniract  (Changed 

Subsequent  to  the  NLRB  de¬ 
cision,  the  employer  developed  a 
new  contract  for  use  with  its 
franchise  dealers,  increasing  the 
rights  of  the  dealers  and  de¬ 
creasing  their  responsibilities  to 
the  employer.  Under  the  new 
agreement,  the  carrier  was  no 
longer  required  to  offer  the  em¬ 
ployer  the  right  of  first  refusal 
in  the  event  the  carrier  wished 
to  sell  the  franchise.  The  pro¬ 
vision  giving  the  employer  the 
right  to  effect  a  split,  division 
or  transfer  when  it  appeared  to 
the  employer  that  the  carrier 
was  unable  to  properly  service 
his  territory'  was  eliminated.  In 
the  event  of  the  death  of  the 
carrier,  his  heirs  could  elect  to 
carry  on  or  terminate  the  agree¬ 
ment. 


Post  Office  sets 
rates  for  ‘wings’ 
on  newspapers 

Washington 

The  Post  Office  Department 
is  preparing  to  offer  air-mail 
seiwice  for  magazines  and 
newspapers  at  an  additional 
cost  of  from  5  cents  to  17,  cents 
a  pound,  depending  on  the  dis¬ 
tance  the  mail  is  hauled  by 
plane. 

The  cost  will  be  added  to  the 
rate  for  ordinary  second-class 
service  for  the  matter  being 
handled — but  there  will  be  a 
minimum  charge  of  4  cents  a 
piece,  including  the  surcharge, 
for  all  second-class  matter  sent 
by  air. 

The  new  service,  to  become 
effective  at  a  date  to  be  an¬ 
nounced,  was  authorized  by 
Congress  late  last  year  at  the 
same  time  it  approved  an  in¬ 
crease  in  rates. 

The  Post  Office  will  accept 
comments  on  the  proposal  for 
30  days  and  then  publish  final 
regulations.  It  also  at  that  time 

will  set  a  starting  date  for  the 

new  air  second-class  service. 

Postmaster  General  W.  Mar¬ 
vin  Watson  said  the  surcharge 
“will  cover  the  department’s 
full  additional  costs  in  providing 
transportation  by  plane  and 
thus  this  new  service  will  not 

add  to  the  postal  deficit.” 

Magazines  and  newspapers 

using  the  service  will  be  flown 
on  a  space-available  basis. 


Dix  Group  buys 
AUiance  Review 
from  Thomson 

Alliance,  O. 

Thomson  Newspapers  Inc.  of 
Des  Plaines,  Ill.  has  sold  the 
controlling  interest  in  the  Alli¬ 
ance  Review  here  to  Dix  News¬ 
papers. 

Donald  A.  Peterson  Sr.  will 
remain  as  publisher  and  will 
continue  to  own  a  share  in  the 
15,000-circulation  evening  paper, 
it  was  announced. 

After  its  purchase  of  the 
Brush-Moore  Newspapers,  in¬ 
cluding  the  Repository  at  Can¬ 
ton,  the  Thomson  group  con¬ 
sented  to  a  request  by  the  Anti¬ 
trust  Division  of  the  Department 
of  Justice  to  dispose  of  the  Alli¬ 
ance  Review  because  of  its  prox¬ 
imity  to  Canton. 

The  Alliance  Review  was 
owned  by  the  Frank  Hoiles  fam¬ 
ily  for  nearly  75  years  before  it 
was  sold  to  Thomson  in  1967. 
Mrs.  Peterson,  wife  of  the  pub¬ 
lisher,  is  the  former  Josephine 
Hoiles. 

The  Dix  group  includes  five 
other  daily  newspapers  in  Ohio 
— Wooster  Daily  Record,  Defi¬ 
ance  CrescentSews,  Martins 
Ferry-Bellaire  Times-Leader, 
Ravenna-Kent  Record-Courier 
and  Ashland  Times-Gazette — 
and  one  in  Kentucky,  the  Frank¬ 
fort  State-Journal. 

• 

M.  D.  Glover  purchases 
a  daily  and  a  weekly 

Ukiah,  Calif. 

M.  D.  Glover  &  Associates  of 
Ventura  have  purchasetl  the 
Ukiah  Daily  Journal  and  the 
weekly  Willits  Sews  from  Ben 
A.  Cober  and  R.  F.  Gerber.  The 
new  company  is  Mendocino  Pub¬ 
lishing  Co. 

Glover,  who  has  been  in  the 
newspaper  business  for  21  years 
at  Kalispell,  Montana,  and  Mt. 
Vernon,  Washington,  will  be 
publisher  of  the  Journal.  He  has 
appointed  Dean  Devries,  former 
retail  advertising  manager  of 
the  Santa  Ana  Register,  as  gen¬ 
eral  manager. 

Glover  said  he  plans  to  build 
a  new  offset  plant  for  the  Jour¬ 
nal,  which  has  an  evening  circu¬ 
lation  of  5,000. 


Esquire  Ine.  veep 

Stephen  L.  Bogardo,  a  former 
reporter  for  the  AP  and  news¬ 
papers,  has  been  elected  a  vice- 

president  of  Esquire  Inc.  at  the 

age  of  33.  His  primarj’  respon¬ 
sibility  is  in  acquisitions,  finan¬ 
cial  relations  and  public  rela¬ 
tions. 
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For  the  record  /J.  C.  Penney  on  Denver  tv 

By  Jerry  t  alker  Jr. 


Airline  advertisinj?  and  PR  people  have  taken  a  fancy  to 
poetry.  J.  Dan  Brock,  vicei)resi(lent-tiaffic  and  sales  for  Na¬ 
tional  Airlines,  sums  up  his  company’s  advertisiiiR-  philosophy 
with  these  8-lines  of  rhyme: 

The  codfish  lays  ten  thousand  eK^s, 

The  homely  hen  lays  one. 

The  ccMthsh  never  cackles 

To  tell  you  what  she*s  done. 

And  so  we  scorn  the  codfish. 

While  the  humble  hen  we  pri/e. 

Which  only  Roes  to  show  you 
That  it  pays  to  advertise. 

The  other  bit  of  verse,  composed  by  news  bureau  staffers  at 
Scandinavian  Airlines,  I'egisters  a  complaint  with  e<litors  with 
these  lines  of  poetic  justice: 

W  HEX  MOSCOW  WELCOMES  P.A.A. 

Dear  F'ditor 

When  Moscow  welcomes  P.A.A. 

The  rest  of  us  must  cry  “hooray”. 

For  cold  war  politics  are  not 
So  tense  when  we  see  Aeroflot. 

Yet  hopefully  you'll  not  foritet 
There’s  ser>  ice  every  day  by  jet 
From  JFK  to  Muscovy- 
On  other  lines,  includinic  me. 

(With  modesty.  I  must  confess 

That  I  was  first).  « 

Now  for  some  news.  .  .  .  J.  C.  Penney’s  Denver  group  of  16 
stores  begins  a  regular  .schedule  of  television  spot  commercials 
(some  color)  on  August  5  following  a  six-week  test  series.  Aver¬ 
age  of  six  spots  a  day,  Monday-Friday,  have  Iteen  prepared  anti 
placed  by  Mark  Schreiber  Advertising  Agency  on  four  Denver 
stations.  Campaign  will  determine  pattern  for  tbe  company  when 
program  ends  next  January,  according  to  one  report,  which  noted 
that  a  July  clearance  sale  using  only  spot  tv  commercials  pulled 
65%  more  sales  than  the  year  before  when  newspapers  were 
used.  .  .  .  Sears,  Roebuck  has  been  airing  a  total  of  1‘2()  color 
commercials  a  week  over  KWGN-tv  Denver  since  January  as 
part  of  a  media  evaluation  test  (E&P,  May  25,  15(68).  .  .  .  Items 
moved  through  supermarkets  accounted  for  56%  of  network  radio 
advertising  in  1967,  as  compai’ed  with  58%  in  the  previous  year, 
according  to  a  report  by  CBS  Radio  .showing  number  of  advertisers 
(213)  and  products  (345)  on  the  four  networks  in  1967. 

International  notes:  Personna’s  British  ad  agency,  Dunkley 
and  Friedlander,  is  planning  to  knock  the  competition  with  a 
campaign  in  the  national  press  by  reproducing  ads  that  ran  in 

CLASSIFIED  CLIMC  ” 

Salesman’s  training: 
ready  for  all  ads 

By  Stan  FinHiietu;) 

(1.4M,  Providenee  Journal  and  Kullelin 


.Alien  Thompson,  assistant 
C.AM  of  the.4f/«wf«  (Ga.)  Jour- 
val  and  ConMitution,  mentioned 
to  me  a  few  weeks  ago  that  he 
“had  a  pretty  interesting  thing 
going”  on  a  new  training  pro- 
gi  am  for  his  Classified  salesmen. 

We  didn’t  have  time  then  to 
go  into  much  detail ;  so  I  dropped 
-Allen  a  line  and  asked  for  more 
information.  Parts  of  his  reply 
might  add  a  little  spice  to  “Clas¬ 
sified  Clinic”  and  might  generate 
some  reaction — 

“My  new  training  program 
has  admittedly  precipitated  a 
complete  change  of  thinking  in 
the  Cla.ssified  .“talesman’s  mind 
as  to  which  really  offers  the 
l»etter  opportunity:  Cla.ssified  or 
Retail.  This  in  turn  has  caused 


some  enlightened  Retail  sales¬ 
men  to  reevaluate  their  concept 
of  the  newspaper  advertising 
field. 

“In  Atlanta,  Classified  sales¬ 
men  have  somehow  always  gravi¬ 
tated  to  the  Retail  Department. 
Since  I  continued  to  lose  men  to 
Retail  and  other  sales  organiza¬ 
tions  ...  I  decided  to  organize 
and  conduct  the  l)est  Sales 
Training  Progiam  possible.  I 
would  say  right  off  there  is  very 
little  written  down.  It  is  a  self 
development  ))rogram  with  all 
participating  and  aimed  at  in¬ 
creasing  enthusiasm  and  enprit 
de  rorpa. 

“A  guest  s})eaker  is  always 
on  the  progiam.  We  have  had 
the  Advertising  Director,  the 


the  U.S.  not  so  long  ago  when  disjiaraging  cojiy  was  the  vogue. 
The  one  difference  is  that  the  ads  will  carry  the  banner,  “Of 
course  you  couldn’t  run  an  ad  like  this  in  Britain.”  .  .  .  Tidewater 
Oil’s  “we  care”  service  theme  featured  in  its  Flying  A  gas  station 
ads  last  year  has  been  picked  up  by  Chevron  in  ads  currently 
running  in  British  newspapers.  .  .  .  Character  merchandising 
rights  to  Andy  Capp,  the  London  Daihj  Mirror  syndicated  comic 
strip,  has  been  acquired  by  Centui’j’  21  Merchandising  Ltd. 

U.S.  Steel  is  issuing  a  service  of  advertising  and  editorial 
materials  to  4,500  newspapers  for  the  fith  annual  Waltz  Through 
Washday  promotion  of  automatic  washers  and  dryers  in  Octol)er. 
U.S.  Steel  merchandising  reps  will  work  with  local  action  com¬ 
mittees  to  organize  promotions  in  24  markets,  and  BBDO  will 
run  WTW  newspaper  ads  in  15  markets — Atlanta,  Baltimore, 
Chicago,  Dallas,  Detroit,  Hartford,  Kansas  City,  Memphis,  Mil¬ 
waukee,  Minneapolis,  Philadelphia,  Pittsburgh,  St.  Louis,  Seattle 
and  Washington,  D.C.  The  9  other  markets  in  which  reps  will 
help  organize  promotions  are:  Bii“mingham,  Boston,  Denver,  Des 
Moines,  Houston,  Jacksonville,  New  Orleans,  Phoenix  and  San 
Francisco.  ...  A  week  long  $100,000  multi-media  promotional 
campaign  began  July  24  to  announce  the  opening  on  Aug.  1  of 
The  Mall  in  New  Rochelle,  N.Y.,  the  nation’s  first  enclosed  mall, 
air  conditioned  urban  redevelopment  shopping  center.  36  ads, 
plus  a  24-page  special  supp  describing  the  features  of  the  $25 
million  complex,  are  scheduled  for  the  Westchester-Rockland 
newspapers.  Campaign  was  prepared  for  the  merchants  by  Ful- 
weiler  &  Slaughter  a^ncy.  .  .  .  North  German  Lloyd  which 
climbed  to  first  place  in  the  cruise  market  during  the  1967/68 
season  invested  $480,000  of  its  $710,000  adbudget  in  newspapers, 
according  to  Stephen  Goerl  Associates,  the  advertising  agency. 
.  .  .  Stamps-Conhaim  is  making  available  two  pages  of  art  suit¬ 
able  for  newspapers  to  herald  their  own  plant  expansion  and  im¬ 
provements.  Clontact  Bill  Brewer  at  555  N.  La  Brea  Ave.  Los 
Angeles.  .  .  .  Ypxilanti  Press,  now  owned  by  Panax  Corp.,  has 
switched  national  ad  representation  to  Shannon  &  Cullen.  ...  A 
New  Jer.sey  newspaper  has  its  staff  working  on  a  Sunday  edition, 
projected  for  Fall  debut.  .  .  .  Los  Angeles  Times-Mirror  Co.  will 
entertain  a  swap  offer  for  the  San  Bernardino  Sun  papers  as 
alternative  to  outright  sale  in  a  $20  million  price  range. 

Circulation  Director,  an  Editor, 
the  Classified  Manager  and  the 
Dispatch  Manager.  I  ask  all  to 
talk  at  least  a  minute  on  the 
importance  of  Sales  and  Classi¬ 
fied  in  putting  out  these  news¬ 
papers. 

“I  giv’e  each  salesman  a  chance 
to  stand  up  and  talk.  Sometimes 
I  assign  topics  such  as  layout, 
how  he  plans  to  improve  the 
linage  in  his  territory  or  how  he 
develops  new  ideas.  I  made  one 
assignment  on  just  plain  AD¬ 
VERTISING. 

“Last  week  my  subject  was 
‘The  Importance  of  a  Cla.ssified 
Salesman.  HE  IS  MORE 
KNOWLEDGEABLE  AND 
-MORE  VALUABLE  THAN  A 
RETAIL  SALESMAN’.  (This 
may  seem  revolutionary,  but  it’s 
true.)  ” 

Also  M'lls  displiiy 

Here’s  the  profile  of  a  Classi¬ 
fied  Salesman  in  .Atlanta: 

Unlike  his  Retail  brother,  the 
Classified  .Advertising  represen¬ 
tative  must  lie  more  diversified, 
more  highly  trained  and  more 
knowledgeable  of  the  entire 
.scope  of  newspaper  advertising. 

The  Cla.ssified  .salesman  must 
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sell  display  in  Retail,  just  as 
the  Retail  salesman.  (In  .At¬ 
lanta,  we  are  responsible  for  all 
local  automotive  advertising  run¬ 
ning  Retail  or  Classified.) 

The  Classified  salesman  must 
also  sell  display  in  Classified 
and  in  130  different  classifica¬ 
tions. 

The  Classified  salesman  must 
sell  display  in  special  sections. 

The  Classifietl  salesman  even 
sells  ads  of  a  general  nature,  as 
our  General  .Advertising  depart¬ 
ment  (lex's. 

.And  while  having  these  differ¬ 
ent  sales  responsibilities,  the 
Classified  salesman  must,  at  all 
times,  be  ready  and  eager  to 
take  that  two-line  ad. 

“The  results  of  these  meet¬ 
ings,”  Thomp.son’s  letter  con¬ 
tinues,  “and  of  this  particular 
jirogram  have  lieen  phenomenal. 
Two  weeks  ago,  three  of  my 
salesmen  were  offered  jobs  in 
Retail.  They  all  tum(‘d  down  the 
offers.  Last  week,  two  R(>tail 
salesmen  asked  me  alxiut  the 
chances  of  going  to  work  in 
Classified  .  .  .  and  they  were 
serious.” 

Maylie  .Allen  Thompson  is  on 
(Continneil  on  page  40) 
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Journalism  popular  in  free  university 


By  Arihur  Ciervo 


Another  class  in  fall 


Washington 

AmonK  its  oO  courses,  a  “free 
university”  here  lists  black 
power,  the  jihilosophy  of  Pea¬ 
nuts  and  Japanese  cooking.  But, 
despite  such  drawing  cards,  one 
of  the  biggest  hits  with  students 
is  a  course  in  Journalism. 

When  offered  for  the  first 
time  last  fall,  a  “Survey  in  Jour¬ 
nalism”  attracted  50  registrants 
at  Georgetown  University.  Only 
15,  however,  were  admitted  to 
the  class. 

“This  was  as  many  as  we 
could  accept  into  the  class  and 
still  keep  it  manageable,”  says 
Wes  Christenson,  voluntary  in¬ 
structor  for  the  course. 

From  the  standpoint  of  inter¬ 
est  and  attendance,  however,  the 
“J”  course  is  rated  by  free-uni- 
versity  organizers  as  “one  of  the 
most  successful  in  the  curricu¬ 
lum.” 

'Stt  Credit,  no  tuition 

In  the  free  university,  there  is 
no  credit,  no  tuition.  And  stu¬ 
dents  are  not  required  to  go  to 
classes.  Nevertheless,  attend¬ 
ance  averaged  14  per  session  in 
the  journalism  course.  No  other 
course  had  as  good  a  percentage 
of  attendance. 

Journalism  attracted  the  stu¬ 
dents,  11  men  and  4  women,  for 
various  reasons.  By  learning  the 
basics  of  reporting,  some  stu¬ 
dents  hoped  to  improve  their 
writing  skills.  A  handful  were 
simply  curious.  Most,  however, 
sought  direction. 

One  girl,  for  instance,  was 
employed  as  a  librarian  by  the 
Library  of  Congress.  Not  satis¬ 
fied  with  her  profession  she  is 
seeking  another.  Hopefully,  it 
may  lie  journalism.  The  free 
university  course  will  help  her 
decide — without  commitment  or 
cost. 

This  type  of  student-led  ex¬ 
periment  in  education  l»egan  in 
the  United  States  in  1905,  basic¬ 
ally  as  an  outgrowth  of  civil 
rights  “freedom  schools”  and 
Vietnam  “teach-ins.”  What 
wasn’t  l>eing  taught  in  class¬ 
rooms  would  lie  taught  in  the 
experimental  college,  without 
any  rigid  rules,  or  restrictions. 

Presently,  there  are  about  40 
free  universities  across  the 
United  States.  Most  all  are  on 
college  campuses,  supplementing 
the  regular  curriculums.  The 
one  at  Georgetown  University 
began  last  fall.  Its  courses  are 
for  faculty,  staff  and  students. 
In  keeping  with  the  spirit  of  its 
name,  however,  the  free  univer¬ 


sity  bans  no  off-campus  people 
from  attending  class. 

Three  “outsiders”  were  mem- 
l)ers  of  the  journalism  class, 
which  met  for  90  minutes  every 
Monday  evening.  The  first  half 
of  the  session  was  devoted  to 
instructions  in  reporting  and 
editing.  The  second  half  was  for 
guest  lecturers,  recruited  from 
the  ranks  of  Washington  jour¬ 
nalists. 

The  fundamentals  of  news¬ 
paper  reporting  and  editing  are 
taught  solely  by  Christenson, 
who  has  Iwth  a  B..\.  (North 
Dakota)  and  master’s  (North¬ 
western)  in  journalism.  He  has 
worked  as  a  reporter  and  editor 
in  North  Dakota,  Minnesota  and 
Illinois  and  for  the  Medill  news 
service,  a  Washington-based 
news  bureau  staffed  by  journal¬ 
ism  graduate  students  from 
Northwestern  University.  Pres¬ 
ently,  he  is  on  the  staff  of  the 
Georgetown  University  Office  of 
Information. 

Under  Christenson’s  tutelage, 
the  students  are  learning  how 
to  collect  facts  and  mold  them 
into  a  readable  news  story.  Stu¬ 
dents  are  assigned  to  cover  a 
campus  event,  then  write  it  up 
for  class  discussion.  Two  assign¬ 


ments  were  big  newsmakers:  an 
Anti-Vietnam  War  rally  and  a 
World  Trial  on  Communism. 

‘I  don't  belong' 

As  any  hard-lK>iled  editor 
knows,  not  all  reporters  are 
equipped  physically  or  psycho¬ 
logically  to  cover  mob  machina¬ 
tions.  One  girl  reporter  from  the 
class,  alas,  found  this  out  the 
hard  way.  Covering  the  anti-war 
rally,  the  reporter  was  swept 
into  the  midst  of  the  howlers  and 
hecklers.  She  emerged  minutes 
— or  was  it  an  eternity? — later, 
visibly  shaken. 

“I  don’t  belong  in  journalism,” 
she  told  her  instructor.  “I  just 
can’t  stand  that  sort  of  tension 
.  .  .  or  cover  that  bitter  emo¬ 
tion!” 

Most  students  fare  much 
better,  however.  According  to 
Christenson,  “Some  of  them, 
particularly  the  ones  who  have 
had  some  experience  on  campus 
or  weekly  newspapers,  turn  in 
news  stories  that  compai’e  favor¬ 
ably  with  those  written  by  jour¬ 
nalism  graduates.” 

Those  with  no  experience  find 
it  difficult  to  develop  a  news 
sense,  says  Christenson.  And, 
like  most  cub  reporters,  many 


Instructor  Wes  Christenson  (seated)  edits  a  news  story  submitted 
by  Brian  Greenspun,  son  of  the  Las  Vegas  Sun  editor  A  government 
major  at  Georgetown  University,  Brian  hopes  to  eventually  follow 
in  his  father's  footsteps  of  becoming  first  a  lawyer  and  then  a 
newspaperman. 
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students  tend  to  over-write.  As 
the  instructor  puts  it,  “They  try 
to  tell  everything — all  in  one 
paragraph.  Consequently,  sen¬ 
tences,  paragraphs  and  stories 
are  all  too  long.” 

Opinionitis  also  is  another 
shortcoming.  Quite  naturally, 
some  students  slant  stori'-s  to 
include  their  own  opinions.  In 
each  case,  they  are  reminded  of 
those  words  so  familiar  to  news¬ 
papermen  :  keep  editorializing  on 
the  editorial  page. 

A  big  hit  with  the  students  is 
the  guest  speakers.  “All  of  us 
enjoy  hearing  what  the  real  pro¬ 
fessionals  have  to  say  about 
their  particular  fields  of  jour¬ 
nalism,”  says  Brian  Greenspun, 
son  of  Hank  Greenspun,  Las 
Vegas  Sun  publisher.  Brian  was 
a  government  senior  who  at¬ 
tended  the  course  “to  keep  in 
touch  with  journalism.” 

'Hippie'  editor  a  guest 

The  most  fascinating  speaker 
was  Raymond  Mungo,  former 
editor  of  the  Boston  University 
News  and  head  of  the  Liberation 
News  Service,  which  serves  the 
underground  press. 

Mungo  came  to  class  flanked 
by  long  side-burns  and  two 
hippie  reporters.  His  accounts 
of  hippie  life,  and  the  under¬ 
ground  press  kept  the  students 
spellbound.  During  the  question- 
and-answer  period,  however,  one 
of  the  girls  in  class  took  issue 
with  the  hippie  philosophy. 

An  argument  ensued.  As  ex¬ 
pected,  no  one  won  the  debate. 
But,  from  this  fray,  the  student 
learned  a  valuable  lesson  about 
journalism.  After  class,  she  was 
admonished  by  Christenson: 

“Regardless  of  your  personal 
feelings,  you  must  learn  to  take 
yourself  out  of  the  news  story.” 

The  students  also  mingled 
with  journalists  at  the  National 
Press  Club.  About  once  a  month, 
they  and  other  journalism  stu¬ 
dents  from  Washington  area 
colleges  are  invited  to  the  club 
to  hold  informal  discussions  with 
memhers  of  the  newspaper, 
radio  and  television  fields. 

.Apparently,  all  of  these  efforts 
have  not  been  in  vain.  Three 
lilieral  arts  majors  in  the  class 
have  applied  for  admission  to 
graduate  schools  in  journalism. 
By  their  own  admissions,  their 
dec'isions  were  influenced  greatly 
by  what  was  learned  in  the  jour¬ 
nalism  course. 

Moreover,  the  waiting  list  for 
admission  to  the  “J”  class  con¬ 
tinues  to  grow,  .As  a  result,  stu¬ 
dent  leaders  are  planning  two 
journalism  courses  in  the  free 
university  during  its  second 
university. 
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Small  ad  agency  operates 
profitably  on  $30  per  hour 


By  Joseph  J.  Lane  Jr. 

President,  J.  J.  Lane  Adverli: 

Advertising  apencies  today 
are  constantly  faced  with  the 
problem  of  salaries  and  overhead 
costs  versus  the  income  from 
each  of  its  clients.  This  is  par¬ 
ticularly  true  for  the  smaller 
to  medium-sized  clients. 

15%  Commission  on  adver¬ 
tising  space,  and  the  17.5% 
markup  on  collateral  material, 
which  has  Ix^en  the  usual  rule 
of  thumb  of  receipts  for  the 
endeavors  of  an  agency  have 
been  found  insufficient  to  pay  the 
overhead  and  manhours  usually 
needed  and  provided  by  the 
agency  for  the  effective  handling 
of  any  medium-sized  or  laiger 
account. 

If  we  know  an  account  has 
$1,000,000  to  spend  for  its  an¬ 
nual  promotional  budget,  the 
15%  allows  us  a  gross  profit  of 
$150,000.  This  amount  covers  the 
agency’s  profit  on  advertising 
space  while  some  profit  will  l)e 
realized  additionally  from  col¬ 
lateral  material  such  as  catalogs 
and  direct  mail,  but  still  the 
latter  profit  is  minimal  compared 
to  the  advertising  profit. 

This  then  is  the  main  reason 
that  the  major  agencies  are  pri¬ 
marily  interested  in  creating  and 
placing  advertising  space  in 
newspaper,  magazine,  radio  and 
television  media.  This  again 
means  that  the  $1,000,000  ac¬ 
count  is  getting  but  a  portion  of 
the  advertising  and  marketing 
expertise  they  need.  Areas  such 
as  sales  promotion,  direct  mail, 
public  relations,  marketing  re¬ 
search  are  usually  sadly  lacking 
and  quite  often  not  even  coor¬ 
dinated  into  an  overall  advei'- 
tising  program  l)ecause  it  is 
“uneconomical”  for  a  large 
agency  to  handle  this  part  of 
an  advertising  program  due  to 
its  larger  overhead.  We  have, 
therefore  developed  a  system 
(five  years  ago)  to  give  the 
clients,  whether  they  are  in  the 
$100,000  or  $l,0()((,o'oo  category, 
the  service  they  need  and  rightly 
deser\'e  as  well  as  doing  it 
profitably  for  us  and  at  less  co.st 
to  the  client. 

Hourly  Billing 

By  simply  billing  our  time  on 
such  an  account  on  an  hourly 
basis,  waiving  the  advertising 
space  commission,  giving  our 
clients  art  and  prwluction  at 
cost,  we  have  actually  saved  one 
of  our  million-dollar  accounts 
between  $75,000  and  $100,000 


‘ing  Inc. 

per  year! 

Alwut  eight  years  ago,  our 
profit  margin  was  slim,  and  the 
type  of  advertising  we  turned 
out  was  a  little  better  than  aver¬ 
age,  but  did  not  offer  the  type  of 
in-depth  service  that  we  knew 
our  client  needed — but  we  could 
not  afford  to  give  them — time- 
wise. 

Time  sheets  studied 

In  checking  over  our  time 
sheets  we  discovered  that  the 
hours  spent  on  carrying  out  the 
advertising  plan  of  a  client 
added  up  to  more  than  was 
profitably  sound,  losing  us  money 
and,  to  add  insult  to  injury,  did 
not  even  allow  us  to  do  an  ade¬ 
quate  job  for  that  client. 

With  the  assistance  of  our 
accounting  firm,  we  went  care¬ 
fully  over  our  operations  for  the 
previous  year  and  found  that  it 
co.st  us  $24  plus  per  hour  of 
billable  time  to  operate  the 
agency.  (It  is  interesting  to  note 
that  only  about  half  of  the  time 
of  an  account  executive,  copy¬ 
writer  or  art  director,  is  actually 
spent  on  productive  work  for 
accounts.  The  rest  of  their  time 
is  spent  on  the  million  and  one 
details  that  are  necessary  but 
not  billable.) 

Based  on  these  findings  we 
talked  with  each  of  our  clients 
and  confronted  them  with  our 
findings,  as  well  as  a  plan  to 
correct  this  situation,  giving 
them  t)etter  service  while  at  the 
same  time  making  our  operation 
profitable. 

In  essence,  what  they  agreed 
to  was  to  have  all  executive  pro¬ 
ductive  time  billed  out  at  $30 
j)er  hour,  waiving  the  15%  com¬ 
mission  on  space,  and  billing  our 
production  and  artwork  at  cost! 

Years  later,  all  of  these  clients 
are  still  with  us  and  are  quite 
plea.sed  with  the  “new”  system, 
which  has  i)roved  to  their  ad¬ 
vantage  on  both  an  overall  per¬ 
formance  and  cost  Ijasis. 

F«h*  .Advantages 

Its  most  intere.sting  aspect  is 
the  fact  that  we  have  l)ecome 
more  flexible  in  our  thinking  as 
to  the  l)est  way  to  sell  a  product. 
We  have  l)ecome  more  marketing 
minded,  getting  involved  with 
our  clients  on  all  levels  to  l)etter 
solve  their  problems. 

Most  Important,  we  are  not 
ham-strung  into  always  recom¬ 
mending  commi.ssionable  media 


since  we  no  longer  retain  com¬ 
missions.  (Our  clients  particu¬ 
larly  like  this  aspect.)  In  fact, 
we  have  quite  often  recom¬ 
mended  no  advertising  at  all, 
because  we  know  from  experi¬ 
ence  that  direct  mail  and/or 
public  relations  and  or  sales 
promotion  could  do  a  better  job. 

Under  the  old  15%  commis¬ 
sion  system,  we  would  have 
suffered  a  bad  loss  of  income,  but 
since  commissions  today  are  no 
part  of  our  modus  operandi,  we 
can  afford  to  recommend  further 
product  development,  research, 
or  whatever  a  client  may  need 
to  Ix'come  more  successful. 

In  a  recent  case,  our  client’s 
market  was  numerically  small 
and  most  susceptible  to  demon¬ 
stration  and  comparison  through 
direct  mail.  Thus,  our  recommen¬ 
dation  only  called  for  direct 
mail,  initially. 

In  another  case,  a  product  in¬ 
novation  became  the  talk  of  the 
trade  strictly  through  a  well- 
planned  and  professionally  ex¬ 
ecuted  publicity/public  relations 
effort. 

In  most  cases,  however,  adver¬ 
tising  can  be  a  most  effective 
motivational  means  in  selling 
goods  and  services.  But  by  itself, 
it  is  often  not  the  sole  answer  to 
a  marketing  problem. 

Therefore,  as  we  are  not 
now  concerned  with  commissions, 
or  worried  about  how  to  solve 
the  problems  of  our  clients — 
relative  to  our  income— we  have 
liecome  much  more  valued  as 
marketing  sales  and  business 
advisors  to  our  clients.  They  use 
us  as  their  sounding  board  for 
their  new-born  product  develop¬ 
ments  Ixcause  they  know  our 
experience  and  thinking  will  lx 
based  on  their  needs,  not  ours. 

This  is  not  to  say,  however, 
the  hourly  fee  system  is  the  an¬ 
swer  to  all  of  the  problems  of 
the  advertising  business.  There 
are  checkable  controls  that  must 
be  adhered  to  before  an  horiest 
fee  system  can  function 
smoothly. 

(Jiarging  The  Client 

The  basis  for  our  fee  system 
is  hourly  records  by  each  of  our 
“billable”  employees.  We  bill  on 
an  hourly  scale  for  planning, 
contact,  copy,  art  direction,  pub¬ 
lic  relations,  and  research. 

Our  planning  servdces  include 
the  working  out  of  pioduct  ob¬ 
jectives,  developing  the  creative 
thinking  in  a  program,  media 
.strategies,  research  objectives, 
analysis  of  market  problems, 
competitive  strategies  and  a  final 


analysis  of  all  of  these  factors 
in  putting  together  the  overall 
advertising  plan  of  a  client. 

Contact,  copy  and  art  charges 
are  for  the  time  actually  spent 
in  preparing  and  carrying  out 
these  functions.  The  major  por¬ 
tion  of  time  devoted  to  public 
relations  is  in  contacts  with 
media.  Wall  Street,  and  the 
writing  of  publicity  material  to 
stimulate  a  sales  organization 
as  well  as  to  assist  advertising 
in  doing  a  better  job  in  pri¬ 
mary,  secondary,  peripheral  and 
unknown  markets. 

Since  the  inception  of  our  sys¬ 
tem  we  have  carried  an  un¬ 
usually  heavy  research  load,  for 
an  advertising  agency,  and  we 
have,  therefore,  a  specific  charge 
for  this  ser%'ice. 

Each  month,  every  client  re¬ 
ceives  with  their  invoice  a  break¬ 
down  of  the  charges  on  the  in¬ 
voice  with  detailed  information 
for  each  individual  job  number. 
Both  agency  and  client  manage¬ 
ment  can  quickly  compare  these 
figures  with  the  agency’s  orig¬ 
inal  estimates  for  easy  control. 
This  prevents  misunderstandings 
and  alerts  the  managements  of 
both  operations  when  unproduc¬ 
tive  work  is  Ixing  performed. 

Iiicenlivt's 

Since  we  work  largely  with 
estimates,  we  can  compare  the 
performance  of  our  employees 
in  each  task  against  the  man¬ 
agement  goal  on  a  pretty  regular 
basis.  The  client  has  the  right  to 
refuse  to  pay  for  work  that  goes 
over  the  estimate.  .And  we  have 
to  have  a  good  strong  argument 
to  go  over  an  estimate  if  we 
want  prior  approval.  The  client 
has  in  most  cases  previous  ex- 
ami)les  to  go  on  when  judging 
the  efficiency  of  our  estimates 
and  overall  performance. 

.As  new  product  development 
takes  a  considerable  amount  of 
time,  our  experience  shows  that 
this  cannot  possibly  be  done  on  a 
tight  estimate/or  budget.  In  this 
case,  we  ask  the  client  to  evalu¬ 
ate  the  work  performed  on  the 
merit  of  the  plan,  and  negotiate 
the  amount  over  or  under  the 
original  estimate.  This  method 
works  well! 

Once  an  agency  has  started 
keeping  hourly  records,  it  is 
simply  a  matter  of  ordinary 
arithmetic  to  figure  the  cost  of 
servicing  an  account,  regardless 
of  its  size.  Under  a  normal-state 
condition,  these  figures  can  be 
used  to  estimate  the  service 
charges  for  any  forthcoming 
period. 

And  once  the  agency  Ixcomes 
accustomed  to  thinking  in  terms 
of  hours  to  perform  a  given  task, 
each  new  job  is  readily  esti¬ 
mated. 

Our  agency  has  several  clients 
{Continued  on  page  23) 
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National  linage  up  9% 

A  case  for  the  single  rate 

By  Robert  J.  Denver, 

Crnerul  AdvertiMnK  Managrr,  Wilmington  (Del.)  News-Journal 


We  l)elieved  in  1961  that  a 
single-rate  policy  would  be  bene¬ 
ficial  and  advantageous  for  us. 
We  l)elieved  in  1961,  as  we  do 
today,  that  the  rate  differential 
in  newspaper  advertising  is  a 
sales  objection  to  national  ad¬ 
vertisers. 

So  that  today,  if  asked  to  re¬ 
make  that  same  decision  of  over 
seven  years  ago,  we  would  defin¬ 
itely  offer  all  advertisers  the 
same  rate  for  the  same  amount 
of  space  in  our  newspapers! 

Here  are  some  reasons  why: 

For  the  first  six  (6)  years 
with  single-rate  we  recorded  a 
national  linage  gain  of  23%  and 
a  revenue  increase  of  41%.  It’s 
painful  for  most  of  us  here  to 
recall  last  year.  Along  with 
nearly  all  newspapers,  we  took 
hath  and  national  linage  lost 
11%.  But  for  the  seven  (7) 
years  with  one  rate — 1960  com¬ 
pared  to  1967,  our  national 
linage  shows  a  gain  of  9%  and 
our  revenue  is  up  4%, 

Much  Business  Is  Regional 

Since  much  national  linage  is 
regional,  we  checked  five  daily 
newspapers,  our  circulation  size 
and  in  our  own  geographic  area. 
They  do  not  have  a  single  rate. 
Comparing  their  national  linage 
for  1960  vs.  1967,  all  five  show 
loKneit  ranging  from  9%  to  32% ! 

In  addition  to  these  papers, 
there  is  another  paper  in  this 
same  area  who  has  a  single-rate 
policy.  For  this  same  period, 
1960-1967,  they  show  a  national 
linage  gain  of  4%. 

It  would  l)e  ridiculous  to  say 
single-rate  will  guarantee  more 
linage.  But,  single  rate,  like 
space  spots,  ROP  color,  roll-fed 
inserts  and  multi-page  preprints, 
lielpn  open  doors.  And  these  five 
developments  are  about  the  only 
door  openers  our  industry  has 
produced  in  the  past  40  years. 

Early  critics  of  the  single¬ 
rate  policy  said  it  would  destroy 
the  publisher  representatives 
commissions.  This  is  not  true. 
During  the  seven  (7)  year 
period,  our  representatives  have 
shown  a  comparable  increase  in 
commissions. 

Like  any  pioneering  move¬ 
ment,  single-rate  has  produced 
times  of  frustration  and  times 
of  exciting  success.  For  us 
single-rate  has  produced  in¬ 
creased  linage  over  a  period  of 
years  from  Westinghouse  and 
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Ford,  plus  many  national  food, 
drug  and  beverage  accounts  we 
did  not  receive  before  one  rate. 

Success  ^’illt  Dealers 

Delaware  liquor  distributors 
have  placed  advertising  direct — 
for  brands  which  we  did  not 
carry  l)efore  1961.  During  the 
past  seven  ( 7 )  years  some  of  our 
greatest  successes  have  been  in 
the  tire  and  appliance  classifica¬ 
tions. 

For  years  our  representatives 
have  signed  space  contracts  with 
appliance  manufacturers  and 
distributors  for  dealer  list  adver¬ 
tising  programs.  These  are  addi- 
tional  campaigns  run  in  conjunc¬ 
tion  with  the  national  schedules 
placed  thru  advertising  agencies. 

For  many  years  we  have  run 
consistent  advertising  for  tire 
brands,  again  listing  dealers, 
which  used  very  little  space  be¬ 
fore  1961.  A  wholesale  meat 


Linage  leaders .  • 

1968 


Morning 

Los  Angeles  Times .  32,283,048 

Miami  Herald  .  25,944,440 

Washington  Post  .  25,058,404 

Chicago  Tribune .  24,134,417 

New  York  Times  .  22,398,289 

San  Jose  Mercury  20,351,494 

New  Orleans  Times-Picayune  ..  18,977,812 

Dallas  News  .  17.941,031 

Houston  Post .  17,744,444 

5anta  Ana  Register  .  17,192,307 


Evening 

Houston  Chronicio  .  20,733,552 

San  Jose  News  .  20,320,778 

Milwaukee  Journal  .  .  20,23i,908 

Montreal  La  Presse .  19.015.097 

Fort  Lauderdale  News  .  18,832,424 

Dallas  Times-Herald  .  18,727,334 

Cleveland  Press  .  18.620,473 

Toronto  Star  .  18,506,368 

Atlanta  Journal  .  18.461,882 

Minneapolis  Star  .  17,731.870 


Sunday 

Los  Angeles  Times  .  21,557,013 

New  York  Times  .  21,422.488 

Philadelphia  Inquirer  .  12,940,483 

Chicago  Tribune  .  12,047,484 

New  York  News  .  11,872,482 

Milwaukee  Journal  .  11,037,444 

Miami  Herald  .  ...  10.728.774 

Cleveland  Plain  Dealer  .  10,473,572 

Boston  Globe  .  10,400,429 

Minneapolis  Tribune  .  9,951.342 

Six  and  Seven-Day  Totals 

Los  Angeles  Times — M  t  S  _  53,840,041 

New  York  Times — M  &  S .  43,820,777 

Miami  Herald— M  8  S  .  34,475,214 

Chicago  Tribune — M  8  S  .  34,182,103 

Washington  Post — M  8  S  .  34,912,731 

Milwaukee  Journal — E  8  S  ....  31,274,552 

Houston  Chronicle— E  8  S  _  28,400,349 

Minneapolis  Star  8  Tribune — 

E  8  S  .  27,483,212 

Cleveland  Plain  Dealer- M  8  S  27,475,893 
Columbus  Dispatch — E  8  5  ...  24.915,780 


Source:  Media  Records  Inc. 
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firm  has  run  over  40,000  lines 
each  year  for  several  years  as  a 
result  of  single-rate. 

A  large  distributor  of  garden 
supplies  placed  20,000  lines  of 
national  advertising  this  spring 
on  our  garden  pages.  He  will 
run  a  sizeable  campaign  in  the 
fall.  He  has  been  doing  this 
since  1962 — a  direct  result  of 
Single-Rate.  This  linage  did  not 
reduce  his  co-op  allowance  to  his 
dealers. 

Co-op  Revenue  Unaffected 

In  the  past  seven  (7)  years, 
we  have  never  found  a  single 
instance  where  our  equal  rate 
plan  has  in  any  way  affected  co¬ 
op  dollars  as  far  as  retailers 
were  concerned.  Equity  in  rates 
permits  the  manufacturer  and 
distributor  to  bring  back  into 
newspapers,  dollars  in  co-op 
funds  thru  controlled  channels. 

Numbers  alone  tell  only  part 


.first  6  months 

1967 


Morning 

Los  Angelas  Times  .  29  472,198 

Miami  Herald  .  25,233,514 

Washington  Post  .  25,127,874 

Chicago  Tribune  .  23,028,294 

New  York  Times .  20,444,248 

New  Orleans  Times-Picayune  ..  19,701,847 

San  Jose  Mercury  .  19,203,098 

Dallas  News  .  17,474,442 

Phoenix  Republic  .  17,235,242 

Orlando  Sentinel  .  14,472,043 


Evening 

Milwaukee  Journal  .  20,100,391 

Houston  Chronicle  .  19,578,433 

Detroit  News  i9.38l!824 

San  Jose  News  .  19,087.885 

Dallas  Times-Herald  .  18,933^575 

Cleveland  Press  .  18,504,703 

Fort  Lauderdale  News .  18.248.945 

Minneapolis  Star  .  17,588,545 

Toronto  Star  .  17,551,244 

Denver  Post  .  17,429,039 


Sunday 

New  York  Timas  . '. .  21,314,738 

Los  Angeles  Times .  19,824,997 

Philadelphia  Inquirer  .  12,312,058 

Chicago  Tribune  .  11,771,434 

New  York  News  .  10,532,327 

Milwaukee  Journal  .  10,505,805 

Boston  Globe  .  10,470,508 

Miami  Herald  .  l0.2Mi450 

Washington  Post  .  10,023,944 

Baltimore  Sun  .  9,498.814 

Six  and  Seven-Day  Totals 
Los  Angeles  Timas — M  8  S  ...  49,499,195 

New  York  Times— M  8  S  .  41.758.984 

Miami  Herald- M  8  S  .  35,519,944 

Washington  Post— M  8  S  .  35,151,822 

Chicago  Tribune — M  8  S  .  34,799,728 

Milwaukee  Journal — E  8  S  _  30,404  194 

Detroit  News— E  8  S  .  28,413,254 

Minneapolis  Star  8  Tribune — 

E  8  S  .  24,980,584 

Houston  Chronicle— E  8  S  ....  24,841,917 
New  Orleans  Times-Picayune — 

M8S  .  24,444,073 


of  the  story.  The  intangible  as¬ 
sets  of  the  same  rate  for  all 
advertisers  cannot  be  estimated. 
It  has  built  good-will  and  im¬ 
proved  our  image  at  all  levels  of 
our  business — with  district  and 
zone  managers,  advertising 
agencies,  and  most  of  all,  with 
our  clients.  National  and  Region¬ 
al  advertisers. 

Single-Rate  for  us  has  elim¬ 
inated  several  industry  problems. 
When  a  manufacturers  repre¬ 
sentative,  or  other  customers, 
come  into  our  office  with  an  ad, 
we  no  longer  try  to  explain  why 
he  must  pay  more  than  other 
advertisers.  We  no  longer  dis¬ 
cuss  how  to  bill  part  of  an  ad 
at  one  rate  and  part  at  another 
rate  in  order  to  get  the  business. 

Beating  the  national  rate  is 
no  longer  necessary,  a  situation 
that  unquestionably  has  helped 
produce  more  linage  for  us. 

«  ♦  * 

(These  remarks  by  Mr.  Den¬ 
ver  were  excerpted  from  a 
speech  presented  to  the  Inter¬ 
national  Newspaper  Advertising 
Executives  sales  conference,  re¬ 
cently  in  Florida.) 


Mexican  fiesta  theme 
for  Newspaper  Week 

Hayward,  Calif. 

National  Newspaper  Week 
will  be  celebrated  this  year  from 
October  7  to  12.  In  Southern 
Alameda  County,  the  Daily  Re¬ 
view  will  promote  this  week  by 
presenting  “A  Mexican  Fiesta" 
theme  in  its  exhibits,  supple¬ 
ment,  entertainment,  and  deco¬ 
rations  in  the  mall  of  Southland 
Shopping  Center. 

Last  year  this  event  drew  over 
200,000  people  through  the  mall 
exhibit  area.  Last  year  the  theme 
was  "Hawaii  Calls."  This  year 
plans  are  Ijeing  laid  to  make  the 
Mexican  theme  ev’en  more  color¬ 
ful  and  gaily  appealing. 

The  Review  will  put  out  a 
give-away  supplement  during 
the  week  which  will  feature 
stories  about  the  Mexican 
rancheros,  the  old  Mission  San 
Jose  and  biographies  of  old-time 
farmers  from  the  Winton  Ave¬ 
nue — Mt.  Eden-Russel  City 
Area. 

• 


Reps  install 
Chapter  officers 

Chicago 

Installed  as  officers  of  Chi¬ 
cago  Chapter,  American  Asso¬ 
ciation  of  Newspaper  Repre¬ 
sentatives,  are :  President — 
William  Fleischman,  Katz 
Newspaper  Sales ;  secretary — 
Kevin  P.  Cronin,  Story  &  Kelly- 
Smith;  and  treasurer — Glen  W. 
Russell,  Julius  Mathews  Special 
Agency. 
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PHOTOGRAPHY 


A  new  *new  hreed^—Hoople’s  Irving  Brady 


By  Kirk  Fried mun 

Auprust  4-1(1  has  been  desig¬ 
nated  I‘r(tfe.t!<ii)n<tl  PUoliKjraphy 
U’eeA'  and  it  brings  to  mind 
something  we  heard  at  the  Na¬ 
tional  Press  Photograi)hers 
Association  seminar  in  Louis¬ 
ville: 

“Our  most  important  piece  of 
photo  equipment?  A  i)lumb 
bob.” 

Speaking  was  Irving  Brady, 
staff  ))hotographer  for  the 
Hoopic  (N.D.)  Advocate-Trib¬ 
une.  Bratly,  an  exciting  young 
photographer,  was  standing  in 
the  middle  of  a  group  of  top 
professional  photojournalists 
when  he  made  the  statement. 
It  was  the  second  time  in  two 
months  we  had  heard  him  make 


this  ivmark  and  the  second  time 
we  had  seen  him  draw  a  large 
crowd  around  him. 

The  first  instance  had  l)een 
at  the  Rochester  Photo  Confer¬ 
ence  in  May.  Riady  appeared 
out  of  nowhere  one  night  at  a 
roundtable  discussion. 

"What’s  that?”  Tom  Keane, 
nicture  editor  of  the  Wibninp- 
ton  (Del.)  Xeivn-JoKinal,  asked 
him. 

Biady  held  up  a  large  square 
black  Iwx.  “My  camera,”  he 
said,  .surprise*!  that  Keane 
didn’t  know  what  it  was.  Sud¬ 
denly,  as  often  happens  at  such 
photo  seminars,  Brady  and  his 
large  square  black  camera  were 
tbe  center  of  attention. 


“This  is  all  we  ever  use,”  he 
told  the  group.  “Just  this  and 
a  i)late  holder,  silver  side  up, 
of  course.  We  never  take  more 
than  two  shots  of  anything, 
either.” 

Rich  Clarkson,  i)hoto  depart¬ 
ment  manager,  the  Topeka 
(Kans.)  Capital-Journal  (who 
later  admitted  to  us  he  tried 
unsuccessfull.v  to  lure  Brady 
away  from  Hoople),  asked  the 
young  photographer  to  elabor¬ 
ate. 

“What  else  is  there?”  Brady 
responded.  “If  we  can’t  get  it 
with  our  big  black  camera  and 
using  both  sides  of  one  plate 
holder,  silver  side  up,  it  isn’t 
worth  getting.” 

Brady  explained  that  not 
only  was  he  a  one-plate,  two 
shot,  silver  sitle  up  man,  but 
there  was  no  limit  to  the  num¬ 
ber  of  people  he  put  into  his 
pictures.  “In  Hoople,  w'e  don’t 
like  to  insult  anylwdy.  So  when 
we  come  into  a  room — say  for 
a  gavel  piesentation — we  got 
lots  of  gavel  presentations  in 
Hoople — we  ask  everybody  W’ho 
wants  to  get  into  our  picture. 
That  way  we  don’t  hurt  no¬ 
body’s  feelings.” 

“Everybody  who  wants  to?” 
Sol  Goldberg,  from  the  office 
of  public  information,  visual 
ser\’lces,  Cornell  University, 
asked  in  amazement. 

“Oh,  no,  not  everybody,” 
Brady  corrected  himselL  “We 
never  force  anybody  to  get  into 
the  jjicture  who  doesn’t  want 
to.” 

“How  many  people  you  usual¬ 
ly  put  in  a  picture?  Four? 
Five?”  Goldberg  a.sked. 

“It  varies  as  to  the  size  of 
the  organization.  Sometimes  30. 
Sometimes  10,  if  it’s  a  little 
iddy-biddy  organization.  Once, 
we  even  got  (50  i)eople  into  a 
picture.  And  it  won  us  an 
award.” 

“An  award  with  fiO  people  in 
a  picture?”  Goldberg  asked,  im- 
pre.ssed. 

“No.  For  the  i)icture  cap¬ 
tion.  For  the  longe.st  picture 
captions  of  any  newsjjapers, 
daily  or  weekly,  in  the  United 
States.” 

Mulbeiiiulical  l*rt‘ci!>ion 

“How  can  you  i)ossibly  put 
(50  peoi)le  in  a  picture?”  Chick 
Harrity,  an  AP  staffer  from 
Washington,  1).C.,  demamled  to 
know. 

“Head  on,”  Brady  explained 
patiently.  “Everylwdy  is  shot 
head  on.  In  Hoople,  we  don’t 
like  people  looking  away  from 


the  camera.  It’s  too  distracting 
to  the  reader.  We  line  them  up  f* 
heat!  on  in  even  rows,  if 
possible.  Or  as  close  to  even 
rows  as  we  can  get  mathemati¬ 
cally.” 

“Natural  light  or  flash?” 
Gary  Shivers,  a  staffer  on  the 
Cantdeti  (N.J.)  Courier-Post, 
asked. 

Brady  looked  a  bit  annoyed. 
“Listen,  kid.  The  only  natural 
light  we  know  alwut  or  even  care 
about  comes  out  of  our  trusty 
Number  Five  flash  bulbs  on  our 
trusty  flash  attachment.  If  the 
Lord  wanted  us  photogra¬ 
phers  to  use  room  light  only, 

He  would  have  given  all  the 
rooms  more  light.” 

Some  of  those  around  Brady 
at  Rochester  weren’t  quite  sure 
what  a  Number  Five  Flash 
Bulb  and  a  trusty  flash  attach¬ 
ment  W'ere  so  he  demonstrated 
it  for  them  by  putting  a  Num¬ 
ber  Five  Flash  Bulb  in  his  flash 
attachment  and  sh*)oting  it  off 
in  their  faces. 

“Hey,  how  come  you  didn’t 
take  your  flash  off  your  cam¬ 
era?”  Harvey  Weber,  photo 
editor  of  Xetrsday,  Garden 
City,  L.L,  shouted  as  he  blinked 
away  the  spots. 

“Because  it’s  welded  to  the 
camera.”  |i 

“Welded?”  I 

“W’elded.  So  we  won’t  even  be 
tempted  to  take  it  off  if  we 
wanted  to.” 

“How  come?” 

“In  Hoople,  we  found  that  we 
got  best  results  with  head  on 
flash  right  in  the  face.  It  washes 
out  wrinkles  and  stuff  like  that 
so  nobody  knows  for  sure  just 
how  old  the  subject  photo- 
gi’aphed  really  is.  As  we  said  be¬ 
fore,  we  don’t  like  to  make  any¬ 
body  in  Hoople  feel  bad.  So  we 
developed  this  special  technique 
of  w’ashed-out  faces.” 

Arty  Sliadows 

Barry  Edmonds,  a  staffer  on 
the  Flint  (Mich.)  Journal, 
was  particularly  interested  in 
Brady’s  head  on,  washed-out 
technique.  Edmonds  said  he  had 
become  much  too  hung  up  on 
natural  light  and  was  looking 
for  a  new  approach. 

“Head  on  flash  right  in  the 
face  is  the  answer,”  Brady  told 
him.  “And  if  you  really  want 
to  get  arty,  there  are  the  sha¬ 
dows.” 

“Shadows?” 

“Shadows.  You  need  a  bare 
white  wall  behind  the  subjects,  j 
of  course.  In  fact,  we  always 
(Continued  on  page  22) 


BKADf:  Head  on.  Everybody  Is  shot  head  on.  In  Hoople,  we  don't 
like  people  looking  away  from  the  camera.  It's  distracting  to  the 
reader  .  .  . 
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.  .  .  IVe  line  them  up  head  on  in  even  rows.  If  possible.  Or  as  close 
to  even  rows  as  we  can  get  mathematically. 
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Vlfo've  got  two 
reputations 
to  protect 

W  Tho  novu  FTNI  moto 


^  ^  How  would  it  look  for  you  to  get  bad  exposures  with  a  camera  like  the 

I*  Nikkormat  FTN  ?  Not  good !  Neither  for  you  nor  for  us.  That’s  why  the  FTN 

“center-weighted”  meter  system. 

g  Most  other  thru-the-lens  meter  systems  measure  total  scene  bright- 

ness.  Fine  with  “normal”  lighting,  but  in  difficult  situations -back-1  it  or 
I  spot-lit  subjects,  brilliant  beach  or  snow  scenes— the  brightness  differ- 

ences  between  subject  and  background  tend  to  produce  wrong  exposures. 

So-called  “spot”  meters,  which  measure  a  small  area  to  the  exclusion 
I ■■  BJil *■  of  the  remainder  of  the  scene,  are  tricky.  If  the  selected  target  area  is 
^  wrong,  the  exposure  is  wrong.  It  really  takes  an  expert  to  use  one. 

The  new  FTN  meter  system  uses  the  same  “center-weighted”  principle  as  the  Nikon  Photomic 
TN.  While  it  measures  total  scene  brightness,  about  60%  of  its  sensitivity  is  concentrated 
in  the  center  of  the  screen,  diminishing  rapidly  toward  the  edges.  Thus,  brightness  differ¬ 
ences  between  central  subject  and  background  have  little  or  no  effect 
on  meter  response.  Result:  consistently  accurate  exposures  every  time, 
every  picture.  See  the  new  Nikkormat  FTN  with  “self-compensating”  W  %0%mm 
meter  system  at  your  Nikon  dealer-  under  $270  with  50mm 

Auto-Nikkor  f2  lens.  Write  Nikon  Inc.,  Garden  City,  N.Y.  11530 11^6 
Subsid/Ehrenreich  Photo-Optical  Industries, lnc.(lnCanada;Anglophoto,Ltd.,PQ.) HI  Vil  V 


Photography 

{Continued  from  paye  20) 


cari*>'  a  bip  piece  of  white  card- 
boanl  in  our  car  just  in  case 
there  isn’t  a  bare  white  wall 
available  when  we’re  shooting  a 
bunch  of  people  head  on. 

“Then  we  line  up  the  sub¬ 
jects  head  on,  stringing  them 
out  as  far  as  we  can  for  air — 
lots  of  air  makes  for  better 
typography  you  know.  Then, 
bang,  we  shoot  them  hea<l  on 
close-up.  If  we’ie  real  lucky 
the  subjects  are  of  dilferent 
heights  and  the  shadows  behind 
them  on  that  bare  white  wall 
form  a  huge  wavy  design.  We 
like  to  do  this  in  Hoople  when 
we’re  feeling  real  arty.” 

Keane  wanted  to  know  just 
how  the  Hoople  Advocate-Trib¬ 
une  disi)laye(l  pictures  with  up 
to  80  or  more  peo))le  in  them. 

“Two  columns,  just  like  every 
other  pictui-e  in  the  paper,” 
Brady  responded.  “We  run  nil 
pictures  in  the  Advocate-Trib¬ 
une  two  columns — no  more,  no 
less.  It  gives  our  pages  a  uni¬ 
formity  that  readers  like. 

“Two  columns  on  an  Advo¬ 
cate-Tribune  page  measure  four 
inches  wide  so  we  don’t  even 
have  to  crop  our  4x5  negativ’es. 
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We  print  the  whole  negative 
just  as  is.  This  makes  it  easy 
for  our  make-up  man.  He 
merely  leaves  two  column  holes 
all  through  out  the  paper  and 
dro})s  in  pictures  as  he  gets 
them  during  the  day.” 

Brady  claimed  the  “4x5  drop- 
in  methotl”  was  a  ))erfect  .sys¬ 
tem  for  a  picture  paper  such 
as  the  Hoople  (N.D.)  Advo¬ 
cate-Tribune. 

Edmonds,  Shivers  and  Har- 
rity  begged  Biady  to  let  them 
try  his  big  black  camera  with 
the  flash  welded  to  it  and  the 
plate  holder  in  it,  silver  side 
up.  Goldberg  invited  Brady  up 
to  Cornell  to  speak  to  an 
Ag  photo  journalism  workshop. 
Keane  asked  Brady  if  he  would 
come  to  Wilmington,  Del.,  as 
chief  i)hotographer. 

When  things  quited  down, 
Brady  told  us  how  he  became 
an  exciting  young  photographer 
of  the  new  new  breed.  He  had 
been  a  linecasting  operator  for 
six  years  in  the  back  shop  of 
the  Advocate-Tribune.  Then  one 
day  he  noticed  the  editor  stand¬ 
ing  over  his  shoulder  watching 
Brady  set  type.  It  tui’ned  out 
the  Advocate-Tribune  had  de¬ 
cided  to  become  a  picture  news¬ 
paper  and  hire  a  photographer 
because  a  lot  of  its  readers 
wanted  their  pictures  in  the 
paper.  The  editor  had  singled 
out  Brady  for  two  reasons: 

( 1 )  After  six  years  of  setting 
type  on  a  linecasting  machine, 
Biady  had  developed  the  quick 
trigger  finger  needed  to  be  a 
good  photographer. 

(2)  When  Brady  set  type  he 
looked  off  to  the  right  where 
his  copy  was.  The  editor  noted 
that  this  peripheral  vision  would 
make  Brady  a  good,  sneaky 
press  photographer  becau.se  he 
could  pretend  he  was  looking 
one  way  while  shooting  in  an¬ 
other  direction. 

“They  gave  us  a  slip  of 
paper  with  10  steps  on  it,” 
Brady  explained  to  us.  “You 
know — put  in  the  holder  silver 
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put  your  money 
where  the  money  is 

NEWS-JOURNAL  PAPERS 
Single-Rate  Plan 

Rich  market.  $10,476*  Income/ 
hshid.,  \S.3%  above  average. 
Effective,  economical  medium. 
95%  of  New  Castle  County, 
78%  of  Delawaret,  at  one  low 
rate  for  all  advertisers. 

NEWS-JOURNAL  PAPERS 
Wilmington,  Delaware 
or  Story  &  Kelly-Smith,  Inc. 


side  up,  cock  the  shutter,  pull 
the  slide,  and  so  on.  And  two 
sets  of  lens  openings  and  f- 
stops.  F-16  and  100  in  the  sun. 
F-11  and  100  in  the  shade  and 
inside.  That  piece  of  paper  was 
all  we  ever  needed  to  take  great 
pictures.” 

Brady  reached  into  the  pocket 
of  his  baggy,  old  jiants  and 
pulled  out  a  worn  slip  of  paper. 
“It’s  lieen  more  than  a  year 
now  and  we  still  consult  our  in¬ 
structions.  A  good  photographer 
is  never  too  itroud.” 

('.UMiul  .Approach 

Standing  there  in  the  middle 
of  the  group,  Brady  was  wear¬ 
ing  an  old  pair  of  pants  and 
a  long-sleeved  plaid  sports  shirt 
with  the  sleeves  rolled  up.  Ink 
smudges  were  on  the  pants  and 
shirt. 

“Our  old  linecasting  machine 
outfit,”  he  told  us.  “We  don’t 
go  for  all  this  nonsense  about 
putting  a  photographer  in  a 
white  shirt  and  jacket  and  tie. 
Why  should  a  i)ress  photogra¬ 
pher  look  any  better  than  the 
people  he  is  shooting?  It  makes 
them  feel  bad.  As  we  said  be¬ 
fore,  we  never  like  to  make  any¬ 
body  in  Hoople  feel  bad.  We 
don’t  believe  in  it.” 

Clarkson,  who  is  chairman  of 
NPPA’s  education  committee, 
asked  Brady  if  he  would  join 
the  faculty  of  NPPA’s  Flying 
Short  Course  in  November  so 
the  rest  of  the  countrj’  could 
learn  from  this  new  new  breed 
of  photojournalist  who  pro¬ 
duced  gi'eat  head  on  with  flash 
two-column  shots. 

“It  depends  on  how  many 
check  and  plaque  presentation 
pictures  we  have  scheduled  in 
November,”  Brady  told  him. 
“We  have  a  lot  of  checks  and 
plaques  getting  passed  around 
Hoople  all  the  time  and  we  never 
like  to  miss  shooting  one  of 
them.” 

This  first  meeting  with  Irv¬ 
ing  Brady  was  in  May.  In  June, 
we  ran  into  him  again  at  the 
NPPA  Louisville  convention. 
Bv  now,  a  month  later,  word- 
of-mouth  had  proceeded  him 
from  Rochester.  (Bill  Strode, 
the  Loumrille  Courier-Journal, 
for  instance,  had  become  a  great 
fan  of  his).  There  was  even  a 
bigger  crowd  around  Brady 
wherever  he  went  in  Louisville 
than  there  had  been  in  Roches¬ 
ter.  Young  photographers  were 
begging  him  to  let  them  try  out 
his  big  black  camera  with  the 
Number  Five  bulbs  and  the 
flash  attachment  welded  to  it. 

“What  do  you  use  a  plumb 
bob  for?”  Bruce  Baumann,  chief 
photographer  of  the  Evansville 
(Ind.)  Simday  Courier  &  Press, 
asked  him  in  Louisville. 

“It’s  part  of  our  own  special 


technique  for  lining  up  j/eople,’' 
Brady  patiently  explained. 
“When  we  have  80  oi-  40  people 
in  a  picture  we  like  to  line  them 
up  mathematically  in  even  rows, 
if  possible,  say  10  to  a  row.  In 
order  to  get  them  all  straight 
and  looking  right  into  the  cam¬ 
era,  we  measure  them  off  with 
the  plumb  bob. 

“And  it’s  great  to  shout, 
‘O.K.,  now,  everybody.  Look  at 
the  plumb  l)ob’  as  we  wave  it 
in  front  of  their  faces.  Every 
photographer  shouhl  have  a 
))luml)  bob  as  part  of  his  regu¬ 
lar  equipment,  right  in  there 
in  his  bag  with  his  Numlier  Five 
bulbs,  his  jilate  holdex-s,  silver 
sides  up,  and  his  caption  pen¬ 
cil.” 

August  4-10  l)eing  designated 
Professional  Photography  Week 
is  in  honor  of  all  the  Irving 
Bradys  from  all  the  Hooples  of 
the  United  States  who  are  pro¬ 
ducing  the  type  of  j)hotography 
that  helps  keep  America  strong. 
• 

Photo  services 
at  conventions 

Photographers  using  Nikon 
and  Nikkormat  cameras  at  the 
Republican  and  DenuH'iatic  Na¬ 
tional  Conventions  will  lie  able 
to  get  them  serviced  on  the  spot, 
if  trouble  develops. 

Ehrenreich  Photo-Optical  In¬ 
dustries  Inc.,  importer  and  dis¬ 
tributor  of  l)oth  cameras,  will 
maintain  a  repair  service  in  the 
photo  gallery  at  both  convention 
sites  for  the  duration.  The  serv¬ 
ice  will  l)e  manned  by  a  Nikon 
factory  executive,  two  EPOI 
regional  technical  representa¬ 
tives  and  a  factory  repairman. 

Staffing  the  service  at  the 
G.O.P.  convention  in  Miami, 
August  4-10,  will  l)e  S.  Miyahara 
from  the  Nikon  factory;  Jerry 
Brown,  Nikon  pro<luct  manager; 
Larry  Byer,  EPOI  regional  tech¬ 
nical  representative;  and  a  re¬ 
pairman. 

At  the  Democratic  Convention 
in  Chicago,  August  24-80,  the 
staff  will  consist  of  S.  Fukuoka, 
Nikon  factory  vicepresident; 
Dwaine  Stanley  and  Ray  Vitiel- 
lo,  EPOI  regional  technical  rep¬ 
resentatives;  and  a  repairman. 

A  representative  sampling  of 
Nikon  cameras  and  Nikkor 
lenses  also  will  lx*  available  at 
the  conventions.  Accredited  j/ress 
photographers  will  be  able  to 
borrow  them  without  charge. 

• 

Pollution  fight  cited 

Denver 

The  Izaak  Walton  League  con¬ 
vening  here  gave  the  Chicago 
Tribune  its  honor  roll  award  for 
its  “effective  battle”  to  save 
Lake  Michigan  from  pollution. 
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Small  agency 


(Continued  from  page  18) 


whosp  houi-ly  charges  over  a 
year  will  make  up  to  30  to  40% 
of  their  total  budget.  Others  are 
as  low  as  10%  of  their  total 
budget.  No  specific  percentage 
can  be  used  here  as  each  account 
has  its  own  advertising/  market¬ 
ing  requirements. 

A  client,  however,  should  not 
expect  a  large  leduction  in  ad¬ 
vertising  costs  when  he  goes 
onto  the  hourly  fee  system.  In 
all  probability,  if  a  client’s  total 
advertising  budget  is  in  the 
under  $100,000  category,  and  he 
lequires  that  our  agency  pre¬ 
pare  marketing  plans,  space  ad¬ 
vertising,  publicity,  dealer  pro¬ 
motions,  and  see  him  on  a  weekly 
basis,  he  could  pay  a  fee  of 
about  $30,000  a  year.  On  the 
other  hand,  the  client  is  assured 
of  getting  the  best  possible 
recommendations  from  our 
agency.  And  if  he  is  in  the  over 
halfmillion  expenditure  class, 
and  lequires  only  copy  and  lay¬ 
out,  he  may  save  $50,000  a  year 
in  commission. 

Our  giant  corporation  clients 
have  found  that  the  system 
works  to  their  benefit  from  a 
service  and  monetary  point  of 
view.  This  is  the  reason  that 
they  have  stayed  with  us. 


Sasheen  makes  it  easy 
to  sell  ads  in  3M  tab 


Fairmont,  Minn. 

What  happens  when  you  coast 
purple  ribbon  at  turtle  speeds 
through  a  Goss  Suburban  press? 

You  produce  a  special  section 
that  delights  Imth  readers  and 
adv’ertisers,  and  destroys  a 
notion  that  “It  can’t  be  done.” 

The  Fairmont  Daily  Sentinel 
produced  a  40-page  tab  saluting 
Minnesota  Mining  and  Manufac¬ 
turing  Co.  in  conjunction  with 
Fairmont’s  first  annual  Industry 
.Appreciation  Day. 

The  tab’s  cover  and  one  in¬ 
side  double  spread  ad  were 
printed  on  3M’s  “Sasheen”  rib¬ 
bon,  a  gift-wrap  product  pro¬ 
duced  in  Fairmont’s  3M  plant. 

3M  furnished  10,800  yards  of 
lavender  Sasheen,  worth  about 
$2500,  on  10  rolls  after  Sentinel 
photographer  Bob  Schroeder, 
working  on  photos  for  the  tab, 
asked  “Why  not  print  the  cover 
on  this  stuff.” 

Schroeder  and  part-time 
staffer  Phyllis  Holland  had  been 
assigned  to  produce  picture  and 
copy  for  the  tabloid,  which  was 
planned  as  a  16-page  supplement 
and  grew  to  40  pages. 

.4  process  color  picture  orig¬ 


inally  planned  as  the  tab  cover 
was  moved  to  page  one  of  the 
regular  Sentinel  in  which  the  tab 
was  stuffed. 

The  task  of  producing  the  edi¬ 
tion  went  to  the  House  of  Print, 
a  subsidiary  of  the  Mickelson 
communications  group  which 
publishes  the  Sentinel,  the  New 
Ulm  Daily  Journal  and  three 
Minnesota  weeklies. 

“Printability  and  runability  of 
the  Sasheen  was  terrific,”  said 
Roliert  Groebner,  production 
manager.  “The  stuff  is  strong 
as  blazes.” 

His  crew  spent  three  man¬ 
hours  changing  the  cutting  and 
folding  mechanism  to  accommo¬ 
date  the  tough  riblx)n  but  press 
speed  was  still  kept  down  to 
5,000  copies  per  hour.  House  of 
Print  normally  runs  the  Sen¬ 
tinel’s  14,000  copies  at  a  rate  of 
18  to  19,000  per  hour  on  the 
Goss  Suburban, 

Regular  black  newsink  was 
used  on  the  Sasheen,  according 
to  Groebner. 

“We  had  more  favorable  com¬ 
ment  on  this  edition  from  adver¬ 
tisers,  even  from  those  who 
usually  are  never  satisfied,  than 


on  anything  we've  ever  done,” 
said  Richard  Norman,  Sentinel 
advertising  manager. 

“It  probably  was  the  easiest 
promotion  to  sell  of  any  that  I 
have  experienced  in  17  years,” 
Norman  said. 

“We  obtained  a  list  from  3M 
of  firms  they  do  business  with 
and  those  were  our  prime  pros¬ 
pects,”  Norman  said.  “Major 
retail  outlets  weren’t  solicited, 
so  their  advertising  budgets 
weren’t  robbed.” 

• 

Big  brokerage  house 
ties  ads  to  politics 

Hornblower  &  Weeks-Hemp- 
hill,  Noyes  will  be  a  sponsor  of 
telecasts  covering  the  Republi¬ 
can  National  Convention,  the 
Democratic  National  Conven¬ 
tion,  pre-past-convention  special 
telecasts  and  the  election  night 
returns. 

The  firm  indicated  that  its 
campaign,  budgeted  at  more 
than  $320,000,  will  mark  the 
first  time  that  a  major  stock¬ 
broker  has  scheduled  television 
commercials  to  cover  a  large 
number  of  cities  throughout  the 
nation. 

\  series  of  20-  and  30-second 
color  commercials  have  lieen  pre¬ 
pared  by  Hornblower’s  agency, 
Doremus  &  Company. 


POLLY  mm 

A  CRACKER? 


VOU'VE  GOT 
IT  WROWG. 
mV  MAmE'S  ETHEL. 


POOR  ETHEL.  lAiE 
KfJOlA;  JUST  HOU;  SHE 
FEELS.  FOR  PEOPLE 
SOWETimES  mAKE 
THESAmE  miSTAKE 
AMD  call  all 
mANJUFACTURERS' 
TRACK-TVPE  TRACTORS 
BY  THE  NAmES  "CAT" 
AIS)D  "CATERPILLAR." 


ACTUALLY, 
CATERPILLAR®  AND 
CAT*  ARE  NOT 

commoN  NOUNS 

BUT  REGISTERED 
TRADE m ARKS  OF 
CATERPILLAR 
TRACTOR  CO.,  AND 
SHOULD  BE  USED 
TO  IDENTIFY 
ONLY  PRODUCTS^ 
WE  mAKE. 


THESE  INCLUDE 
WHEEL  AS 
WELL  AS 
TRACK-TYPE 
imCHlNES. 


IF  YOU'VE  EVER  BEEN 
MISTAKEN  FOR  SOmEONE 
ELSE,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING 
OUR  TRADEmARKTO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 

Mviallar  M  M  <ra  lItvsMfnI  TiadtnutM  d  CaHtpMc  TiacMr  te 


*Wheel  and  Track-type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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They’re  America’s  men  on  the  move! 

The  truck  drivers  who  logged  182  billion  miles  last 
year  contributed  to  the  industry’s  best  safety  pro¬ 
gram— ever. 

Going  places  ...  to  every  city  and  village  .  .  .  door- 

to-door.  They  rolled  up  more  miles — safer  miles — 
than  ever  before,  transporting  everything  we  eat, 
wear  or  use. 

What  a  great  team  of  “pro’s”  it  is!  ’This  year’s  choices 


James  H.  Boyd 
Florida 


J.  M.  Harrison 
Mississippi 


Weldon  D.  Adams 
Virginia 


Wray  Mundy... 

Driver  of  the  Year 

Colorado’s  Wray  Mundy  was  voted  “Driver 
of  the  Year”  in  competition  with  individual 
state  winners  across  the  country.  Employed 
by  DC  International,  Inc.,  he  has  driven 
professionally  for  24  years  .  .  .  over  2,000,000 
miles  .  .  .  without  an  accident.  Mundy  is  ac¬ 
tive  in  various  Colorado  safety  programs 
and  has  won  several  driving  championships 
in  ATA  Roadeos. 


Melvin  C.  Stephens 
Oklahoma 


Harmon  E.  Bailey 
Iowa 


Ray  Potter 
Oregon 


Anthony  R.  Herrman,  Sr. 
Maryland 


Melvin  W.  Crytzer 
Pennsylvania 


Frank  A.  Thrasher 
California 


W.  D.  Gunter 
Alabama 


Emile  O.  Cloutier 
Maine 


Walter  J.  Voight 
Minnesota 


Rollin  S.  Bowers 
Ohio 


Robert  A.  Jones 
Alaska 


Joseph  M.  Fralix 
South  Carolina 


Martice  Parish 
Texas 


Charles  E.  Heatherly 
Arizona 


Raymond  E.  Barnes 
Wyoming 


for  “Driver  of  the  Year,”  the  state’s  top  truck  driver, 
have  helped  the  energetic  truck  transportation  in¬ 
dustry  become  an  even  greater  industry. 

ITieir  day-after-day  performance  and  safe-driving 
record  on  America’s  highways  are  a  tribute  to  their 

driving  skill  and  the  safety  and  high-mileage  ability 
of  the  equipment  they  drive. 

We  salute  the  nation’s  professional  truck  drivers  — 
’Fhe  dependables. 


Joseph  J.  Wajda 
Illinois 


Woodrow  W.  Jones 
Arkansas 


Jesse  N.  Montgomery 
Michigan 


MACK  TRUCKS,  INC. 

one  of  The  Signal  Companies 


»ouhoatiON 


AMERICAN  TRUCKING 
industry 


Allentown,  Pa.  18105  •  The  Truck  Capital  of  the  World 


Joseph  D.  Norris 
Washington,  D.  C. 


Raymond  E.  Barnett 
West  Virginia 


Frank  E.  Shook 
North  Carolina 


Arthur  Smith 
New  Jersey 


Allen  H.  Grable 
South  Dakota 


Anthony  Poruznick 
Connecticut 


Robert  W.  Page 
Wisconsin 


Robert  D.  McPhee 
Indiana 


James  M.  Morrison 
New  York 


Graydon  White 
Vermont 


Pasquale  Mignanelli 
Rhode  Island 


William  F.  Wolski 
North  Dakota 


John  S.  Oliver 
Kansas 


Cleo  Carpenter 
Missouri 


m 


news-people 


Vi  oineir^  department 
(•taffiA  are  separated 

Newtort  News,  Va. 

With  the  retirement  of  Mrs. 
Marpraret  Flannasan,  society 
editor  of  the  .VcM’/jort  Xews 
Ihnlji  /’rc.s-s  and  Thiies-Hrrahl, 
new  appointments  have  l)een 
made. 

The  women’s  depaitments  of 
the  two  newspapers  have  been 
sepaiated,  with  Mrs.  Harriet 
Nachman  Storm  as  women’s  edi¬ 
tor  of  the  Daily  Press,  and  Mrs. 
Joy  Gallapher  headinp  the 
women’s  department  of  the 
Times-Herald. 

Mrs.  Storm  has  lieen  a  writer 
for  the  department  since  her 
prad nation  from  collepe.  Mrs. 
Gallapher  is  a  former  women’s 
editor  of  the  Savfninnk  Moniing 
S't'Wa  A-  Evening  Presn,  and  of 
the  Willimnntic  (Conn.)  Dailif 
Chronicle. 

.Assistinp  Mrs.  Storm  will  be 
Mrs.  Mary  Fain  Zellner  and 
Miss  Chris  Askounis.  Mrs. 
Gallapher’s  assistants  are  Miss 
Barbara  Nichols,  and  Miss 
-Annie  McWilliams,  who  has  re¬ 
placed  Mrs.  Helene  LaGaccia. 

*  *  m 

Fkei»  Foster — completinp  40 
years  with  the  Evun.'tville  (Ind.) 
Courier.  Now  an  assistant  city 
editor,  he  started  with  the  Cour¬ 
ier  as  an  obituary  writer  on 
June  18,  1018,  just  after  pradua- 
tion  from  Indiana  University. 

♦  ♦  » 

WiLLl.AM  R.  Brown — pro¬ 
moted  to  state  editor  of  the  St. 
Petersburg  (F'la.)  Times.  He 
has  l)een  South  Suncoast  bureau 
chief. 

♦  ♦  ♦ 

Frank  Tagg.art,  a  former 
Xew  York  Times  artist — now 
art  director  of  L.  1.  Daily  Com¬ 
mercial  Review  and  associated 
publications. 


Bureau  news  editor 

Otto  C.  Doellinp,  34,  recently 
was  elevated  to  news  editor  of 
the  Frankfurt  bureau  of  the  As¬ 
sociated  Press.  He  .ser^’es  under 
Chief  of  Bureau  Dick  O’.Malley. 
Dot'llinp  joined  .AP  at  -Albany  in 
liHil.  In  his  new  position,  Doel¬ 
linp  succeeded  John  Bausman, 
who  iMH'ame  -AP  chief  of  bureau 
at  AIoscow. 

«  4c  * 

James  Krider,  manapinp  edi¬ 
tor  of  the  Johnstown  Tribune- 
Democrat — elected  president  of 
the  Penn-sylvania  -Associated 
Press  -Manapinp  Editors. 

*  *  * 

Dick  Fogel,  Oakland  Tribune 
— elected  chairman  of  the  Cali- 
fornia-Nevada  AP  News  Execu¬ 
tives  Council. 

*  c  ♦ 

Raymond  F.  Waters,  Hobbs 
Xews-Sun — elected  president  of 
the  New  Mexico  .Associated 
Press  Manapinp  Editors. 

*  *  * 

William  Gri  ber  moves  from 
assistant  to  financial  editor  of 
Chicago’s  .American. 

*  *  * 

John  Reddy,  formerly  finan¬ 
cial  writer  for  the  Chicago  Sun- 
Times — now  manapinp  editor  of 
the  Birmingham  (Mich.)  Eccen¬ 
tric. 

♦  *  * 

Jack  Helsel — from  teen  col¬ 
umnist  and  feature  writer  for 
the  Philadelphia  Daily  Xews  to 
the  news  staff  of  KYW-tv. 

*  *  * 

Martha  Slaighter  has  re- 
sipned  as  Philadelphia  Bulletin 
society  writer. 

*  *  ♦ 

John  Wolcott,  formerly  with 
the  San  Jose  (Calif.)  Mercury- 
Xews  and  public  relations  for 
the  City  of  Palo  .Alto — to  the 
Everett  (Wash.)  Herald  news 
staff. 


Klein 


Hronek 


Johnson 


SANDOR  S.  KLEIN  becomes  executive  editor  of  the  Statesman 
Newspapers  at  Boise,  Idaho,  in  a  series  of  advancements  announced 
by  Eugene  C.  Dorsey,  publisher.  Klein  has  worked  for  the  Statesman 
since  1948.  He  began  his  career  as  a  copy  boy  on  the  New  York 
Times  in  1922. 

RICHARD  P.  HRONEK,  night  editor  of  the  Idaho  Daily  Statesman 
for  the  past  five  years,  is  now  managing  editor  of  the  Statesman 
Newspapers.  He  is  a  former  sports  editor. 

WALTER  H.  JOHNSON  moves  up  to  the  night  editor  spot  after 
having  been  telegraph  editor  and  outdoors  editor.  He  is  a  native 
Boisean  who  served  as  editor  of  the  former  Burley  Herald  Bulletin 
before  rejoining  the  Statesman  in  1964. 
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George  Bcrley,  formerly  with 
the  Longview  (Wash.)  Xews — 
to  the  news  staff  of  the  Everett 
(Wash.)  Herald. 

«  #  * 

Ji  DiTH  Blake,  formerly  with 
the  Moscow  (Idaho)  Idahonian 
— to  the  Everett  (Wash.)  Her¬ 
ald  news  staff. 

«  «  * 

David  K.  Frazer  has  been  ap¬ 
pointed  city  editor  of  the  East 
St.  Louis  (Ill.)  Metro-East  Jour¬ 
nal,  succeedinp  James  Wiggs, 
who  resipned. 

♦  ♦  ♦ 

John  Jc.stin  Smith,  formerly 
assistant  city  editor  and  column¬ 
ist  for  the  Chicago  Daily  Xews 
— appointed  associate  sjiorts  edi¬ 
tor. 

4c  4i  4t 

Ben  J.  Bowers,  manapinp  edi¬ 
tor  of  the  Petersburg  (Va.) 
Progress-Didex,  becomes  manap¬ 
inp  editor  of  the  (Ireemboro 
(X.C.)  Record  -Aupust  19.  He 
succeeds  Porter  L.  Crisp,  ap¬ 
pointed  executive  news  editor  of 
the  (Sreensboro  Daily  Xews  and 
Record. 

*  *  * 

Joe  Cole,  state  editor  of  the 
.Arizomi  Republic,  enters  the 
University  of  Wisconsin  for 
praduate  study  in  social  science, 
on  a  Russell  Sape  Fellowship. 
James  C.  Dooley,  peneral  as- 
sipnment  reporter  for  the  Re¬ 
public,  replaces  him. 

*  *  * 

Billy  Reed — from  Louisville 
(Ky.)  Courier-Journal  sports 
writer  to  staff  writer  at  Sports 
Illustrated. 


Don  Kampfer — from  repional  i 
editor  to  news  editor  of  the  .Ip-  I 
pleton  (Wis.)  Post-Crescent.  i 

*  *  V 

-Arthi  r  L.  Cole,  United  Na¬ 
tions  correspondent  for  the  Tor¬ 
onto  Telegram  the  past  year  and 
previously  its  city  editor,  has  i 
lieen  appointed  news  director  of  | 
CFRB  and  CKFM,  Toronto  radio  ; 
stations. 

♦  ♦  * 

F.  David  Williams,  formerly 
peneral  manaper  of  the  Williams 
(Circulation  Service  Company — 
now  circulation  director  of  the 
Sun  newspapers  in  suburban  St. 
Paul  and  Minneapolis. 

Bob  White  to  teach 
at  graduate  seminar 

COLl'MBIA,  -Mo. 

Rol)ert  M.  White  II,  editor 
and  publisher  of  the  .Mexico 
(Mo.)  Evening  Ledger,  has  b*’en 
appointed  a  visitinp  professor 
of  journalism  at  the  University 
of  Missouri,  Dean  Earl  F.  Enp- 
lish  of  the  School  of  Journalism 
has  announced.  The  nine-month 
appointment  l)epins  Sei)teml)er  1. 

White  will  l>e  teachinp  “Basic 
Issues  in  the  News,’’  a  praduate 
seminar  which  last  year  was 
taupht  by  John  V.  Colt,  retired 
executive  editor  of  the  Kansas 
City  Star.  The  students  in  the 
course  produce  a  pape  in  the 
Columbia  Missourian  each  Sun¬ 
day.  White,  who  will  also  serve 
as  a  consultant  to  praduate  stu¬ 
dents,  will  continue  in  his  ex¬ 
ecutive  duties  on  the  Ledper. 
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Prof.  Wcstley  chosen 
for  Kentucky  school 

Lexington,  Ky. 

A  (irofessor  with  more  than  a 
deca(ie  of  newsjiajier  experience 
has  l)een  named  professor  and 
chairman  of  the  Department  of 
Journalism  in  the  University  of 
Kentucky  School  of  Communica¬ 
tions. 

The  appointment  of  Bruce  H. 
We.ctley,  currently  professor  of 
journalism  at  the  University  of 
Wi.sconsin,  was  approved  by  the 
UK  Board  of  Trustees. 

A  specialist  in  research 
methods  and  theory  in  the  study 
of  s(H*ial  and  mass  communica¬ 
tions,  Westley  will  head  a  divi¬ 
sion  of  the  recently  organized 
School  of  Communications.  His 
appointment  is  effective  next 
January  1. 

Prof.  Westley  received  the 
Ph.B.  from  the  University  of 
North  Dakota  (1988)  and  the 
MS  decree  from  Columbia  Uni¬ 
versity  (1911).  He  also  did  ad¬ 
vance  graduate  work  in  social 
psychology  at  the  University  of 
Michigan. 

He  has  served  on  the  editorial 
staff  of  newspapers  in  North 
Dakota,  1933-34  and  1938-40; 
was  a  reporter  on  the  Providence 
(R.  I.)  Journal  and  Evening 
IluUetin,  1941-42,  and  a  copy 
editor  on  the  Wisconsin  State 
Journal,  IMadison,  1948-51  and 
1954-55.  He  was  in  the  Army, 
1942-4().  He  joined  the  Wiscon¬ 
sin  faculty  in  194(5. 


Merrill  is  leelnrer 
at  Berlin  Institute 

COIA'MBIA,  Mo. 

Dr.  John  C.  Merrill,  professor 
of  journalism  at  the  University 
of  Missouri,  will  lie  a  special 
lecturer  at  the  Berlin  Institute 
of  Mass  Communication  in  De¬ 
veloping  Countries  during  Au¬ 
gust, 

Most  of  the  students  at  the 
Institute  are  from  the  former 
British  possessions  of  .Africa, 
and  the  lectures  will  lie  in  Eng¬ 
lish.  The  Institute  is  largely  fi¬ 
nanced  by  the  Hobby  Founda¬ 
tion  of  Houston. 

While  in  Germany,  Dr.  Mer¬ 
rill  will  visit  a  number  of  news¬ 
papers  and  observe  various  uni¬ 
versity  innovations  in  journal¬ 
ism  etlucation.  He  will  also  write 
articles  for  several  U.S.  daily 
newspapers. 

Dr.  Alerrill’s  book,  “The  Elite 
Press:  Great  Newspapers  of  the 
World,”  is  being  published  this 
month  by  Pitman  Publishing 
Corp.,  New  York. 


Heads  fraternity 

St.  Lons 

Carroll  Knicely,  editor  and 
publisher  of  the  Glasgow  (Ky.) 
Daily  Times,  was  installed  as 
national  president  of  the  Trav¬ 
elers  Protective  Association  of 
.America  at  the  organization’s 
home  office  here  July  20.  It  is  a 
non-profit  fraternal  benefit 
group  that  promotes  a  child  ac¬ 
cident  prevention  program. 


William  Schell  Jr. — named 
editor  of  the  Deputy  Sheriff, 
association  annual.  He  is  a  for¬ 
mer  city  editor  of  the  Madera 
(Calif.)  Daily  Tribune. 


Edward  F.  Nealon — pro¬ 
moted  to  advertising  director  of 
the  Dole  Publishing  Co.  at  Cam¬ 
bridge,  Alass.  Robert  Theriai  lt 
— now  classified  advertising 
manager  for  the  company’s 
weekly  newspapers. 


Larry  Cokfman,  urban-affairs 
writer  for  the  Seattle  Times,  has 
lieen  given  a  year’s  leave  of 
absence  to  serve  as  transporta¬ 
tion  planning  co-ordinator  for 
the  METRO  Council. 

v..nronicie,  receivea  a  prize  MIAMI  *  *  * 

from  ,t[’®  The  “Florida’s  Ocean  Man  of  IRV  Lipove — from  rewrite  to 

matters."  Year”  award  was  presented  assistant  city  editor  of  the  St. 

to  John  H.  Perry  Jr.,  by  John  Paul  (Minn.)  Dispatch. 

Mrs.  Ed  .M.  Anderson,  pub-  LaCerda,  director  of  the  Florida  ^ 

lisher  of  the  Spindale  (N.  C.)  Commission  on  Marine  Sciences  d  •  I  i 

Sun,  has  l)een  named  secretary  and  Technologj',  in  behalf  of  the  BUVS  llltO  weekly 
of  the  North  Carolina  Demo-  inter-.American  Underwater  Clinton,  Tenn. 

cratic  Party.  Festival.  Perry  is  president  of  Pete  Prince,  a  former’ A' wojr- 

*  *  .*  P«‘JTy  Submarine  Builders  and  ville  Xews-Sentinel  reporter,  has 

Dave  Kelly,  assistant  director  of  Perry  Publications  Inc.,  which  purchased  an  interest  in  the 
of  circulation,  has  been  pro-  publishes  26  Florida  newspapers.  Clinton  Courier-Xews  and  has 


‘Ocean  Man’ 


Walter  G.  Gisselbreoht,  edi¬ 
tor  since  1949  of  the  Torrington 
(Conn.)  Register,  has  lieen 
named  publisher.  Lawrence  K. 
Miller,  Toriington  Register 
Publishing  Corporation  vicepres¬ 
ident,  succeeds  Gisselbrecht  as 
editor.  Philip  P.  Savory,  man¬ 
aging  editor  of  the  Bennington 
(Vt.)  Banner,  has  been  named 
Register  managing  editor,  effec¬ 
tive  Septemlier  1. 


In  1968  there  were  more  than 


Leonard  W.  Stone,  amuse¬ 
ments  and  travel  editor,  Hart¬ 
ford  (Conn.)  Courant — resigned 
to  open  a  travel  agency  in  Hart¬ 
ford. 


^  AND  COMPANY 


FOURTEEN  TIMES  AS  MANY  COLLEGE  DEGREES 


granted  as  there  were  in  1920.  Such  newspaper 
readers  are  eager  for  something  more  than  raw 
information.  They  hunger  for  the  significant,  for 
perspective,  for  understanding. 


NEWSPAPER 

SALES 

PURCHASES 


Stephen  H.  Miller — now  cor¬ 
respondent  in  charge  of  the 
Cleveland  bureau  of  the  .Asso¬ 
ciated  Press.  He  has  been  a 
memlier  of  the  Columbus  .AP 
staff  for  the  past  couple  of  years. 
.At  Cleveland,  Miller  succeeds 
Richard  H.  Smith,  who  now 
joins  the  San  Francisco  AP  news 
staff.  Miller  is  the  son  of  Wil¬ 
liam  S.  Miller,  editor  of  the 
Logan  (Ohio)  Daily  Xews. 


TEmple  3-30/8 
eAlf/GH.  N.  C. 

1807  McDonald  lane 
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Public  Relations  Appointments 


Jerry  Ream,  g^roup  vicepresi¬ 
dent  and  account  supervisor 
has  been  named  to  the  board 
of  Klau-V’an  Pietersom-Dunlap, 
Milwaukee.  He  replaces  Ray¬ 
mond  Pierson,  who  died  March 
2.-!. 

*  *  « 

Robert  C.  Gagen  Jr.  has  been 
appointed  manager  of  public  re¬ 
lations  of  Marsh  &  McLennan, 
Incorporated,  intemational  in¬ 
surance  brokerage  firm  in  Chi¬ 
cago.  He  succeeds  Earle  E. 
Vogt,  who  recently  retired.  Ga- 
gen  formerly  worked  in  public 
relations  for  U.  S.  Steel  Corpo¬ 
ration  and  Carling  Brewing 
Company. 

*  »  « 

David  H.  Shipley,  former  re¬ 
porter  for  the  Lancaster  (Pa.) 
Intelligencer  Journal  has  been 
named  public  relations  director 
for  .411egheny  Airlines. 

♦  ♦  * 

.\lfred  B.  Smedley,  former 
vicepresident  of  Burson-Mar- 
steller  Associates,  New  York, 
has  joined  the  Scott  Paper  Co. 
as  manager  of  press  relations, 
at  Chester,  Pa. 

*  ♦  « 

Dennis  E.  .McClendon,  a  form¬ 
er  Houston  Post  and  Tampa 
Tribune  reporter,  has  been 

/  \ 


BETTER  COPY 
FOR  ADVERTISERS 
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The  packaged,  continuity 
ad  programs  you  get 
monthly  with  the  Mac¬ 
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Harrison  C.  MacDonald 
&  Sons  Inc. 
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named  director  of  information 
senices  for  the  University  of 
South  F'lorida,  replacing  Dan 
Deibler,  now  director  of  the 

Pinellas  County  Science  Center. 

*  *  * 

Richard  Hebert  has  been 
named  public  relations  associate 
of  Chirurg  &  Cairns  agency. 
He  had  been  vicepresident  of 

Lewis  A.  Shaw  Associates  of 
Springfield,  Mass,  since  1966. 

*  «  * 

Robert  K.  Richards,  president 
and  founder  of  Richards  Asso¬ 
ciates,  announced  that  the  com¬ 
pany  has  l)een  incorporated  as 
Richards  &  Barrington  Inc.  in 
keeping  with  increased  responsi¬ 
bilities  assumed  by  John  R.  Bar¬ 
rington,  executive  vicepresident 
who  becomes  a  principal  in  the 
company  with  Richards.  Bar¬ 
rington  is  a  former  INS  sports 
editor. 

*  ♦  ♦ 

S.  Charles  Garofalo  has  joined 

the  public  information  .staff  of 
Jersey  Central  Power  &  Light 
Company-New  Jersey  Power  & 
Light  Company  as  public  infor¬ 
mation  representative. 

♦  *  ♦ 

Claude  F.  Machen,  president 
of  Boston  Gas,  has  announced 
the  appointment  of  James  F. 

Connors  as  manager-public  re¬ 
lations  and  advertising.  Connors 
was  formerly  public  relations 
manager  of  Alcoa  in  Cleveland. 
He  seiwed  with  the  AP  in  Bos¬ 
ton  prior  to  joining  Alcoa  in 
1952. 

*  *  * 

Houghton  Mifflin  Company 
and  American  Heritage  Publish¬ 
ing  Company,  co-publishers  of 
the  forthcoming  American  Her¬ 
itage  Dictionary  of  The  English 
Language,  jointly  announce  the 
appointment  of  Nathaniel  H. 
Sperber  for  public  relations. 

*  *  9 

Santa  .4nita  Consolidated  Inc. 
has  retained  Braun  &  Company 
as  public  relations  consultants. 
Braun  has  assigned  Larry  I’ish- 
er  as  account  executive  and 
Clifford  A.  Miller,  as  account 
super\’isor.  Santa  Anita  Con¬ 
solidated  is  the  parent  of  Los 
Angeles  Turf  Club,  operator  of 
Santa  Anita  Park. 

*99 

George  MacFarlane,  a  news¬ 
paperman  with  20  years  of  re¬ 
porting  and  editing  experience 
in  Canada  and  Jamaica,  has 
been  appointed  a  public  rela¬ 
tions  coun.sel  in  the  Vancouver 
office  of  James  Lovick  Limited. 
MacFarlane  most  recently  was 
head  of  the  British  Columbia 
bureau  of  the  Toronto  Globe  & 
Mail. 


EDITORIAL  W  ORKSHOP . 


By  Roy  H.  Copperud 

Imported  Goods 


If  you  have  not  noticed  it  already,  keep  your  ears 
open  and  you  will  discover  that  particular  is  the 
vogue-word  of  the  hour;  it  is  used  incessantly  where 
there  is  no  point  in  particularizing.  The  particularist, 
probably  the  same  guy  who  uses  hopefully  to  mean 
it  is  hoped,  says,  “this  particular  book”  when  “this 
book”  would  do  not  just  as  well  but  better.  The  re¬ 
vised  Fowler  is  the  only  one  of  the  current  books  on 
usage  that  takes  notice  of  this  peculiarity; 

“This  is  a  strong  adjective,  emphasizing  that  there 
is  a  reason  why  the  noun  to  which  it  is  attached  should 
l)e  singled  out  and  distinguished  from  others.  It  is 
emasculated  when  it  is  used  as  an  unnecessary  rein¬ 
forcement  of  this  etc.  .  .  .  This  trick  is  mostly  to  be 
found  in  political  speeches;  perhaps  it  comes  from  a 
vague  feeling  that  the  monosyllabic  demonstrative  is 
not  impressive  enough  by  itself.” 

There  is  no  doubt  that  a  yearning  for  unnecessary 
emphasis  explains  the  oveinise  of  particular.  The  fact 
that  only  Fowler  comments  on  it  leads  me  to  believe 
it  is  another  idiosyncrasy  imported  to  America  from 
Britain,  like  “you’re  putting  me  on,”  “you’re  pulling 
my  leg,”  and  “all  that”  (“if  things  were  all  that 
good”) . 

This  fad  is  confined  mostly  to  speech,  but  like  such 
vogues  it  tends  to  find  its  way  into  print.  The  de¬ 
fense  against  it  is  the  same  as  the  defense  against 
meaningless  quotation  marks:  Strike  out  particular 
and  decide  whether  the  meaning  is  changed.  If  not, 
omit  it. 

Wayward  Words 

Once  derided  as  an  unnecessary  invention,  jobless 
long  since  has  won  its  spurs,  though  neither  the  Ox¬ 
ford  Ihiicersal  Dictionary  nor  its  new  abridgment. 
The  Concise  Oxford  Dictionary,  recognizes  it.  This 
merely  reflects  British  usage;  both  Webster  and  Ran¬ 
dom  House,  the  newest  American  unabridged  diction¬ 
aries,  accept  it  as  standard.  Its  inventor  doubtless 
was  a  frustrated  headline-writer  confronted  with  un¬ 
employed  during  the  Great  Depression. 

*  *  * 

It  is  growing  practice  to  omit  the  comma  once  used 
before  Jr.  and  Nr.:  Joseph  Willianus  Jr.;  Edgar 
Sniithsoyi  Sr.  Grammar  supports  the  omission,  for 
surely  such  designations,  like  II,  III  in  William  II, 
George  III,  are  restrictive  modifiers. 

*  *  * 

Lawman  is  sometimes  aspersed  as  unnecessary  in 
the  sen.se  law  enforcement  officer,  but  as  I  pointed 
out  earlier  in  another  connection,  both  Webster  and 
Random  House  consider  it  standard.  It  is  misused, 
however,  as  a  synonym  for  lawyer. 

9  9  9 

Congressional  Medal  of  Honor  is  a  misnomer 
oftener  applied  than  the  correct  designation.  Medal  of 
Honor,  to  the  nation’s  highest  military  award.  It  is 
indeed  conferred  by  congressional  action,  which  ac¬ 
counts  for  the  error. 
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June 


1968  1967 

Americans  .  523,355  537,782 

Sun-Timas-m  .  2,274,107  2,375,859 

§Sun-Tima$-S  .  1,270,591  1,146,414 


Linage 


1968 

1967 

AKRON 

,  OHIO 

2,517,005 

2,531,589 

IBeacon  Journal-S 

.  1,317,788 

974,954 

Grand  Total  .... 

...  3,834,793 

3.506.543 

ALBANY,  N.Y. 

•Knickerbocker-News- 

e  1,292,460 

1.482.459 

.  . .  1,280,900 

1,363,398 

STimes  Union-S  .... 

978,386 

902,817 

Grand  Total  ... 

...  3,551,746 

3,748,674 

ALBUQUERQUE.  N.M. 

..  1,792,178 

1,854.170 

...  697,198 

498.017 

fribune-e  . 

...  1,737,847 

1,810,861 

Grand  Total  ... 

...  4,227,223 

4,163,048 

ATLANTA.  GA. 

Con$titution-m  .  . . 

2,655,127 

2.474, 143 

Journal-e  . 

...  3,101,269 

2,847,572 

Constitution-S  .... 

..  1,481,879 

1,070,031 

Grand  Total  .... 

..  7,238,275 

6,391,746 

NOTE;  Part  run 

advertising 

included: 

Journal-e  I96&— 3.101,269  includes  110,510 

lines;  1967—2.847,572 

includes  58,748  lines. 

BALTIMORE.  MD. 

|News-American-S 

..  836,319 

656,776 

News-American-e 

..  1,559,070 

1,601,243 

.  1,465,994 

1,561,312 

2,205,902 

2,281,376 

(Sun-S  . 

1,840,130 

1,484.224 

Grand  Total  . 

...  7,907,415 

7,584,931 

BANGOR.  ME. 

News-m  . 

...  1,049,548 

998,367 

BATON  ROUGE.  LA. 

Advocate  (See  Note)  1,850,158 

$Advocate-S  . 

596,733 

Grand  Total  . 

.  2,446,891 

NOTE;  State-Times-s 

1  B  Advocate-m  sold 

in  combination.  Linage  of  one 

1  edition. 

Advocate-m  is  shown. 

BINGHAMTON.  N.Y. 

Press-e  . 

.  1,456,362 

1,493,691 

jPress-S  . 

534,015 

463.474 

5un-Bulletin-m  . 

440,851 

499,692 

Grand  Total  .... 

....  2,431,228 

2,456,857 

BIRMINGHAM,  ALA. 

Post-Herald-m  . 

....  1,160,352 

1,114,343 

News-e  . . 

....  1,953.967 

1,932,495 

fNews-S  . 

....  1,035,196 

783,175 

Grand  Total  .  4,149,515  3,830,013 

NOTE;  Part  run  advertising  included; 
News-e  1968  —  1,953,967  includes  61,606 
lines;  1967  —  1,932,495  includes  60,927 
lines. 


BOSTON. 

MASS. 

Record  American-d 

,  755,944 

765.760 

Advertiser-S  . 

.  472,098 

382,844 

Globe-e  . 

1,674,065 

1,748,531 

Globe-m  . 

1,740,026 

1,886,499 

IGlobe-S  . 

.  1,961,678 

1,676,183 

Herald  Traveler-m  ... 

.  1,237,825 

1,157,951 

tHeraid  Traveler-S  ... 

973,060 

1,038,313 

Traveler-e  . 

1,368,305 

Grand  Total  . 

.  8,814,696 

10,024,386 

NOTE;  Traveler-e  ceased  with 

the  July 

8.  1967  issue. 

BUFFALO, 

,  N.Y, 

Courier  Express-m  . . . 

1,179,033 

1,212,669 

(Courier  Express-S  .  . 

1.302.472 

1,056,757 

(Evening  News-e  _ 

.  3.084.520 

2,877,751 

Grand  Total  . 

.  5,566,025 

5,147,177 

NOTE:  Part  run  advertisina 

included: 

Courier  Express-S  I96C 

1—1,302,472 

includes 

18.720  lines;  Evening  1 

News-e  1968-3.084.- 

520  includes  150,300  lines. 

CAMDEN 

.  N.J. 

Courier-Post-e  . 

.  1,888,638 

2,074,244 

CHARLOTTE.  N.C. 

News-se  . 

1,475,183 

1,644,610 

Observer-m  . 

2,233,975 

2,288,886 

iObserver-S  . 

955,915 

768,447 

Grand  Total  . 

.  4,665,073 

4,701,943 

CHICAGO.  ILL. 

Tribune-m  . 

4,115.951 

4,171,791 

Tribune-S  . 

2,203,029 

1,870,990 

(Daily  News-e  . 

.  2,035,602 

2,144,950 

American-e  . 

.  995.789 

1,151,757 

Grand  Total  . 13.418.424  13,399,543 

NOTE;  part  run  advertising  included; 
Tribune-m  (1968  )  4,115,951  includes  805,- 
431  lines;  (1967)  4,171,791  includes  669,055 
lines;  Tribune-S  (1968)  2,203,029  includes 
421,652  lines;  (1967)  1,870,990  includes 

378,806  lines;  Daily  News-e  (1968)  2,- 
035,602  includes  57,552  lines;  5un-Times-S 
(1968)  1,270,591  includes  217.547  lines; 

(1967)  1. 146.414  includes  223,492  lines. 

CINCINNATI,  OHIO 

Enguirer-m  2,235,362  2.218,662 

tEnguirer-S  . 1,619,702  1,321,300 

Post  &  Times-Star-e  ..  2.329,346  2,362,363 


Grand  Total  6,184,410  5,902,325 

NOTE;  Part  run  advertising  included; 
Post  t  Times-5tar-e  (1968  )  2,329,346  in¬ 
cludes  9,408  lines;  (1967  )  2,362,363  in¬ 
cludes  14.112  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m  2,785,091  2,765,646 

Plain  Dealer-S  2,016,868  1,490,007 

Press-e  .  3,072,226  3,291,218 


Grand  Total  .  7,874,185  7,546,871 

NOTE;  Part  run  advertising  included; 
Plain  Dealer-5  (1968  )  2,016,868  includes 
91,382  lines;  (1967)  1,490,007  Includes  52,- 
022  lines.  Press-e  (I9M)  3.072,226  includes 
503,882  lines;  (1967)  3,291,218  includes 

499.084  lines. 

COLUMBUS,  OHIO 

Dispatch-e .  2,831,283  2,821,931 

Dispatch-S  1,819,492  1,399,408 

Citiien-Journal-m  .  .  1,069,329  1,005,305 


Grand  Total  5,720,104  5,226,644 

DALLAS,  TEX. 

News-m  .  2,925,866  2,963,974 

(News-S  .  1,012,652  778,108 

Times  Herald-e  .  3,093,562  3,322,647 

ITimes  Herald-S  .  1,266,068  984.784 


Grand  Total  .  8,298,148  8,049,513 

NOTE;  Part  run  advertising  included; 
Times  Herald-e  (1968)  3.093.562  includes 
126,088  lines;  (1967  )  3.322.647  includes 

292,548  lines.  Times  Herald-S  (1968) 
1,266,068  includes  111,708  lines;  (1967) 
984,784  includes  72,820  lines.  News-e 
(1968  )  2.925.866  includes  148,200  lines; 

(1967)  2,963,974  includes  205.200  lines. 

News-S  (1968)  1,012,682  includes  1,360 

lines;  (1967)  778,108  includes  24,000  lines. 

DAYTON.  OHIO 

Journal-Herald-m  2,479,215  2,633,417 

News-e  .  2,510,685  2,637,310 

§News-S  .  850.321  690,423 


Grand  Total  .  5,840,221  5.961,150 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  2,564,092  2,620,783 

§Rocky  Mt.  News-S  606,400  516,296 

Post-e  2,897,338  3,169,655 

Po$t-S  .  1,374,738  1,079,827 


Grand  Total  .  7,442.568  7,386,561 

NOTE;  Part  run  advertising  included; 
Post-e  (1968  )  2,897,338  includes  154.493 
lines;  (1967)  3,169,655  includes  261,175 

lines. 

DES  MOINES.  IOWA 

Register-m  .  648,967  676,290 

Tribune-e  .  1,180,921  1,247,805 

t  Registers  .  696,939  555,214 


Grand  Total  .  2,526,827  2.479.309 

NOTE;  Part  run  advertising  included: 
Tribune-e  (1968)  1,180,921  includes  50,- 
060  lines;  (1967)  1,247,805  includes  104,- 
687  lines.  Register-S  (1968  )  696,939  in¬ 
cludes  16^023  lines;  (1967)  555,214  includes 
72,293  lines. 

DETROIT,  MICH. 


Free-  Press-m .  1,899.962 

§Free  Press-S  608,554 

News-e  .  3.444,779 

f  News-S  .  1,505,940 


Grand  Total  .  7,459,235 


IMPORTANT  NOTICE 

The  lineage  tabulation  shown  here  have 
been  complied  by  Media  Records,  Inc.  for 
eiclusive  publication  by  Editor  t  Pub¬ 
lisher.  They  may  not  be  printed  or  pub¬ 
lished  in  any  form  without  explicit  per¬ 
mission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  June  1968  Linages 
*lncludes  39,198  lines  FAMILY  WEEKLY 
(Includes  29,400  lines  THIS  WEEK 
iincludes  33,610  lines  PARADE 
^Includes  47,267  lines  WEEKEND. 


editor  Si  PUBLISHER  for  August  3,  1968 


Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records — 52  Cities  Report) 


Gain/ 

*E&P 

Classification 

Retail  (Including 

1968 

1967 

Loss  % 

Index 

Dept.  Store) 

June 

154,3.39,000 

155,308,000 

99.4 

107.9 

May 

172,165,000 

168,107,000 

102.4 

109.1 

Year  to  date 

893,071,000 

903,499,000 

98.8 

107.4 

Department  Stores 

June 

49,005,000 

50,767,000 

96.5 

101.9 

May 

55,438,000 

58,437,000 

94.9 

99.0 

Year  to  date 

289,490,000 

309,506,000 

94.5 

100.6 

General 

June 

23,366,000 

26,252,000 

89.0 

89.6 

May 

28,952,000 

29,322,000 

98.7 

97.9 

Year  to  date 

143,984,000 

153,281,000 

93.9 

97.2 

Automotive 

June 

16,651,000 

15,697,000 

106.1 

101.8 

May 

17,336,000 

16,472,000 

105.3 

101.4 

Year  to  date 

89,705,000 

85,982,000 

104.3 

105.9 

Financial 

June 

5,821,000 

5,447,000 

106.9 

105.7 

May 

5,526,000 

5,585,000 

98.9 

110.1 

Year  to  date 

35,715,000 

34,922,000 

102.3 

107.2 

Total  Di.splay 

June 

200,177,000 

202,704,000 

98.7 

104.8 

May 

223,979,000 

219,486,000 

102.0 

106.9 

Year  to  date 

1,162,475,000 

1,177,684,000 

98.7 

105.8 

Classified 

June  . 

78,975,000 

76,428,000 

103.3 

108.5 

May  . 

82,483,000 

80,566,000 

102.4 

107.1 

Year  to  date 

450,409,000 

448,817,000 

100.4 

106.8 

Total  Advertising 

June 

279,152,000 

279,132,000 

100.0 

105.4 

May 

306,462,000 

300,052,000 

102.1 

106.5 

Year  to  date 

1,612,884,000 

1,626,501,000 

99.2 

105.9 

*  The  £&P  Index  is  an  average  of  the  past  five  years. 


1968  1967 

NOTE;  Part  run  advertising  included: 
Free  Press-m  (1967)  1,899,962  includes  105,- 
672  lines.  Free  Press-S  (1967)  608,554  in¬ 
cludes  74,068  lines.  News-e  (1967)  3.- 
444,779  includes  326,727  lines.  News-S 
(1967)  1,505,940  includes  141,619  lines. 

NOTE;  All  newspapers  not  published 
June  I  through  30,  1968  due  to  strike 


conditions. 

DULUTH, 

MINN. 

H«rald-e  . 

8lf.S20 

News-Tribune-m  . 

.  7M.873 

News-Tribunc-S  . 

.  627,834 

Grand  Total  . 

.  2,214,027 

ELMIRA, 

N.Y, 

Star-Gazefte-d  . 

982,447 

991,169 

*Telegram-S  . 

436.S78 

303,691 

Grand  Total  . 

.  1,419,025 

1,294,860 

EL  PASO 

.  TEX. 

Timas-m  . 

1,458,974 

1,458,119 

§Times-S  . 

.  571,980 

422,376 

Herald-Post-e  . 

1,400,280 

1,391,319 

Grand  Total  . 

.  3,431,234 

3,271,814 

ERIE, 

PA. 

Timas-*  . 

.  1,319,287 

1,534,029 

§Timas-Naws-S  . 

.  650,857 

515,304 

Grand  Total  . 

.  1,970,144 

2,049,333 

NOTE:  News-m  &  Times-e  are 

sold  in 

optional  combination. 

Linaga  of 

one  edi- 

tion,  Timas-a  is  shown. 

EVERETT. 

WASH. 

Harald-a  . . 

1,519,615 

1 ,497,649 

FORT  LAUDERDALE.  FLA. 

Naws-a  . 

2,276,300 

2,297,278 

(Naws-S  .  . . . . 

1,155,393 

842,505 

Naws-Sat . 

550,750 

360,313 

Grand  Total 

3,982,443 

3.500  096 

NOTE;  Naws-e  publishad  5  days  a  weak 

only. 

FORT  WAYNE.  IND. 

Journal  Gaiatte-m 

1,503,951 

1,599,172 

IJournal  Gazatta-S 

778,498 

589.009 

Naws  S*ntin*l-a  . . 

2,038,668 

2,090.617 

Grand  Total  . 

4,321,117 

4.278.798 

FORT  WORTH.  TEX. 

Star-Telegram-m  . 

1,392,636 

1.30'  7’i) 

Star-Telegram-e  . 

.  2,133,132 

2,175  048 

§Star-Talegram-S  _ 

1,090,343 

689.331 

1968  1967 

Press-e  .  446,701  525,743 

Press-S  .  189.787  168,235 


Grand  Total  .  5,252,599  4,860,087 

NOTE;  Press-e  published  5  days  a  week 
only. 

FRESNO,  CALIF. 

Bee-e  1,669.131  1,703,270 

§Bee-S  .  784,804  657,647 


Grand  Total  .  2.453.935  2,360,917 

GARY,  IND. 

Post-Tribune-e  .  1,610,033  1,706,743 

Post-Tribune-S  .  677,297  558,096 


Grand  Total  .  2,287,330  2,264,839 

NOTE;  Part  run  advertising  included; 
Post-Tribune-e  (1968)  1,610,033  includes 

68,685  lines;  (1967)  1,706,743  includes  21,- 
969  lines. 

GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  875,966  778,274 

NOTE;  Post-Star-m  sold  in  combination 
with  Times-e.  Linage  of  one  edition,  Post- 
Star-m  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,791,053  2,640,702 

fPress-S  .  929,010  619.780 


Grand  Total  .  3,720,063  3,260,482 

HACKENSACK,  N.J. 

Record-e  .  2,773,332  2,710  062 

NOTE;  Part  run  advertising  included; 
Record-e  (1968  )  2.773.332  includes  504  798 
lines;  (1967)  2,710,063  includes  554.982 

lines. 

HARTFORD,  CONN. 


Courant-m  . 

1,717,137 

1,651.003 

§Courant-S 

1,284,545 

1.006.486 

(Timas-a  . .  .... 

2,302,424 

2,371,370 

Grand  Total 

5,304,106 

5,028,859 

HONOLULU. 

HAWAII 

Adv*rtis*r-m 
tStar-Bulletin  ft 

1,937,631 

1,849,429 

Star-Bull*tin-e 

2,044,704 

2,070.064 

Adv*rtis*r-S 

820.389 

469,819 

Grand  Total 

4.802.724 

4,389.312 

HOUSTON. 

TEX. 

Chronicl*-a 

3.388.483 

3.376.064 

Chronicl*-S 

1.509,618 

1,265,171 

Post-m 

2,982,407 

2,806,855 

Post-S  . 

1,244,163 

886,200 

29 


I9i8  I9i7 

Grand  Total  .  9,124,671  8,334,290 

NOTE:  Part  run  advertising  included: 
Chronicle-e  1968—3.388.483  includes  390,162 
lines;  1967—3.376,064  includes  173,585  lines. 
Chronicle-S  1968—1,509,618  includes  165,256 
lines;  1967— 1,265,171  includes  138,212  lines. 
Post-m  1968  —  2,982,407  includes  302,044 
lines;  1967—2.806,855  includes  161,721  lines. 
Post-S  1968—1,244,163  includes  132,823 
lines;  1967—886.200  includes  61.641  lines. 

INDIANAPOLIS.  IND. 

News-e  2.202.360  2,176,532 

Star-m  2,156,650  2,174,731 

slrr-"  1.389,662  1,076,177 

Grand  Total  5,748,672  5,427,440 

JACKSON.  MISS. 

Clarion  Ledger-m  .  .  1,208.857  1,262,292 

(Clarion  Ledger  & 

News-S  476,632  374,801 

Daily  News-e  1,196,594  1,235.866 

Grand  Total  2,882.083  2,872,959 

JACKSONVILLE.  FLA. 

Times-Union-m  2,216,810  3.508,097 

Times-Union-S  1,026,881  331,094 

Journal-e  ...  1,194,174  1,216,522 


JERSEY  CITY.  N.J. 

Jersey  Journal-e  .  1,525.243  I,5I8.9H 

NOTE:  Part  run  advertising  included: 
Jersey  Journal-e  1968 — 1,525,243  includes 

88,237  lines;  1967—1,518.933  includes  100,- 
639  lines. 

KANSAS  CITY.  MO. 

Times-m  2,162,746  2,140,019 

StTr%  1,691,034  1,760,316 

tStar-S  1,254.178  1,042,128 


KNOXVILLE.  TENN. 

Journal-m  765,578 

News-Sentinel-e  1,208,798 

(News-Sentinel -S  521,727 


LAWRENCE,  MASS. 

Eagle-Tribune-d  .  1,201,485  1,142,041 

LITTLE  ROCK,  ARK. 

Arkansas  Gaiette-m  1,315,070  1,447,725 
(Arkansas  Gaiette-S  533,236  406,686 

Arkansas  Democrat-e  .  818,800  931,098 

t Arkansas  Democrat-S  .  404,377  251,437 


Press- Scimitar-e 


1968  1967 

1,569,185  1,647,988 


Grand  Total 


3,071,483  3,036,946 


LONG  BEACH.  CALIF. 

Independent-m  .  2,320,731  2,350,428 

(Independent-Press 

Teleqram-S  ...  858,062  667,270 

Grand  Total  3,178.793  3,017,698 

NOTE:  Independent-m  i  Press  Tele- 
gram-e  sold  in  combination.  Linage  of 
one  edition  Independent-m  is  shown.  ■ 
NOTE:  Part  run  advertising  included: 
Independent-m  1968  —  2,320,731  includes 
240.989  lines;  1967-2,350,428  includes  266,- 
981  lines. 

LONG  ISLAND.  N.Y. 

Newsday  Suffolk-e  .  .  2.669,696  2,921,578 

Newsday  Nassau-e  .  2,784,635  2,969,306 

Grand  Total  .  5,454,331  5,890,884 

LOS  ANGELES.  CALIF. 

Times-m  .  5,379,401  5,213.634 

Times-S  4,278,548  3,113,785 

Herald  E«aminer-e  1.399.060  2,039,810 

Herald  Eiaminer-S  572,100  609,061 

Grand  Total  . 11,629,109  10,976,290 

NOTE:  Part  run  advertising  included: 
Times-m  1968-5,379,401  includes  811,574 
lines-  1967—5.213.634  includes  730,656  lines. 
Times-S  1968—4.278,548  includes  1,742,633 
lines;  1967 — 3,113,785  includes  987,430  lines. 

LOWELL.  MASS. 

Sun-e  ..  963,470  1,005,805 

•Sun-S  393,017  273,168 

Grand  Total  .  .  1,356,487  1,278,973 

LYNN.  MASS. 

Item-e  .  726,148  848,170 

MANCHESTER.  N.H. 

Union  Leader-d  .  911,424  973,248 

•News-S  .  295.870  230,273 

Grand  Total  .  1,207,294  1,203,521 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS.  TENN. 

Commercial  Appeal-m  2,155,889  2,146.706 
Commercial  Appeal-S  1,068,176  814,742 


Grand  Total  4,793.250  4,609,436 

NOTE:  Part  run  advertising  included; 
Press-Scimitar-e  1968  — 1,569,185  includes 
70.035  lines;  1967—1,647.988  includes  65.- 
386  lines. 

MIAMI.  FA. 

Herald-m  3,980,186  4.033.530 

Herald-S  1,853,889  1.381.682 

News-e  1,703,839  1,623,283 

Grand  Total  .  7,537.914  7,038,495 

NOTE;  Part  run  advertising  included: 
Herald-m  1968—3,980,186  includes  116,128 
lines-  1967—4,033,530  includes  164,648  lines. 
Herald-S  1968-1,853.889  includes  102,608 
lines;  1967-1,381.682  includes  59,856  lines. 
News-e  1968—1.703.839  includes  50.400 
lines;  1967—1,623,283  includes  55,440  lines. 


Sentinel-m 

Journal-e 

tJournal-S 


MILWAUKEE.  WIS 


1,407,932  1,242,029 
3,310,213  3.400.890 
2,084,753  1,617,557 

6,802,898  6,260,476 


MINNEAPOLIS.  MINN. 

Tribune-m  . .  1,796,901  1,978,637 

Star-e  2,873.869  3.039,141 

fTribune-S  ...  1,838,790  1,498,708 

Grand  Total  .  6,509,560  6,516,486 

NOTE;  Part  run  advertising  included: 
Star-e  1968-2,873.869  includes  489,711 
lines:  1967—3,039.141  includes  513,830  lines. 

MODESTO.  CALIF. 

Bee-e  953,272  1,007,541 

(Bee-S  313,931  239,527 

Grand  Total  .  1,267,203  1,247,068 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MONTREAL,  CANADA 

^Star-e  .  2,882,640  2,634,442 

Gatette-m  1.542.962  1,650,302 

La  Presse-e  3,092,461  2,693,581 

Grand  Total  .  7,518,063  6,978,325 

NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linage. 

MORRISTOWN,  N.J. 

Record-e  .  861,217  878.643 

MUNCIE,  IND. 

Press-e  936,173  941,025 

Star-m  .  872,926  903,806 

•Star-S  394.913  277.392 

Grand  Total  .  2,204.012  2,122,223 

NASHVILLE,  TENN. 

Banner-e  1,911,544  1,907,869 

Tennessean-m  . 1,922,480  1,919,010 

Tennessean-S  .  899,287  622,584 

Grand  Total  .  4,733,311  4,449,463 

NEW  HAVEN.  CONN. 

Journal  Courier-m  ....  1,072,904  1,028,629 


1,790,366  1,814,814 
1,178,613  899,502 


Register-e . 

Register-S  . 

Register  A 
Journal-Courier-sat 


Grand  Total  .  4,193,298  3,852,143 

NOTE:  Journal  Courier-m  &  Register-e 
published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,196,797  3.293.245 

Times-Picayune-S  ..  1,505,177  1,093,849 
States  A  Item-e  .  1,780,118  1.844.869 

Grand  Total  .  6,482,092  6,231,963 

NEW  YORK.  N.Y. 

Times-m  .  3,630,488  3,650,317 

Times-S  3,622,046  3,092,492 

News-m  2,284,692  2,388.683 

News-S  .  2,308,210  1,849,893 

Post-e  1,305,997  1,388,129 

Grand  Total  . 13,151,433  12,369,514 

NOTE:  Part  run  advertising  included; 
News-m  1968—2,284,692  includes  1,008,218 
lines;  1967  —  2,388,683  includes  1,207,381 
lines.  News-S  1968—2,308,210  includes  I.- 
359.637  lines;  1967  —1,849.893  includes 
1,155,188  lines. 

NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Press-e  ...1,504,790  1,528,839 
((Long  Island  Press-S  .  702,845  655,078 

Grand  Total  .  2,207.635  2,183,917 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.Y. 

El  Diario-La  Prensa-m  .  338.947  355,631 

El  Diario-La  Prensa-S  ..  105,744  84,446 

Grand  Total  .  444,691  440,077 


1968  1967 

NEWBURGH,  N.Y. 

News-e  943,115  952,168 

NEWPORT  NEWS.  VA. 

1.463,585  1,517,611 
Sl’r«ss-S  683,734  501,574 

Times-Herald-e  1,277.987  1,261,459 

Grand  Total  3,425,306  3,280,644 

NIAGARA  FALLS.  N.Y. 

Gaiette-e  .  1,068,321  1,040.358 

•Gaiette-S  .  378,953  297.771 

Grand  Total  .  1,447,274  1,338,129 

NORFOLK,  VA. 

Led^er-Star-e  1,950,209  2,046,311 

Virginian-Pilot-m  2,415,236  2,584.141 

(Virginian-Pilot  A 

Star-S  .  1,184,819  839,607 

Grand  Total  5,550,264  5  470,059 

NOTE:  Part  run  advertising  included; 
Ledger-Star-e  1968—1,950,209  includes  422,- 
675  lines;  1967—2,046,311  includes  506  - 
404  lines.  Virginian-Pilot-m  1968-2  415- 
236  includes  395,933  lines;  1967—2.584  141 
mcludes  493,811  lines.  Virginian-Pilot  A 
Star-S  1968—1,184,819  includes  197,561  lines- 
1967 — 839,607  includes  145,831  lines. 

NORWALK.  CONN. 

Hour-e  1,285,827  1.354,982 

,  OAKLAND.  CALIF. 

Tribune-e  2,228,127  2,265,776 

(Tnbune-S  1,118,929  849.927 

Grand  Total  .  3,347,056  3,115,703 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  1.416,092  I  440  115 

Oklahoman-S  710,460  568  420 

'""es-®  1,330,345  l,385]989 

Total  3,456,897  3.394.524 

.-s..  .  E:  Part  run  advertising  included; 
pklahoman-m  1968—1,416,092  includes  158,- 
336  lines;  1967 — 1,440,115  includes  188  061 
lines.  Times-e  1968—1,330,345  Includes 

107,909  lines;  1967—1,385,989  includes  131,- 
175  lines. 

OMAHA.  NEBR. 

World-Herald-d  .  1,598,042  1  504  666 
World-Herald-S  .  1,176.777  841792 

Total  2,774,819  2,346.458 

NOTE:  World-Herald  sold  in  combina¬ 
tion  m  A  e.  linage  of  one  edition,  e  is 
shown. 

ORLANDO.  FLA. 

Sentinel-m  2,384,774  2  874  210 

(Sentinel-S  1,047,431  930  749 

2.344.012  2,690,223 

Total  5,776,217  6,495,182 

NOTE:  Part  run  advertising  included- 
Sentinel-m  1968—2,384,774  includes  521  030 
hnes;  1967—2,874,210  includes  842  795  lines 
Sentinel-S  1968— 1 .047.431  includes  238  012 
lines;  1967—930.749  includes  306  674  lines. 
Star-e  1968  —  2,344,012  includes  457  209 
lines;  1967—2.690,223  includes  702,990  lines. 

^  PALO  ALTO.  CALIF. 

Times-e  . 1,924,464  1,866,696 

,  PASADENA.  CALIF. 

Star-News-e  ...  1,044.916  1,079,021 

§lnde^ndent. 

Star  News-S  459,560  338,248 

Independent-m  946,738  1,095,232 

Grand  Total  .2,451,214  2,512,501 

PATERSON,  N.J. 

Call-m  .  1,016,641  914,397 

PAWTUCKET.  R.l. 

Ttmes-e  .  932,565  957,739 

PEORIA,  ILL. 

Journal  Star 

(See  Note)  .  1,638,722  1,752,479 

(Journal  Star-S  .  686,952  583,855 

G^nd  Total  .  2,325,674  2,336,334 

NOTE:  Journal  Star-m  A  Journal  Star-e 
sold  in  combination.  Linage  of  one  edi¬ 
tion — Journal  Star-e — is  shown. 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,672,195  2  808  280 

(Bulletin-S  1,190,314  1,017,891 

Inguirer-m  .  2,219,299  2,145,333 

Inguirer-S  .  2,376,701  2,027.746 

News-e  .  1,097,716  1,097,416 

G^nd  Total  .  9,556,225  9,096,666 

NOTE:  Part  run  advertising  included; 
Bulletin-e  1968—2,672,195  includes  489  855 
lines:  1967—2,808.280  includes  403  073  lines. 
Bulletin-S  1968—1,190,314  includes  444  871 
lines;  1967—1,017,891  includes  355  565  lines. 
Inguirer-m  1968—2.219,299  includes  310  947 
lines;  1967—2,145,333  includes  305,735  lines. 


1968  1967 

tnguircr-S  1968—2,376,701  includes  627,637 
lines;  1967-2,027.746  includes  532,038  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  2,793,808  2,877,591 

Republic-S  .  1,149,605  850.425 

Gaiette-e  .  2,706,993  2,896,567 

Grand  Total  .  6,650,406  6,624,583 

PITTSBURGH,  PA. 

Post-Gai.  A  Sun-Tel.-m  1,218,590  1,285,774 

Press-e  .  2,429,965  2,578,848 

(Press-S  .  1,518,242  1,204,546 

Grand  Total  .  5,166,797  5,069,168 

PLAINFIELD,  N.J. 

Courier  News-e  .  1,275,345  1,432.359 

PONTIAC.  MICH. 

Press-e  .  2,416,019  1,985,780 

PORTLAND,  ORE. 

Oregon!an-m  .  2,624,899  2,734,215 

(Oregonian-S .  1,163,306  985,591 

Oregon  Journal-e  .  861,799  947,311 

Grand  Total  .  4,650,004  4,667,117 

NOTE;  Part  run  advertising  included:  ' 
Oregon  Journal-e  1968 — 861,799  includes  ‘ 

50,861  lines;  1967-947,311  includes  61,925  i 
lines. 

PROVIDENCE.  R.l.  ^ 

Bulletin-e  .  2,005,746  2,102,511 

Journal-m  .  1,790,203  1,917,968  I 

(Journal-S  .  1,381,383  1,095,323 

Grand  Total  .  5,177,332  5,115,802  ' 

QUINCY,  MASS.  • 

Patriot  Ledger-e  .  1,148,449  ! 

NOTE:  Patriot  Ledger-e  1,148.449  includes  j 
14,763  lines  of  part  run  advertising.  ; 

READING,  PA. 

Eagle  (See  Note)  ....  1,280,219  1.316.882 

(Eagle-S  .  534,351  394,999 

Grand  Total  .  1,814,570  1,711,811 

NOTE:  Eagle-e  A  Times-m  sold  in  com¬ 
bination.  Linage  of  one  edition,  Eagle-e,  j 
is  shown. 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(See  Note)  1,800,990  1,736,062 

(Press-Enterprise-S  543,447  395,721 

Grand  Total  .  2,344,437  2,131,783 

NOTE:  Enterprise-m  A  Press-e  sold  in 
combination.  Linage  of  one  edition,  [ 

Enterprise-m  is  shown.  | 

NOTE:  Part  run  advertising  included;  I 
Press-Enterprise  1968  — 1,800,990  includes 
27,231  lines;  1967-1,736,062  includes  32,288  I 
lines. 

ROANOKE.  VA.  i 

Times-m  .  1,280,008  1,350,350  ' 

(Times-S  528,710  366,357 

World-News-e  1,309,733  1,364,102 

Grand  Total  .  3,118,451  3,080,809 


Grand  Total  .. 


ROCHESTER.  N.Y. 

Democrat  A 

Chronicle-m  .  1.699,702  1,749,920 

(Democrat  A 

Chronicle-S  .  1,228.847  985,520 

•Times-Union-e  .  2,218,221  2,282,855 

Grand  Total  .  5,146,770  5,018.295 

ROCKFORD,  ILL. 

Star  (See  Note)  .  1.418.403  1,381,771 

Star-S  .  682,781  472,271 

Grand  Total  .  2,101,184  1,854.0(2 

NOTE:  Star-m  A  Register-Republic-e 
sold  in  combination.  Linage  of  one  edi¬ 
tion — Star-m — is  shown.  Star-m  published 
five  week  days  only,  excluding  Monday, 

SACRAMENTO.  CALIF. 

Bee-e  .  2,234,086  2,200,315 

(Bee-S  .  884,170  699,897 

Union-m  .  1,199,502  1,051,065 

Union-S  .  305,485  217,837 


...  4,623,243  4,169,114 


lELPHIA,  PA.  ST.  LOUIS,  MO. 

2,808,280  Globe-Democrat-m  ...  1,501,435  1,725,174 

1.017,891  (Globe-Democrat-we  ..  631,914  604.332 

*  2.145,333  Post-Dispatch-e  .  2,558,841  2.970,547 

2,M7.746  (Post-Dispatch-S  .  1.713,797  1,412,163 

Grand  Total  .  6,405,987  6,712,216 

.  9,5M.225  9,096,666  NOTE;  Part  run  advertising  included; 

Globe-Democrat-m  1968—1,501,435  includes 
,672,195  includes  489,855  335,212  lines;  1967—1.725,174  includes  366.- 

Post-Dispatch-e  1968—2.558,841 
,ITO.3I4  includes  444,871  includes  355,909  lines;  1967—2,970,547  in- 
91  includes  355,565  lines,  eludes  406,100  lines. 

^10,947  NOTE:  Globe-Democrat-m  published  5 
33  includes  305,735  tines,  week  days  only. 
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ST.  PAUL.  MINN. 

PionMr  Pr«sj-m  .  1,127,934  1,164,433 

SPionMr  Press-S  1,204,982  898,306 

Dispatch*  .  2,064,132  2,040,743 

Grand  Total  4,397,048  4,103,482 

NOTE:  Part  run  advertising  included; 
Dispatch-e  1968—2,064,132  includes  268,743 
lines;  1967 — 2,040,743  includes  243,729  lines. 

ST.  PETERSBURG,  FLA. 

Time$-m .  2,425,503  2,320,241 

STimes-S  .  925,680  653,331 

Independent-*  .  1,326,811  1,073,811 

Grand  Total  .  4,677,994  4.047,383 

NOTE;  Part  run  advertising  included; 
Times-m  1968—2.425,503  includes  234,002 
lines;  1967—2,320,241  includes  219,388  lines. 
Times-S  1968 — 925,680  includes  76,432  lines; 
1967-^53,331  includes  29,122  lines. 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,089,162  2,212,856 

tTribune-S  .  811,601  644,519 

Deseret  News-e  2,060,842  2,206,320 


Grand  Total 


4,961,605  5,063,695 


1,783,437  1,919,777 
1,030,472  690,555 

360,597  287,820 

1,811,521  1,842,232 

.  1,951,629  2,046,599 
.  1,095,450  815,877 

234,717  177,897 


SAN  ANTONIO.  TEX. 

Expr*ss-tn  . 

tE«press-N*ws-S 
Express-News-sat 

News-*  . 

Light-*  . 

Hiqht-S  . 

Liqht-sat 


Grand  Total  .  8,267.823  7,780,757 

NOTE;  Express-m,  News-*  ft  Light-e  pub¬ 
lished  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  .  1,966,863  1,978,971 

;Sun-T*legram-S  690,248  522,767 

Grand  Total  .  2,657,111  2,501,738 

NOTE:  Part  run  advertising  included: 
Sun-m  1968 — 1,966,863  includes  67,245  lines; 
1967—1,978.971  includes  52.305  lines.  Sun- 
S  1968—690.248  includes  18,676  lines;  1967 
-522.767  includes  14,676  lines. 

NOTE:  Sun-m  ft  Telegram-*  are  sold  in 
combination.  Linage  of  one  edition,  Sun-m 
is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  .  2.007.297  2.079.556 

§Union-S  .  1,145.630  971,391 

Tribune-*  .  2,590,717  2,625.617 


GENERAL  AND  AUTOMOTIVE  LINAGE 
JUNE  &  SIX  MONTHS— 1968-1967 


GENERAL 

(Selected  Classifications) 

Alcoholic  Beverages 

Poods . . 

Baby  Foods 

Baking  Products . 

Beverages .  . 

Cereals  &  Breakfast  Foods 

Condiments  . . 

Dairy  Products  . 

Frozen  Foods  .  -t- 

Meats  &  Fish  . 

Industrial 

Insurance  . 

Medical  . 

Public  Utilities  . 

Publishing  &  Media  . 

Radio,  TV  &  Phonographs  . 

Sporting  Goods,  Cam.  &  Photo 

SuppI . 

Tobacco  . 

Toilet  Requisites  . 

Dentrifices  . 

Men's  Toiletries . 

Perfumes  &  Cosmetics  .... 

Toilet  Soaps . 

Transportation  . 

Airways  . 

Bus  Lines  . 

Railroads  . 

Steamships  . 

Tours  . . 

Wearing  Apparel  . 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils  . 


5,743.644  5,676.564  4  y^bes 


Grand  Total 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,925.719  2,118,334 

Examiner-e  .  1,963,146  2,141,378 

Examiner  ft  Chronicle-S  1,193,520  1,047,106 


Grand  Total  .  5,082.385  5.306.818 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,327,579  3,355,274 

New$-e  .  3,288.847  3,334,575 

f§Mercury-New5-S  .  1,119,247  898,278 


TOTAL  GENERAL  . 

TOTAL  AUTOMATIVE  . . . 
TOTAL  GENERAL  AND 
automotive  . 


d  7  Day  Basis)  Media 

Records 

JUNE 

SIX  MONTHS 

1968  vs  1967 

1968  vs  1967 

% 

%of 

% 

%of 

rain  or  Loss 

Total 

Gain  or  Loss 

Total 

—  28  1 

7.1 

—  12.4 

6.3 

—  18.5 

9.2 

—  5.7 

9.5 

+  9.2 

0.1 

—  2.0 

0.1 

—  19.4 

0.5 

+  12.7 

0.9 

—  27.7 

1.7 

—  6.0 

1.5 

—  39.3 

0.3 

—  15.6 

0.3 

—  34.0 

0.9 

—  6.5 

0.9 

+  6.9 

1.6 

—  10.0 

1.3 

+  23.6 

1.3 

+  1.6 

l.l 

—  27.9 

0.9 

—  9.1 

0.9 

+  34.9 

1.9 

+  10.5 

1.9 

-f  37.5 

1.7 

-f  40.2 

1.9 

—  9.4 

0.9 

+  11. 1 

1.2 

—  18.2 

2.7 

—  15.8 

2.9 

—  5.9 

6.9 

—  7.4 

9.1 

—  31.3 

0.6 

—  23.9 

1.9 

—  30.4 

l.l 

—  3.1 

1.0 

-1-  57.3 

2.1 

+  73.2 

2.4 

+  22.4 

2.9 

-1-  21.1 

2.0 

-f  16.8 

0.3 

+  10.3 

0.3 

+  20.4 

1.0 

-f  48.3 

0.5 

+  34.5 

0.9 

+  9.6 

0.7 

—  24.4 

0.1 

—  4.5 

0.1 

+  9.6 

11.0 

+  5.3 

12.5 

+  7.4 

7.7 

+  5.8 

8.6 

-1-  2.2 

0.6 

—  2.5 

0.5 

—  27.2 

0.3 

—  26.2 

0.5 

+  3.1 

0.8 

+  12.5 

1.2 

-t-  51.2 

1.5 

+  18.0 

1.6 

—  6.7 

0.8 

—  9.4 

1.4 

—  13.0 

2.1 

+  11.3 

1.8 

-f  8.8 

14.1 

+  3.2 

14.8 

-f  2.9 

3.7 

+  14.2 

2.9 

-I-  32.0 

0.6 

-1-  31.9 

0.5 

t  52  MEDIA 

RECORDS  CITIES 

—  II.O 

58.4 

—  6.1 

61.6 

+  6.1 

41.6 

+  4.3 

38.4 

—  4.6 

100.0 

—  2.3 

100.0 

Grand  Total  .  7,735,673  7,588,127 

NOTE;  Part  run  advertising  included; 
Mercury-m  1968—3.327,579  includes  165,721 
lines;  1967—3,355,274  includes  237.641  lines. 
News-e  1968  —  3.288.847  includes  165.721 
lines;  1967—3.334.575  includes  237.641  lines. 

SAN  RAFAEL.  CALIF. 

Independent- 

Journal-*  .  1,555.336  1,598.389 

SANTA  ANA,  CALIF. 

Register  (See  Note)  ..  2.887.436  2.781.616 

fRegister-S  .  1,042,953  789,145 


1968 

SPOKANE.  WASH. 

Spokesman-Review-m  . .  905,540 

fSpokesman-Review-S  584,280 
Chronicle-e  .  1,039,261 


1,004,388 

499,618 

1.064,525 


1968  1967 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage,  and  Star-*  ft  Globe  ft 
Mail-m  include  rotogravure  section  linage. 


TRENTON  N  J 

Grand  Total  .  2,529,081  2,568,531  Evening  Times-e  .  1,136,665  1,299,933 

Grand  lorai  Adv*rtiser-S  ...  871,710  736.262 

STOCKTON  CALIF  Tr*ntonian-m  .  1,053,494  981,278 

Record-e  . ’-  1.652.323  1.677,235 

SYRACUSE.  N.Y. 

Herald-Journal-e  .  1,841,679 

6H*rald-American-S  890,546 

Post  Standard-m  .  932,757 


1 ,975,994 
753,223 
1,105.301 


Grand  Total 


3.664.982  3,834,518 


Grand  Total  .  3,930,389  3,570,761 

NOTE;  Register-*  ft  Register-m  sold  in 
combination.  Linage  ot  one  edition,  Reg- 
ister-e  is  shown. 

SCHENECTADY.  N.Y. 


Gazette- m  . 

..  1, '490, 157 

1,470,941 

•Union  Star-e  . . 

..  1,079,539 

1.050,106 

Grand  Total  . . 

..  2,549,698 

2,521,067 

SEATTLE, 

WASH. 

Post-lntelligencer-m 

..  1,790,204 

1,735,999 

§^ost-lntelligencer-S 

..  647,517 

545.069 

Tim«s-e  . 

2,641,071 

2,539,721 

Times-S  . 

1,322,580 

936.852 

Grand  Total  . 

..  6,411,372 

5,757,641 

SHREVEPORT.  LA. 

Journal-e  . 

. .  992,936 

1,066,388 

TImes-m  . 

..  1,306,381 

1,424,024 

Times-S  . 

..  731,932 

503,939 

Grand  Total  . 

..  3,031,249 

2,994,351 

SOUTH  BEND.  IND 

Tribune-*  . 

..  1,577,184 

1,788,440 

Tribune-S  . 

. .  725,590 

598,268 

Grand  Total  . 

..  2,302,774 

2,386,708 

TACOMA.  WASH. 

News-Tribune-e  .  1,817,856  1,742,729 

News-Tribune-S  .  750,108  610,483 

Grand  Total  .  2,567.964  2,353,212 

TAMPA.  FLA. 

Tribune-m  .  2,217.934  2,313,467 

tTribune-S  .  1,062,784  825.448 

Times-e  .  1,656.544  1,602,858 


Grand  Total  .  3,061.869  3,017,473 

NOTE:  Times-e  published  5  days  a  week 
only. 

TROY,  N.Y. 

Record  (See  Note)  .  1,218.247  1,399,213 
NOTE:  Record-m  ft  Times-Record-e  sold 
in  combination.  Linage  ot  on*  edition, 
Record-m  is  shown. 

TULSA.  OKLA. 

Tribune*  .  1,691,357  1.843.659 

World-m  .  1,712,407  1,923,690 

World-S  .  691,440  582,418 


Grand  Total  .. 


4.095,204  4,349.767 


Grand  Total  .  4,937,262  4.741  773 

NOTE:  Part  run  advertising  included: 
Tribune-m  1968—2,217,934  includes  150,391 
lines;  1967—2,313,467  includes  147.864  lines. 

TOLEDO.  OHIO 

Times-m  .  688,477  786,966 

Blade-e  .  2,114,009  2.186,814 

Blade-S  .  1,182,757  1,026.315 


UNION  CITY,  N.J. 

Hudson  Dispatch-m  ...  783,406 

UTICA.  N.Y. 

Observer  Dispatch-e  ..  951.575 

•Observer  Dispatch-S  .  515,314 


Press-m 
Grand  Total 


881,710 


1,026,295 

446,920 


1,293,318  1,410,050 


Grand  Total  3,985,243  4,000,095 

NOTE;  Times-m  published  5  days  a  week 
only. 

TORONTO,  CANADA 

Glob*  ft  Mail-m  .  1,674,632  1,712,401 

jrTelegram-e  .  2,559,530  2,571,906 

Star-*  .  3,118,793  2.946.946 


News-* 
Post-m 
§Post-S 
Star-*  . 
tStar-S 


..  2,760,207  2.883.26 

WASHINGTON.  D.C. 

...  1,276,202  1,646,54 
...4,279,962  4,471,26 
..  1,842,263  1,554,40 
.  2,394,075  2,601,56 
..  1.013.423  901,96 


Grand  Total 


.10.805,925  11,175.7! 


Grand  Total 


WATERBURY,  CONN. 

7,352,955  7,231,253  American-*  .  1,328,783  1,378,021 
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1968  1967 

Republican's  .  702,405  527,047 

Grand  Total  .  2,031,188  1,905,068 


NOTE;  American-*  ft  R*publican-m,  sold 
in  combination.  Linage  ot  American-*  is 
shown. 


WATERLOO,  IOWA 

Courier-*  .  1,058,947 

•Couri*r-S  .  441,717 


Grand  Total  .  1,500,664  . 

NOTE:  Courier-*  published  5  days  a 
week  only. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  1,816,175  . 

Times-*  .  1,575,902  . 

IPost-Times-S  .  685,963  . 


Grand  Total  .  4,078,040  . 

NOTE;  Times-*  published  5  days  a  week 
only. 


WESTCHESTER-ROCKLAND  GROUP. 


N.Y.  (10  CITIES) 

Mamaroneck  Times-*  . . 

1,062,342 

1,094,056 

Mount  Vernon  Argus*# 

1,136,344 

1,175,205 

New  Rochelle 

Standerd-Star-e  . 

1,178,765 

1,229,815 

Ossining  Citizen* 

Register-*  . 

1,124,218 

1,163,509 

Peekskill  Star-*  . 

879,877 

941,447 

Port  Ch*st*r  Item-*  . 

1,194.344 

1.232,309 

Tarrytown  News-*  . 

1,073,940 

1,085,593 

Yonkers  Herald 

Statesman-e  . 

1,328,286 

1,394,006 

Whit*  Plains  Reporter 

Oispatch-e  . 

1,486,193 

1,493,370 

Rockland  Journal 

News-*  . 

1,275,693 

1,248,902 

Grand  Total  . 

11,740,002 

12,058,212 

WICHITA. 

KANS. 

Eagle-m  . 

1,950,268 

1,871,867 

Beacon-e  . 

1,159,165 

1,231,032 

(Eagle  ft  B*acon-S  .... 

670,227 

501,318 

Grand  Total  . 

3,779,660 

3.604,217 

NOTE:  Part  run  advertising  included; 
Eagle-m  1968-1,950.268  includes  43,967 
lines;  1967—1,871,867  includes  23,155  lines. 
Eagle  ft  B*acon-S  1968—670,227  includes 
29,940  lines;  1967—501,318  includes  14,960 
lines. 


WORCESTER.  MASS. 

T*legram-S  .  793.419  614.828 

T*l*gram-m  .  984,107  1.000.192 

Gazette  *  .  1,184,552  1,209,531 


Grand  Total  .  2,962,078  2,824,551 

NOTE;  Part  run  advertising  included; 
Telegram-m  1968—984,107  includes  49,480 
lines;  1967—1.000,192  includes  45.309  lines. 
GazeHe-e  1968—1.184,552  includes  49.506 
lines;  1967— 1.209,531  includes  42,229  lines. 

YOUNGSTOWN.  OHIO 

Vindicator-*  .  1,741,745  1,724,081 

§Vindicator-S  .  1,226,990  924,066 


Grand  Total  .  2,968,735  2,648,147 

A.L.S.  REPORTS 

BLUEFIELD.  W.  VA. 

Telegram-m  566,044  504,624 

Telegraph-S  272.549  184.754 


Grand  Total  838.593  689  378 

Telegraph-S  includes  FAMILY  WEEKLY 
40.370  liives  (1968);  27,260  lines  (1967). 

NOTE:  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA.  S.C. 

State  m  .  1,340,777  1,393.462 

State-S  .  676,399  473,795 

Record-e  .  1,259.572  1,082,403 


Grand  Total  .  3,276.748  2.949.660 

State-S  includes  THIS  WEEK  26.456  lines 
(1968);  31,795  lines  (1967). 

PASSAIC.  N.J. 

Herald-News-e  .  1.184,608 

PATERSON.  N.J. 

News-e  .  1,378,968 

SCRANTON.  PA. 

Tribune-m  .  448,211 

Scrantonian-S  .  590.353 

Times-*  .  1,142.331 

Times-S  .  255,340 


Grand  Total  .  2,436,235 

Scrantonian-S  includes  PARADE  33,103 
lines  (1968);  37,609  lines  (1967).  FAMILY 
WEEKLY  Times-S  includes  39,945  lines 
(1968);  27,170  lines  (1967). 

WILKES-BARRE.  PA. 

Record-m  .  641.560  631,266 

Times- Leader*  .  1,208,488  1,223.117 

(Continued  on  page  32) 


1,210.606 


1.396.918 


464.530 

463,449 

978,790 

145,130 


2,051,899 
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1947 


1947 


1948  1947 

Independents  424.843  504.004 


Grand  Total  2.474.911  2,358.389 

Independent-S  includes  FAMILY  WEEK¬ 
LY  33,103  lines  (1948);  27,250  lines  (1947). 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.D. 

AmerIcan-News-e  423,752  441,504 

American-News-S  214,434  188,140 


Grand  Total  438,384  429,444 

ALTOONA,  PA. 

Mirror-a  .1,274,742  1,410,143 

APPLETON-NEENAH-MENASHA,  WIS. 

Post-Crescent-e  1,145,892  1,055,944 

Post-Crcscent-S  380,100  248.854 


Grand  Total  1,545,992  1.324  820 

BLOOMINGTON,  ILL. 

Pantagraph-AII  Day-S  1,450,148  1,415,708 

NOTE;  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 

BURLINGTON,  VT. 

Free  Press-m  .  1,033,904  982.245 

CARBONDALE-HERRIN-MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  411,954  580,742 

Southern  Illinoisan-S  190,384  147,580 


Grand  Total  .  802,340  748,342 

NOTE:  Does  not  include  FAMILY 

WEEKLY. 

CHAMBERSBURG,  PA. 

Public  Opinion-e  .  740,991  741,349 

CHAMPAIGN-URBANA.  ILL. 

Cour!er-me  895. M4  971  452 

Courier-S  .  309,022  303,404 


Grand  Total  .  1,204,848  1,225,054 

CHARLESTON,  W.  VA. 

Gazette-m  1,242.318  1,300,724 

Mail-e . 1,284.052  1,283,404 

GaieHe  Mail-S  443,512  374,054 


Grand  Total  .  2,989.882  2,940,384 

NOTE:  Above  figures  do  not  include 
PARADE  magazine  and  pre-printed  insert 
sections. 

CORPUS  CHRISTI,  TEX. 


Caller-m 

1,540,478 

1,734,588 

Times-e 

1,534,232 

1,737,050 

Caller-Times-S 

532,434 

415,772 

Grand  Total  . 

3,427,344 

3,889,410 

COVINGTON.  KY. 

Kentucky  Post  & 

Times-Star-e  . 

709,814 

782  400 

DANBURY.  CONN. 

News-Times-e  . 

1,079,092 

1,120,420 

DAVENPORT. 

IOWA 

TImes-Democrat-m 

1,075,854 

1,122,002 

Times-Democrat-e 

1,344,804 

1,347,570 

Times-Democrat-S 

402,028 

447,442 

Grand  Total  . 

3,042,488 

2,937,214 

DAYTONA  BEACH.  FLA. 

News-e 

828,143 

779,143 

News-Journal-S 

247,890 

212,930 

Journal-m 

944,344 

838,803 

Grand  Total  .. 

2,042,397 

1,830,874 

DECATUR. 

ILL. 

Herald  A  Review-me  . . 

1,244,412 

1,242,100 

Herald  k  Review-S  ... 

397,152 

375,424 

Grand  Total  . 

1,443,544 

1,437,524 

EAST  ST.  LOUIS.  ILL. 

Journal-e 

404,800 

445,834 

Journal-S  .... 

242,570 

228,032 

Grand  Total  . 

847,370 

873,844 

NOTE:  Does  not 

include 

FAMILY 

WEEKLY. 

EDWARDSVILLE,  ILL. 

Intelliqencer-e  . 

315,980 

274,890 

FALL  RIVER, 

MASS. 

Herald  News-e . 

1,128,933 

1.150,475 

FORT  MYERS.  FLA. 

News-Press-mS 

1,407,773 

1,308,247 

GAINESVILLE.  FLA. 

Sun-tS  ex  Sat  . 

1,117,844 

920,494 

GRAND  FORKS.  N.D. 

Herald-eS  ... 

1,044,528 

959,308 

32 


1948 

HAGERSTOWN,  MD. 


Herald-m 

I.b83.28'5 

1,047,501 

Mail-e 

1,178,002 

1,033,114 

Grand  Total  . 

2,241,287 

2,080,417 

HARRISBURG,  PA. 

Patriot-m 

1,377,544 

1,433,082 

Patriot-News-S 

420,744 

482,832 

Grand  Total  . 

1,998,290 

1,915,914 

HUNTINGTON. 

W.  VA. 

Advertlser-e  . 

999,294 

1,101,315 

Herald-Dispatch-m 

949,835 

1,093,370 

Herald-Advertiser-S 

411.941 

304,958 

Herald-Dispatch  8 

Adv.-Sat.  .. 

125,245 

Grand  Total  . 

2,484,337 

2,499,443 

HUNTSVILLE. 

,  ALA. 

Times-e 

1 .094,424 

1,227,394 

Times-S  * 

'  529,839  ■ 

>  430,233 

Grand  Total  ... 

1,424,243 

1,457,427 

NOTE;  ‘Includes  PARADE. 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e  . . 

781,242 

437,244 

Cape  Cod  Standard- 

Times-S  . . 

113,438 

81,494 

Grand  Total 

894.880 

718,740 

JOHNSON  CITY.  TENN. 

Press-Chronicle*d 

550.844 

552,840 

Press-Chronicle-S 

330,035 

241,439 

Grand  Total  . 

880,879 

814,499 

NOTE;  Includes  40.515 

i  lines  (1968);  26- 

397  lines  (1947)  FAMILY  WEEKLY. 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City-Herald-e 

744,534 

729,393 

Tri-City-Herald-S 

248,352 

174,431 

Grand  Total 

1,014,888 

904,024 

NOTE:  Does  not 

include 

FAMILY 

WEEKLY. 

KENOSHA, 

Wise. 

News-e  . 

1,349,712 

1,324,792 

KILLEEN  FT.  HOOD,  TEX. 

Herald-e 

383,454 

394.184 

KINGSTON, 

N.Y. 

Freeman-e  . . 

949,834 

1,020,082 

KOKOMO, 

IND. 

Tribune-e  . 

1,043,233 

1,187,474 

Tribune-S  . 

322,544 

142,384 

Grand  Total  . 

1,345,233 

1,350,042 

NOTE:  Does  not  includes  41,117  lines 

(1948);  27,375  lines  (1947)  FAMILY  WEEK- 

LY. 

LAKELAND, 

FLA. 

Ledqer-eS  &  Sat.-m  . 

1,243,144 

1,153,894 

LANCASTER,  PA. 

New  Era-e;  Intelligencer 

Journal-m 

1,283,424 

1,325,400 

News-S  . 

388,943 

355,512 

Grand  Total 

1,472,589 

1,481,112 

NOTE.  FAMILY  WEEKLY  not 

included 

In  Sunday  linage. 

LA  SALLE, 

,  ILL. 

News-Tribune-e 

775,592 

738,092 

LINCOLN, 

NEBR. 

Star-m 

1,053,949 

1,041,291 

Journal-e  ..  . 

1,020,598 

983,332 

Journal  8  Star-S  . 

389,954 

330,715 

Grand  Total  . 

2,499,383 

2.411. 105 

Includes  PARADE  34.842  lines  (1948);  35.- 

747  lines  (1947). 

LOCKPORT 

.  N.Y. 

Union-Sun  &  Journal-e 

422.790 

492,314 

LORAIN,  1 

OHIO 

Journai-e 

1 .597,008 

1,595,433 

LOUISVILLE,  KY. 

Courier-Journal-m  .... 

1 .554,487 

1,410,741 

Courier-Journal  k 

Times-S  . . 

1,244,940 

979,020 

Times-e 

.2,118,715 

2,275,945 

Grand  Total 

4,920,342 

4,845,744 

NOTE:  Above  linage  is  actual  linage 

converted  to  8-column 

basis.  ROP  display 

is  published  on  6-column  basis  and  classi- 

fled  on  9‘column  basis. 

MADISON, 

wise. 

Capital  Times-e  . 

1,435,508 

1,494,409 

State  Journal-m  . 

1,440,330 

1,573,341 

State  Journal-S 

‘  549,499 

‘  444,375 

Grand  Total  .  3,845,337  3,534,125 

NOTE:  ’Includes  PARADE  33,390  lines 
(1948;  29.218  lines  (1947). 


1948 

MERIDEN.  CONN. 

Record-m  1,040,242  1,011,920 

Journal-e .  931,588  890.820 


Grand  Total  1,971,830  1,902,740 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-m  940,492  957,342 

MOLINE-ROCK  ISLAND.  ILL. 


Argus-e  . 

1,278,214 

1,270,738 

Dispatch-e 

1,341,318 

1,320,480 

MONROE, 

LA. 

World-m 

981,440 

887,404 

News-Star-e 

902,947 

888,347 

World-S  . 

412,583 

277,841 

Grand  Total 

2,297,010 

2,053,814 

MORGANTOWN,  W.  VA. 

Post-e 

487.350 

442,403 

Dominion-News-m  .  . 

487.350 

442,403 

Dominion-Post-S  . 

184,357 

158,480 

Grand  Total  . 

1,142,057 

1,043,484 

NEWARK, 

OHIO 

Advocate-e 

1,187,774 

1.309.894 

NEW  BEDFORD,  MASS. 

Standard-Times-e  .  1,045,898  1,079,302 
Standard-Times-S  345,044  290,108 


Grand  Total  . 1,410,942  1,349,410 

NEW  BRITAIN,  CONN. 

Herald-e  .  959,413  994.898 

NEW  LONDON,  CONN. 

Day-e  . 1,113,094  1,144,789 

NORRISTOWN,  PA. 

Times-Herald-e  .  893,794  1,042,243 

NORTH  PLATTE.  NEBR. 

Telegraph-e  540,842  401,958 

OGDEN.  UTAH 

Standard-E>aminer-e  ..  1,142,544  1,228,922 
Standard-Examiner-S  .  *  437.124  *  334,810 


Grand  Total  .  1,599,472  1,543,732 

NOTE:  ‘Includes  FAMILY  WEEKLY  39.- 
844  lines  (1948);  27.258  lines  (1947). 

OIL  CITY,  FRANKLIN.  PA. 

Derrick-m .  594,901  597,423 

News-Herald-e  .  517,194  519,349 


Grand  Total  .  1,112,095  1,114,792 

ONEONTA,  N.Y. 

Star-m  .  554.934  571,814 

PADUCAH,  KY. 

Sun-Democrat-e  808,822  891,418 

Sun-Democrat-S  344,734  251,284 


Grand  Total  .  1,153,558  1,142,904 

PINE  BLUFF,  ARK. 

Commercial-e  .  438.204  490,394 

Commercial-S  241,780  174,142 


Grand  Total  .  879,984  844,558 

NOTE:  Does  not  include  33,488  lines 
FAMILY  WEEKLY. 

PITTSFIELD,  MASS. 

Berkshire  Eagle-e  .  1,015,938  1,008,442 

PLATTSBURGH,  N.Y. 

Press-Republican-m  ...  541.274  402,210 

PORT  JERVIS,  N.Y. 

Union-Gazette-e  240,128  279.384 

Press  Herald-m  1,099,589  941,310 

PORTLAND,  ME. 

Express-e  .  1,047,192  881,374 

Telegram-S  .  474,401  337,159 


Grand  Total  .  2,443,182  2,159,843 

POTTSTOWN,  PA. 

Mercury-m  .  .  1,049,398  1,088,892 

POUGHKEEPSIE.  N.Y. 

Journal-e  .  1,115,453  1,291,503 

Journal-S  . *  411,284  •  445,794 


Grand  Total  .  1,724,739  1,737,300 

NOTE;  ‘Includes  FAMILY  WEEKLY  41.- 
892  lines  (1948);  27,417  lines  (1947). 

QUINCY.  ILL. 


Herald-Whig-e 

449,814 

424,524 

Herald-Whig-S 

347,850 

251,874 

Grand  Total 

1 .037,444 

874,400 

RAPID 

Journal-e  . 

CITY.  S.D. 

.  819,700 

940,084 

Journal-S  . 

.  307,594 

212,772 

Grand  Total 

.  1,127,294 

1,152,858 

1948 

1947 

Gazette-e  .  . 

1,077,314 

1.237.048 

Grand  Total  ... 

2,413,222 

2,542,3^ 

RICHMOND 

,  VA. 

Times-Dispatch-m 

1 ,459,775 

1,772.134 

New$  Leader-e 

1,812,438 

1.783.081 

Times-Dispatch-S 

1,054,117 

819,755 

Grand  Total 

4,524,530 

4,374,972 

RUTLAND. 

,  VT. 

Herald-m  . 

495,849 

700,445 

SALEM.  ORE. 

Statesman-m 

1.139.300 

1.178,488 

Statesman-S  .  . 

309,830 

244.851 

Capital  Journal-e 

1,280,729 

1,277,339 

Grand  Total  . 

2,729,859 

2.700.878 

SANTA  BARBARA,  CALIF. 


News-Press-e 

1,494.435 

1.384,390 

News-Press-S 

549,834 

429,429 

Grand  Total 

2,044,471 

1,813,819 

SIOUX  FALLS,  S.D. 

Argus-Leader-e 

824,278 

889,847 

Argus-Leader-S 

342.188 

279,321 

Grand  Total  . 

.  1,144,444 

1.149,148 

STROUDSBURG,  PA. 

Pocono  Record-m  . 

582,314 

437,742 

SUPERIOR. 

Wise. 

Telegram-e 

525,028 

535,344 

TERRE  HAUTE,  IND. 

Star-m  ... 

830.830 

880.794 

Tribune-e 

894,994 

917,754 

Tribune-Star-S 

435,922 

457.338 

Grand  Total 

2,343,744 

2.255,890 

TOPEKA, 

KANS. 

Capital-m 

1,144,150 

1,284,724 

State  Journal-e 

1,087,478 

1,031,730 

Capital-Journal-S 

547.092 

341,944 

Grand  Total  . 

2,778,720 

2.458.418 

TUCSON, 

ARIZ. 

Star-m 

1,797,708 

1,834,353 

Star-S 

512.530 

434,401 

Citizen-e  . 

2,049.741 

2,088,159 

Grand  Total 

4.359,999 

4.359.113 

NOTE:  Star-S  includes  PARADE. 
VICTORIA,  TEXAS 


Advocate-m 

440.584 

424,920 

Advocate-S 

153,034 

137,354 

Grand  Total  . 

793,418 

744,274 

WAUKEGAN,  ILL. 

News-Sun-e  . 

1,410,808 

1,429,190 

WILMINGTON.  DEL. 

News-Journal-me 

1,934.117 

2,078,440 

WINSTON-SALEM,  N.C. 

Journal-m  . 

1.403.570 

1,507,982 

Sentinel-e 

1,284,388 

1,385,144 

Journal-Sentinel-S 

592,312 

411,838 

Grand  Total  . 

3,280,270 

3,304,944 

WOONSOCKET,  R.l. 

Call-e 

841,299 

935.492 

CANADA 

CALGARY, 

ALTA. 

Herald-e 

2,270,743 

2,285,771 

EDMONTON, 

ALTA. 

Journal-e 

2.218.008 

2,174,292 

HAMILTON. 

ONT. 

Spectator-e 

2,353,188 

2.448.248 

KITCHENER-WATERLOO.  ONT. 

Record-e 

1,944,532 

1,944,751 

LETHBRIDGE, 

ALTA. 

Herald-e 

811,348 

810.491 

LONDON, 

ONT. 

Free  Press-me  . 

2,183,217 

2.0)8.278 

NORTH  BAY 

.  ONT. 

Nugget-e  . 

732,414 

719,404 

OTTAWA, 

ONT. 

Citizen-e  . 

2,124,459 

2.239,123 

Le  Droit-e  . 

1,125,771 

1,103,153 

QUEBEC. 

OUE. 

Le  $oleil-e  . 

2,089.030 

1.901,994 

SIDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e  . . 

1,054,477 

97  3,128 

VANCOUVER.  B.C. 

Sun-e  . 

2,878,588 

2.835,845 

Province-m  . 

1,344,020 

1,354,819 

NOTE:  Sun-e  includes  WEEKEND  MAG- 
(Continurd  on  pn<ie  33) 


RENO,  NEV. 

Journal-m  .  944,498  1,010,058 

Journal-S  .  389,410  295,244 
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SYNDICATES 


Beachcomber  strip 
a  hit  with  editors 


By  Don  >laley 


Cherubic  Harry  Gilburt,  vice- 
president  of  United  Features, 
was  threatened  by  cartoonist 
Howard  Post  at  the  National 
Cartoonists  Society  dinner  three 
years  affo.  As  a  result  of  this 
threat  2,000  newspaper  editors 
will  soon  receive  seashells  in  the 
mail. 

The  threat:  “Someday  I’m 
goinp  to  be  knocking  at  your 
door  with  a  comic  strip,”  was 
carried  out  last  March  when 
Post  (who  looks  remarkably 
like  another  cartoonist  named 
Howard — Howard  Schneider, 
creator  of  “Eek  &  Meek,” 
NEA),  di-opped  by  with  “The 
Dropouts,”  a  six-a-week  panel 
(Sunday  color  strips  are  in  the 
hopper)  depicting  the  plight  of 
two  guys  on  a  desert  island. 

“I  knew’,”  said  Gilburt — who 
signed  Post  immediately,  “the 
first  time  I  saw  the  strip  it 


would  sell.”  And  sell  it  did. 
United  Featuies  has  signed  25 
newspapers  (one  editor  thinks 
it’s  funny  as  hell),  and,  accord¬ 
ing  to  Gilburt  “we  haven’t 
really  begun  offering  it  yet.” 
The  seashells — tacked  onto  pro¬ 
motional  letters — should  be  ar¬ 
riving  later  this  month. 

“I’m  married  to  the  strip,” 
said  Post,  who  puts  in  a  full 
week  grinding-out  the  feature, 
“and  didn’t  even  have  a  honey¬ 
moon.  Harry’s  my  mother-in- 
law’.”  Before  signing  with 
United,  Post  offered  “The  Drop¬ 
outs”  to  most  of  the  major  syn¬ 
dicates.  “I’ve  been  working  on 
it  for  almost  a  year,”  he  said, 
“and  in  my  seven  month  tour 
of  calling  on  syndicates,  four 
w’ere  definitely  interested  and 
four  others  held  it.”  He  signed 
with  United  because  Gilburt,  a 
80-year-plus  sjTidicate  man  who 
both  “knows  and  loves  editors,” 


impressed  him  with  his  syndi¬ 
cate  savvy. 

The  strip’s  acceptance  by  so 
many  newspapers  impi'essed 
Gilburt,  who  said  it’s  “thrilling 
to  see  editors  like  w’hat  I  like 
and  think  is  good.”  Gilburt  says 
that  Post  is  a  “perfectionist,” 
re-drawing  the  strip  “five  or  six 
times  before  he’s  happy  with 
it.”  (Gilburt  should  be  some¬ 
what  of  an  expert  by  now  on 
comic  strips — he  signed  “Pea¬ 
nuts”  18  years  ago,  when 
Charles  Schulz’s  strip  looked 
like  kindergarten  graffiti.) 

Post  describes  “The  Drop¬ 
outs”  as  “a  humor  comic  strip 
about  two  guys  marooned  on  an 
island  and  the  variety  of  prob¬ 
lems,  entertainments,  and  ec¬ 
centricities  that  occur  in  this 
world  of  microcosm.” 

The  former  Paramount  Pic¬ 
tures  Cartoon-Producer-Direc¬ 
tor  w’ent  on  to  say  that  his  strip 
was  “sti’ong  on  ‘getting-away- 
from-it-all’  appeal.” 

“Projected  sequences  encom¬ 
pass  a  wide  range  of  things 
washed  up  and  discovered  on 
the  island,”  says  Post,  who  lives 
on  the  mainland  himself — in 
New  Jersey,  “from  sealed  cans 
to  uncanned  seals,  and  best  of 
all — people.  Our  boys  can  get 
off  the  island,  build  things  on 
(Continued  on  page  34) 


Weekly  brings  suit 
for  Pearson  eoluinu 


The  149,000  circulation  Jew¬ 
ish  Press,  published  weekly  in 
Brooklyn’s  Coney  Island  sec¬ 
tion,  filed  a  suit  in  Supreme 
Court  (July  29)  for  $l-million 
in  damages  against  the  Xew 
York  Post  and  Bell-McClure 
Syndicate. 

The  Jew’ish  Press  alleges 
breach  of  contract  and  conspir¬ 
acy  in  a  dispute  involving  its 
right  to  continue  publication  of 
the  Drew  Pearson- Jack  Ander¬ 
son  column  supplied  them  b^ 
Bell-McClure.  (E&P,  July  20). 

Bell-McClure  said  on  July  12 
that  it  had  cancelled  the  Jewish 
Press  contract  as  of  July  18  on 
the  ground  that  the  weekly  had 
“infringed”  the  limits  set  by 
the  agreement.  (The  Jew’ish 
Press  denies  this.)  The  agree¬ 
ment  stipulated  that  the  Jewish 
Press  would  receive  all  Pearson 
columns,  but  it  could  publish 
only  excerpts  “of  sjTecific  inter¬ 
est”  to  its  Jew’ish  i-eaders  and 
with  a  credit  line  for  the  Post. 

Earlier,  the  Jew’ish  Press  said 
the  Post  objected  to  the  use  it 
was  making  of  the  Pear.son  ma¬ 
terial  and  this  complaint  re¬ 
sulted  in  a  requirement  that  the 
weekly  “clear”  its  Pearson  selec¬ 
tions  with  a  Post  editor*. 


*a  tortoise  shell 
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in  testudo’'  the  t  is  small,  but 


inTeletype 

it*s  always  a  cap . . . 


1958  1957 

AZINE  49,571  lines  (1958);  51.597  lines 
(1957). 

WINNIPEG.  MAN. 

free  Press-e  .  2,202,527  2.232,573 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in:  "Send  it  on  the  Teletype  machine.”  It  is 
never  used  as  a  noun  or  verb,  as  in:  "Send  it 
on  the  Teletype,"  or  "Teletype  it." 


TELETYPE 
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United 

FEATURE 

SYNDICATE,  INC. 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


specialty  columns 


BUSINESS  TIPS 
Tested  Sales  Ideas 
COOKING  WITH  EV 
Food  Commentary 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
TEEN  FORUM 

Teen-age  lovelorn, 
etiquette,  grooming 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  DROPOUTS 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
[  THERE  OUGHTA  BE  A  LAW 
D/S _ 
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A  panel  from  "The  Dropouts"  by  Howard  Post. 


Beachcomber 

(Confinued  from  jxiye  33) 


it,  and  just  plain  enjoy  the 
privilepe  of  being  out  of  the 
rat-race.  One  sequence  will  in- 
clu<le  a  scientific  expedition  to 
the  island  by  a  research  group, 
including  a  lovely  young  thing 
in  sculta  and  flippers.” 

“In  addition,”  concludes  Post, 
“I  have  sequences  planned  in¬ 
volving:  Ghosts,  a  pet  turtle 
and  other  funny  animals,  sports 
and  entertainments  (including 
original  games),  inventions  and 
various  construction  piojects, 
building  a  raft  and  the  trips 
involved,  a  rescue  by  a  ship, 
their  time  on  board — till  they 
crack-up  on  the  same  reef  and 
end-up  back  on  the  same  island 
— surfing,  fishing  and  the  limit¬ 
less  interplay  of  two  well-de¬ 
fined  personalities  (Alf  and 
Sandy)  creating  a  mini-civiliza¬ 
tion  away  from  it  all  on  a  troj)i- 
cal  island.” 

• 

Readerf«'  donations 
send  kids  to  camp 

Miami 

Nearly  1,000  children  are  in 
camp  this  summer  because  of 
the  Miami  Herald's  program. 

The  Herald  grabbed  the  com¬ 
munity’s  heart  in  early  summer 
by  telling  of  the  thousands  of 
South  Florida  youngsters  who 
have  never  been  camping. 

Checks  liegan  pouring  in — 
some  for  $1,  many  for  as  much 
as  .$.50  and  $100 — and  the  news¬ 
paper  printed  the  name  of  each 
contributor. 

Ru.ses  take  groups  to  camp 
each  weekend. 

• 

staffer  named 

San  Francisco 

Terry  Critchett  has  joined  the 
San  Francisco  sales  staff  of  the 
Nelson  Roberts  division  of 
Moloney,  Regan  &  Schmitt  to 
replace  the  late  Kenneth  J. 
Beaver,  announces  Jack  Fitting, 
We.stern  sales  manager  of 
NR&.\. 


Costs  push 
Star  Weekly 
into  merger 

Toronto 

The  Canadian,  the  weekly 
newspaper  magazine  published 
by  Southstar  Publishers  Ltd., 
will  take  over  operation  of  the 
Star  Weekly  next  Octolier. 

Southstar  was  set  up  jointly 
by  Southam  Press  Ltd.  and  To¬ 
ronto  Star  Ltd.  in  196.5  to  pub¬ 
lish  the  Canadian,  now  dis¬ 
tributed  by  13  dailies  including 
the  Star  and  as  part  of  the  Star 
Weekly. 

The  Star  Weekly,  which  re¬ 
ports  a  circulation  of  about  650,- 
000,  has  lieen  published  since 
1910  by  the  Toronto  Star. 

Beland  Honderich,  president 
and  publisher  of  the  Star,  said 
the  change  was  made  liecause  of 
“continuing  losses”  incurred 
through  operation  of  the  Star 
Weekly.  There  will  be  “certain 
reductions”  in  staff,  he  said. 

In  a  statement  to  employes, 
Honderich  said: 

“The  l>oard  of  directors  has 
l>een  concerned  for  some  years 
with  the  continuing  losses  in¬ 
curred  by  the  company  through 
the  operation  of  the  Star  W’eek- 
ly  magazine. 

“In  spite  of  the  improvements 
in  editorial  content  made  over 
the  past  year,  we  have  lieen  un¬ 
able  to  increase  advertising  rev¬ 
enue  rapidly  enough  to  offset  the 
ri.se  in  operating  costs.  The  loss, 
as  a  result,  has  increased  sub- 
.stantially  and  it  has  liecome 
(juite  clear  that  we  cannot  con¬ 
tinue  the  jiublication  of  the  Star 
Weekly  and,  at  the  same  time, 
maintain  the  Daily  Star  in  a 
strong  competitive  position.  .  .  . 

“Regrettably,  the  di.scontinu- 
ance  of  the  present  Star  Weekly 
section  means  the  elimination  of 
those  departments  concerned 
solely  with  the  Star  Weekly  and 
certain  reductions  in  the  staffs 
of  other  departments  whose  ac¬ 
tivities  relate  to  the  present 


Star  Weekly  operation.  .  .  .” 

In  announcing  the  new  pub¬ 
lishing  setup,  E.  J.  Mannion, 
vicepresident  of  Southstar  and 
publisher  of  the  Canadian,  said 
the  Canadian,  printed  by  roto- 
gravTire,  will  lie  expanded.  The 
Canadian’s  circulation  was 
stated  to  lie  2,100,000. 

He  said  the  new  version  of 
the  Star  Weekly  will  continue 
to  carry  the  color  comic  section 
and  12-page  condensed  novel, 
plus  a  new  section  to  be  called 
Star  VV’eekly-Canadian  Pano¬ 
rama. 

Under  the  new  publishing  ar¬ 
rangement,  the  Canadian-Star 
Weekly  will  be  available  across 
Canada  and  will  sell  for  20 
cents. 

• 

Conerly  will  toss 
words  about  football 

Charlie  Conerly,  quarterback 
for  14  years  with  the  New  York 
Giants,  will  by-line  a  column  of 
pro  football  analysis  for  King 
Features  Syndicate  for  the  1968- 
69  season. 

“Charlie  Conerly  Pro  Football 
Forecasts”  will  run  approxi¬ 
mately  700  words,  the  first  re¬ 
lease  scheduled  for  August  25. 
Conerly  will  write  a  weekly  fore¬ 
cast  and  a  commentary  on  games 
and  players  during  the  season, 
in  addition  to  one  column  each 
in  advance  of  the  openings  of 
the  American  and  National 
Leagues,  and  advances  on  the 
title  and  Super  Bowl  games. 

• 

Kyrie  McAdain,  18, 

Car  crash  victim 

Kyrie  F.  McAdam,  18,  of 
Greenwich,  Conn,  suffered  fatal 
injuries  in  an  automobile  acci¬ 
dent  near  her  home  on  July  23. 
She  was  a  daughter  of  Mr.  and 
Mrs.  Charles  V.  Mc.\dam  Jr.  and 
a  grand-daughter  of  Mrs.  Frank 
E.  Gannett  of  Roche.ster  and  of 
Charles  V.  McAdam,  of  Miami. 
Ky  lie’s  father  is  president  of 
the  McNaught  Syndicate.  Her 
mother  is  the  former  Sally  Gan¬ 
nett,  daughter  of  the  founder 
of  the  Gannett  Newspapers. 


Stamp  collection 
in  color  service 

“Colorful  First,”  a  full-color 
reproduction  of  four  American 
Revolutionary  War  Flag 
Stamps  released  by  the  Post 
Office  on  Independence  Day, 
represents  a  new  field  in  color 
reproduction  for  Newspaper 
Enterprise  Association. 

Until  June  2()th  the  United 
States  was  one  of  the  few  coun¬ 
tries  which  did  not  allow  color 
reprotluction  of  its  stamps. 
Today  stamps  may  be  repro¬ 
duced  in  color,  provided  they 
are  less  than  three-quarters  or 
more  than  one-and-a-half  times 
the  size  of  the  original. 

This  “Colorful  First”  is  of¬ 
fered  at  no  extra  cost  on  a 
mats-on-request  basis  to  NEA’s 
Full  Service  clients.  Mats  are 
available  in  full  color.  Offset 
repro  proofs  can  also  be  or¬ 
dered. 

NEA  has  provided  color  por¬ 
traits  of  the  leading  presiden¬ 
tial  contenders. 

• 

Klein  ^oes  to  IBM 

Woody  Klein,  who  left  the 
New  York  World  Telegram  & 
Sun  staff  to  lie  press  secretary 
to  Mayor  John  V.  Lindsay,  has 
resigned  from  city  service  to  be 
a  writer  and  editor  in  the  Com¬ 
munications  Department  of  IBM. 
For  the  last  two  years  he  has 
been  assistant  administrator  for 
public  affairs  in  the  New'  York 
City  Housing  and  Development 
Administration. 

• 

Loeb  sues  for  libel 

Enosburg  Falls,  Vt. 

William  Loeb,  publisher  of  the 
Manchester  (N.  H.)  Union 

Leader  has  filed  a  $300,000  liliel 
.suit  against  the  O’Shea  Publish¬ 
ing  Company  of  Enosburg  Falls. 
Loeb  claims  damages  to  his  repu¬ 
tation  and  business  resulted 
from  a  column  that  appeared  in 
a  paper  published  by  the  O’Shea 
Co.  in  Octolier,  1967. 


EDITOR  SC  PUBLISHER  for  August  3,  1968 


34 


Tomorrow's  self-made  man 
needs  a  break  today. 


And  local  businessmen  can 
give  it  to  him.  Now. 

This  summer. 

While  there's  still  time. 


Thousands  of  deserving 
youngsters  ore  waiting  for 
jobs.  Waiting  for  a 
chance  to  work  at  becoming 
better  citizens. 


The  corporate  giants  are 
already  hiring.  The 
Government  is 
already  helping. 


But  we  need  to  reach 
Main  Street.  We  need  to 
reach  you.  Because  without 
the  support  of  every  local 
businessman,  we  cannot 
succeed.  What  con  you  do? 

Each  one  hire  one. 


Hire  one  young  man  or 
woman.  Hire  more  if  you  con 
But,  at  least  hire  one. 


No  business  is  too  small  to 
help.  Think  about  on  extra 
pair  of  hands  for  the  summer, 
Think  about  a  bright 
youngster  filling  in  vacation 
gaps.  Think  about  next 
summer— and  the  one  after 
that— when  you'll  hove  on 
"experienced  beginner"  to 
call  on  for  extra  help. 


Do  yourself  a  favor.  Give 
a  kid  a  break  this  summer. 
Do  it  now.  Call  the  National 
Alliance  of  Businessmen 
office  in  your  city. 


SUMMER 


National  Alliance  of  Businessmen 


1  <  ly  I<i«ftl«ii(  ChMiiM  hr  aw  »iiMk  |H«. 


ON  THE  BOOkSIlEIT 


Wealth  in  politics 
is  Ed  Hurley’s  theme 

Hv  l)«n  -Malev 


RECENTLY  PUBLISHED: 
“The  Last  Poor  Man,”  by  \ew 
York  Ihiilff  .Yews  staffer  Ed 
Hurley.  Emblem  Enterprises, 
Inc.,  214  pps.  $»). 

Hurley’s  l)ook  is  likely  to  add 
fuel  to  the  discussion  of  Bobby 
Kennedy’s  political  image. 
“This,”  says  Hurley,  “is  not  the 
purpose  of  my  Iwok.  The  tragic 
death  of  Senator  Kennedy  does 
not  change  the  overriding  theme 
of  ‘The  Last  Poor  Man.’  ” 

“Nor,”  he  added,  “does  the 
senseless  murder  change,  for 
lietter  or  for  worse,  the  role 
eagerly  played  by  the  Kennedy 
family  in  New  York  politics.” 

“A  few  wealthy  families,”  ex¬ 
plained  the  40-year-old  news¬ 
man,  “such  as  the  Rockefellers 
and  the  Kennedy’s,  are  success¬ 
fully  dominating  the  nation’s 
in-fighting  of  recent  national, 
body’  politic.  ‘The  Last  Poor 
•Man,’  charts  the  background  and 
New  York  State  and  City  poli¬ 
tical  campaigns.  In  every  one  of 
these  battles — each  in  its  own 
way — the  power  of  big  money 
delivers  the  telling  blow.  Per¬ 
haps  a  body  blow  to  democracy 
itself.” 

This  is  Hurley’s  first  l)ook.  In 
it  he  employs  the  career  of 
Frank  O’Connor  as  its  central 
theme  figure.  There  are  other 
“last  poor  men,”  too.  “Who,” 
asks  Hurley,  “is  to  say  that 
Hul)ert  Humphrey  didn’t  stag¬ 
ger  to  his  knees  in  1960  under 
the  weight  of  Kennedy  Cash? 
And,  of  course,  there  is  Gene 
McCarthy  in  1968.”  O’Connor, 
now  president  of  the  City  Coun¬ 
cil,  ran  against  Nelson  Rocke¬ 
feller  for  Governor  in  1966. 

Although  “The  Last  Poor 
Man”  depicts  New  York  politics 
the  theme  is  one  of  national 
concern.  “The  call  to  ‘get 
active.’  ”  thinks  Hurley’,  “will 
ring  a  l)ell,  not  only’  in  the  Em¬ 
pire  State  but  across  the  nation 
from  Ma.ssachusetts  to  Nevada 
to  Hawaii.” 

The  final  chapter,  “Looking 
Ahead,  Again,”  suggests  some 
“dream  tickets,”  an  exercise 
popular  in  every’  newspaper  city 
room  and  in  all  political  head¬ 
quarters. 

Says  Emblem  Enterprises  of 
Hurley’s  l>ook:  “The  background 
material  gained  by  the  author 
through  years  of  politic-watch¬ 
ing  remains  valid — and  perhaps 
more  important  leading  than 


when  finally  completed  in  early 
Ajiril,  1968.  Alany  of  the  events 
reported  in  Huiley’s  book  will 
be  cited  as  the  1968  national 
election  campaign  moves  from 
stage  to  stage.” 

“Hurley,”  says  the  book’s  pub- 
li.shers,  “concludes  his  book  with 
a  challenge  to  do  more  than 
just  vote.  Get  active.  Actually 
he’s  asking  this  question:  ‘Is 
there  a  difference  between  buy¬ 
ing  a  vote  in  the  19th  century’ 
for  a  bag  of  coal  and  a  1968 
frontal  assault  by  a  wealthy 
candidate  via  a  series  of  expen¬ 
sive  tv  commercials?’  ” 

♦  ♦  * 

NEW  OFFERINGS 

“When  You’re  a  Widow,”  by 
Clarissa  Start.  Concordia  Pub¬ 
lishing  House,  138  pps.  $3.75. 
When  the  St.  Louis  Post-Dis¬ 
patch  columnist  awoke  one  morn¬ 
ing  last  March,  she  found  her 
husband — former  state  senator 
E.  Gary  Davidson  —  dying. 
Moments  later  she  was  a  widow. 
In  this  book  she  records  her 
reactions  to  loss  and  bereave¬ 
ment  and  her  struggle  to  begin 
liv’ing  again  as  a  mother,  as  a 
woman,  and  as  a  successful  jour¬ 
nalist.  “You  can  sumiount  your 
grief,"  she  writes.  "You  can  re¬ 
join  the  human  race.  You  may 
even  be  a  better  member  of  the 
human  race  because  of  your 
sorrow.  You  will — eventually — 
even  sense  a  certain  pity  for 
those  whose  lives  have  not  been 
touched  by  grief,  for  they  have 
not  lived  life  to  the  f idlest.” 

*  4c  4( 

“William  Montague  Browns; 
Versatile  Anglo-Irish  American, 
1833-1883,”  by  E.  Merton  Coul¬ 
ter.  Univ’ersity  of  Georgia  Press, 
328  pps.  $7.50.  Browne,  an  Irish 
immigrant,  l)ecame  editor  of  the 
Mew  York  Journal  of  Cammerce 
in  1852.  In  1859  he  moved  to 
Washington  where  he  edited  and 
finally  owned  the  Washington 
Constitution.  While  living  there 
he  f)ecame  an  ardent  champion 
of  the  Southern  cause  and  when 
Georgia  seceded  he  moved  South. 
During  the  Civil  War,  he  serv’ed 
in  several  capacities — Director 
of  Conscription  in  Georgia,  aide- 
de-camp  to  Davis,  brigadier  gen¬ 
eral — and  was  one  of  those  who 
took  part  in  the  defense  of 
Savannah.  After  the  war, 
Browne  moved  to  Georgia,  where 
he  edited  the  Southern  Banner 
in  Athens  and  later  founded  and 


edited  the  Southern  Farm  and 
Home.  Written  by  University  of 
Georgia  Professor  of  History, 
Coulter,  who  has  edited  the 
Georgia  Historical  Quarterly 
for  over  40  years,  is  well  estab¬ 
lished  in  Southern  historical 
scholarship. 

*  *  * 

“The  American  Crisis  in  Viet¬ 
nam,”  by  Senator  Vance  Hartke. 
The  Bobbs-Merrill  Co.,  Inc.,  163 
pps.  $5.95.  A  iKwk  on  the  Viet¬ 
namese  crisis  that  is,  according 
to  the  publisher  “unlike  any  pre¬ 
vious  book.  After  tracing  the 
background  of  the  war  from 
America’s  early  massive  econ¬ 
omic  support  of  the  French  in 
Indochina  to  our  present-day 
commitment.  Senator  Hartke 
reveals  the  whole  range  of  dam¬ 
aging  effects  the  war  is  having 
on  America  itself.” 

*  *  * 

“Harry  A.  Bruno;  Public  Re¬ 
lations  Pioneer,”  by  Princine 
Calitri.  T.  S.  Denison  &  Co.,  Inc., 
298  pps.  $4.95.  Sportsman  Bruno, 
president  of  H.  A.  Bruno  &  As¬ 
sociates,  New  York  public  rela¬ 
tions  counsel,  has  been  associ¬ 
ated  with  yachting  and  aviation 
since  World  War  1.  In  1919, 
while  working  on  the  Mew  York 
Globe,  Bruno  liegan  writing 
about  aviation  and  Iwating,  and 
was  engaged  to  publicize  aviation 
for  the  Manufacturers’  Aircraft 
Association.  Among  his  early 
promotion  efforts  were  the  New 
York-Toronto  air  race,  the  New 
York  Aircraft  Show,  and  the 
first  transcontinental  air  race. 
He  opened  his  own  office  in  1923. 
Among  noteworthy  Bruno 
clients:  Charles  A.  Lindbergh, 
Admiral  Richard  E.  Byrd,  the 
Fokker  Aircraft  Co.,  and  the 
International  Zeppelin  Co. 
Bruno’s  firm  is  the  leading  rep¬ 
resentative  and  promoter  of  l)oat 
shows  in  the  United  States. 

*  *  * 

“Among  Thieves,”  by  George 
Cuomo.  Doubleday,  480  pps. 
$6.95.  Cuomo,  former  Boston 
Post  reporter  and  Arizona  Daily 
Star  deskman,  has  written:  “A 
swiftly  moving  but  nevertheless 
profoundly  thoughtful  comic 
novel  .  .  .”  (Baltimore  Evening 
Sun).  Using  a  penitentiary  as 
his  setting,  Cuomo  weaves  a 
tragic-comic  tale  of  three 
prisoners — “not  just  prisoners  of 
the  state  but  all  of  us,”  says 
Doubleday,  “who  are  alive  in  the 
prison  of  our  minds  and  in  our 
society,  prisoners  of  our  dreams 
and  lusts,  our  Ideals  and  compro¬ 
mises.  And  it  is  alwut  those  who 
would  Ix^  our  keepers  and 
saviors.”  Cumono  demonstrates 
in  scene  after  scene  of  this 
“huge,  brutal  beautiful  novel 
just  how  complicated  and  how 
universal  are  the  emotions  that 
drive  men  to  desperate  acts  in 
desperate  circumstances.” 
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“RFK:  His  Life  and  Death,” 
Dell  Publishing  Co.,  95(‘.  160 
pages  with  64  pages  of  illustra¬ 
tions.  The  l)ook  was  compiled 
by  the  editors  of  American 
Heritage,  with  the  principal  nar¬ 
rative  written  by  Jay  Jacobs. 
special  section  is  contributed  by 
Miss  Kristi  N.  Witker,  who  was 
an  eye-witness  to  the  assassina¬ 
tion  of  the  Senator.  As  a  spe¬ 
cial  reporter  for  American  Heri¬ 
tage  during  the  Indiana  and 
California  primary  election  cam¬ 
paigns,  Miss  Witker  took  many 
photographs  of  the  last  days  of 
Senator  Kennedy,  which  are 
published  in  this  book.  In  a 
moving  eight-page  report,  she 
documents  the  final  36  hours  of 
his  life. 

♦  *  * 

“The  Riddle  of  Lester  Mad¬ 
dox,”  an  unauthorized  biography 
of  Georgia’s  controversial  gov¬ 
ernor,  was  written  by  Bruce 
Galphin,  editorial  associate  of 
the  .Atlanta  (Ga.)  Constitution, 
and  published  by  Camelot  Pub¬ 
lishing  Co.,  Atlanta. 

Galphin,  according  to  the  pub¬ 
lisher,  “tells  for  the  first  time 
the  critical  roles  played  in  the 
unique  1966  gul)ernatorial  cam¬ 
paign  by  the  Write  In,  Georgia, 
movement  which  sought  to  c-lect 
former  Gov.  Ellis  .A mail.  Gal¬ 
phin  also  rev’eals  what  some  of 
Republican  Howard  ‘Bo’  Calla¬ 
way’s  associates  felt  alwut  their 
candidate’s  attempt  to  defeat 
Maddox.” 

♦  *  4f 

Gene  Gleason,  New  York  free¬ 
lance  writer  and  former  reporter 
and  editor  with  the  Associated 
Press  and  the  Mew  York  Herald 
Tribune,  treats  the  lighter  side 
of  Hong  Kong  in  his  third  book 
on  the  colony,  “Tales  of  Hong 
Kong”  (Roy  Publishers,  Sept. 
9).  His  other  books  on  Hong 
Kong,  eight  hard-cover  editions 
in  three  languages,  ai-e:  “Hong 
Kong,”  “Joy  to  My  Heart,”  and 
“Tales  of  Hong  Kong.” 

Retail  ad  manager 

Tallahassee,  Fla. 

William  C.  McDonald  Jr.  has 
been  appointed  as  retail  adver¬ 
tising  manager  of  the  Tallahas¬ 
see  Democrat  to  succeed  Lewis 
E.  Owens,  who  has  returned  to 
the  Knight  newspapers  at  Char¬ 
lotte,  N.C.  as  retail  advertising 
manager. 

• 

Promoted  to  editor 

Greenville,  Tex. 

The  promotion  of  Dan  Cobb 
from  managing  editor  to  editor 
of  the  Greenville  Herald-Banner 
has  I)een  announced  by  Matt 
Sheley,  publisher.  He  replaces 
Dan  Bus,  who  has  returned  to 
the  editorship  of  the  Del  Rio 
Mew-Herald. 
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PROMOTION 


There’s  a  sunny  side, 
even  to  sunstroke 


lly  Georjie  Will 

One  of  the  functions  of  public  i)eating  its  popular  “House- 
relations  is  to  make  losers  feel  holder’s  Fixit  Course.”  The 
like  winners.  Like  tellinj?  people  course  runs  two  hours  a  night, 
who  spent  a  week  in  ll.l-degree  one  night  a  week,  for  six  weeks, 
temperatures  that  they  had  a  with  a  tuition  of  $3.2o,  accord- 
good  time  playing  in  the  sun-  ing  to  Sam  Harris,  public  affairs 
shine.  director.  Sam  reports  that  the 

That  was  the  case  when  the  course  is  extremely  popular  with 
U.S.  Jaycees  held  their  annual  the  gals.  Courses  are  held  on 
convention  in  Phoenix  last  use  and  care  of  tools,  electric 
month.  The  big  convention  repairs,  selection  and  care  of 
parade  had  turned  into  a  torture  appliances,  plumbing  and  heat- 
trek  with  150  marchers  falling  ing,  and  basic  carpentry  for 
to  the  1.50-degree  asphalt,  drop-  maintenance.  No  credits  are 
ping  like  flies  from  the  scorch-  offered  to  graduates,  Sam  adds, 
ing  Arizona  sun.  .\nd  taking  *  ♦  * 

home  memories  of  treatment  for  BRITISH  WEEK _ The  Re¬ 
heat  prostration  is  hardly  the  (Sask.)  Leader-Post  will 

way  to  fondly  recall  your  host  publish  a  special  edition  on 
city,  or  the  event  that  occurred  September  5  commemorating  the 
thprp-  designation  of  Regina  as  the  site 

The  Phoevix  Republie  and  for  “British  Week”  alerting 
Gazette  s  public  relations  depart-  Saskatchewan  residents  and 
ment  snatched  victory  from  the  business  men  to  the  possibilities 
jaws  of  defeat,  however,  counter-  of  using  more  British  products 
acting  Phoenix’s  over-warm  wel-  services.  H.  W.  Sturdy, 

come  to  the  Jaycee  s.  ^  trade  commissioner,  is  working 

Public  relations  director  Bill  -with  local  business  leaders  and 
Shover  and  art  director  Orin  fbe  newspaper  to  assure  the  suc- 
Peter.son  came  up  with  a  post-  opgg  of  the  event.  Shannon  & 
conference  honorary  organiza-  Cullen  are  U.S.  representatives 
tion,  “The  Society  of  Sun  for  the  Leader-Post. 

Survivors.”  *  ♦  ♦ 

A  hand-lettered  certificate,  in-  .j,  p^CES-The  .Wir 

scriwd  with  the  names  of  mem-  i  i  j  j- 

hers,  was  sent  to  all  JC  state  }  produced  and  dis- 

presidents,  publication  editors, 

and  “on-to-Phoenix”  chairmen.  Prmt  of  newspaper  front  pages 

Accomnanvine-  the  certificate  from 

Accompanying  the  certificate  york  Times  News 

was  a  “Sunshine  Credit  Card,  o  •  c  tu  dui.' 

-i  j  -iu  ••  I  Service  of  the  RFK  Assassina- 

inscrilied  with  the  participants  ..  •  ,  j-  j  i  i 

name,  and  the  legend:  “Good  >ncluding  sidebars  and 

for  307  days  of  sunshine  yearly,  interpretive  material.  Repor  s 

verified  by  U.S.  Weather  Bu^  r 

reau  ”  Citizeii-Jon met,  Colorado 

The  R&G  staff  felt  that  a  - 
humorous  approach  would  i  a  ■  ■  p  v  n  A 
mind  the  Jaycees  of  the  warm  ^  I  Ix  ^ 

hospitality  they  received  in 
Phoenix,  and  not  the  hot  Expanding  14 

weather.  _ 

The  Phoenix  newspapers  de-  OfiGrS  OppO 
voted  extensive  news  and  pic-  mvettlgat*  the  d 

ture  space  to  the  convention,  in-  :  that  are  taking 

eluding  large  front  page  full-  ;  dev*e*opm«t'.'*hfii 
color  photos.  of  living,  and  th 

^  ±  ^  tucceasee  of  ove 

companlea  that  a 

BUILDING  READERSHIP—  have  $500, 

rri.  Ti-  1  I.  //-■  \  A  veated  In  Auatral 

The  \\  aterbury  (Conn.)  Amer¬ 
ican  came  up  with  a  way  to  build  Ijjnjf,,!"  .‘JbHrhii? 
readership  for  its  in-paper  ads  an*  •»  Ayitraiia  raid 
promoting  reader  accident  in-  $|r|||AnAnri 
surance.  The  American  pul>- 
lishes  the  answers  to  its  VEC  fll  LI 

News  Quiz  in  its  promotion  ads.  PuhUdtt*  ton 

*  *  *  Annual  Subacriptio 

FIXIT  COURSE — The  Little  corntr  Butt  &  Clitdill 
Rock  Arkansas  Gazette  is  re-  Sydney.  Aui 
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AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Inveatigate  the  developmenta 
that  are  taking  place— In- 
creaaed  population,  Induatrlal 
development,  high  atandard 
of  living,  and  the  mounting 
aucceaaea  of  over  800  U.  S. 
companlea  that  are  operating 
and  have  $500,000,000  In- 
veated  In  Auatralla. 

Tu  kMB  In  toueh  witli  marketing, 
adynrtlelna.  auklUhlni  and  araahla 
arte  In  Auetralla  read 

NEWSPAPER  NEWS 

Pubihhed  formighily 

Annual  Subscription  to  U.  S.  $9 
Corner  Butt  &  Clitdcll  Sts.,  Surry  Hills, 
Sydney.  Australia 


Springs  Free  Press,  Tampa 
Tribune,  Roanoke  Times,  York 
(Pa.)  Gazette  and  Daily,  Xash- 
vUle  Tennessean,  Brunswick 
(Me.)  Times-Record,  Decatur 
(Ala.)  Daily,  Jackson  (Mich.) 
Citizen  Patriot,  San  Bernardino 
Sun,  Dallas  Morning  Xews, 
Morgantown  (W.  Va.)  Domin¬ 
ion-News,  MLssouliaji  (Missoula, 
Mont.),  Albany  Times-Union, 
Scranton  Times. 

a  a  * 

LAST  DAYS— The  Portland 
Oregonian  has  published  a  28- 
page  booklet,  “The  Last  Days  of 
Roliert  F.  Kennedy,”  including 
coverage  of  the  Oregon  and 
California  primaries,  and  ac¬ 
counts  of  events  leading  to  the 
assassination,  based  on  news  re¬ 
ports  from  the  pages  of  the 
Oregonian. 

*  *  * 

SCHOLARSHIPS— Four  boys 
and  a  girl  have  been  named 
winners  of  James  Hale  Stein- 
man  Foundation  Scholarships, 
each  valued  at  $1,000  a  year  for 
four  years.  Two  of  the  recipients 
are  carrier  salesmen  for  Lan¬ 
caster  Newspapers  Inc.;  the 
other  three  are  children  of  em¬ 
ployes  of  Lancaster  Newspapers 
and  of  Steinman  Stations. 

The  Scholarship  fund,  now  in 
its  fifth  year  of  operation,  was 
established  in  1902  bv  the  late 


Col.  James  Hale  Steinman,  for¬ 
mer  president  and  co-publisher 
of  Lancaster  Newspaper,  Inc. 
The  1908  awards  bring  to  23  the 
total  numl)er  of  scholarships 
awarded  under  the  program. 
Purpose  of  the  scholarships  is 
to  “inspire  and  assist  young 
newspaper  Iwys,  or  sons  and 
daughters  of  employes  ...  to 
full  use  of  their  native  talents.” 
«  *  « 

FLOWERS — An  “Artistry  in 
Flowers”  seminar,  held  at  Mon¬ 
mouth  College  on  four  consecu¬ 
tive  Thursday  evenings,  is  spon¬ 
sored  by  the  Asbury  Park  (N.J.) 
Press,  in  cooperation  with 
Florist  Transworld  Delivery 
Unit,  the  Monmouth  County 
Florists  Assn.,  and  the  Stein- 
bach  Co.  Subjects  of  the  panels 
are  flower  arrangements  for  the 
home,  fashion  and  flowers — fea¬ 
turing  a  fashion  show — and 
Christmas  decorations. 


Drop  Saturday  paper 

Cairo,  Ill. 

The  Cairo  Evening  Citizen 
has  dropped  Saturday  publica¬ 
tion.  Martin  Brown,  editor  and 
general  manager,  said  approxi¬ 
mately  the  same  numlier  of 
pages  will  be  printed  on  the  five- 
day  basis  as  on  six  days. 


/  HOW  CAN  I  TELlI^ 

^  WHAT’S  GOING  ON  J 
I  IN  THE  NEWSPAPER/ 

V  BUSINESS?  / 

/  LOOK  IN  \ 
/  E&P,  HONEY.  \ 
I  I’M  NO  FORTUNE  • 
TELLER.  / 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  850  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  A.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


City  . 

Company  . 

Nature  of  Business  ... 
□  Remittance  enclosed 


$8  a  year,  U.S.  and  Canada — 
All  other  countries,  $15  a  year. 
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LAYOUT  AM)  DESIGN 


How  innovation  pays  off 


Ky  Howard  B.  Taylor 


The  Sheridan  (Ore.)  San  is  a  shininjr  innovation. 

It’s  an  offset  weekly  with  l,20<t  circulation  in  a 
city  of  1,76.‘}  southwest  of  Portland.  Frank  D.  Duc- 
ceschi,  editor  and  publisher,  explains  he  has  spent 
much  time  tryinp:  to  solve  his  problems  of  desifm. 

The  pape  is  six  columns  of  15.6  picas,  but  with  a 
10.6  body  .set  in  upper  and  lower  left.  This  didn’t 
happen  by  accident.  Inside  jjajres  ai’e  nine-columns 
10.6. 

The  problem  of  what  to  do  with  a  15-pica  story 
when  it  gets  moved  from  Pape  1  is  solved  by  the 
narrower  set  used  here. 

“This  allows  us  to  avoid  resettinp  and  provides  a 
))lace  to  put  short  stories  which  l)elonp  on  Pape  1 
i)ut  look  bad  when  sprinkled  about  the  pape  with 
sinple-column  heads,”  Mr.  Ducceschi  writes. 

The  three  main  heads  constitute  variations  on 
hammei-s  and  on  kickers. 

“We  wanted  to  use  a  horizontal  desipn  with  few 
sinple-column  heads  and  a  maximum  of  one-liner 
spreads,”  says  Mr.  Ducceschi. 

“Althouph  one-line  heads  pive  the  i)ape  the  desired 
horizontal  appearance,  they  often  <io  not  have  the 
weipht  to  hold  lenpthy  stories  or  the  count  needed 
for  involved  stories. 

“The  only  choice  was  the  addition  of  kickers  or 
d<*cks.  We  experimented  with  kickers,  but  too  many 
pave  the  i)ape  a  blotchy’  look.  We  thoupht  decks  were 
old  fa.shioned  and  hindered  the  reader.” 

The  solution  is  what  they  call  partial  decks  up 
there.  .As  you  notice,  the  partial  decks  don’t  reach 
across  the  leads  oi-  the  stories.  The  idea  is  that  the 
reatler  can  .scan  the  deck  if  he  wishes  or  can  move 
directly  fiom  main  head  to  lead. 

This  is  novel,  the  fruit  of  experiment.  It’s  why 
no  f»ne  should  Ik*  afraid  to  experiment.  If  you  don’t 
like  the  results,  do  it  differently  next  time. 

The  Sun’s  pape  is  a  bip  one — 10(»  jticas  wide  and 


21  \  inches  deep.  Columns  are  separated  by  18 
j)oints  of  white  space.  The  body,  called  Press  Roman, 
is  10  on  10.  That  block-buster  photo  is  87  picas  wide 
and  4*2  inches  deep.  Wonderful! 

«  «  * 

Another  innovator  is  the  100-year-old  Heaver 
Falh  (Pa.)  Xeivit-Tribune,  19,820  eveninp  in  a 
population  area  of  24,687,  includinp  New  Briphton. 

W.  R.  Northroj),  News-Tribune  president,  explains 
that  the  pape  was  desipned  “so  that  psycholopically 
speakinp  the  reader  didn’t  stumble  over  the  tra¬ 
ditional  belief  that  an  editorial  pape  is  somethinp 
hiphbrow,  <lull  and  too  serious  for  the  averape  read¬ 
er.” 

Another  objective  was  to  make  it  so  strikinp  that 
the  reader  couldn’t  pass  it  up.  Another  was  to  keej) 
it  as  local  as  possible  and  as  newsy  and  colbxiuial 
as  possible. 

The  desipn  does  all  that.  Perhaps  the  head  faces 
are  excessively  mixed.  And  the  box  in  lower  left 
doesn’t  join  at  all  corners.  It  happens  every  time! 

But,  not  matter,  the  innovations  haven’t  stopped 
yet. 

“Chanpes  will  continue  to  Ik*  made  whenever  and 
however  I  think  they  will  make  the  i)ape  more  read¬ 
able,”  Mr.  North rup  observes. 

“I  like  to  use  i)hotos  to  illustrate  editorials  and  to 
tie  in  oui*  I(K*al  cartoons  with  editorials. 

“How  has  it  pone  over?  In  a  survey  made  by'  a 
profe.ssional  survey  team,  the  editorial  pape  was 
ranked  the  most  intensstinp  and  sipnificant  part  of 
*>ur  jiaper.” 

So  this  is  how  to  pet  editorials  read. 

• 

(.Mr.  Taylor  is  Kditorial  Consultant  to  the  Copley 
International  Corporation,  an  atiiliato  of  the  Copley 
Newspapers.  He  writes  this  feature  on  newspaper 
layout  and  desipn  especially  for  F&P.) 


V. 
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The  Weekly  Editor 

INTERNATIONAL  CONFERENCE 


By  Rick 

For  the  past  two  weeks  this 
column  has  reported  the  winners 
of  the  major  awards  presented 
at  the  International  Conference 
of  Weekly  Newspaper  Editors: 
the  Elijah  Parish  Lovejoy  for 
Courape  in  Journalism,  made  by 
the  Department  of  Journalism, 
Southern  Illinois  University;  the 
Golden  Quill  for  Editorial 
Writing,  piven  by  ICWNE. 

The  Conference,  which  carries 
through  five  days,  is  of  course 
more  than  two  award  presenta¬ 
tions.  It’s  three  sessions  each 
day  with  qualified  discussion 
leaders  on  the  events  that  shape 
the  news  locally,  nationally  and 
internationally  and  where  the 
weekly  newspaper  fits  into  the 
coverage  of  such  news. 

Keligion  as  Noks 

A  case  in  point  at  the  19(58 
conference  at  Pere  Marquette 
State  Lodge,  Grafton,  Ill.,  was 
the  discussion  le<l  by  the  Rever¬ 
end  Eric  de  Brier,  assistant 
minister,  Carbondale  Presbyter¬ 
ian  Church,  Carbondale,  Ill. 

Rev.  de  Brier,  youthful,  casu¬ 
ally  dressed  in  turtleneck  shirt 
and  by  his  remarks  obviously  in 
touch  with  the  young  people  of 
his  congregation,  put  the  role  of 
newspapers  in  the  context  of 
“comforting  the  afflicted  and 
afflicting  the  comfortable.” 
Speaking  on  the  need  of  relating 
organized  religion  to  contempor- 
aiy  stK’ial  problems  he  said  it 
was  time  “newspapers  afflicted 
the  church”  with  solid  stories  on 
religion.  “Church  property  and 
taxes  are  one  example.  What  do 
they  own  that  pnxluces  revenue 
and  should  it  he  taxed?” 

He  called  on  newspapers  to 
set  up  a  meaningful  dialogue 
with  the  church  on  such  topics 
as  the  church’s  place  in  urban 
affairs  and  Vietnam.  “Interview 
the  men  who  run  the  corporate 
end  of  the  church.  Find  out  how 
a  church  building  is  lieing  used. 
Is  the  huilding  standing  empty 
during  the  week?  Can  it  l)e 
utilized.  On  mental  health  pro¬ 
blems,  how  involved  should  a 
church  l)ecome?  What  is  the 


Friedman 

changing  role  of  the  minister 
in  today’s  society?” 

Among  the  ICWNE  fellows 
supporting  Rev.  de  Brier’s  con¬ 
clusions  was  Tom  Leathers,  the 
Squire  Newspapers  in  Suburban 
Kansas  City  (Prairie  Village, 
Kans.).  Leathers  contended  that 
ministers  “were  good  news 
soui’ces,  not  saints,  didn’t  expect 
to  lie  ti-eated  as  saints,  and 
shouldn’t  l)e  treated  as  saints.” 

It  was  agreed  by  the  group 
that  weeklies  should  start  cover¬ 
ing  church  as  tiewx,  not  hand¬ 
outs,  giving  such  news  the  same 
type  of  treatment  the  paper  gave 
to  other  news  in  its  community, 
reporting  both  the  gcKxl  and  bad 
when  the  occasion  demanded  it. 

Campus  I’lirest 

The  weekly’s  role  in  covering 
campus  unrest  was  also  dis¬ 
cussed  at  one  of  the  seminar’s. 
Leading  this  discussion  was  Dr. 
Paul  Morrill,  assistant  to  the 
President,  Southern  Illinois  Uni¬ 
versity,  Carbondale.  SIU  has  re¬ 
cently  been  hit  a  numlier  of 
incidents  including  a  sit-in  and 
the  bombing  of  an  agricultural 
building  by  persons  still  un¬ 
known. 

Dr.  Morrill  expertly  laid  out 
all  the  highly  complex  factors 
that  entered  into  student  protest, 
some  of  the  protests  justified, 
others  irrational  and  extreme. 
“It’s  not  easy  to  report  these 
factors,  to  say  this  is  exactly 
right  and  that  is  exactly  wrong. 
The  grey  areas  are  becoming 
greyer,”  he  claime<I. 

Dr.  Morrill  said  that  when 
events  occur  such  as  those  at 
SIU  in  the  past  few  months,  the 
newspapers  and  wire  services  hit 
the  highlights  but  the  in-depth 
coverage  leaves  something  to  lie 
desired.  He  admitted  that  one 
of  the  difficulties  during  such 
fast-breaking  news  events  is  that 
university  officials  tend  not  to 
cooperate  with  the  press  in  the 
heat  of  the  moment,  desiring 
instead  to  “play  it  safe”  until  the 
situation  is  under  control.  The 
rel)elling  students,  on  the  other 
hand,  are  delighted  to  talk  to 


anybody.  “So  the  story  is 
slanted,  not  from  any  visible 
effort  on  the  part  of  the  news¬ 
man  but  because  he  can’t  get  all 
sides  while  the  story  is  break¬ 
ing.” 

Describing  the  mass  coverage 
of  such  a  campus  crisis — “the 
phones  were  ringing  in  my  office 
every  two  minutes” — Dr.  Morrill 
admitted  the  difficulties  both  the 
press  and  university  faced  in 
getting  the  true  story  to  the 
reading  public.  He  agreed  that 
many  universities  need  to  im¬ 
prove  their  communications  with 
the  press  but  called  on  the  press 
itself  to  tr>'  and  sort  out  the 
truth  from  the  mass  spot  cover¬ 
age  that  comes  out  of  large  stu¬ 
dent  uprisings  on  a  university 
campus. 

The  group  agreed  that  it  was 
impossible  to  get  the  complete 
picture  while  a  student  uprising 
was  happening  and  the  press  had 
to  come  in  again  after  the  smoke 
had  cleared  to  sort  out  exactly 
what  did  take  place. 

Reporting  Social  Change 

Some  of  the  concerns  ex¬ 
pressed  by  Rev.  de  Brier  and  Dr. 
Morrill  wei  e  touched  on  by  Ben 
H.  Bagdikian  who  spoke  at  the 
Sigma  Delti  Chi  Dinner  in  St. 
Charles,  Mo.,  the  Thursday  night 
of  the  Conference. 

Bagdikian,  a  former  reporter 
who  is  now  project  consultant 
for  a  Rand  Corporation  study 
on  the  effects  of  technology  on 
the  news  media,  called  on  the 
American  press  to  bring  the 
news  closer  to  the  lives,  concerns 
and  realities  of  its  public  and  to 
avoid  the  “impersonal,  homogen¬ 
ized  news  that  tells  us  where 
we’ve  lieen  but  hasn’t  discovered 
yet  where  we  are.” 

Bagdikian  said  it  was  dis¬ 
turbing  that  so  few  newspapers 
sensed  “their  own  importance  in 
the  social  changes  going  on  be¬ 
fore  their  eyes,”  particularly 
among  the  black  poor,  the  youth 
and  university.  These,  he  said, 
were  three  important  segments 
of  .American  life  “in  a  state  of 
radical  alteration  so  deep  that 
whichever  way  they  turn  they 
guarantee  that  our  social  scene 
is  never  going  to  lie  the  same.” 

Bagdikian  claimed  that  under 
the  present  pattern  of  mass 
media,  it  was  hard  to  reach  the 
individual,  or  the  groups  that 
mean  the  most  to  the  individual. 
"Daily  papers  cover  very  large 
tei-ritories,  broadcasting  stations 
even  more  so.  If  a  political  can¬ 
didate  or  the  local  PT.\  or  the 
F'irst  L’nitarian  Church  or  the 
Elks  or  the  town  mosquito  con¬ 
trol  officer  wants  to  communicate 
with  its  constituency  there  is 
no  easy  way  to  do  it  without  the 
very  expensive  and  wasteful 
prcH-ess  of  giving  the  message 


as  well  to  100  times  as  many 
people  as  need  it.  Within  any 
given  market  area  there  isn’t 
much  choice  in  our  news  media: 
you  either  speak  to  everj’one  or 
to  no  one.” 

Bagdikian  claimed  there  was 
one  characteristic  of  the  week¬ 
lies  that  all  the  mass  media 
could  do  well  to  study — “to  a 
greater  degree  than  other  pub¬ 
lications  and  broadcasters  the 
weeklies  provide  communication 
for  human-sized  groups.” 

Court  Coverage 

.Also  on  the  ICWNE  seminar 
program  was  David  Greenslade, 
president  of  the  Guild  of  British 
Newspaper  Editors,  who  de¬ 
scribed  the  British  Criminal 
Justice  .Act,  passed  in  January, 
19(58,  in  relation  to  the  Press- 
Bar  controversy  now  going  on  in 
the  United  States. 

Greenslade  said  he  could  not 
quarrel  with  anything  that 
would  prevent  a  fair  trial  but 
the  traditional  freedom  of  the 
press  has  been  severely  re¬ 
stricted  by  the  .Act.  He  main¬ 
tained  that  “everj"  restriction  of 
the  press  must  be  resisted  care¬ 
fully  with  professionalism  and 
it  must  be  fought  before  it 
leaches  the  statute  books.” 

Newly-elected  president  of 
ICWNE  is  Burt  Freireich,  Sun 
City  (.Ariz.)  Xewa  Sun;  new 
vicepresident  is  Karl  L.  Monroe, 
Collinsville  (Ill.)  Herald;  new 
directors  are  Bob  Bogue,  Oak¬ 
land  (Neb.)  Independent,  Wil¬ 
liam  Rotch,  Milford  (N.  H.) 
Cabinet;  Richard  G.  Taylor, 
Kennett  Square  (Pa.)  Sews  & 
Advertiser. 

• 

Powell  Cla$$  sells 
Sea  Coast  Echo 

Biloxi,  Miss. 

Ben  R.  Smith  of  Fort  Payne, 
.Ala.  and  several  associates  have 
purchased  the  Sea  Coast  Echo, 
a  Bay  St.  Louis  weekly  that  has 
been  published  for  93  years. 
Powell  Glass  Jr.  has  owned  it 
since  January  1959. 

Smith  said  the  Echo  will  be 
affiliated  with  Southern  News¬ 
papers  Inc.,  ba.sed  at  Montgom¬ 
ery,  .Ala.  J.  D.  Lancaster  of 
Gadsden  is  secretary-treasurer 
of  the  new  operating  company. 
Bay  St.  Louis  Newspapers. 

• 

Preprint  $>tora^e 

St.  P.u  l,  Minn. 

.A  garage  and  warehouse  to  lie 
built  by  the  SL  Paul  Disimtch 
and  Pioneer  Press  will  provide  a 
large  space  for  storage  of  pre¬ 
print  stations.  Mainly,  the  one- 
stor>'  structure  with  10,900 
.square  ft^et  of  space  will  house 
the  newspapers’  fleet  of  38  de¬ 
livery  trucks. 


lAYOl  T  Si  DESICN  REPRINTS 

Sets  of  reprints  of  the  first  52  articles  by  llowani 
l  ay  lor  on  l^iyont  &  Desigrn  of  newspaper  pa^es  are 
available.  Tbe  price:  $2  per  set  postpaid.  Send 
order,  with  ebeek,  to  I..avoiit  &  Desi^in.  EDITOR  & 
IT  BLISIIER.  «.50  Third  Avenne,  New  York.  N.Y. 
10022. 
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All  for  one,  one  for  all 

Florida  papers  carry 
‘forward’  supplement 


Jacksonville,  Fla. 

Florida’s  newspapers  have  de¬ 
veloped  their  own  vehicle  to 
move  forward  in  step  with  their 
r<K-ket-paced  state. 

They  named  it  “Forward 
Florida,”  made  it  an  8^2  x  11", 
slick-stock  supplement  for  dis¬ 
tribution  by  all  meml)ers  of  the 
F'lorida  Press  Association,  and 
launched  it  with  near-total  state 
readership. 

With  all  weekly  and  daily 
meml)ers  joining  in,  it  offered 
the  advantage  of  carrying  a 
message  to  virtually  every  news- 
l)aper  reader  in  the  state  at  the 
same  time  in  a  single,  coordin¬ 
ated  effort. 

The  project  f)egan  when  the 
lM)ard  of  directors  of  the  Asso¬ 
ciation  took  under  study  a  pro- 
l)o.sal  to  produce  a  quality,  four- 
color  supplement  that  would 
lK>o.st  Florida,  from  front  cover 
to  back,  and  one  which  would  l)e 
carried  in  meml)er  newspapers. 

A  green  light  was  given  to  the 
ambitious  undertaking,  and  FPA 
President  Roliert  R.  Feagin, 
president  of  Florida  Publishing 
Company,  publisher  of  the  Flor¬ 
ida  Tinies-l'nion  and  Jarkson- 
rille  Journal,  began  to  apply  the 
leadership  and  initiative  that 
brought  incieasing  momentum 
and  ultimate  success  to  the  proj¬ 
ect. 

Sale>  director 

A  former  publisher  and  Iward 
meml)er,  David  Fleming,  was 
hired  as  sales  director.  His  work 
was  coordinated  through  the 
FP.A  Central  Office  and  the  Ad¬ 
vertising  Committee,  co-chaired 
by  John  Tucker,  vicepresident  of 
the  Florida  Publishing  Comjjany, 
and  Maurice  Hickey,  general 
manager  of  Gannett  Florida, 
publishers  of  TODA  Y,  Titam'ille 
Star-Adrorate,  and  the  Cocoa 
Evening  Tribune. 

Executives  from  meml)er 
newspapers  assisted  the  sales 
efforts  in  many  instances.  Only 
full-page  ads,  the  majority  of 
which  were  produced  in  four- 
color,  were  accepted  in  the  pub¬ 
lication. 

Editorial  content,  much  of 
which  also  u.sefl  four-color  illus¬ 
trations,  brought  into  play  an¬ 
other  statewifle  staff.  William 
Conomos,  publisher  of  the  Or¬ 
lando  Sentinel-Star,  accepted  the 
job  of  editorial  preparation  and 
brought  his  executive  editor, 
Norman  Wolfe,  into  the  jjicture 


to  coordinate  the  efforts.  .Assist¬ 
ing  Wolfe  was  Mrs.  Emily 
Bavar,  editor  of  the  Sentinel- 
Star’s  Sunday  Magazine.  Since 
the  theme  of  the  publication  was 
the  many  touri.st  and  industrial 
advantages  Florida  has  to  offer, 
wi  iters  from  newspapers  in  vari¬ 
ous  sections  of  the  state  sub¬ 
mitted  copy  from  their  on-the- 
scene  knowledge  of  each  area. 

-A  commeiTial  truck  line  was 
engaged  to  distribute  the 


The  Baltimore  Sun  won  a 
token  victory  over  the  Army  this 
week  in  obtaining  a  time  defini¬ 
tion  of  the  “indefinite”  suspen¬ 
sion  of  the  accreditation  of  their 
Vietnam  coriespondent  but  its 
publisher  plans  to  fight  a  60-day 
suspension  as  “arbitrary”  and 
“unprecedented”  in  the  war 
theater. 

The  military  command  has 
lifted  the  papers  of  23  other 
persons  covering  the  Vietnam 
war  but  none  of  the  others  for 
more  than  30  days. 

The  Army  lifted  the  accredita¬ 
tion  of  the  Sun  reporter,  John 
S.  Carroll,  last  June  26,  after  he 
filed  a  story  without  clearance  on 
the  Marines’  evacuation  of  the 
Khe  Sanh  enclave. 

The  suspension  l)ecame  a  press 
coiqis  controversy  when  Carroll 
was  notified  July  26  that  his 
suspension  was  “indefinite”  and 
still  in  effect. 

.A  Sun  editorial  called  the 
action  unwarranted  and  pledged 
a  fight  with  all  available  force 
to  have  it  modified.  The  .Army 
on  July  20  announced  the  sus¬ 
pension  was  a  definite  60  days. 

Paul  Banker,  managing  editor, 
said  the  Sun  did  not  complain 
when  the  sentence  was  imposed 
la.st  June  26,  thinking  it  was  for 
30  days.  “But  when  we  learned 
last  week  that  it  was  ‘indefinite’ 
and  still  in  force,  we  thought  it 
was  unreasonable  and  unprece¬ 
dented  and  we  did  complain,”  he 
said. 

Carroll’s  father,  Wallace  Car- 
roll,  publisher  and  editor  of  the 
Wiimton-Salem  (N.  C.)  Journal 


supplement  to  the  publishers  ac¬ 
cording  to  predetermined  de¬ 
livery  times  and  dates  which 
were  kept  current  daily  by  tele¬ 
phone  prior  to  delivery.  This 
l)hase  of  the  project  was  coor¬ 
dinated  by  FP.A’s  acting  secre¬ 
tary-manager,  Doug  Martin,  and 
Ted  Gano,  circulation  director  of 
the  Florida  Times-Union  and 
Journal. 

Timed  f€»r  (iOP  convenliun 

Release  time  for  “Forward 
Florida”  was  set  to  coincide  with 
the  influx  of  delegates  and 
visitors  attending  the  Repub¬ 
lican  National  Conv’ention  in 
Miami  Beach,  as  well  as  the  peak 
of  the  summer  tourist  traffic. 

The  final  jness  run  for  the 
magazine  topped  two  million 
copies.  In  addition,  the  Flor¬ 
ida  Development  Commission 


and  Twin  City  Sentinel,  said  he 
had  heard  from  his  son  a  week 
ago  “when  he  was  exjjecting  to 
get  his  papers  back.  Then  on 
Friday  I  read  about  this  ‘inde¬ 
finite’  suspension.” 

It  meant  that  Carroll,  though 
remaining  in  Vietnam,  would  l)e 
unable  to  use  military  transpor¬ 
tation  or  attend  U.S.  mission  or 
military  briefing. 

Carroll,  27,  has  l)een  in  Viet¬ 
nam  since  last  Christmas.  Out 
of  the  Army  where  he  edited  a 
service  newspaper  in  .Alaska,  he 
joined  the  Baltimore  Sunpapers 
two  years  ago.  Before  entering 
the  Army  he  had  worked  for 
al>out  a  year  with  the  Providence 
(R.  I.)  Journal. 

.According  to  the  .Associated 
Press,  14  of  the  23  other  persons 
who  had  their  papers  lifted  were 
disaccredited  for  “misconduct” 
such  as  passing  bad  checks,  non¬ 
payment  of  bills  and  for  cur¬ 
rency  and  postal  violations. 

.At  least  four  others  were 
temporarily  suspended  for  filing 
stories  on  military  activities 
prior  to  release  by  the  U.S. 
Command.  .A  military  com¬ 
mander  was  quoted  as  saying 
their  actions  “are  usually  due  to 
a  misunderstanding.” 

In  Saigon,  Brig.  Gen.  Winant 
Sidle,  chief  of  information,  said 
he  would  review  the  military 
rules  for  covering  the  war  at  a 
meeting  with  newsmen.  Some 
time  ago  the  military  command 
is.sued  “guidelines”  that  in¬ 
cluded  a  prohibition  on  public 
discussion  of  pending  troop  oper¬ 
ations. 


ordered  a  press  overrun  to  u» 
at  the  state  line  Welcome  Sta 
tions  and  in  various  informatioi 
centers  of  the  Commission  t 
help  tell  the  Florida  story. 

Revenues  in  excess  of  the  i)ub* 
lication’s  costs  will  be  placed  ii 
a  Florida  Press  .Associatiot 
fund,  and  will  t)e  devoted  to  tht 
development  of  educational  am 
l)rofessional  projects  for  the 
newspaper  industry. 


Classifed  Clinic 

(Continued  from  page  16) 


the  right  track.  There’s  no  ini 
tention  in  his  mind  of  down 
grading  Retail.  .And  there’s  cer¬ 
tainly  nothing  wrong  with  up¬ 
grading  Classified  from  it' 
historically  inferior  ])osition.  We 
might  tend  to  overlook  the  fact 
that  there’s  a  lot  of  creative  sell¬ 
ing  and  a  lot  of  digging  going 
on  in  Classified — where  you  don’t 
reap  the  windfalls  of  a  new 
department  store,  a  new  shop¬ 
ping  center  complex. 

In  seven  years,  the  Journal 
and  Constitution’s  positions  in 
Media  Records  rankings  have 
risen  from  18th  to  9th  in  the 
morning  field,  from  27th  to  7th 
in  the  evening  field  and  from 
23rd  to  loth  for  Sunday. 

.Along  with  this,  for  the  first 
six  months  of  this  year,  Classi-r 
fied  is  i)roducing  37.2*^  of  morn¬ 
ing  linage,  .30.4'^?  of  evening 
linage  and  32.79f  of  Sunday 
volume. 

• 

Chicafio  Tribune  scores 
gains  in  classified 

Chicago 

Important  gains  in  classified 
advertising  were  scored  by  the 
Chicago  Tribune  during  the  first 
six  months  of  1968. 

J.  G.  Paddock,  classified  man¬ 
ager,  said  the  numlier  of  indi¬ 
vidual  ads  (881,547)  increased 
28  per  cent  for  the  first  half  of 
1968,  and  the  total  advertising 
linage  was  9,441,465. 

A  new  Crowd-Stopper  Family 
Want  .Ad  program — two  lines, 
four  days,  $.5 — was  an  important 
factor  in  the  increases.  Paddock 
said. 

Numlier  of  auto  ads  increased 
almost  90  percent  as  classified 
auto  linage  passed  the  two  mil¬ 
lion  mark. 

• 

Free  Punch 

Bi’RLINGTon,  Vt. 

The  Burlington  Free  Premi  is 
offering  to  punch  holes  in  tele¬ 
phone  books  at  no  charge.  Front 
page  ads  tell  readers  they'  can 
have  hang-up  holes  punched  in 
their  new  directoiies  just  by 
bringing  them  in  to  the  Free 
Press  office. 


From  Hndefinite^  to  60  days 

Army  eases  penalty 
imposed  on  reporter 
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Deaths 


Arlo  E.  Thayer,  45,  person¬ 
nel  manager  for  the  San  Fran¬ 
cisco  Printing  Co.;  July  23. 

♦  ♦  ♦ 

C.  Lemar  Fisher,  41,  editor 
of  the  Alameda  (Calif.)  Times- 

Star;  July  23. 

*  «  ♦ 

A.  Walter  McDowell,  84, 
chairman  of  the  board  of  the 
Sharon  (Pa.)  Herald  Co.;  July 


ITU  chief  hails 
gains  in  pensions 


James  Desmond,  5S),  political 
columnist  for  the  Xew  York 
Daily  AVic.s;  formerly  with  the 
Yonkers  Statesman,  AP,  New 
York  World-Telegram  and  PM; 
July  27. 

*  *  « 

Nicholas  Tolkach,  .38,  re¬ 
porter  for  the  Camden  (N.  J.) 
Courier  Post;  recently. 

♦  «  ♦ 

A.  R.  Dcnlap,  ni,  former 
“Rambler”  columnist  in  the  St. 
Petersburg  (Fla.)  Times  and 
Evening  Independent ;  July  24. 

*  *  * 

Mrs.  Flecrette  Walker,  local 
columnist  in  the  Harrisburg 
(Pa.)  Home  Star  and  wife  of 
the  editor;  July  21. 

*  * 

Mrs.  Jane  Kirstein,  52,  a 
former  New  York  Times  and 
.VcM’  York  Post  writer;  a  .sur¬ 
vivor  of  the  Andiea  Doria  sink¬ 
ing  12  years  ago;  July  2.5. 

«  *  « 

Mrs.  Myra  Smith,  r»2,  wife 
of  Allen  W.  Smith,  retired  ex¬ 
ecutive  editor  of  the  Passaic 
(N.J.)  Herald-Neu's;  July  28. 

*  *  * 

Thomas  E.  Skillman  Sr., 
80,  an  employe  of  the  .Muncie 
(Ind.)  Evening  Press  and  Star 
for  57  years  and  classified  ad¬ 
vertising  manager  since  1!)1!»; 
recently. 

*  *  * 

Ni.x.so.n  Denton,  72,  sports 
editor  of  the  Cincinnat i  (O.) 
Times-.'<tar  for  28  years;  July 


Mr.s.  Ethel  Mary  Stcart, 
87,  reporter  and  writer  for 
Chicago  newsjiapers  for  many 
years,  and  widow  of  William  H. 
Stuart,  former  (lolitical  editor 
of  the  Chicago  Evening  Amer¬ 
ican;  July  20. 

*  ♦ 

Rohert  J,  Kelly,  5!),  United 
Press  International  correspond¬ 
ent  in  London  and  New  York 
and  publicist  for  the  Chrysler 

Corp.  in  Detroit;  July  28. 

‘ 

Ai  stin  R.  Destache,  (51,  ad¬ 
vertising  manager  of  the  (Ireen 
Day  (Wis.)  Press-dazette ;  July 
24.  For  more  than  30  years  he 
was  official  timekeeper  for  the 
Green  Bay  Packers  of  the  Na¬ 
tional  Football  League. 


Better  pensions  are  in  store 
for  members  of  the  International 
Typographical  Union. 

Not  only  is  “substantial  prog¬ 
ress”  in  negotiation  of  the  new 
industrial  pensions  reported  by 
ITU  president  John  J.  Pilch,  but 
he  holds  out  the  possibility  of 
an  increase  in  payments  from 
the  union’s  fraternal  pension 
fund. 

822  a  Meek  since  195.5 

Approval  for  raising  the  week¬ 
ly  pension  alm-e  $22 — in  effect 
since  1955 — probably  will  be 
asked  by  the  union’s  officers  at 
the  annual  convention,  August 
3-10,  in  Cleveland, 

Originally  $4  a  week,  when 
542  printers  drew  pensions  in 
1909,  the  fraternal  l)enefits  from 
the  ITU  Pension  Fund  were  in¬ 
creased  frequently  until  1955 
when  a  lid  was  kept  on  them  lie- 
cause  of  a  heavy  drain  on  the 
accumulated  funds. 

16,0(N)  oil  rolls 

Currently,  about  16,000  mem- 
liers  are  collecting  the  weekly 
stipend,  but  Pilch  states  in  his 
first  presidential  report  that 
there  has  lieen  a  “healthy  in¬ 
crease”  in  the  pension  fund  re¬ 
serve — from  $8.2  million  to  $9.3 
million — with  107,000  dues-pay- 
ing  memliers  who  get  $165  aver¬ 
age  weekly  jiay. 

Reassuring  memln'rs  that  the 


Executive  Council  has  no  inten-  | 
tion  of  “phasing  out”  the  fra-  j 
ternal  fund  in  favor  of  the  new  ! 
industrial  pension  plans.  Pilch 
.says  ‘  additional  benefits  could 
lie  paid  without  jeopardizing  the 
fund.”  1 

To  further  enhance  the  fund. 
Pilch  reports,  a  plan  is  under  i 
consideration  to  place  a  large  : 
part  of  the  reserve  in  invest¬ 
ments. 

Through  the  years  the  pen¬ 
sion  fund  has  paid  out  funds  : 
totaling  $300  million,  the  recipi¬ 
ent  at  that  point  lieing  a  97-  ' 
year-old  New  York  member  who  ' 
has  lieen  on  the  pension  roll 
since  1951. 

Industrial  plan  groMS 

The  union’s  actuarial  experts 
predict  that  about  13,000  mem- 
liers  will  become  eligible  for  the 
pension  during  the  next  five 
years.  A  pensioner  remains  on 
the  roll  for  an  average  of  8 
years. 

Pilch  has  been  elected  as  chair¬ 
man  of  the  ITU  Industrial  Pen¬ 
sion  Plan  which,  as  of  June  20, 
had  more  than  8,(*00  memliers 
covered  by  248  employers  who 
make  contiibutions  to  it.  The  ne¬ 
gotiated  plans,  involving  85 
locals.  Pilch  reported,  amounted 
to  nearly  $1  million. 

-Approval  of  extending  the 
plan  to  Canadian  memliers  of 
the  typographical  union  i.s  ex- 
pectetl  to  lie  announced  soon. 


ANNOl’NC.EMENT.S 
ISeicspaper  Brokers 

BILL  MATTHEW  COMPANY 
Ckinducts  professional,  confidential  ne- 
protiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news- 
IMvpers  in  the  country.  Before  you 
consider  sale  or  purchase  of  a  property, 
you  should  call  (AC  8131  446-0871  day 
time.  (AC  813)  733-1100  nights,  or  write 
Box  .3364,  Clearwater  B^ch,  hlorida 
33513.  No  obligation,  of  course. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  i>er- 
sonality  and  ability  of  the  buyer.  "This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEICHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  Taylor,  Claremont,  Calif.  91711 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg.  Oregon  97470 

I  .Arizona  and  Western  Newspapers 
SELLER.S-HOGUE 
'  1415  E.  LTniversity  Dr.,  Mesa. 

Ariz.— 85201  (AC  602)  964-2952 


classified  section 

Benefit  from  oor  Vast  Newspaper  Audience 


Appraisers-C.onsultants 

APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  Mir- 
iMises.  Sensible  fees.  Hrochure  M.  H. 
Krehbirl,  Hctx  SS.  Norton,  Kans. 

SALE.'^-rURCHASES  FINANCINC 
Publishers  Service,  :W4  JefTersitn  Hbltf. 
(ireensltoro.  N.  2T4ol  I’h:  2T4-ibtT0 

APPHAISAUS  FOR  ALL  PURPOSES 
Newspaiter  Service  (\»..  Inc.,  21.'»  Curtis 
St.,  Jennings,  La.  Ph.  l-‘US-S24-0475. 


Business  Opportunities 

DYNAMIC  *teen  mai^azine  writer  en- 
terinjr  publishinjr  fielil  with  *teen  news- 
pai»er,  critical  Ustk  on  |h>i>  music,  and 
lanmiakre  arts,  seeks  partner  with  work¬ 
ing  capital.  No  fdant  or  eijuipment.  Un- 
limiteti  ixtlential.  12^2,  Etiitor  & 

Publisher. 

Metvspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspa|>er  Pro|>erties 
\V.  H.  Glover  Co.,  Ventura.  Calif.  IKIOOl 


yetvspa$>er  Brokers 

NEWSPAPER  SERVICE  COMPANY. 
Inc.,  ]>ntvides  experiences!  Kuidance  in 
imrchasini^  ami  settinj?  up  for  success¬ 
ful  puhlishinir.  Newspai>er  Service  Co., 
Inc.,  21.">  Curtis  St.,  JenninK^,  la. 
70.) I«.  Ph:  1-;U>-m:i.u475. 


SYD  S.  (K)ULI)  ASSOCIATES 
“the  broker  with  instant  buyers’* 
News]>apers  Sales,  Manajremont. 
Appraisals  Personal  Purchases 
107  S.  Lawrence  St.,  Montjromery,  Ala. 
(20,))  202-1751 

The  DIAL  Agency,  L")o:t  Nazareth. 
Kalamazm).  Mich.  40001.  Ph :  oiy-7122. 
“America’s  No.  1  Newspaiter  Broker.” 

NEGOTIATORS  for  transfer  of  news¬ 
paper  pro|)erties — sale  or  purchase. 
Dixie  Newspaiters.  P.O.  Box  490.  Gads¬ 
den.  Ala.  :I5902.  Ph.  (AC  20.5)  546-3357. 

NEWSPAPER  SALES  APPRAISALS 
Personnel  ami  Equipment  Sitecialists 
MID-SOUTH  MANAGEMENT  CO. 

N,  J.  Babb,  Dial  (So:D  5S2-45U 
1  P.O.  Box  1657,  Spartanhursr,  S.C.  29301 


iSetrspapers  For  Sale 

UPSTATE  N.Y.  WEEKLY,  in  aKricul- 
tural  areii.  but  near  cities:  $50,- 

OoO.  will  sacrifice  for  quick  sale.  Con¬ 
tact  HowanI  W.  Palmer.  R.K.T.  Lar¬ 
son  &  Associates.  .H44  Sumner  Ave., 
Syracuse,  N.Y.  13210. 

CONTROLLING  INTEREST  available 
to  rijfht  party  who  knows  how  to  con¬ 
tinue  the  present  successful  course  of 
a  larjre  weekly  lover  130, OoO  circ.)  in 
rich  market  area.  Now  ojieratin)?  in 
the  black,  the  future  is  fabulous  for 
knowle<lkreable  i>erson  or  team.  $190,- 
UOa  cash  necessary  and  pro|)er  quali¬ 
fications.  Write  Box  1174.  E<litor  & 
Publisher. 

CALIFORNIA  EXCLUSIVE  WEEKLY, 
complete  otfset  plant,  jrrossinjr  $100,- 
000:  $20,000  down.  Located  in  an  ex¬ 
ceptionally  attractive  area.  You’ll  en¬ 
joy  the  real  California  livinpr.  Don’t  be 
t(H)  late  for  this  attractive  new8pa|»er. 
J.  A.  Snyder,  Newspai)er  Bkr.,  2234 
E.  Romneya  Dr..  Anaheim.  Calif. 
92;^06. 

SOITH  LOUISIANA  WEEKLY  over 
7o-year-old  in  fnst->rrowtn>r  market  of 
15,000.  New  Web  offset  plant.  Grossinir 
over  $200,000.  Price  $225,000.  Terms 
available.  Bi>\  1246.  E<litor  &  Pul>- 
lisher. 

NE'BKASK.V  WEEKLY,  exclusive  in 
town  of  IMKI.  >rn>ssintr  $26. .500,  Sell  for 
uross.  $^.(0  0  down.  Rol»ert  N.  Bolitho, 
Box  133.  Bailey-Krehbiel.  Box  133,  Em- 
]M>ria.  Ks.  Oiisni. 

CALIFORNIA  SEMI-WEEKLY  outside 
L..\.  c()mi>etitive  area.  Prestipre  com- 
nuinity.  Gross  $49oM,  plus  $^0M  build¬ 
ing  includin^r  idant  and  four  income 
rentals.  offset  pres.s.  Price<l  un¬ 

der  jrross,  only  12^}’  down.  .\de«|unte 
cash  flow.  Mel  Hoilell.  Hazen  Co..  13SS 
I  N.  Euclid,  Upland.  Calif.  91TS6.  <714) 
9''2-l.")9.5. 

MUST  SELL  WEEKLY  in  delightful. 
p:rowin>r  community,  southern  Mass. 
Excellent  e^lucationa!  .cultural,  recrea¬ 
tional  facilities.  Oiieratinjf  in  black. 
Askinjr  $15.onn.  Present  owner  will  fi¬ 
nance  qualifie<l  buyer.  W.  B.  Grimes  & 
C-o..  National  Press  Bldvr.,  Washinjfton. 
D.C.  20004. 

1 .4,50  ( ABO  CIRCULATION,  offset 

weekly  newspaper  in  prosperous  north¬ 
ern  Indiana  county.  Gross  near  $.50,- 
'  000  ...  a  husbam!  wife  tejun  should 
l)e  able  to  jrross  $1,5-$1^.000  or  more. 

'  C/ontact  Richard  W.  Canlwell.  Hoosier 
State  Press  Assn.,  Suite  310,  Lemcke 
Bld>f..  106  E.  Market  St.,  Indianaptdis. 


WEEKLY  GROUP 

I  Available  in  Southern  Illinois.  Goo^l 
1  jrrowth  reconI,  ])*>tentiHl.  Well  e«iuip|)ed. 
Owner  Uwk  out  $42,000  in  ’67.  Priced 
at  $220,000  with  terms.  Financially 
1  qualifietl  buyers  write  to: 

J.  N.  WELLS  &  COMPANY 
1  543  W.  Roosevelt,  Wheaton,  III.  60187 
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AISyOLM-EMEyTS 
ISeurspapers  For  Sale 


$3, non  DOWN  will  buy  exclusive  week¬ 
lies  in  Texas.  Kansas,  North,  South  Da- 
kota.  Nebraska.  Missouri.  Another  $l.> 
oofi  needed  for  oneratinK.  Robert  N. 
Bolitho,  Box  133.  EniiH>ria,  Kans;is 
66:>01. 


COUNTY-SEAT  EXCLUSIVE  WKLY. 
Six-fi>rure  jrross.  Fast  press:  Kood  em¬ 
ployee  relations.  Contact  H.  W,  Palmer, 
R.K.T.  Liirson  &  Assoc.,  844  Sumner 
Ave..  Syracuse,  N.Y.  13210, 

WEST  TEXAS  exclusive  weekly  domi- 
nent  pai»er  in  county.  Sell  for  $23,500. 
only  $3,500  down.  $22.tM»o  pross  could 
l»e  doubled.  2  ITS.  Rol^ert  N.  Bolitho, 
Balley-Krehbiel.  Box  133,  Emi>oria.  Ks. 
6C801. 


ypti'spapers  W' anted 

HAVE  YOUR  CAKE  AND  EAT  IT. 
too.  Sell  your  newsjjaper  at  audite<l  net 
worth  and  will  an<l  remain  in 

charpe,  if  you  like.  Intereste<l?  Write 

Box  123.5,  Rlitor  &  Publisher. 

INTERESTED  IN  OBTAINING  week¬ 
ly  or  semi-weekly  in  Wyominp.  Send 
full  <letails.  R.  E.  Berpe,  P.O.  Box 

335.  Lanunie.  Wyo.  s207n. 

NEW  ENGLAND  or  Northern  New 
York  weekly  wante<l,  oflT'^et.  under  $100.- 
000  pr>ss.  Send  full  <letails.  Box  1203. 
E«litor  &  Publisher. 


.NEW  SPA  PE  K  SE  K  VI CES 

Features  Arailahle 


ONE  OK  PRO  KO()TB\LLS 
.ALUTIME  OKE.ATS 
relives  20  i>f  the  s|)ort’s  unforirettnWe 
frames.  A  weekly  series  startinfr  Sept, 
l.i.  Lo'v  rates.  Write  for  samples.  Bt>x 
I'.tO,  Berea.  Ohio  4401T. 


SYNDIC.4TES  NOTE:  St!im|>  and  Coin 
features  th.-it  sffarkle.  J.  Weiss.  17722 
Euclid  Ave..  Cleveland.  Ohio  41112. 


■‘TREND  OF  MIND" — Weekly  column 
-^Infocmative,  i>sycholofrical.  helpful. 
Samples.  Henr.v  R.  Stelfes,  71  >  Irvinft 
Park.  Chicatro,  Ill.  fiOklS. 


"MOSTLY  ABOUT  PEOPLE"  . 
The  only  weekly  column  of  its  kind. 
Enjoy  Walt  Schmidt’s  sparklintr  wit. 
satire  .'ind  humor.  Rates  as  low  as  Sl- 
a-week.  Samples  ami  4-week  trial 
FREE.  Your  territory  may  l>e  oi>en. 
Write:  OslK>m  House  Feature  Syndi¬ 
cate.  P.O.  Box  !>6fi.  Menlo  Park.  Calif. 
9402.-.. 


Fillers 


\yiTH  "HANDY  FILLERS."  the  next 
time  you  clf>se  a  pafre  you’ll  lie  all  set. 
Box  .i4.31,  San  Francisco,  Calif.,  94101. 


Press  Engineers 

Newspafier  Press  Installations 
MOVING-  REPAIRING  TRUCKING 
Exfiort  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
•■|.■►.7>9  Fourth  Street 
Rr<K)kl,vn.  N.Y.  11231 
tAC  212t  J.Ackson  2-1110.7 


MACHENEKY  &  .SI  PPEIE.S 

i.om posing  Room 

I  Mislel  31  Linotypes  for  TTS 

with  .Adaiiter  Keyboanis  -Operatintt 
Units  Electric  Pots  .AC  Motors. 
Nos.  fil  2S4-61 2'fl-61 293-61 291 
BEN  SHIX.MAN  A.SSfICIATES 
60  E.  42nd  .>tt..  .N.Y.  17.  N.Y.  OX  7-l.‘i90 


ALL  MODELS 

Linotyfies  — Intertvpes  L'lillows 
PRINTCR  APr  REPRUSENTATI VKS 
136  Church  .’'treet,  N.  Y.,  N.  Y.  Iooo7. 
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Mscliinery  &  Supplies 

BUY  OR  SEU  EQUIPMENT  THROUGH  ESP'S  REGULAR  WEEKLY  LISTINGS 


Composing  Rottm 

FOR  SALR:  Linohlm  photo  unit  and 
two  keylx>ards,  20  fonts  ty|>e  suitable  for 
newsi>a|>er  or  job  work,  font  storape 
cabinet,  all  under  maintenance  and  in 
excellent  condition,  5  years  old,  $49,000, 
IBM  KeylK>ard  with  AuUHypist  Perfo¬ 
rator,  desk  ami  auxiliary  console,  TTS 
co<ies,  brand  new,  |)erfect  as  input  to 
computer  or  Photon  713-20.  $19o(i.  Se¬ 
lection  of  Photon  713  tyi>e  strips,  $225 
each.  Justowriter  recorders  and  8  pt. 
Galvin  reprotlucers,  all  under  Friden 
maintenance,  $l,Ouo  each.  Excellent  12 
pt.  BtK>kty|»e  Justowriter  Repro<lucer, 
$9.50.  Justowriter  AA  Recorder  with 
switch  for  7-level  ctxle.  Serial  9507,  fine 
shape.  $2.10(1.  Cottesise  printer  and  de- 
velo|»er,  17  x  22.  $30o.  Mialel  C  &  D 
IBM  executive  tyiewriters,  rulinir  de¬ 
vice.  time  clocks,  etc.  for  cold  tyi>e  shop, 
prices  on  reijuest.  Write  to  Northwest 
Photo  Tyj)e.  So20  108th  Avenue  S.E., 
Renton,  Washington  9S056. 

KLEKTRON.  S.r704S3,  electric  i>ot. 
feeler,  blower.  hydra  aua<bler,  4 
magazines,  V-drive  moi'or,  from  private 
)>lant  I  like  new). 

MANHATTAN  LINOTYPE  SUPPLY 
2’i4  Elizal»elh  St.,  N.  Y.,  N.  Y.  10012. 

(AC  212)  WAlker  5-0100 

COMEl\  micro-therm  elec.  ix>t,  mat 
triide ;  2  late  mo<lel  5*8,  all  TTS  ecjuip- 
ped:  (1-4  Intertype.  S-?  28,500  with 

<lUHtlder,  6  mold  disc,  elec.  ’K>t,  mats. 
Mohr  saw;  minlel  32,  4  90-chan,  aux. 
Star  selectromatic  (luatbler,  6  mold  disc  : 
elec.  Elnul  S-  4,500  with  8  molds. 
lAM’ate<l  at  R<K*k  Hill,  S.C.  Available  for 
immeiiale  delivery.  Low  priced.  Mid¬ 
west  Matrix  &  Mach.  Mart.  712  S  Fe<l- 
eral  St.,  Chicago,  111.  60605. 

3-YF:AR-0LD  VANDERCOCK  full-pape 
SP25  Pnx)f  Press — iK>wer  drive,  ink 
f<mnUiin  and  counter;  cost  $6037:  will 
sell  for  $45(»0.  Comet  Linotypes.  SN1357, 
w  TTS  and  mat  detector.  Two  (21  Kel- 
lojfMT  keylK>ards  fit  ri^rht  over  Linotyi^e 
keyl»oard  makes  a  tyi>ewriter  keylM>ard 
out  of  it.  Cost  $lOso  each:  will  take 
$400  each.  Box  1294,  E<litor  &  Pul>- 
lisher. 


FRIDEN  JUSTOWRITER  SET.  12-pt 
reconler,  9-pt,  newsiext  reproducer,  8 
month's  old.  Includes  stand,  ta|>e  wind¬ 
er,  pai>er  holder.  Excellent  condition. 
New  price  $5s8o ;  make  olfer.  Greater 
Houston  Publisheis,  928  Kenmore, 
Houston,  Texas  77023. 

MODEL  V  INTERTYPE,  twin  molds, 
air-cooleil.  e<iuipi»e<l  for  ITS ;  has  i)er- 
forator  and  oiteratint?  unit.  .Also  mtxlel 
V-50  Miehle  Vertical,  14  x  22.  Le<lirer, 
Box  307,  Broken  Arrow,  Okla.,  74012. 


FOR  SALE 

MODEL  36  LINOTYPE- 
IMMEDIATE  DELIVERY 

This  late-style  high  serial  number  mixer 
machine  offered  less  than  one-third  new 
replacement  cost. 

Linotype  Model  36,  Serial  No.  67,- 
224,  Kan«ema.>iter,  mixer,  equipped 
with  four  90-rhannel  main,  four 
wide  auxiliary  maKazines,  six 
molds,  Hydraquadder,  Mohr  saw, 
electric  pot,  electric  distributor 
safety  system — all  late  style  fea¬ 
tures.  In  giHfd  mechanical  con¬ 
dition. 

loii  i  rNTiinK 

IXlOKM.n  IO.\  CUXTACT: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  Street 
Kansas  Citv,  Missouri  64108 
A.C.  816— BAItimorc  1-9060 


Complete  Plants 

TOR  SALE: 

COMPLETE  NESW'SPAPER  PLANT 
G>ss  'Tubular  Press  anil  folder  for  4- 
imtce  unit,  ttDK  112 
Stereotype  eciuipment  for  Intertyiies  and 
Linotypes 
MaKHzines,  racks 

Proof  presses,  Ludlow,  stiw,  vertical 
miterer 

13  Turtles.  16  chases,  comiiosintr  tables, 
composing:  banks,  lead,  slujc  stora>ce  cab¬ 
inet;  assortment  of  fcalleys 
Cabinets,  taldes  anti  dollies 
Tools,  parts,  etc. 

Office  equipment 

Desires  hid  on  eoml'lete  plant  or  any 
material  desired  by  Fridav  noon,  August 
196S. 

Plant  o|ien  daily  except  Satunlay 
Contact  Clarence  E.  Hess 
THE  EVENING  RECORD 
Lansford,  Pa.  18232 
tAC  717)  645-2151 


Engraving  Equipment 

FAIRCHILD  Cadet  Scan-A-Graver.  Best 
offer  nets  it  quick.  Queens  Letleer,  69- 
34  Grand  .Ave.,  Masiwth,  N.Y.  11378. 


Perforator  Tape 

Nt)\V  .STATIC-FREE  iierf  tai>es  at  our 
Siime  iirices— lowest  in  USA.  .All  colors 
—  Top  Quality. 

Call  or  li'rite: 

PORTAGE  (216)  PO  2-3555 
25  E.  E.xchanne  St.,  Akron,  Ohio  413118. 


Presses  &•  Machinery 


SCOTT 

PRESSES 


t^S^Manufactured 

1947-1948 


36  Units  -S  Folders 
22“',''  cut-oil 

Now  sot  up  in  lines  of  12-12-6-6.  Will 
divide  to  suit  your  re<iuirements. 

This  equipment  in  excellent  condition 
and  complete  with  Heavy-Duty  3  to  2 
Folders:  with  C-H  Conveyors:  Balloon 
Formers;  AC  Unit  Drives:  Reels  and 
Pasters :  Trackage  and  Turntables; 
Cai>co  Color  Fountains  with  Rails  on 
each  unit  -and  all  accessories. 

Available  are  Color  Cylinders  and 
Single  or  Double  Reverses. 

Priced  most  attractively 

BEN  SHULMAN  ASSOCIATES 
60  E’.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4.590 


FROM  MILWAUKEE  JOURNAL 
COLOR  FLEXIBLE  HOE 
SUPERPRODUCTION  PRESSES 


6-Unit,  four-color  couples 
Superimposed  anicle  Imrs — Turnintt  Bay 

KTP - Geared  for  52,500  per  hour 

Dual  ink  rails  and  reverses 
Hoe  ink  pum|>  system 

Available — Approximately  12  Months 
May  l>e  in.si)ected  on  edition 
For  Sale  Exclusively: 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City,  Mo.  64108 
AC  816  BA  1-9060 


HOE  COLORM.ATIC  (196s) 

Four  units-  -one  color  cyl  tensionidate 
lockui>  heavy  duty  3  2  folder— AC  unit 
ty|ie  drive  —  reels  and  fully  automatic 
pa.sters  rate<l  70,imo  hour.  Available 
in  one  year  at  considerable  savings. 
.Stereo  to  match. 

BEN  .SHULMAN  ASSOCIATES 
60  E.  42n.l  St..  N.Y.  17.  N.Y.  OX  7-4,590 


Presses  &  Machinery 
4  Unit  Hantscho 

22%”  X  36"  web  ofTset  press 
for  two  webs  (7  yrs.  old)  with: 

12’  OITen  multi-stage  dryer  for  two 
webs 

Combination  folder  with  riblron  by¬ 
pass  feature 

2 — Manual  unwind  stands 

1 —  Hantscho  chill  roll  assembly,  com¬ 
posed  of  two  approx.  15"  chilling 
rolls  per  web 

Motorized  circumferential  reguster 
controls 

Manual  lateral  register  controls 
8 — Hantscho  washup  devices 
8 — Baldwin  ink  agitators 

2 —  W.P.E.  cutoff  oontrols  for  folder 

2 — W.P.E.  half-unit  cutoff  controls  for 
sheeter  with  remote  controls 
7 — W.P.E.  web  break  detectors 
1- — Stohb  stacker 
1— Hantscho  shee’er  for  two  webs 
76  HP  drive 

6  Unit  Vanguard 

Two  years  old  with 
Jaw  folder 

3  Unit  Color  King 

with  • 

Jaw  folder 
water  levalera 

2  Unit  Vanguard 
Offset  Press 

complete  with  Motor  and  controls; 
newspaper  folding  device  for  %  and 
*4  fold:  sheeting  attachment 

Twin  Unitubulars 

4  units,  each  line.  Double  color  right 
line,  single  color  left  line. 

2 — %  and  %  folders 
2 — 60  H.P.  drives 
Complete  stereo 

Two  1961  Goss 
Universal  Press  Units 

One  reverse-heavy  duty  folder 
80-page  capacity  for  ’4  »nd  %  fold- 
four  position  roll  stand  with  automatic 
tensions  —  rewinder  —  conveyor  —  Goss 
plate  perfector  with  vacuum  control. 
Goss  45W  mat  roller  and  all  stereo 
hand  chases  tantamount  to  complete 
operation. 

High  Speed  Goss 

built  in  1939 — 16/32  capacity 
2  Units 
Double  Folder 
Floor  fed 

Speed  46.000  l.p.h. 

All  stereo 

Premier  back  shaver — perfect  condition 
C/4  Intertype;  25,000  series,  new  Star 
hydraulic  quadder 

j  AVAILABLE  IMMEDIATELY 
I  Mergenthaler  Linolilm  Ad  machine 
C.  O.  L.  (Computer  only  Linofilm) 

28  grid  capacity 
27  grid  available 
6  level  tape  operation 
1-year  old 


UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

Lyndhurst,  N.  J.  07071 


HURLETRON  INSETROL 

2  Comiilete  Units — AC  e<iuipi>e<l — prac¬ 
tically  new — removeil  from  the  New 
York  lleralil  Tribune. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4.590 


FOR  SALE:  CrOSS  SUBURBAN,  three 
units,  >!•  and  folder.  Miscellaneou.H 
additional  e<|ui|iment.  1960.  Excellent 
condition.  Available  imme«iiately,  units 
:ind  folder  sklddeil  for  shi|>ment,  other 
I>arts  crate<l.  Heady  to  I.nuI  $14, .501'. 
(kmt:iot  Michael  Mead.  Central  Pub. 
Co.,  P.O.  Box  188.  Warren.  Pa.  16365. 

Ph.  (Sit)  723-8200. 
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MAr.HINERY  &  SI  PPLIES 
Presses  &  Machinery 


Csreer  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


16  PAGE  1949  GOSS  UNITUBE  it'il  \ 
and  steiw  e<iuipment.  GfKxl  care,  mini-  ! 
mum  use  runnint;  8,000  daily.  Plain 
Dealer.  W'alKish.  Indiana  46902. 


KOTARY  PRESSES: 

16  Paaes  to  64  Patres 

•  16-Pntte  Standard  Duplex  Tubular  I 

•  2.'i-Paife  Standard  Goss  Tubular 

•  24-PaKe  Goss  Unitubular 

•  48-PaBe  Goss  Universal 

•  64-PaBe  Goss  Universal 

All  of  the  abofe  fosses  offered  with  eom- 
plete  stereotype  packages,  superimposed 
eolor  eyliiidcrs.  balloon  formers,  fed  from 
beneath  the  press  or  end  fed  on  floor 
level. 

ANY  ABOVE  PRESSES  OFFERED 
•■AS  IS.  WHERE  IS."  OR  RECONDI¬ 
TIONED.  DELIVERED.  INSTALLED 
AND  GUARANTEED. 

For  Further  Information  Contact: 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  (Tierry  St.,  Kansas  City.  Mo.  64108 
AC.  816  BA  1-9060 


DLSMANTLING  MIEHLE  SI  flatlie.1 
sheet  press  (34  .\  441.  Anyone  for  parts? 
Caxsl  romlition.  Weaver  Pub.  Co..  East 
Greenwich.  R.  I.  (i281'i,  (AC  4ol )  884- 
4662. 

1  GOSS  L'NIFUIW  HEADLINER  2:1 
ratio.  heavyHluty  newspai»er  foliier,  112- 
pajre  capacity.  arr.inKe<l  for  double  de¬ 
livery.  22’1»"  sheet  cutoff,  complete  with 
lied  plate  ami  main  drive  housinB.  in- 
cludini;  double  ballon  former,  pre.sently 
runninir  a  60'Si''  wide  web.  Ctin  lie  seen 
in  oiieration  any  lime.  Contact  Pur- 
chnsinB  .\»rent.  Courier-Journal  & 
Louisville  Times.  .■i2.'>  W.  Broadway. 
Louisville,  Ky.  4o202  (.'102)  5S2-l.'i81. 


GOSS  HEADLINER 
ManufactuixHl  lOS.'i 
6-Unit  96  Paire  Press 
23  O.'IO"  Cutoff  —  90®  StasTKer 
Rated  at  52, ,700  iph 
3  Color  Half  Decks 
Double  Folders 
Double  Upper  Formers 
Many  Reverses 
Keels,  Tensions  &  Pasters 
AC  Unit  Type  Drive 
Tension  Plate  Lockup 
Excellent  Condition 
•Available  First  Half  1969 
For  Sale  Exclusively : 

INLAND  NEWSPAPER  MACH.  CORP. 

1720  Cherry  St.,  Kansas  City.  Mo.  64108 
A.C.  816  BA  1-9060 


Stereotype  Equipment 

STEREOTYPE 

2—  ST.A-HI  Master  Formers-  •226t" 

3 —  10  Ton  Electric  Stereo  Pots 

4 —  VV^hhI  Automatic  Autoplates 
4 — WismI  Autoshavers 

1 — STA-HI  Twinplate  Router 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4,'>90 

STA-HI  curved  plate  router  and  \V<kh1 
autoplates,  228,”  and  23i"ii''  cut-off.  No¬ 
lan  4.000  11).  elec.  melUiver  with  duiierin 
and  water-cooleil  molds.  Monomelt  ro¬ 
tary  and  HammomI  full-i>aKe  shavers. 
Wesel  and  Royle  routers.  Goss  stereo 
tyiie  saws.  Sta-Hi  former,  2284”  cut¬ 
off.  Available  now.  Midwest  Matrix  & 
Mach.  Mart.  712  S.  Federal  St.,  Chi- 
catro.  III.  6060.7. 


(fan tell  To  Ituy 

NEWSPAPER  PRESSI-VS 
COMPI.ETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


.Academic 

INSTRUCTOR  to  teach  two  reporting  ! 
clas8€S»  handle  sports  information,  i 
Frank  W.  Buckley.  Southwest  Texas 
State  Col  lege.  San  Marcos.  Texas  7S666. 

GENERALIST  —  ProRressive  private  \ 
collejre,  lower  midwest,  has  openintr  on 
external  affairs  staff.  FVuties  combine 
writinjr,  wlitinpr.  pro^riim  direction  and 
cooniination.  Creativity,  ver\’e.  affinity 
for  i>eople  outweigh  experience.  Send 
resume  to  Box  1299,  &litor  &  Publisher. 

DIRECTOR  of  Informational  Serx’ices 
nee<le<l  to  handle  directly  all  college 
publications  and  suiiervise  areas  of 
printintr.  photojrrnphy  and  news  serv¬ 
ice.  Faculty  rank  and  salary  nejrotiable. 
Write:  Dr.  Machnel  Kovach.  Millersville 
State  Collejce.  Millersville.  Pa.  17551. 

DIREl^OR,  Office  of  Information,  State 
Collie.  M..\.  and  newspaj)€r  and  pro¬ 
duction  exjierience  desired:  some  teach¬ 
ing.  journalism.  Contact  Dean  of  Ad¬ 
ministration,  Central  W'ashinjrton  State 
College,  E'llensburKt  Wash.  98926. 


.Administrative 

ADMINISTRATIVE  ASSISTANT— We 
are  seskinfr  an  innovator.  Experience 
desirable  but  not  necessary.  Prefer 
MBA  or  similar  (traduate  experience. 
Background  in  quantitative  techniques, 
forecasting  and  systems  design.  Zone  6. 
M.E.S,,  m?mber  of  nation-wide  news¬ 
paper  group.  If  you  are  interested  in 
newspaper  management  spanning  a 
wide  range  of  human  and  technical 
problems,  please  send  resume  to  Box 
1190.  BMitor  &  Publisher. 

EDP 

Data  Processing  Manager  with  news¬ 
paper  experience  to  assume  full  direc¬ 
tion  of  and  assist  in  set-up  of  data 
processing  for  large  MES  new8pai)er8. 
IBM  .3611 '20  on  order-RPG  language 
planned.  This  is  an  unusual  oppor¬ 
tunity  for  a  fully  qualified  iierson.  Give 
complete  details  including  starting 
salary  re<iuirement8  to: 

Controller 

THE  CHARLOTTE  OBSERVER 

THE'  CHARLOTTE  NEWS 
Post  Office  Box  2138 
Charlotte,  N.C.  28201 

GENERAL  MANAGER  for  i>ri7.e- 
winning  weekl.v  and  central  offset  plant. 
30-miles  N.Y.C.  Busy  iniblisher  ne^ls 
real  "numlier  two  boss"  to  assist  with 
ads.  pers»)nnel.  estimating,  purchasing, 
even  community  relations.  Comprehen¬ 
sive  weekly  newsi)a|)er  Imckground 
neeile<l.  Potential  unlimited  with  this 
rapidly-expanding  operation.  $10-812.000. 
Send  detaile<l  resume  to  Bo.x  1303,  Edi¬ 
tor  &  Publisher. 

ENGINEER 

OPERATIONS  PLANNING 
Graduate  engineer  or  exi>erienced  tech- 
nicnlly-oriente<l  man  with  interest  in 
Imsiness  management  to  join  our  oj)- 
erations  planning  deimrtment.  Ability 
more  imioxtant  than  experience.  Salary 
is  oiien.  Send  full  resume  to  Employ¬ 
ment  Manager,  42.7  Portland  Avenue 

MINNEAPOLIS 

STAR  AND  TRIBUNE  COMPANY 

An  eiiual  opimrtunity  employer 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.790 
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BUSINESS  MANAGER 

For  daily  and  Sunday  newspaper  in 
Midwest  city  of  50.000.  Also  sell  ad 
space  and  commercial  printing.  Modem 
plant:  large  4-calor  offset  press.  Salary 
depends  on  ability;  will  go  to  $15,000. 

For  details  contact  in  confidence  (fee 
paid): 

Cal  R.  Fisk 

DRAKE  ASSOCIATES,  INC. 


29  E.  Madison  Bldg  Chicago.  III.  60602 
(312)  FI  6-8700 


.Administrative 

IF  YOU  LIKE  TO  TRAVEL,  are  ex- 
p©rienre<i  in  newspa,ier  advertising,  can  1 
communicate  with  newspaper  publishers 
and  advertising  managers,  anil  are  look-  i 
ing  for  a  romi>ensation  plan  that  pretty  ' 
much  lets  you  write  your  own  ticket,  we  : 
may  have  just  what  you  want.  We  pub¬ 
lish  a  well-known  syndicate*!  newspaper 
service  and  have  an  opening  in  our 
W'estern  Territory.  Send  complete 
resume  to  Box  132.7,  Eklitor  &  Publisher. 


GENE-RAL  MANAGER  neede<!  for 
Massachusetts  weekly,  self-starter,  with 
ad  sales,  -nakeup  and  know-how.  Salary 
and  lionus.  Box  1311,  Fklitor  &  Pub¬ 
lisher. 


('.irculation 

CIRCULATION  SUPPLY 
Desk  salesman  for  telephone  contacts. 
Unusual  opportunity  in  new.  expanding 
national  factory  program.  $175-a-week 
to  start.  Box  730,  Hot  Spring,  Ark. 
71901. 


AWARD-WINNING  WEEKLIES  seek¬ 
ing  two  aggresive  supervisors  who  can 
grow  with  us.  Prefer  young  men  with 
initiative  and  enterprise.  Must  know 
carrier  Iioy  operation.  Good  salary, 
bonus  incentives  and  car  allowance. 
Zone  2.  Write  Box  1258,  Editor  &  Pub¬ 
lisher. 

TELEPHONE  SALES 
Experienced  telephone  sales  supervisor 
to  oi)erate  24-phone  room.  No  premi¬ 
ums:  straight  sell.  Salaried  part-time 
personnel  East  Coast  location,  ^'cud 
resume  and  salary  and/or  commission 
arrangement  expected.  Box  1283,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER  for  daily 
and  three  suburban  weekly  newspapers 
— total  20,000  circulation.  Neeils  ag¬ 
gressive.  energetic  and  sales-minded 
man.  Excellent  opportunitv  lo  prove 
yourself  goo<i  enough  for  the  top  spot 
and  make  record  to  lead  to  bigger 
things.  Salary  range:  $8-$10.00n.  Prefer 
man  from  larger  operation  who  wants 
a  management  chance.  W'rite  or  ’phone 
L.  W.  Stauffer.  Niles  Suburban  News¬ 
papers.  Niles.  Ohio  44446. 


TOP-FLIGHT  CM  WANTED  for  27.000 
evening  daily.  Must  direct  entire  staff 
and  bo  able  to  sell.  Prosperous  Pennsyl¬ 
vania  Dutch  area.  Excellent  opportunity 
in  an  ideal  place  to  raise  a  family.  Give 
complete  resum6  to  Advertising  Dir., 
Lebanon  Daily  News.  Lebanon,  Pa. 
17042. 


SMALL  NEW  ENGLAND  DAILY  is 
looking  for  a  young  man  interesteii  in 
furthering  his  career  in  the  circulation 
profession.  We  are  affiliate*!  with  a  dy¬ 
namic  group  oiieration  that  can  offer 
the  right  man  a  great  future.  Confi¬ 
dential  replies.  including  complete 
resume  and  references,  should  be  for- 
warde*l  to  Box  13'29.  Elitor  &  Publisher. 


MANAGER’S  POSITION  avail.tble. 
lOM  ABC  daily.  Zone  4.  Good  jiotential 
— some  field  work  necessary.  Would 
expect  man  to  analyze  market  sub¬ 
mitting  oiierational  brief.  Gooil  opiMir- 
tunity  for  assistant  or  district  manager 
to  step  up.  Resume  and  salary  reiiuire- 
ments  in  confidence.  Box  1395,  Ealitor 
&  Publisher. 


Classified  .Advertising 

CLASSmED  MANAGER— The  second 
man  in  a  big-pai>er  classified  advertising 
department,  or  proven  salesman  with 
exi)erienre  and  ambition  has  outstanding 
opportunity  ns  CM  for  strong,  progres¬ 
sive.  Midwest  evening  daily.  We  want 
man  to  manage  and  lead  staff  in  an 
already  estahlisheil.  pnxiuctive  opera¬ 
tion  and  reward  him  with  fine  future, 
inrreaseil  earnings.  Write  Box  1327, 
Elitor  &  Publisher,  giving  details  of 
exiierience,  references,  salary  needs, 
etc. 


Classified  .Advertising 

IMMEDIATE  OPENING  for  young,  en¬ 
ergetic  classified  salesman.  Good  start¬ 
ing  salary  -t-  bonus,  car  allowance,  paid 
vacation,  hospitalization.  Elxcellent  op¬ 
portunity  for  advancement.  New,  air- 
conditioned  plant.  Write  all  in  first 
letter  to  Ron  Everly,  CAM.  The  Bra¬ 
denton  Herald,  P.O.  Box  921,  Braden¬ 
ton,  E'la.  33503. 


Display  Advertising 

AD  MAN— experienced  in  sales — to 
work  closely  with  busy  ad  sales  man¬ 
ager  of  top  Brooklyn  weekly.  Right  man 
will  move  up  in  organization.  Call  TE 
9-2086,  or  write  Box  1214,  Editor  & 
Publisher. 


DISPLAY  AD  SALESMAN  —  Young, 
experienced  man  needed  immediately  by 
daily  in  Area  9.  We  and  our  market  are 
growing  so  fast  we  must  constantly  ex¬ 
pand  our  staff.  This  offers  you  a  chance 
to  prove  yourself  and  thereby  move 
ahead  rapidly.  Salary,  commission  and 
incentives  are  above  average,  plus  com¬ 
pany  benefits  including  profit-sharing 
retirement  plan.  Don’t  heeitate_  reply¬ 
ing  with  the  thought  that  this  job  has 
already  been  filled.  We  will  screen  all 
applicants  until  w«  are  satisfied  that 
we  have  the  right  man.  It  may  be  you! 
Send  full  resume  to  Box  1205,  Editor  & 
Publisher. 

AD  MANAGER  for  fast-growing,  prize¬ 
winning,  Mid-Hudson  weekly.  Unlim¬ 
ited  opportunity  for  take-charge  man. 
Write  R.  J.  Dulye.  The  Citizen  Herald. 
Post  Office  Box  192.  Walden,  New  York 
12.786. 

COMBINATION  advertising  and  news. 
Free  suburban  weekly.  Send  resume, 
layouts,  clips  and  salary  requirements  to 
I  Courier,  P.O.  Box  1491,  Jupiter,  Fla. 

:  33468.  _ 

ADVERTISING  M.ANAGER’S  golden 
opportunity  w’ith  large,  fast-growing 
weekly  only  minutes  from  San  Fran¬ 
cisco.  Many  top  accounts  now.  plus 
plenty  of  new  notential.  Must  have 
proven  sales  development  background 
and  exiierience  with  shopping  centers. 
Excellent  salary  and  commission  pro¬ 
gram.  Replies  confidential.  Write  Box 
1262.  Elitor  &  Publisher. 

RETAIL  AD  SALESM.AN  wanted  by 
one  of  the  finest  daily  offwt  news- 
paiiers  in  the  U.S.  Beautiful  new' 
building,  excellent  working  conditions. 
Salary  commensurate  with  ability: 
bonus  plan.  Must  be  superior  in  sales 
and  layout  ability.  Send  sample  lay¬ 
outs,  complete  resume  first  letter  to 
Advertising  Director.  Fairbanks  Daily 
,  News-Miner,  P.O.  Box  810,  Fairbanks. 
Alaska.  99701.  via  air-mail. _ 

STYMIED  IN  PRESENT  JOB'? 
Want  a  position  with  growth  potential? 
Expanding  group  (6  weeklies)  seeking 
I  two  display  salesmen,  one  classified 
I  salesman.  Salary  and  commission.  Send 
'  resume  and  full  particulars  first  letter 
■  to  A.  A.  Allegretti.  DeKalb  County 
Press.  116  Somonauk  St..  Sycamore, 
i  Illinois  60178. 


DISPLAY  AD  SALESMAN  wanted  by- 
Aug.  26.  Excellent  opportunity  for  ex¬ 
perienced  person  strong  on  sales,  lay¬ 
out  and  creativity.  Prize-winning  six- 
day  16M  offset  daily  in  progressive 
community.  Elxcellent  salary:  incentive 
bonus :  insurance,  vacation  and  retire¬ 
ment  program :  relocation  allowance. 
Send  complete  resume,  references  to 
Gene  Dunifon.  Advertising  Dir..  News- 
Messenger.  Fremont,  Ohio  43420.  -■Mi 
replies  held  in  strict  confidence. 


RETIRED?  Work  in  Florida  part-time. 
Write:  Tampa  Shopper.  13(V4  S.  Dale 
Mabry.  Tamiw.  Ea.,  33609. 


SALEISWOM.^N,  experieaocd  in  sub- 
urlmn  comiwtitive  field.  Immediate  op¬ 
ening  outside  territory.  Write  or  'phone 
Jack  Schiffer,  Concord  Transcript.  P.O. 
Box  308.  Concoixl,  Calif.  94522  (.-VC 
41.7)  6S'2-6440. 
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HKLP  ANTEI) 

Display  Advertising 


HELP  WAVirp 

Display  Advertising 


HELP  .A.XTED 

Editorial 


HEI.P  WANTED 

Editorial 


ADVERTISING  SALESMAN— We  have 
imme<li:ite  oiieninfr  for  qualifietl  man. 
Send  resume  to  John  Q.  Lamt»ert,  Bus. 
Mflrr.,  Democrat,  Xatchez.  Miss.  39120. 

WORKING  AD  MANAGER,  small  Ohio 
daily.  Unusual  opi>ortunity  for  aKirres- 
sive  person  to  head  small  stalf.  Oi>enin>r 
due  to  imi»en<lin>r  rehx'ation  present 
manntrer  for  reasons  unrelate<l  to  i>osi- 
tion  or  newspai^er.  Full  resume  to  Box 
1312.  Eilitor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
SALARY  TO:  —  BONUS 

The  man  we  are  looking;  for  will  take 
complete  charjfe  of  our  10-man  de- 
I»artment.  and  will  re|K>rt  to  the  Ad- 
vertisin^r  Director.  We  are  centrally  lo¬ 
cates!  between  the  mountains  and  the 
lieach.  in  the  “Golf  Capital  of  the 
World.**  Send  resume  to: 

Personnel  Director 
AUGUSTA  CHRONICLE-HERALD 
P.  O.  Box  92>* 

Aujrusta,  Georjria  30903 


ATTENTION! 


YOUR  OPPORTUNITY  ! 

Wanleil :  <lisi>Iay  advertisinR  salesman  i 
t<>  join  eNpamlini;  staff  of  10  i>ersons 
wnth  hitrh  prestijte  Midwest  daily  of 
32,000  circulation  in  community  of  50.- 
000.  Must  have  retail  account  exj^ri-  | 
ence,  stronjr  on  copy,  layout  and  selling. 
We  prefer  a  family  man  who  wants  to 
settle  in  a  pros!>erou8.  (trowinpr  com¬ 
munity  an<l  work  irnionp:  conRenial.  i 
progressive  iteojile.  Newly-remodeled 
plant  and  offices.  .'>-<lay  week,  annual  ' 
lamus,  company-paid  retirement  plan,  1 
free  insurance  in  addition  to  top  sal¬ 
ary,  It  will  pay  you  to  look  into  our 
proposition.  Write  fully  to  Box  1330,  | 
E<litor  &  Publisher,  j 


Editorial 

COMBINATION  news  and  advertisinR, 
Free  suburban  weekly.  Send  resume, 
layouts,  clips  and  salary  requirements 
to  Courier,  P.0,  Box  1491,  Jupiter,  Fla. 
33458. 


EDtTOR-WRITER 


DISPLAY 

CLASSIFIED 

Advertlsinq  Salesmen 

Morris  County’s  Daily  Record 
h.as  oi)enin);s  for  two  exi<eri- 
enced,  enerpretic  advertisinir 
salesmen,  .\pplicants  must  have 
newspa|)er  layout  anil  sales 
baokfrround. 

CALL  OR  WRITE; 

Peter  McGrevror 
Morris  County's  Daily  Record 
3.5  Park  PI.,  Morristown.  N.J.  oTotiO 
Ph:  (AC  201 1  . . 


For  large  upstate  New  York 
company's  international  division. 
Responsible  for  complete  produc¬ 
tion  of  company  magazine.  Recent 
college  grad,  degree  Journalism, 
draft  free,  with  some  newspaper 
or  related  experience.  Knowledge 
editing,  layout,  production.  Start¬ 
ing  salary  In  S8,000.  with  excel¬ 
lent.  opportunity  for  advancement. 

I’lcasc  send  rcsitmc  to: 

Box  1289 
Editor  &  Publisher 

.ill  cqiiiil  cf/ii  rfiiiiifv  riii/’/o.vcr 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Addrest- 


City- 


State- 

Bv— 


-Zip  Code- 


Classification. 
Copy - 


□  Assign  a  box  number  and  mall  my  replies  dally 

To  Run:  Times  Till  Forbidden 

Mail  to: 

tDITOR  a  PUSUSHER  •  ISO  Third  Avmm  •  New  York,  New  Yerii  10022 
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HELP! 

Active  community — interesting  job — 
progressive  paper.  Need  experienced 
man  for  news  responsibility  of  county-  i 
seat,  offset  weekly.  (5ood  schools;  clean  i 
air;  comfortable  living;  near  all  sorts  | 
of  recreation.  Central  southern  Indiana. 
Brownstown  Banner,  Box  701.  Browns- 
town,  Ind.  47220. 


NEWS  EDITOR 

for  Decatur  (Illinois)  Herald — 
36,000  a.m.  daily.  Supervise  desk 
staff,  ability  to  handle  editing, 
direct  copy  flow  and  coordinate 
news  presentation  is  necessary. 

Editing  experience  necessary.  Pre¬ 
fer  a  person  with  degree  and  su¬ 
pervisory  duties  in  present  job. 

One  of  six  dailies  in  an  expanding 
group.  Send  resume  and  salary 
requirements  to  James  E.  Spangler, 
Lindsay-Schaub  Newspapers,  Inc., 
Box  789,  Decatur,  Illinois  62325. 


EDITORIAL  PAGE  ASSISTANT 
Man  Friday  to  editorial  page  editor. 
Ea.stem  capital  city  p.m.  of  57.000 
nee<Is  bright  young-man-type  to  be  gooil 
right  arm  to  liberal-minded  outspoken 
editor.  Duties  include  editorial  page 
makeup,  editing  and  writing  heads  for 
columns,  riding  henl  on  "Letters  to  the 
Editor,”  and  following  pnge  through  to 
clean  publication.  Meanwhile,  he  will  he 
introducfsl  to  the  craft  of  editorial  writ¬ 
ing  and  will  l>e  given  an  opportunity  to 
write  a  small  numl>er  of  editorials  each 
week.  Salary;  up  to  S150  to  start  de¬ 
pending  on  ex’perienee.  Send  complete 
resume  to  Box  1234.  Editor  &  Publisher. 


DESK  M.\N 

Can  you  edit  copy,  contribute  story  ideas 
with  suKstance  (no  tricks  or  gimmicksl. 
generate  enthusiasm  and  pride,  follow 
through  with  re|K>rters  and  pho.ogra- 
phers  to  get  your  ideas  into  print  ?  Are 
you  a  young  man  on  a  small  newspaiier 
itching  to  lest  your  ability  on  these 
points?  Invest  a  6c  stamp  in  your  fu¬ 
ture  today.  Write  us  telling  of  your 
e<lucation  and  experience,  your  career 
goals,  your  salary  requirements.  We’re 
small  enough  to  give  you  inipi>rtant  re¬ 
sponsibilities  now  and  large  enough  to 
offer  ,a  ssitisfying  newspaper  lareer. 
.Send  resume  to  Box  1240  Elitor  & 
Publisher. 


JOIN  THE  NEW  WAVE 
The  nation’s  6th  largest  ABC  weekly 
group  nee<ls  an  exi>erience<l  reimrter- 
photographer  as  editor  of  its  largest 
single  paper. 

You’ll  write  major  and  minor  stories 
.and  shoot  photos  with  new  33  mm  Nikon 
equipment.  Most  importantly,  you’ll 
h.ave  the  opportunity  to  enterprise 
stories  of  significance  to  the  community 
ns  well  as  make  decisions  th.at  affect 
the  city. 

The  new  wave  in  journalism  can  lie 
found  with  urhan-suliurhan  newspai)ers. 
The  .Sun  Newspa|>er.s  of  Omaha  leail  the 
way.  Contact  .Stanford  Lipsey,  Pub¬ 
lisher,  4808  S.  2.5th.  Omaha.  Nelir. 
68107.  Phone  402-733-7300. 


EDITOR  to  take  over  young,  already 
well-estaWished  insurance  paper,  de¬ 
velop  additional  publications.  Home  of¬ 
fice  of  leading  insurance  piil>lishing 
house,  middlewest.  Box  1210,  E<iifor  & 
Pulilisher. 


SPORTS  MAN  .  .  .  strong  in  layout, 
suiiervision,  for  progressive,  fast-grow¬ 
ing  Southern  California  newspaia'r. 
Semi  resume  to  Box  1218  E<lilor  &  Pul>- 
lisher. 


SLEEPY,  OWEGO,  NEW  YORK  .  .  . 
is  awakening  to  the  knocks  of  strangers, 
l.ringing  with  them  new  industry  and 
growth  and  the  s«phistic:iled  iirol)lems 
of  sul>url>ia.  We  nee<l  si  self-starting  re- 
IK)rter  to  openile  our  Imreaii  there  :ind 
tell  our  readers  of  the  dilemmas  of  this 
community  in  an  era  i>f  transition. 
Photo  exix'rience  helpful,  not  essential. 
Send  salary  re«|uiremenls,  resume  to 
I.rfirry  Hale,  Assistant  Managing  Edi¬ 
tor.  The  Evening  Press,  Binghamton. 
N.Y.  13902. 


EDITORIAL  ASSISTANT  —  Excellent 
reading  knowledge  at  least  two  lan¬ 
guages— -preferably  (German  and  French 
or  Spanish — to  work  wuth  foreign  lan¬ 
guage  editor,  college  textbook  publisher 
N.Y.C.  Salary  open.  Send  resume  Box 
1229,  Editor  &  iHjblisher. 


GENERAL  REPORTER  to  cover  all 
beats  on  midwestern  daily;  2-5  years’ 
experience  preferred.  Ideal  community 
with  cultural,  educational,  economical, 
and  recreational  advantages.  Home  of 
Big  Ten  University.  Box  1211,  Editor  & 
Publisher. 

COMBINATION  REPORTER-EDITOR, 
city  of  20.000.  Ebccellent  spot  for  grow¬ 
ing  newsman  ...  a  real  opportunity  to 
exercise  initiative.  Starting  salary  about 
$7,000  with  annual  upgrading.  Write 
Box  1230,  Editor  &  Publisher. 


REPORTERS  AND  DESKMAN 
Openings  with  a  future  on  quality  East¬ 
ern  capital  city  p.m.  in  60,000  circula¬ 
tion  class.  We’re  looking  for  young- 
eager.  talented  reporters  for  suburban 
and  general  assignment  beats,  and  a 
deskman  with  the  potential  for  growth. 
Unusual  opportunities,  but  don’t  reply 
unless  you’re  definitely  intere8te<l.  We’re 
not  interested  in  chronic  job  jumpers  or 
fishing  expe<litions.  Alt  benefits.  Send 
complete  resume  to  Box  1238,  Editor  & 
Publisher. 


LIVELY  GUY  OR  GAL  to  cover  No.  1 
lieat  for  Northern  New  England  9.000 
n.m..  ne:ir  Dartmouth,  skiing;  Boston 
2'.j  hours;  40-hour  week,  full  lienefits. 
Salary  basol  on  experience.  Re|ily  Box 
1269.  Elitor  &  Publisher. 

EXPERIENCED  DESKMAN  neetied  for 
.50,000  suburban  Pa.  p.nt.  daily.  Starting 
salary;  $176.43  for  a  37' 5  hour  week. 
Ch.ance  for  ad  .’ancement.  Send  resume 
to  Box  1250.  Elitor  &  Publisher. 

SPORT.S  WRITER  to  cover  scholastic 
l>eat  on  New  York  .State's  capital  city 
p.m.  .Tol>  atforils  wide  range  of  feature 
coverage,  plus  opportunity  to  write 
column.  Excellent  oi>|M>rtunity  for  a 
young  man  who  wnnts  to  ioin  exiieri- 
enced.  congenijil  5-mnn  staff  an<i  settle 
down  in  growing,  dynamic  community. 
Semi  complete  resume  to  Ralph  .Martin, 
Executive  S|K>rts  Eilitor.  The  Knirker- 
Isicker  News,  Alliany.  N.Y.  12201. 


MANAGING  EDI'I'OR 
WE  .\RE;  .\  well-estalilished,  res|>ecle<l 
tiviile  iiewspaiier  s«-rving  the  nation's 
IMHiltry  industry;  17.1>90  circulation 
covering  4o  states  and  16  foreign  coun¬ 
tries;  the  iKiullry  intlustry’s  conservative 
voice  with  a  record  of  in-deplh  reisirt- 
ing  of  tistay's  imixirtaiit  issues;  offset, 
lalilold  format  that  now  enjoys  the 
isniltry  industry's  isisition  of  the  No.  1 
News  Weekly. 

WE'  OFFER;  Full  editorial  responsi- 
liilily,  with  salary  to  match;  small 
:imount  of  travel  for  news  covering  in 
the  Southeastern  are;i ;  complete  fringe 
lier.otit  program:  miMlern  ollice  and 
plant  fiicilities. 

Cont  let  John  F.  Yarlimugh.  Falitor 
:uid  Publisher.  S  O  U  Til  E  A  .ST  E  R  N 
PtyULTRY  TIMhkS,  .308  Spring  .Street. 
.S.W.,  P.O.  Box  1338,  ti:iinesville. 
Georgia  3(t501. 

REWRITE  MAN-RE'l’OltrER  neeiUsl 
for  :i  large  K;isterii  met ro|Hi|itan  daily. 
Must  lie  experiencdl,  f:isl  anil  clever 
writer  who  can  give  a  story  a  iiersonal 
touch.  Hours;  midnight  to  8  a.m.  Top 
salary.  Send  resume  to  Box  1275,  Editor 
&  Pulilisher. 


;  SPECIAL  REPORTING  &  WRITING 

I  This  joli  will  test  your  iiliilily  to  do 
serious  reporting.  One  week  you  will  be 
I  inleiwiewing  (slucalors,  scientisis,  men 
1  in  government:  the  next  you  v. ill  lie 
'  priHliicing  a  series  on  community  proli- 
lems  and  its  siilutions.  You'll  tackle 

complex  siluations  and  simplify  them 
for  an  alsive-average  auilienoc*.  This  is 
I  II  3.5,(100  a.m.  daily  in  (he  East  in  an 
'  organisation  large  enough  to  insure 

,  continuing  ndvancement  to  employees 

I  with  ability.  Wo  would  like  ti>  se<!  siim- 
j  pies  of  your  work  and  bear  your  ideas 
on  the  lyiie  of  writing  you  ran  do  to 
'  make  :i  newspaiier  IsUler.  Write  Box 
1287,  Editor  &  Ibililisher. 
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Editorial 
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Editorial 


HELP  Vi  ANTED 

Editorial 


SI'ORTS  WRITER 

Ex|ierienoe<l  8|K>rU  writer  nee<Ieil  for 
^owintr  p.m.  daily.  Sen<l  clips,  resume 
and  salary  desires!  to  The  Riitor,  Mor¬ 
ris  County’s  Daily  Record,  Morristown, 
N.J.  07960. 

MIDWEST-ORIENTED  REPORTERS 
for  beats,  general  assiunments  on  15,000 
p.m.,  Sunday,  in  lively,  fast-crowintj 
e<lurationul  community  of  50, 0*0  with 
Bi({-'t  university,  two  women's  coliettes. 
Minimum :  2  years’  exi>erience.  Box 

12X5,  EMitor  &  Publisher. 

WOME.N’S  DEPARTMENT  of  prizc- 
winninir  newspaper  seeks  creative  desk 
person  for  layouts  and  make-up.  plus 
writing  if  ilesired.  If  you’ve  had  some 
exi>erience  hut  crave  chance  for  greater 
freedom  and  opi>ortunity  to  exiieriment 
with  new  ideas,  write  Box  1265.  Bklitor 
&  Publisher.  Zone  4. 

Y^ARS  CREEPING  UP  ON  YOU  with 
no  tension  in  siifht?  Nation’s  most 
widely-read  mornini?  paper,  published 
in  cities  of  20,000.  needs  experienced 
man  handle  desk — writing  heads — laying; 
out  paiier.  Pension  provides  half  pay 
for  life  after  retiring.  Call  or  write 
Harry  Rutherford,  Tuiielo  (Miss.)  Daily 
Journal.  Needed  by  Sept.  1.  New  offset 
plant. 


IF  YOU’RE  EDITING  COPY  on  a  small 
or  medium-sized  daily  and  are  ready  to 
move  to  a  metro,  try  us.  We  are  one  of 
the  biggest,  best  and  fastest-moving 
papers  in  the  country,  and  we’re  look¬ 
ing  for  copy  editors  who  can  move  up 
with  us.  Zone  5.  We  Are  An  Eiqual  Op¬ 
portunity  Employer.  Box  1229,  Eklitor  & 
Publisher. 


CLASSIFIED 

Advertiging  Rates 


"SITUATIONS  WANTED" 
(Payable  with  order  I 


4-wMk$  . $1.00  »*f  lln*.  P«r  issut 

3  w«k» . $1.10  per  lint.  »«r  isiue 

2-w*(k$  . $1.20  ptf  line,  per  Ittue 

1-week  . $1.30  per  line. 


Count  five  average  words  per  line 
3  lines  ninimun 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  Irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted’ 
advertisements  until  direct  reguest  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


DISPLAY— CLASSIFIED 
Tbe  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  claui- 
lied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agote  line— $44.U 
per  column  inch  minimum  space. 


"ALL  OTHER  CLASSIFICATIONS" 


4-weeks  . $1.50  per  line,  per  issue 

3-weeks . $1.60  per  line,  per  issue 

2-weeks .  $1.70  per  line,  per  issue 

1-week . $1.80  per  line. 


WEEKLY  CLOSING  TIME 
Tuosday,  4:30  PM 

Bex  numbers,  which  ait  auiled  uch  day 
as  they  are  received,  art  valid  far  l-yaar. 
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WE  KEEP  GROWING 
That’s  why  ‘‘we’’  nee<l  two toii-notch  copy 
e<litors  and  an  experienced  reporter. 
"We"  is  what  many  consider  among  the 
liest  and  brightest  dailies  in  the  50  to 
60  thousand  class;  "we"  are  in  a  com- 
l>etitive  area  of  New  Jersey  and  need 
l>eople  who  can  help  us  meet  the  com- 
lietition  more  than  half  way.  Bo.x  1162, 
Eiditor  &  Publisher. 

SPORTS-ORIENTED  WRITER:  If  you 
have  had  some  sports  writing  experi¬ 
ence  and  would  like  to  develop  into  a 
strong  assistant  in  our  lively  sixjrts 
department,  we’d  like  to  talk  to 
you.  You  would  help  write  columns, 
do  make-up,  cover  local  sporting  events 
and  learn  the  entire  s|H>rt8  page.  Area 
1  or  2  applicants  oreferretl.  Write  R.  F. 
Conway,  M.  E.,  Herald.  New  Britain, 
Conn.  06050. 


GOOD.  SOLID  NEWS  WRITER 
CHANCE  TO  STEP  UP  for  a  writer 
with  two  to  five  years  newspaper  ex- 
l>erience  (small-town  background  would 
l>e  fine)  who  would  like  to  fill  a  news 
writing  s|)ot  with  a  large  Ohio  com- 
l>any.  This  is  a  press  relations  job 
covering  a  wide  area  of  Ohio,  requiring 
'  ability  to  deal  with  newspaper  people 
I  at  their  own  level,  and  accurate  writing, 
i  Knowledge  of  photograi>hy,  advertising, 
radio  and  television  would  l>e  helpful. 
Resident  of  Ohio  or  neighboring  state 
Iireferred.  Comi>any  is  an  equal  oppor¬ 
tunity  emidoyer.  Send  facts  aliout  your¬ 
self.  including  etlucational  background 
and  experience,  present  salary  and 
references,  to  Box  1255,  Editor  &  Pub¬ 
lisher. 


WIRE  EDITOR 

In  a  rut  on  the  I>eat7  If  you  have 
realistic  news  exiterience.  move  up  to 
valuable  desk  ex|ierien?e  with  Chart 
Area  3  evening  daily,  21,UU0  circula¬ 
tion.  Opiiortunity  to  participate  in  news 
decisions,  picture  selection,  makeup, 
work  with  competent,  congenial  statf. 
Excellent  starting  salary — outstanding 
extras — promotional  ojiportunity.  Tell 
about  self  to  Bo.x  1254.  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR  for  growing,  pro¬ 
gressive  6-day  paper  in  sunny  Southern 
California.  Exiierience  i>referre<l.  Some 
opiiortunity  for  writing.  Write  Robert 
.  V.  Liggett,  Managing  Editor,  Imperial 
j  Valley  Press.  P.O.  Box  251.  El  Centro, 

1  Calif.,  92243. 

GENERAL  ASSIG.VMENT  REPORTER 
for  15,000  evening  daily.  Write:  D. 
Grandon.  The  Gazette,  Sterling.  Ill. 
61091. 

SMALL  SOUTHERN  KANSAS  DAILY 
seeking  newsman  and  combination 
sports  editor-general  assignment  re¬ 
porter  for  immediate  openings.  .\d- 
vancement  oimortunities  to  right  in¬ 
dividuals.  Send  resume  to  Managing 
Editor,  Pratt  Tribune,  Box  909,  Pratt, 
Kans.,  67124. 


COPY  EDITOR 

Young  desk  man  with  from  two  to  five 
years'  exiierience,  needetl  for  a  morn¬ 
ing  and  Sunday  newsimper  in  150,000 
range.  Advancement  iHissibilities  in¬ 
clude  copy  desk  slot,  city  desk,  tele¬ 
graph  and  makeup.  Box  1270,  Editor 
&  Publisher. 


EXCELLENT  creative  opportunity  for 
experienced  journalist  ns  News  Bureau 
l)i  rector  for  private,  liberal  arts  col¬ 
lege  with  outstanding  academic  and 
athletic  program  in  Uiiper  Midwest 
small  town.  Photographic  exiierience  a 
plus  fur  the  iiueition.  Salary  and  job 
description  to  lie  matchevl  to  exiierience 
and  abilities  of  applicant.  Box  1260, 
Eilitor  &  Publisher. 

;  NEWS  REPIVRTER-SPORTS  WRITER 
!  neeileil  on  p.m.  daily  in  Zone  9.  Ginid. 
growing  community.  Excellent  opiMir- 
tunity  for  right  iiersons.  Emphasis  on 
IiH-al  coverage.  Box  1267,  Eilitor  &  Pub¬ 
lisher. 

'  REPtlRTERS-EDITDRS-DESKMEN  for 
'  daily  iiewspaiiers  in  EAP  Zon.*s  5,  7  and 
S.  Ex|ierienceil  or  qualifieil  lieginners. 
t  Send  complete  tyiiewritten  resume. 

I  references  to  Inlanil  Ihiily  Press  Assn., 
!  100  W.  Monroe,  Chicago.  III.  60603. 
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WIRE  EDITOR,  award-winning  offset  \ 
New  England  daily,  metropolitan  area.  | 
Send  resume  to  Box  1269,  Eilitor  &  , 
Publisher.  j 

CAREER  tlPPORTUNITY  for  college  i 
graduate  who  wants  challenging  ixisi- 
tion  as  staff  writer  for  "Feedstuffs."  | 
national  weekly— the  leading  publica-  , 
tion  for  animal  agribusiness.  Some  ; 
news  exiierience  preferreil.  Opiiortunity  j 
for  growth  and  advancement  on  "Feeil  I 
stuffs”  or  any  one  of  a  number  of  other  ■ 
Miller  Publications.  Send  resume  to  i 
John  Wilkinson.  Miller  Publishing  O).,  ; 
Box  67.  Minneaiiolis.  Minn.,  55540,  ' 


CITY  HALL  REPORTE’R.  with  some 
experience;  also  general  assignment-  i 
swing  reisirter.  Wiil  fill  vacancies  ere-  I 
ateil  hy  promotions.  An  opiiortunity  I 
to  step  up  to  a  quality  oiieration  in  a  ' 
55,000  city.  Write  Harry  Mauck,  Jr.,  j 
The  Nonpareil,  Council  Bluffs.  Iowa 
515U1.  ! 


WOMEN’S  PAGES 

We  believe  the  women’s  pages  can  be 
the  most  interesting  in  the  newspaper. 
We  would  like  to  talk  with  anyone  who 
agrees  and  has  some  ideas  on  how  to  do 
it.  Morning  daily  in  Zone  2,  suburbia 
rich  in  interesting  things  to  do  and 
write  about.  Risk  a  6t  stamp  and  see 
if  this  is  what  you  have  been  waiting 
for.  Box  1288,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  a  reporter 
just  out  of  college,  or  with  one  or  two 
years’  exiierience.  We  have  a  new  plant 
— a  lively  news  beat — and  a  good  train¬ 
ing  program.  Call  or  write  Jack  Brown. 
Reflector.  Norwalk,  Ohio  44957.  (AC 
419)  662-4241. 


REPORTERS -MOVE  up  to  a  PRES¬ 
TIGIOUS  NEWSPAPER  offering  oppor¬ 
tunity  for  growth,  excellent  fringe 
lienefits.  liberal  vacation,  $199-iier-week 
for  four  years’  experience  ...  a  metro¬ 
politan  newspaper  in  a  city  with  many 
1  cultural  and  recreational  opportunities. 

Send  full  details  about  yourself  and 
i  clips  (returned  on  request)  to  Edward 
F.  Maher.  Industrial  Relations  Dir., 
The  Blade.  Toledo.  Ohio  43604. 


IF  YOU  LIKE  TO  WRITE  we  want  to 
talk  to  you.  Small  Midwest  daily  needs 
reiiorter  willing  to  learn  news  editor’s 
'  duties,  replace  editor  in  his  absence. 

Salary,  fringes  good.  Degree  must.  Will 
.  consider  ambitious  beginner.  Write  Box 
1273.  Eklitor  &  Publisher. 

REPORTER,  black  or  white.  Good  sal¬ 
ary.  7’ 2  hour  day.  5  days-a-week.  Hos¬ 
pitalization  and  surgical  for  employee 
and  deiiendents :  other  attractive  liene- 
fits.  Write  Fred  J.  Becker.  Eilitor.  The 
Evening  Indeiiendent,  Massillon.  Ohio 
44646.  An  eiiual  opiHirtunity  emidoyer. 

LOOKING  FOR  E,\SY  LIVING,  big 
money  ?  l>on’t  read  any  further.  I.ook- 
ing  for  a  chance  in  the  world  of  fun 
and  games?  We  want  a  young  man  with 
drive,  imagination.  Must  tyi>e  40  WPM. 
Objective:  S|H>rts  Writer.  Tremendous 
op|x>rtunity  for  right  man.  Contact:  Ed 
Golden.  Executive  S|)orts  Elitor.  The 
Trentonian.  Trenton.  N.J.  o<6o2.  Area 
resident  preferreil. 

LIVELY  COPY  EDITOR  with  a  lively 
interest  in  the  lively  arts  to  handle 
entertainment  imges  for  major  evening 
newsi>aiier  in  a  city  with  a  lively  activi- 
!  ty  in  all  the  arts.  .Siiei'ial  emphasis  on 
drama,  movies,  night  clubs.  Write  to 
Box  1329,  Editor  &  Publisher. 

IH)  YOU  WRITE  FINISHED  tX>PY  ? 
Not  only  with  commas  in  the  right 
places,  but  with  all  the  questions  ans- 
wereil.  anil  mavlie  with  a  phrase  that 
warms  up  the  city  eilitor?  IV)  yiMt  think 
:ilM)ut  the  reader,  and  whether  your 
copy  will  entertain  him.  make  sense  to 
him.  tell  him  something  he  wants  to 
I  know?  If  so.  you’re  the  kind  of  re- 
|K>rter  we  neeil.  Our  newspaiier  is  part 
I  of  Feilerateil  Publications.  Inc.,  whose 
seven  dailies  print  more  than  290.tH)0 
I  daily  in  four  states.  Our  standards  are 
I  high  and  we  offer  a  gixal  salary  plus 
j  fringes,  in  a  community  and  region 
I  known  for  pleasant  living,  .\dvnncement 
I  chances  excellent.  Send  resume,  lefer- 
<  eni-es.  a  few  cli|>l>ings  to: 

H  Chii>man.  Managing  Eilitor 

I  ENQUIRER  AND  NEWS 

I  Battle  Creek.  Michigan  49016 


MODERN  LIVING  EDITOR 

THE  CHICAGO  DAILY  NEWS 
l.as  an  o|iening  for  a  reiairter  and 
writer  with  background  in  Home  Furn¬ 
ishings.  Exiierience  in  writing  of  foixl 
features  wiiulil  also  lie  helpful.  Send 
resume  and  clips  to  PiUrick  J.  Scanlon. 
Emplo.vment  Manager.  Chicago  Daily 
News.  401  N.  Wabash  Ave.,  Chicago, 
Illinois  606II. 

REP()RTER  with  ambition  to  liecome 
an  eilitor.  Some  exiierience.  Send  resume 
and  starting  salary  reiiuirements  to  Gor¬ 
don  Mills.  Eiitor,  The  Burlington  Free 
Press.  Burlington,  Vt.  05401. 

WE  HAVE  AN  OPPORTUNITY  for 
an  atf>rressive  investigative  rei)orter 
with  the  exiterience  and  know-how  to 
do  an  ouutandinjf  iob.  You  must  be 
creative  with  a  knowle<i>fe  of  writ- 
in>f  and  a  willinKness  to  di>r  to 
the  real  stor>'.  We're  a  projfressive  live¬ 
ly  morninjf  daily  in  northern  N.Y.  in  an 
attractive  year-round  recreational  area. 
We  belong  to  a  newHj»a|>er  jfroup  that 
offers  excellent  oi>iK>rtunities  for  atl- 
vancement.  If  you’re  a  real  newsi>ai»er- 
man  who  can  fill  the  job,  call  collect 
Joseph  B.  Mosier.  &litor,  Press-Repub¬ 
lican.  Plattsburjfh,  N.Y. 

Are  You  The  .  .  . 

.  .  .  EXCEPTIONAL 
SPORTS  WRITER 

Show  us  .  .  .  Fast  jrrowinjr  morninir 
daily  neeU  man  with  talent  and  drive 
to  handle  news  and  features.  Area 
thrives  on  Pn>.  ColleKe  and  Hijfh  School 
activity.  Good  startinir  salary  plus  li^r- 
al  l>enefits.  If  you  t^ualify,  write  Larry 
Conrt>y.  Sjwrts  E>litor.  Suffolk  Sun.  .303 
Marcus  Blvd.,  Deer  Park,  N.Y.  11729. 

NEWS  EDITOR  OR  REPORTER  with 
editinjf  itotential  wanted  for  ct>mmunity 
weekly.  Mayhill  Publications.  Knights- 
town.  Inil.  46149. 

FREE  PLACEMENT  SERVICE 
Daily  Newspai>ers 

I  Send  us  your  resume,  we  will  duplicate 
.and  refer  it  on  current  job  i>|ienings. 
Full  range  of  eilitorial.  advertising,  cir¬ 
culation  anil  back  shop  jobs  usually 
available. 

New  England  Daily  News|>a|ier  Assn. 
340  Main  St..  Rm.  527 
Worcester,  Mass.  01609 


SPORTS  WRITER  for  growing  after- 
niH>n  daily  in  city  of  45,900.  Little  Lea¬ 
gue  to  Big  League  covemge  our  iiolicy. 
Send  resume  to  E.  G.  Greening.  News- 
Disi>atch.  Michigan  City.  Ind.  46360. 

ASSOCIATE  BUILDING  EDITOR 
Excellent  opiiortunity  for  i>olishe«l  pro¬ 
fessional  writer  with  leading  consumer 
magazine.  Should  have  several  years 
solid  writing  and  eiliting  exiierience  and 
tie  callable  of  planning  and  producing 
a  wide  variety  of  articles  in  the  build- 
ing  and  housing  fields.  Must  have  an 
interest  in  the  building  field:  knowl¬ 
edge  of  residential  architecture  and 
■  the  housing  field  desirable.  OpiHirtunity 
.  to  travel,  to  scout  for  new  houses, 
j  remiMlelling.  story  ideas  and  to 
I  suiiervise  photography.  Midwest  loca- 
I  tion.  Position  offers  attractive  salary, 

I  fringe  lienefits  and  growth  opiHirtunity. 

I  Box  1231,  Editor  £  Publisher. 

j  MAGAZINE  EDm>R  for  lively,  small 
I  citv  ibiily.  .Must  lie  fully  e\|ierienced  all 
I  phases:  dananding  job- small  staff. 
GihhI  |iay  to  start  and  more  to  come 
after  year.  Man  with  ideas  can  have 
rewqiniing  exiierience  in  progressive  city 
of  7.9(K1;  fine  schools,  exceiitional  recre- 
,  ational  area  resort,  horticultural  and 
i  industrial  economy.  Send  complete 
resume  with  inferences  anil  salary  re- 
,  quirements.  Nasi  now*!  Interx'iew*  es¬ 
sential!  Write  Don  SchiHmw ether.  Edi¬ 
tor-Publisher.  Daily  Tribune.  South  Ha- 
I  ven.  Michigan  49090. 


I  WDM.VN  wante.1  fur  news  eilitor’s  iHisi- 
I  tion  on  establisiieil  daily  in  pnigressive 
;  university  community  of  30.000  in  Mid- 
,  west  ;  young  newsroom  staff  of  eight: 

1  forwani-liHiking  paiier  is  revamping  its 
!  format:  neeils  someone  strong  in  etlit- 
ing.  Excellent  opiHirtunity :  ginnl  iiay. 
,  Biix  1304,  Eilitor  4)  Publisher. 
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HELP  WANTED 


We  Seek  a  Member  for  Our 

CITY  DESK  TEAM 

who  is  exj)eiienced  in  nield- 
in>r  imaginative  ideas  with 
a  hustling  staff  and  helping 
to  come  up  with  the  excit¬ 
ing  and  imaginative  local 
news  coverage  that  makes 
a  great  metropolitan  A.M. 
(in  Zone  5). 

Box  1300 
Editor  &  Publisher 


SPORTS  hl>ITOR  p.m.  daily,  town  of 
''.UOO;  plan  offset  :  jthoto  ability  desir¬ 
able.  Goisl  hitrh  school:  community 
siH>rts-minile<l.  Hryan  (Ohio*  Times. 
(.\C  41HI  fi.l6-UU. 


COPY  READER 


Immetiiate  o|>|H>rtunity  t<>  join  cveninjr 
siafT  (»f  lilr^re  melr(>|*c»lilan  daily  havin>r 
also  morninjr  e«lili<ms.  Jab  enconipass- 
ment  excellent:  living  environment 
aU)ve-avera>re.  Zone  2.  Box  1320,  Edi¬ 
tor  &  I'ublisher. 

HCSINESS-ORIENTEI)  REPORTER  to 
take  over  lis  midwestern  corresi»on<lent 
for  strong  financial  daily.  Job  calls  for 
considerable  drive  an<l  discipline  in  ad¬ 
dition  to  Iwt-sic  reportin>r  quality,  and 
>l>ecifically.  nee<ls  ability  to  deal  with 
senior  officials.  Base  will  l)e  in  Chicago, 
with  fre«iuent  travel  into  nejir-by  states. 
Unique  opixirtunity  for  rapid  profes¬ 
sional  development  in  this  8)>e<'ialized 
fieltl.  Box  131I.S,  E^liUn*  &  Publisher. 

Part-Time 
Beat  Man 

Weekly  business  newspai>ep  has  ojien- 
in^r  for  part-time  re|K>rter  to  cover 
metnqtolitan  NYC  area.  This  is  not  a 
strin^rer  assi>rnment.  Rejfular  weekly 
retainer  pai<i  for  continuin^r  coverage. 
Initiative  a  must  in  collectimr  own  ma¬ 
terial  in  adtlition  to  leads  and  >;uidaiice 
supplied  by  headquarters  editorial  office. 
All  applic.'itions  consi<lere<l.  Ite|)ly  to 
B<tx  1292,  E4lltor  &  Publisher. 

NEWS  EDITOR  for  fast-jrrowinj?  daily 
in  Midwest:  layout.  reiMirtinjr  es.sen- 
tial.  Prefer  ex|)erience«l  man.  but  will 
consid?r  novice;  also  nee<l  K^neral  a.s- 
sijrnment  rer>orter :  salary  oi»en  for  rijfht 
men.  Metro  area  with  small-town  atmo- 
si>here:  attractive  fringes.  Box  1295, 
Rlitor  &  Publisher. 

Top  Reporter 

nee<le<f  for  rjipidly-expandinK:  New  Jer¬ 
sey  sulmrban  daily  (circ.  53.000).  Must 
l»e  fast,  accurate,  a^Kressive  and  cap¬ 
able  of  covering?  municipal  affairs  in- 
depth.  Do  the  job  rijrht  with  no  inter¬ 
ference  from  outside  pressures.  Tof) 
pay.  l»est  frintre  lienefits.  Car  essential. 
Nijfht  side.  One  of  fastest -k row injr  pa- 
I»ers  in  state.  Real  opiM>rtunity  for  ad¬ 
vancement  in  career.  Box  1322,  lAlitor  , 
&  Publisher. 

MANAOINO  EDITOR  for  “Hinswlale 
I)<»injrs.**  a  prize-winning  KuV>urf>an 
weekly  near  Chicajro.  Learn  basic  tech¬ 
niques  of  journalism  with  a  fast-mov-  ; 
injr  or^ranization :  jrain  exjierience  while 
workinjT  with  a  seasone<l  staff  under  : 
enlightened  manajrement.  Send  resume  i 
to  5  N.  Lincoln  St.,  Hins4fale,  Ill.  60521. 


PHf)TO<»RAPHFntS:  American  -  Euro- 
I»ean  phr>tc>-feature  a^fency  can  use 
services  of  sr>me  more  free-lancers  all 
over  the  U.S. — also  Canada  and  Mexico 
-  -havinjf  an  eye  for  the  unusual  even  in 
r^jutin^  .assi^rn  meats.  No  news-phoU>- 
Kraphy.  Payments  In  U.S.  dollars  on  ac¬ 
ceptance.  Ask  for  deUiils  and  trive  in¬ 
formation.  Box  964,  E<liU»r  &  I’ublisher. 


HEI.P  .ANTED 


Free  Lance 

WRITERS,  ARTISTS  for  ;issii;nmenU 
for  commercial  publication,.  Editor, 
Box  5:10,  No.  Hollywood,  Calif.,  9I6((3. 


Operators)— Machinists 

TTS  OPERATORS  for  newspaper  re¬ 
cently  converted  to  offset;  25.0U0  circu¬ 
lation  in  community  of  60,000  located 
in  heart  of  outstandini;  huntinK  and 
;  fishing  area.  Scale  $4.09  per  hour,  35- 
hour  week.  Call  or  write;  Lloyd  G. 
Schermer  or  James  E.  BnrKess  (406) 
642-0311,  The  Missoulian,  Missoula, 

,  Montana  69801. 

'  TTS  OPERATORS  —  Unjustifie<l  tape 
operation.  60-words-per-niinute  comi)e- 
tency.  ITU  scale  J176.00  Top  frinKe 
benefits.  Write:  W.  Stremming,  Hawaii 
Newspaper  Agency,  Inc.,  605  Kupiolani 
Blvd.,  Honolulu,  Hawaii  96801. 

HEAD  MACHINIST,  night  shift.  35- 
bour  week.  Elektrons,  (liomets.  Si’s, 
TTS  installation.  Good  salary,  fringes. 

>  Zone  2.  Union  or  eligible.  Box  1160, 
Eiditor  &  Publisher. 

MACHINIST  for  hot-metal  daily.  Help¬ 
ful  if  you  have  floor  and  cgterator's  ex¬ 
perience.  Five  machines,  all  ship-shape. 
Oi)en  shop.  $3.50  hour.  E&P’s  Area  8. 
Bo.x  1226,  Editor  &  Publisher. 

.MACHINIST.  COMPOSING  ROOM  — 
Knowledge  of  TTS  operation  familiar 
with  electrons.  Day  work.  Steady  em¬ 
ployment.  pleasant  working  conditions, 
paid  hospitalisation,  pension  plan,  paid 
vacation.  Write  Box  913.  c/o  The  Bucks 
County  Courier  Times.  8400  Route  13. 
Levittown.  Pa.  19068. 

OPERATOR-NEWS  MAKEUP:  $4.63 
hr,  plus  10%  for  pension.  Excellent 
benefits.  Nights.  Write  Arch  Gsmm, 
University  of  Michigan  Daily,  420 
Maynard,  Ann  Arbor,  Mich.  48104. 

LINOTYPE  OPERATOR— Experienced. 
Opportunity  for  right  man.  Excellent 
scale  and  fringe  in  desirable  area. 
Permanent  situation.  Contact  —  The 
Waukegan  News-Sun,  100  Madison 
Street.  Waukegan.  Illinois  60086 — Mr. 
Earl  C.  Swinney  Jr.,  Production  Man¬ 
age  . 

RETIRING  MACHINIST,  would  you 
like  to  take  it  easy  in  this  retirement 
area  and  work  20-30  hours-a-week  main¬ 
taining  our  Linos  and  Intertypes?  Age 
no  problem  if  you  are  a  working  pro. 
Write  The  Brownsville  (Texas)  Herald. 

TELETYPESETTERS 
Immediate  openings  for  ITS  cverators 
who  desire  permanent  situations. 
$168.00  for  37%  hours.  Excellent  vaca¬ 
tion,  insurance  and  savings  program. 
Contact  Jack  B.  Hall,  Rockford  News¬ 
papers,  Rockford,  III.  61103. 

OPENINGS  for  lino  operators,  floor-  ' 
men  and  machinists.  Permanent  posi¬ 
tions.  Elxcellent  fringes.  Good  location. 
S-11  p.m.  shift  $163.00  scale.  Write 
E.  K.  Warren,  Niagara  Falls  Gazette, 
Niagara  Falls,  N.  Y.  14302.  | 

IMMEDIATE  OPENING  for  experi¬ 
enced  Linotype  operator  for  county-seat 
weekly  and  job  shop.  Must  know  legal, 
ad  and  job.  Top  pay,  benefits.  On  the 
shore  of  Lake  Superior.  Write  Box  168, 
Two  Harbors,  Minn.  65616. 

Photography 

PHOTOGRAPHER,  well-trainwl  and  1 
iimbitiou.s,  can  grow  with  high-<|Uiility  \ 
Chart  Area  .5  evening  daily  near  Chi-  ! 
cago- 32.000  circulation  which  em|>ha- 
sizes  fine  pictures  and  reiiroduclion. 
Many  extra  lienefits  such  as  profit- 
sharing,  Ismus,  sick  (lay,  free  in¬ 
surance,  etc.  Best  e<iuipment  furn- 
ishe<l.  lilier.'il  pay,  ideal  working 
conditions,  ple:isant  community.  State 
training,  exiierience.  references,  salary 
necnls,  in  letter  to  Box  1324,  Elitor  & 
Publisher. 

PHOTO Kd’PNAI.IST-  Growing  .State 
College  in  Michigan  needs  photo-jour¬ 
nalist  with  interest  in  sports.  Excellent  | 
<larkrfs>m  and  camer.i  oiuiimient.  Va¬ 
cation-resort  area.  Degree  preferrerl. 
•Slate  salary  re<iuirements.  Box  1209, 
Lelitor  &  Publisher. 


HELP  W.4NTED 


I  Pressmen — Stereotypers 

i  PRESSMAN.  COMBINATION  MAN. 

I  exi>erienred  on  Duplex  Tubular.  Scale: 

.  $146.  Life  insurance,  hospitalization, 

I  sickness,  medical,  major  medical — full 
;  lienefits.^  Union.  Press  in  excellent 
.  shape.  Seashore  community:  excellent 
I  schools.  Write  fully  to  Box  1272,  Ekiitor 
4  Publisher.  Area  1. 

I  PRESSROOM  HIREMAN,  24-page  Tub¬ 
ular  with  excellent  stereo  and  drive. 
L'ullest  benefits.  Union  shop.  $200.  New 
England  shoreside  town.  Excellent  op¬ 
portunity  to  grow  for  a  man  capable 
of  leadership  and  interested  in  quality 
work.  State  full  ex|)erience.  Box  1248, 
Eilitor  4  Publisher. 

PRFkSSMAN-STEREOTYPER  for  morn¬ 
ing  combination  oiwation  in  Zone  2. 
•Must  know  color.  Box  131(1,  Editor  4 
I  Publisher. 

I  -  _ 

'  WEB  PRE.SSMAN 

Exiarienced  on  web  otfset  newspai>er 
presses.  Ste.mly  iHisit  ion— high  pay. 
Call  collect  (2121  (>29-2731. 

PRINTER-COMPOSITOR.  Experienced  ! 
for  11.3-year-old  progressive  weekly  in 
,  Southeastern  Indiana,  22-miles  from 
downtown  Cincinnati,  Ohio.  Offset  and 
I  letterpress.  New  building  and  equip¬ 
ment.  The  Register.  126  W.  High  St. 
I.nwrencehurg.  Ind.  47026. 

'  WEB  OFFSET  PRESSMAN  for  Ows 
I  Suburban  press.  Prefer  man  with 
camera  and  stripping  experience.  Fine  j 
opportunity  for  "take  over  man.”  Call  ' 
;  Mr.  Signer  (813)  686-8888.  or  write 

91.3  S.  Florida  Ave..  Lakelantl,  Fla., 

3.380.3 

PREJSSMAN,  Web  Offset,  new  Color  ' 
:  King,  Chicago  suburb :  darkroom  knowl- 
1  edge  helpful.  National  Tabloid  Printers, 

,  .3650  N.  LomKard  St..  Franklin  Park.  ■ 
III.,  60131. 

PRESSROOM  FOREMAN— Experienced  ' 
pressman  to  lie  working  foreman;  non¬ 
union  letterpress  shop  in  small  town,  i 
Several  presses,  including  large  cylin-  ! 
ders;  quality  color  work  essential.  Air-  ' 

‘  conditioned  plant.  Sun  Pub.  Co.,  Lau¬ 
rens,  Iowa  60654. 

LETTERPRESSMAN  ! 

Permanent  position  for  experienced  i 
man.  (jood  scale,  fringe  benefits.  Small 
city  with  excellent  working  and  living 
conditions.  Write  details  to:  Publisher, 
The  Advertiser-Tribune,  Tiffin.  Ohio 
(4883. 


Prstduction 

Production 

ENGINEER 

to  handle  pixxluction  engineering 
problems  such  as  jirocesses  and 
methods,  plant  layout  and  plan¬ 
ning,  manpower  analysis,  pro¬ 
duction  scheduling,  and  equip¬ 
ment  evaluation.  Will  also  assist 
and  participate  in  long-range 
Iilunning  as  memlier  of  a  top 
production  st:itf. 

Should  have  from  two  to  five 
years'  experience  in  newspaper 
prialuction.  .Must  lie  a  self-starter 
who  wants,  and  ran  handle, 
greater  re.sponsihility  in  pro»luc- 
tion  nuimigement  and  admini¬ 
stration.  Must  have  a  degree  - 
prefer  engim>ering  graduate.  Ex¬ 
cellent  promotion  iiossibilities. 
Preference  to  age  3.3. 

A  large,  top-notch,  aggressive 
metropolitan  daily  in  Area  n 
producing  morning,  and  after¬ 
noon  newspapers.  We  are  a  lead¬ 
er  in  the  communications  indus¬ 
try.  with  a  record  of  success, 
innovation  anti  continued  growth. 

Please  send  com|>lete  resume 
with  salary  history  to  Box  1290, 
Elditor  4  Publisher.  Replies  will 
l>e  treattsl  with  comitlete  confi¬ 
dence. 

QUALITY  CONTROL  COORDLN'ATOR 
E'OR  OFF-SET  OPERATION 
Degree  in  grai>hic  arts  or  in  allietl 
engineering  field  with  some  e;\|)erience 
in  otfset  ]>rinting  tlesiretl.  Excellent  t>|>- 
|MU*tunity  now  with  future  potentitti 
for  key  (losition  in  iinniuction  ollice  of 
metropolitan  daily  newspai>ers.  Salary 
ol>en  Benefits  excellent.  Box  1313.  Eili- 
tor  4  Publisher. 


Printers 

WANTED:  E:NGRAVING  EXIREMAN 
for  commercial-newspaiier  shop.  Need 
thoroughly  cf>mi>elent  organizer  knowl- 
eilgeahle  in  all  iirocesses.  Immediate 
opening.  Replies  confitlentia!.  Box  1280, 
Ekiitor  4  Publisher. 

COMPOSING  ROOM  E'ORE'MAN —Re¬ 
tirement  creates  opening  Nov.  1.  20.000 
evening  daily,  letterpress.  Chart  Aren  6. 
(ioiMl  salary,  excellent  working  condi¬ 
tions,  all  fringe  lienefits,  best  hospital- 
me<lical  plan,  life  insurance,  retirement 
plan.  Non-union.  Send  full  resume  to 
Box  1266,  Eklitor  4  Publisher. 

EXPEfillEa^CED  FLOORMAN  for  6- 
d^  ^tem(x>n  daily  in  the  best  small 
city  in  the  Rockies.  Gocxl  pay,  all  the 
fringes.  Progr«s8ive.  growing  commu¬ 
nity  of  10,000.  Community  college. 
Brightest  future.  Operating  ability  wel¬ 
come  but  not  essential.  Cemgenial  shop. 
Great  place  to  live,  raise  family,  work 
and  play,  fish,  hunt.  Publisher,  Riverton 
Ranger,  Riverton,  Wyo.,  82501. 

TOP  MONEY  FOR  TOP  MAN  in  com¬ 
posing  rcxrm  who  is  familiar  with  hot 
and  cold-type  processes ;  7-day  evening 
and  Sunday  operation  in  Midwest-  Good 
salary  with  best  of  fringe  benefits, 
including  substantial  pension.  Submit 
resum6  listing  past  performances, 
qualifications  and  date  of  availability. 
Box  1103,  Eklitor  4  Publisher. 

COMBINATION  floor  man.  TTPS  moni¬ 
tor  for  small  daily.  Good  pay.  better- 
than-average:  fringe  benefits.  G.  W. 
McCoy,  Wapakoneta  Daily  (Ohio)  News. 


Public  Relations 

WRITING-PUBLIC  RELATION.'? 
Unusual  upiKirtunity  for  young  person 
to  ilo  varieil  assignments  at  large  mari¬ 
time  training  center.  Meet  interesting 
(leoiile.  from  sailors  to  senators.  .Must 
like  shiiis  and  the  sea :  abilit.v  to  use 
or  learn  ciunera  helpful.  Mislest  start¬ 
ing  salaiw  can  lie  increaseil  as  you 
prove  yourself.  Send  complete  inf  liqua¬ 
tion  alsiut  your.icif  to  John  Bunker, 
Piney  Point.  Maryland  2(:(i74. 

PRESS  re:i.o\tions 

Within  the  information  center  of  one 
of  America’s  largest,  and  most  prog¬ 
ressive,  financial  institutions.  We’re 
liKiking  for  an  adept  writer,  not  a 
financial  expert.  But  you  must  lie  curi¬ 
ous  to  learn  alsiut  our  business.  News- 
Iiaiier,  riulio,  or  TV  background  most 
hel|>ful.  You  will  lie  working  with  a 
stiiff  of  public  relations  professionals, 
rei>orting  to  a  veteran  new8m:in.  Duties 
include  newsgathering,  writing,  i>ro- 
valing  inform:ition  to  the  working  press, 
and  juggling  a  mixed  l>ag  of  other  as¬ 
signments.  Photo  skills  would  be  useful. 
Your  resume  will  he  treated  in  absolute 
confidence,  and  all  responses  will  lie 
:in8were<l  promiitly.  Please  submit  in¬ 
formation  to ; 

Recruiting  Csgrrilinator 
CONTINE-NTAL  ILL.  NATL.  BANK 
231  South  Lii  Salle  Street 

Chicago,  Illinois  60690 

PUBLICITY  SLTPERVISOR  —  An  in¬ 
volving  challenge  with  a  growing 
future  for  :i  f<K>d-wis<'  publicist  who 
c:in  command  ui>  to  $12.000-a-yenr  to 
sUirt.  This  jHisition  cries  out  for  a 
self-starter  who  is  creative  with  fcKxIs 
and  fissl  isleas  and  with  ways  to  get 
national  attention  from  them  through 
publicity.  You  should  lie  a  goo<l,  fast 
writer;  you  will  lie  working  with 
other  exiierienced  professionals  in  one 
of  the  largest  and  most  aggressive 
ctsmpsinies  in  the  food  industry.  The 
fringe  lienefits  are  generous  aside 
from  the  s«‘lf  satisfaction  this  job  can 
deliver.  Position  is  loc-nttal  in  suburban 
Philadelphia,  Pa.  area.  Please  write 
to  Miss  Julia  Huda.sky,  .'?uiiervisor- 
Elmployment.  Campliell  Soup  Co., 
General  Offices.  .375  Memorial  Ave., 
Camden.  N.  J.  08101. 


EDITOR  ac  PUBLISHER  for  August  3,  1968 


personnel  AvalleOle 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Academic 


WRITER  (TEACHEai)  seeks  creative 
p<isition  in  college  public  relations.  Have 
lieen  publicity  writer,  publications  e<li- 
tor  (U.S.D.A.)  :  teacher  (secondary. 
Enulishl.  Cornell.  B.A.  Zone  1  or  2. 
Box  1247.  Editor  &  Publisher. 


Adminisiratire 


NEWSPAPER  MANAGEMENT:  Prov¬ 
en  profil-pixxiucer.  many  years  in  top 
nianaKcment.  seeks  responsible  iK)sition 
with  molium  or  small  <laily.  or  larire 
weekly,  or  (troups.  Thoroughly  experi¬ 
ence-best  of  references.  Box  1.317. 
Editor  &  Publisher. 

WHATS  YOUR  PR()BLEM(S>?  Ex¬ 
ecutive  calil)er  ‘■Jack-of-all-Trades." 
(Master  of  some!  available  for  con- 
sultinK  or  full-time  resixinsibility.  Na¬ 
tional-International.  Train><l  African. 
German  .students;  strons  in  communi¬ 
cations.  public  relations,  solution-find- 
inp:  apriculturally-orientecl :  prefer 

challenpe  in  other  fielils.  Box  1297.  Edi¬ 
tor  &  Publisher. 


Artists— ("artoonislg 


POLITICAL  CARTOONIST — Caricatur¬ 
ist.  2i).  experienced.  Intellectual,  com¬ 
pelling  ideas.  Liberal  or  middle-of-road 
papers  only.  Ken  Weiss.  2609  Jennings 
Ct..  Silver  Spring.  Md..  20902. 


MOVIE-TV  CARICATURIST  now 
available  for  weekly  spot  on  entertain¬ 
ment  page.  Best  of  credits.  Top  offers 
only.  Box  1157.  Editor  &  Publisher. 


C.irrulation 


YOUNG  MAN  seeks  experience  in 
circulation  administration:  challenge, 
teacher  and  pay  desired.  100.00(1  -|- 

morning.  evening.  Sunday  or  combined. 
Box  1213.  Editor  &  Publisher. 


Classified  Advertising 

PROFESSIONAL.  CAREER-CAM 
Family  man.  Available  for  final  change. 
$18.000-$22.000  expected  but  other  fac¬ 
tors  could  be  more  important.  Eager — 
love  Classified  1  Energetic  —  42  years 
old  I  Exiierienced — 18  years  as  Manager! 
Exceptional — you  decide  I  Write  Box 
1169.  Editor  &  Publisher. 


Display  Advertising 

ADVERTISING  MANAGBm 
Tir.xl  of  ad  manager  who  flies  a  desk 
all  day  long?  I  like  to  manage  and 
make  calls.  Do  you  need  an  ad  direc¬ 
tor.  retail  manager,  assistant  ad  direc¬ 
tor.  etc.  ?  Send  for  my  resume.  I  have 
all  the  experience,  energy,  education  re- 
nuire<l  to  get  your  job  dons.  Box  1259. 
Rlitor  &  Publisher. 


DISPLAY  SALESMAN,  very  callable, 
desires  to  relocate  in  California:  14 
vears’  exi»erieace.  Age  3.7.  marrie<l.  2 
children.  Box  1221.  E<litor  &  Publisher. 


Editorial 

WILL  CREATE  AND/OR 
ADMINISTRATE 

your  magazine-publications  program. 
Degree.  13  years’  experience.  Writer, 
editor,  layout,  photogaphy.  duration, 
inilustry.  commerce.  Married.  Resume, 
references,  samples  available.  Box  1242. 
Editor  &  Publisher. 

WOMEN’S  EDITOR,  best  In  state  1967. 
seeks  change.  Strong  fashion,  food,  fea¬ 
tures,  makeup:  strong  supervision. 
Areas  4,  8,  9.  Box  1203.  Editor  &  Pub¬ 
lisher. 


CHIEF  EDITORIAL  WRITER 
Lurid,  pungent  style,  wide  range : 
strong  in  economics:  M.A.  American 
history:  seeks  challenge  ns  managing 
editor  of  editorial  page  eclitor,  or  edi¬ 
torial  writer  on  large  daily.  Top  refer¬ 
ences.  Box  12S6.  Editor  &  Publisher. 


Editorial 

20  YEARS’  OF  PROVEN  ABILITY  has  , 
maile  me  310,000  News  Biditor  on  5-  • 
edition  SOM  daily.  Sharp  heads  my 
specialty — bright  layouts  my  trademark. 
Your  staff  is  only  as  good  as  the  man 
who  rules  it.  No  problems.  Family  man. 
References.  Prefer  Western  U.S.  or  , 
!  Canada.  Box  1251,  Editor  &  Publisher. 

:  FORMER  NEWSPAPER  editors’  daugh- 
,  ter  seeks  job  as  reporter.  Able  to  write 
news  stories.  Young,  single,  resourceful. 

!  Will  go  anywhere  for  right  opportunity. 
Box  1284,  Editor  &  Publisher. 


I  FEATURES,  MAGAZINE  OR 

I  CREATIVE  EDITING  SPOT 

I  sought  by  English-degreed  reporter,  edi¬ 
tor ;  limited  experience  but  capable  of 
rapid  education  in  permanent  position 
with  future.  Box  1281.  Editor  &  Pub¬ 
lisher. 


I  SPORTS  DESKMAN-COPYREADER- 
i  makeup  man  metro  paper.  Now  em-  ' 
!  ployed.  Perfection  he.ids,  sharp  layouts. 

!  Box  1236,  Editor  &  Publisher. 

:  EXPERIENCED  local  government, 
j  police  and  investigative  reporting  with 
I  .some  wire,  layout  and  desk  exiierience :  j 
desires  reporter’s  i>osition  on  metro  ' 
daily.  Prefer  Zone  9,  but  will  consider 
I  all  offers.  Box  1249.  Bklitor  &  Publisher. 

1  NEWS  AND  FEATURE  WRITER,  fe¬ 
male,  32  :  J-degree;  metroimlitan  news¬ 
paper  exi>erience  incliales  reiM>rting,  lay- 
!  out,  editing :  prefers  East  Coast  or 
I  Southea.st.  Excellent  references.  Now 
i  employeil.  Box  1291.  Editor  &  Pul>- 
’  lisher. 

■  FtlREIGN  CORRE’.'tPONDENT.  your 
man  in  Eui-oi>e.  Tri-lingual.  college 
grad.  Will  sui>ply  para-iwlitical  week¬ 
ly  news  column.  Ex|>erience<l  news  an- 
I  alysis  with  Post.  Newsweek.  Congress¬ 
ional  Quarterly,  and  N.Y.  HeraUl  Tri-  , 
bune.  318.00  i>er  story  -4-.  Ideal  for 
lilieral  weekly.  Contact:  E.  A.  Felluss, 
Americ:in  Express,  Syntagma  S<iuare.  j 
I  P.O.  671.  Athens.  Greece. 

COPY  lailTOR— First-cla^s  rim  man;  ' 
can  handle  wire  desk.  Solid  newsman, 
age  53.  Salary  secondary.  Box  1323.  | 
Editor  &  Publisher.  i 


ASSISTANT  EDITOR  on  national  e<Iu-  ; 
cational  publication  seeks  editing  or  PR  | 
position  with  college  or  university  in  | 
Zone  5.  Age  29,  single.  J-<legree.  3  | 
years’  ex:»erience.  Job  must  have  re-  I 
8ponsibilit.v  and  challenge.  Box  1302,  | 
Editor  &  Publisher.  | 

I  (ITY  EDITOR  40,000  daily— 3.3— good 
writer  ami  organizer:  family  man: 
wide  exi>erience:  seeks  bigger  challerige. 
Prefers  West  Coast.  Box  1307,  Editor 
&  Publisher. 


.\ WARD- WINNING.  nationally  -  pub-  . 

lished  writer.  30.  seeks  res|K>nsible  news  | 
exer'utive  i«>8ition.  preferably  in  small  ^ 
or  medium-size»l  city.  Impressive  news-  ! 
patier  ami  free-lance  exjierience  in  the  I 
west  and  Pacific.  Ambitious,  mature, 
married.  Reply  to  Box  1318,  Editor  &  | 
Publisher.  i 


UNIVERSITY  GRADU.XTE.  24.  M.A. 
Journalism  (19681  with  exceptional  ; 
knowledge  of  sports,  seeks  siKit  on  ; 
siiorts  desk.  Box  1117.  Editor  &  Pub¬ 
lisher. 

10  YEARS’  SCANDINAVIAN  j 

PUBLI.SHING  EXPERIENCE  | 
U.S.  citizen.  .39.  living  in  Scandinavia  i 
—  who  is  familiar  with  all  phases  of  | 
Engli.sh  language  weekly  and  Time-  j 
style  newsmagazine  publishing  nbn>nd. 
founrter  and  eilitor-publisher  of  The 
Scandinavian  Times  Newsmagazine  I 
(SAS  on-ls>ard  publication  140.000  bi¬ 
monthly! ,  present  income  3'20M  plus—  j 
seeks  suitable  jHisition  abroad  or  U.S.- 
basetl  publication  with  strong  foreign  . 
(travel!  interests.  Available  Jan.  1st.  | 
1969.  Willing  to  make  necessary  con-  | 
seiwntive  investment.  Box  1319.  Editor  I 
&  Publisher. 


NEWS  EDI’TOR  of  to|>-notch  college 
semi-weekly  seeks  desk  job  or  reimrting  : 
J-grail  (August  '68!:  exception:dly  well 
informeil  on  isdiiics.  Draft  status  l-.\. 
T:ike  a  chance!  Martin  Gottlieb.  704  S. 
Harvey,  (lak  Park.  Illinois  60304. 


Editorial 


ENTERTAINMENT  EDITOR  or  assist¬ 
ant’s  position  wantetl  by  J-grad  with 
six  month’s  general  experience.  Write 
Box  1296,  Editor  &  Publisher, 


MAN  Wlh-E  TEAM:  Husband.  27,  Big- 
Ten  J-gra<l,  weekly,  small  daily  re- 
|x>rter.  large  daily  deskman:  wife.  24, 
Western  Illinois  J-grad.  weekly,  large 
daily  rei>orter.  Well  travele<l.  Photo 
caii.ability :  self-starters.  Now  publish¬ 
ing  weekly.  What  have  you  to  offer? 
Box  1316.  Editor  &  Publisher. 

VIETNAM  VETERAN— served  with 
Vietnamese  and  U.S.  Armies,  liveil  in 
village  will  return  ns  reporter  for 
newsiHiiiers.  Box  1313.  Editor  &  Pub¬ 
lisher. 


Presmen — Stereotypers 

NEWSPAPER  PRESSMAN  wanU  to 
make  change  to  smaller  city.  Abtwluto- 
ly  dependable.  Confidential  repliea.  Box 
965,  Editor  &  Publisher. 


PRES.SMAN.  experienced  on  Goss 
Headliner,  desires  job  in  combination 
shop.  Completely  competent  in  all 
phases  of  press  and  stereotype  work. 
Charles  Groleau,  Box  85,  Mulberry, 
Indiana  46038. 


WEB  OFFSET  PRE.S.SMAN.  experi¬ 
enced  on  Goss  Suburban  plates,  strip¬ 
ping  and  some  camera.  Prefer  small 
daily  or  weekly  in  Area  5.  Box  1079, 
Editor  &  Publisher. 


Free  Lance 

K.WB  TYI-EWItITBIl  —  TR.\VEL 

Award-winning  form.'r  newspn|)er  fea¬ 
ture  writer.  California-ba.sed.  supplies 
3iH!-wx)rd  articles,  some  luctures.  $10. 
for  dailies,  weeklies,  monthlies.  Olym¬ 
pics.  Hemisfair,  D.C.,  San  Francisco 
on  agenda.  Box  13ii6.  Editor  &  Pub¬ 
lisher. 


Operators— Machinists 

TTS  OPERATOR,  straight  or  tabular: 
fast/accurate:  18  years  in  newspaper- 
trade  plant  field.  Male.  37.  marrM, 
Prefer  day  situation.  Union.  Zone 
oi>en.  Box  516.  Editor  A  Publisher. 

HEAD  MACHINIST,  experienced  in 
Linofilm,  Elektrons,  TTS,  etc.  Present¬ 
ly  employed  as  Head  Machinist.  Desire 
change.  ITU.  Box  1216,  Editor  A  Pub¬ 
lisher. 


Photography 

PHOTOGRAPHER,  20  years’  experi¬ 
ence,  38.  Creative  ability.  Excellent 
references.  For  resume:  Milton  Nuttall, 
4505  Hessian  Road  South.  Virginia 
Beach,  Va.  23462,  or  ’phone  70^497- 
7256. 


NEWSMAN-PHOTOGRAPHER,  family 
man,  good  references.  Write  D.  J.  Kib- 
bee,  304  N.  Evanslawn,  Aurora,  HI., 
60506.  Now  employed. 


PHOTOGRAPHER.  12  years’  exiieri- 
ence  newspaper  and  small  magazine. 
Consistent  State  and  National  award- 
winner.  Box  1.314.  Editor  A  Publisher. 


Printers 


AD  OOMPOSI’TOR  seeks  job  on  daily. 
Non-union,  hot-tri>e.  Zone  2  or  Ohio. 
Available  now!  Answer  all  replies,  ^x 
1159,  Elditor  A  Publisher. 


30  •YEARS’  EXPERIENCE.  20  as 
working  fereman.  letterprses,  small 
daily.  Know  all  departments  in  shop 
including  maintenance.  Area  4.  ^x 
993,  Editor  A  Publisher, 


Public  Relations 


WRITER-EDITOR  seeks  pr-publication 
job:  now  editing  small  daily.  Box  1192, 
Editor  A  Publisher. 


MISSOURI  J-SCHOOL  GR.\D  wants 
PR  work.  .\rmy  information  officer  in 
Vietnam.  Six  years’  writing  experi¬ 
ence.  21.  Available  November  7.  Bo.x 
1326,  Editor  A  Publisher. 


BRITISH-BORN,  eilucated.  East  Coast 
daily  news  executive.  37.  seeks  PR  poet 
with  U.S.  comixiny  in  London.  Box 
13(19,  Editor  A  Publisher. 


WRITER- EDITOR.  33.  nearly  10  years’ 
e.xperience  on  metro  daily  in  challenging 
administrative,  layout.  Siting,  and  re¬ 
porting  |x>sts.  seeks  public  relations  or 
com|»any  publications  |x>sition.  Bache¬ 
lor’s  degree.  Box  1321,  Editor  A  Pub¬ 
lisher. 


I  REPORTER-PHOTOtiRAPHEK  seeks 
house  organ.  Veteran.  29.  1-year  weekly. 
2  daily;  know  makeup.  Box  1301,  Editor 
I  A  Publisher. 


E&P  Employment  Zone  Chart 

Um  xen«  nuiwnei  to  Indlcato  location  without  apociflc  Idontlfieation 
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So  what  else  isn  ’/  news? 
Tatarian^s  retort . .  Ole! 


Shop  Talk 

|{y  Robert  L.  Brown 

Want  to  Bet! 

“The  frenetic,  disorganized, 
sometimes  rowdy  19(>4  Repul)- 
lican  National  Convention  will 
not  l)e  repeated  at  the  19(!8  meet¬ 
ing  if  the  recommendations  of  a 
Committee  on  Convention  Re¬ 
forms  are  adopted  by  party  offi¬ 
cials  responsible  for  convention 
airangements.  The  picture  that 
will  lie  jiresented  to  the  public 
will  lie  that  of  a  great  event 
lieing  conducted  with  ‘the  high¬ 
est  degree  of  decorum  and 
dignity.’  ” 

That  was  the  lead  paragraph 
on  an  E&P  story  from  Wash¬ 
ington,  I).  C.,  Feb.  18,  19fi7. 
Next  week  we’ll  find  out  if  any¬ 
one  was  listening  or  paying  at¬ 
tention  or  whether  the  GOP 
effort  was  merely  window-dres¬ 
sing. 

The  Republican  gathering  at 
the  Cow  Palace  in  San  Fran¬ 
cisco  four  years  ago  developed 
so  much  heat  that  every  one  was 
calling  every  one  else  names.  The 
press  was  sniping  among  itself. 
Clare  Boothe  Luce  said  the  news 
media  “have  subjected  the  Sena¬ 
tor  to  the  most  brutal  exhibi¬ 
tion  of  reportorial  horsewhip¬ 
ping,  hiding,  bludgeoning,  axing, 
exaggeration,  insult,  falsifica¬ 
tion,  contempt,  and  caricaturing 
that  any  respected  Republican 
seeking  the  presidential  nomina¬ 
tion  has  been  forced  to  endure.’’ 
■And  she  conceded  that  her  hus¬ 
band’s  magazines  may  have  par¬ 
ticipated  in  the  anti-Goldwafer 
movement. 

John  S.  Knight  declared  he 
was-  not  for  Goldwatei’  but  said 
“I  do  think  the  Arizona  Senator 
is  getting  shabby  treatment  fi'om 
most  of  the  news  media.’’ 

These  comments  reflected  the 
high  fever  developed  by  the  time 
the  delegates  met  so  that  when 
former  President  Eisenhower 
made  a  remark  from  the  rostrum 
al)out  “sensation  seeking  column- 
i.sts  and  commentators’’  the  jeer¬ 
ing  and  fist-waving  by  the  dele¬ 
gates  threatened  to  turn  into  a 
mass  lynching  of  those  seated  in 
the  press  gallery. 

In  contrast,  at  the  Democratic 
Convention  in  Atlantic  City  a 
month  later  “the  press  was 
wofjed  by  leaders  of  the  Demo¬ 
cratic  National  Convention  with 
the  finessse  and  open  ardor  of 
suitors  using  the  sweetness  of 
.salt  water  taffy  here  in  roman- 
tic-Donkey  City  By-the-Sea, 
where  the  wild  waves  were 
drowned  out  by  wilder  campaign 
oratory,”  according  to  E&P.  The 
new  “courtship”  came  about. 


at  Thirty 


E&P  suggested,  l)ecause  the 
Democrats  already  had  a  candi¬ 
date  without  opposition  (John¬ 
son)  and  they  realized  the  at¬ 
tacks  on  the  press  a  month 
earlier  had  done  the  Republicans 
more  harm  than  good. 

«  «  « 

The  Republicans  must  have 
had  some  such  realization  them¬ 
selves  Ix'cause  they  soon  named 
a  Committee  on  Convention  Re- 
foims  which  took  some  time 
deliberating  l)efore  making  these 
l)roposals  for  major  changes  in 
procedures  at  future  conven¬ 
tions,  namely  the  one  next  week: 

•  Pooling  of  network  and  still 
cameras  and  limiting  the  numl)er 
of  cameras  allowed  on  the  con¬ 
vention  floor. 

•  Meml)ers  of  the  news  media 
desiring  to  communicate  with  a 
delegate  would  request  the  dele¬ 
gate  to  go  to  a  designated  area 
off  the  floor. 

•  By  arrangements  with  the 
netwoiks,  eliminate  the  center 
television  camera  stand  which 
some  still  cameramen  shared. 
Foi'  years  there  had  l)een  com¬ 
plaints  of  items  being  dropped 
on  the  delegates’  heads. 

•  Relocation  of  the  daily  press 
seats  or  redesigning  the  section 
so  that  most  reporters  are  not 
looking  at  the  back  of  the 
speakers’  heads  and  so  that  the 
constant  movement  in  the  press 
section  should  not  be  on  camera 
while  a  major  speech  is  being 
made. 

Other  recommendations  were: 

Limit  the  numl)er  of  honorary 
speakers;  limit  welcoming 
speeches  to  one;  reduce  paid 
entertainment  and  keep  it  to  a 
minimum ; 

Restrict  demonstrations  ex¬ 
clusively  to  delegates  and  alter¬ 
nates,  without  all  outside  per¬ 
sons  barred  from  the  floor;  limit  i 
the  numl)er  of  honorary  Ser-  i 
geants-at-Aims;  • 

Shorten  the  party  platform 
and  present  it  more  interest¬ 
ingly;  reduce  the  numl)er  of 
delegates  and  alternates; 

Limit  the  number  of  seconding 
speeches  and  the  length  of  time 
for  seconding  and  nominating 
speeches;  ' 

.Arrange  the  “prompt  removal 
from  the  convention  premises  of 
any  person  or  persons  acting  in 
a  discourteous  or  rowdy 
manner.” 

.As  they  .say  in  the  .serials: 
“Next  Week — Did  the  GOP  suc- 
ceerl  or  fail  in  its  quest?” 


The  ever-present  .Angry  Citi¬ 
zens  and  Date  Readers  have  di¬ 
rected  what  United  Press  Inter¬ 
national  Editor  Roger  Tatarian 
termed  “a  strong  protest” 
against  the  wire  service’s  “all- 
too-freciuent  publicity  given  the 
barbarous  activity  of  bullfight¬ 
ing.” 

Twelve  indigant  non-aficiona¬ 
dos,  readers  of  the  Kent-Raven- 
vn  (Ohio)  Record-Courier,  fired 
off  a  complaint  to  Tatarian,  cit¬ 
ing  three  recent  UPI  stories  in¬ 
volving  bullfighting,  including 
the  report  of  Joe  Kennedy  Jr.’s 
adventures  in  Spain. 

Commented  Tatarian:  “F'irst, 
I  am  flattered  by  their  letters; 
it  is  the  nearest  thing  to  a  peti¬ 
tion  that  has  ever  l)een  addressed 
to  me,  and  it  is  a  heady  ex¬ 
perience.” 

In  VPl  Reporter,  Tatarian 
([uotes  sections  of  the  letter, 
which  declared:  “The  ethical  al¬ 
ternatives  are  to  not  publicize 
the  barbarous  activity  at  all,  or 
to  publicize  it  with  condemnatory 
editorializing  that  will  help  to 
hasten  bullfighting’s  departure 
fi’om  the  stage  of  twentieth  cen¬ 
tury  ‘civilized’  society.” 

The  letter  proceeds  to  touch 
all  the  bases,  l)eginning  with  a 
readership  analysis:  “It  would 
seem  that  it  is  clear  the  .Amer¬ 
ican  public  wants  no  part  of  the 
farce  and  cruelty  of  bullfight¬ 
ing.” 

.Adiii  and  ethics 

The  12  Ohioans  next  point  out 
that  advertisers  are  probably 
loath  to  see  their  ads  run  next 
to  bullfight  news  or  pictures. 
They  quote  Harry  Hepner,  in 
the  text  “.Advertising — Creative 
Communication  with  Consum¬ 
ers,”  who  says  “The  horror  pic¬ 
tures  of  war,  bullfights,  and 
homicides  appeal  to  a  certain 


morbid  class  of  repressed  per¬ 
sonalities  but  are  to  be  shunned 
by  the  advei  tiser,”  since  readers 
tend  to  avoid  the  horrible,  and 
thus  the  near-by  advertising. 

The  petition-letter  next  as¬ 
sails  the  ethical  angle:  “If  the 
‘social  con.science  of  the  press’ 
is  to  be  something  more  than  a 
mere  concept  to  which  the  press 
pays  lip  service,  the  trend  must 
be  reveised  that  finds  the  medi¬ 
um  portraying  bullfighters  as 
glamorous  heroes  and  bullfight-  i 
ing  as  high  and  daring  ‘sport.’  ” 

Tatarian’s  ojjen-letter  reply 
strikes  at  the  protesters’  sug¬ 
gested  alternatives,  “to  not  pub¬ 
licize  the  barbarous  activity  at 
all,  or  to  publicize  it  with  con¬ 
demnatory  editorializing  ...” 

The  UPI  edtor  commented, 
“What  you  are  saying  amounts 
to  this:  so  long  as  my  thoughts 
are  in  tune  with  yours,  it  is  fine  i 
for  me  either  to  suppress  news  | 
that  I  find  objectionable  or  to 
publish  such  news  only  with  a 
statement  of  condemnation.” 

.Arbitrary  cel1M>r^hip 

If  he  later  suppressed  news 
they  thought  was  legitimate,  he 
.said,  they  “will  accuse  me  of 
l)eing  a  self-appointed  censor,  of 
practicing  news  management  or 
of  trying  to  foist  my  own  be¬ 
liefs  on  the  reading  public  in  an 
arbitrary  way.  .And  you  would 
l»e  absolutely  justified  in  so  ac¬ 
cusing  me.” 

Tatarian  explained,  “If  you, 
as  a  reader,  knew  that  the  news 
media  as  a  matter  of  policy  were 
systematically  suppressing  one 
type  of  news  in  response  to  your 
petition,  you  would  have  every 
reason  to  wonder  what  else  they 
were  suppressing  in  response  to 
petitions  from  others.  That  is 
hardly  the  basis  for  confidence.” 


Everything  in  Baltimore  revolves  around  The  Sun 

•  why  Baltimore 

Department  Stores  place 
72%  of  their  newspaper 
advertising  In  The  Sunpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Rapraaantativas:  Croamar,  Woodward,  O’Mara  *  Ormabaa 
New  YorK,  San  Francisco,  Los  Angeles.  Chicago,  Detroit  Atlanta.  Philadelphia,  Minneapolis 
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Friden 

DIVISION  OF  SINGER 


Our  new  tape  perforator. 

It  runs 

hot  and  cold. 


Now  you  can  perforate  tape  for  hot 
metal,  phototype,  or  computer  type¬ 
setting  on  one  machine;  the  new 
8204  Tape  Perforator  by  Friden. 


The  8204  is  programmable.  It  fea¬ 
tures  a  removable  program  panel 
that's  wired  to  your  particular  tape 
perforating  needs.  In  effect,  this  lets 
you  buy  a  custom-made  perforator 
at  a  price  that’s  comparable  to  mass- 
produced  machines. 

The  8204  is  also  fast.  It  is  designed 
to  help  close  the  gap  that  exists 
between  the  high  speed  of  modern 
typesetting  methods  and  the  rela¬ 


tively  low  speed  of  ordinary  tape 
perforators. 

There’s  no  more  groping  for  keys. 
All  function  and  control  keys  are 
within  easy  reach  of  the  keyboard. 

You  can  select  any  of  four  fonts 
directly  from  the  keyboard.  Two  es¬ 
capement  control  panels,  each  con¬ 
trolling  two  122-character  fonts,  can 
be  in  the  machine  at  all  times. 

You  receive  hard  copy  along  with 
your  tape,  so  you  can  catch  errors 
before  they’re  set  in  type. 

A  non-escape  switch  lets  you 
punch  corrections  without  affecting 
unit  count  for  line  length.  Other 
switches  can  be  custom-wired  for 
operations  not  contained  in  the  pro¬ 
gram  panel. 

Both  the  tape  punch  and  the  tape 
reader  can  be  adapted  for  6,  7,  or  8 
channel  tape.  In  addition  to  updating 


tapes,  they  can  be  used  for  format 
control  and  to  reproduce  repetitive 
matter. 

If  extensive  format  directions  are 
necessary,  they  can  be  automated 
with  our  8214  SELECTADATA* 
selective  reader.  It  searches  a 
punched  tape  containing  dozens  of 
frequently  used  code  sequences; 
selects  the  proper  sequence:  then 
causes  the  8204  to  punch  the  codes 
onto  your  tape. 

The  8204  is  built  by — and  serviced 
by — Friden.  If  your  typesetting  re¬ 
quirements  change  (like  changing 
from  hot  to  cold  type)  your  nearest 
Friden  office  can  make  all  the  nec¬ 
essary  machine  and  program  modi¬ 
fications. 

Call  them  for  a  demonstration.  Or 
write  Friden,  Inc.,  San  Leandro,  Cali¬ 
fornia  94577. 


k  TRAnfMAHK  I 


B.A.  Ph.D.  B.S.  A.M.T  B.A.E 
B.App.Arts.  B.B.A.  B.C.E.  B.E 
B.Ch.E.  B.E.E.  B.L.S.  A.M.  C.E. 
Chem.E  D.L.S.  D.Sc.  €.IVIed 
E.E  E  M.  I.E.  M.Aero.E.  M.E. 
M.C.E  M.Eng.  mi.S.  M.M.E. 

M.S.  N.E.  MOST  OF  OUR 
SUBSCRIBERS  COME  TO  US 
WITH  LETTERS. 

74.9%  of  our  readers 
are  college  graduates. 

More  than  half  of  them  have  Doctorate 
and  Masters  degrees ...  or  have  done 
some  graduate  study. 

In  fact,  our  entire  adult  circulation  has  a 
quality  make-up.  Well-to-do  people  with  a 
median  family  income  of  $13,819.  People 
of  leadership:  26.1  %  are  supervisors  of 
scientific  or  technical  personnel.  People  that 
are  loyal  to  Science  News:  94.5%  are 
renewal  subscribers;  46.1%  have  been 
reading  us  for  five  years  or  more. 

Clearly  these  are  people  worth  reaching, 
people  who  are  open  to  buy  and  able  to 
buy.  If  you’d  like  to  know  more  about  them. 


SCIEMCENEWS 


and  other  important  subscribers  such  as 
College/Schools,  Business,  Libraries, 
Students  — 


Write  or  phone  for  a  copy  of  our  survey  to: 

General  Advertising  Dept. 

Scripps-Howard  Newspapers 

200  Park  Avenue,  New  York  10017 

Atlanta  •  Chicago  •  Dallas  •  Detroit  •  Los  Angeles 
Philadelphia  •  San  Francisco 
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